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The Famous Jeweled Fan in the Crown Jewels of the Former Russian Royal Family 
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Novelties Seen in Paris Shops 





By L. Reid 

















Paris, May 21.—People are already be- 
ginning to purchase small objects and trifles 
of all kinds for going away, for some 
French people retire to their chateaux in 
June, not awaiting the traditional Grand 
Prix, which is the end of the Paris season. 
Among other striking novelties, put on the 
market for the tourist, visitor and people 
laving for the country, is the Olympic 
Games handbag. The bag is very small, as 
handbags are either nearly as large as port- 
manteau just now, or almost microscopic. 
The bag, round, about six inches in length 
and width, is carried out in a kind of com- 
posite, very fashionable just now, the front 
and back being joined by black moiré, con- 
certina-wise, in order to give a certain 
capacity to the bag which can be carried 
fat, when empty, but is bulky when filled. 
The front piece has a picture of a cord over 
which a man, got up in the very latest of 
late Olympic modes, is jumping. Other 
commemorations of Olympic games events 
are already seen, carried out in somewhat 
similar fashion. The other small circular, 
or oval bags of six or eight inches in size, 
lok very pretty and elegant, in black, with 
a design in “diamonds” and a very long cord 
and two tassels, which are so bulky as to 
give substance to the whole. The black 
leather strap which holds them to the wrist, 
is fastened front and back, not at the ends 
of the mount, as is usual. Very far from 
the fastening being concealed, the leather 
thong is attached with bead work or fancy 
sewing, to match the central design. The 
thong is passed over the wrist, and as bag 
and tassel naturally “go” with the toilette, 
the long silken thread cord and tassel, give 
a lengthened appearance to the costume. 
For everything that can give height and 
slimness to the silhouette is much in demand 
in Paris just now, women being thinner than 
ever 
k ok ot 
Four inch bags, in thin spun glass, in deep 
lues, red and greens with a small orna- 
mental design in the centre of the front- 
piece, are very popular. Hardly larger than 
Purses, the “soufflet” or ‘bellows like side 
piece, which joins the two pieces, is curious- 
ly enough in yellow chamois or ordinary 
lather. This material also forms the inside 
of the bag, which is lined in silk to match 
the spun glass or the long cord and tassel. 
The handle, a thong of leather or silk, con- 
yg attached to the front and back 
€ circular piece, is sewn with silk to 
Match tasse] and cord. 
x ok x 
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Spun glass bangles, somewhat like those 





sent to India, in old times, for the wear of 
the women, who used to delight in covering 
their arms with slender glass bangles, are 
seen in Paris. The still uncovered arms— 
for they are barer than ever, even at lunch 
time and at afternoon teas—have half a 
dozen bangles, of varying shades to take off 
their monotony. The inclination, when spun 
glass is used, is to venture into razzle-dazzle 
schemes of mixed colors. The effect, from 
only a few yards distance, is very pretty. 
Worn with a black dress, for instance, nine 
bangles of contrasting colors, look very 
well. This spun glass is even being used 
for hat trimming. Summer hats have been 
worn without ornament of any kind for two 
seasons, now there is an inclination to use 
artificial jewelry for this purpose. The 
twin-pearl hat pin, seen so much last year, 
is too popular to be “the thing” this year, 
but a twin-pin, of short length made of two 
heads of multi-colored stones, may be as 
many as 20 gems being seen, is very popu- 
lar. Sometimes a barette of “diamonds” is 
worn slantwise, in front of the straw har, 
but slightly on one side. Jet and pebbles 
are also used for this purpose, with a variety 
of gaily colored stones. Designs like fans, 
loops and other conventional patterns in dia- 
monds are used. A feather, made in pin- 
head diamonds, is worn with its twin, in 
front of a black straw hat and looks very 
pretty. These hats are ideal wear for 
motoring, for there is nothing to spoil, what- 
ever weather is experienced. Even a snow- 
storm can be borne, for neither straw nor 
gems are changed by the wetting. 
x ok * 

Side by side with the elegant, slender 
bangle, the heavy, expensive and very rich 
gold bracelet, makes a bid for popularity. 
A novelty of this sort was formed of square 
links, heavy and solid, with a round hole 
in the centre. Joined by gold bars, these 
bracelets, worn singly, of course, form a 
startling contrast to the spun glass bangle. 
Another gold bracelet, very rich in ap- 
‘pearance, was formed of oval links, of large 
size,—maybe half an inch wide—looping one 
into the other and fastening with a clasp. 
Another was made of oval plaques, fastened 
together by small links. The very plain 
gold bracelet, that owes the high cost to the 
quantity of metal required for the making, 
is fashionable. Most women of fashion are 
faced with the choice, either one large, heavy 
handsome bracelet is worn, or a number of 
slender bangles. There is the third alterna- 
tive of wearing a number of bracelets set 
in rich stones, that are very much like the 
spun glass ornament from a distance, 
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Charms are seen in great variety, in an- 
ticipation of the coming tourist season. A 
Petit Poulbot is a great favorite. Poulbot, 
the artist, who is known for his sketches of 
the Montmartre kids, in their rags, with the 
queerly keen expression of the Paris street 
chiid, has drawn the designs from his little 
models. On white enamel with a gold set- 
ting, the tiny trifle is very effective. Some- 
times the child in white enamel and gold 
swings within an oval ring that can be at- 
tached to the watch chain. A tiny gold key 
called the “Key of Happiness” is also sold 
as a mascot. 

Egyptian mummies, about an inch long, 
are in gold and enamel, and look very attrac- 
tive. The funniest charm of all, is perhaps 
the tiny white mouse, in ivory, not measur- 
ing more than the length of a fingernail from 
tip of snout to the end of its tail. Beauti- 
fully carved, the tiny mouse fetches a fair 
price for its size. 

x * & 


Cigarette holders for men and women, both 
are seen in great variety, while amber is 
used, light tortoise shell is the popular ma- 
terial for making them. Dark tortoise shell 
is also seen, but it is much less sought after 
than lighter shades, 

A powder box, rouge box and cigarette 
holder, all in a tiny case, can be had in 
various designs, one prettier than the other. 
The sets are carried out in amber, or 
some similar substance, and have a slight 
design in crystals, a wreath being the fa- 
vorite pattern. There are other cases for 
holding all these objects in white enamel, 
with devices in flowers. The custom of 
women smoking has passed into the manners 
of the country and even elderly relatives see 


nothing strange about presenting young 
women with beauty sets, including a 
cigarette holder, 

x * Ok 


The dwarf umbrella is still very popular. 
The top is frequently jeweled or made of 
some kind of pebble or gaily colored enamel, 
Sunshades are built on the same plan, white 
and gilt combinations are popular, as are 
white and blue enamel. A tiny box is ar- 
ranged in the top of some of these handles, 
the top opening up and showing a receptacle 
where one of the fairy handkerchiefs of 
today can be concealed. Sometimes women 
keep their cigarettes or some toilette neces- 
sity in this tiny opening. 

x * * 

The triangular pattern is a decided novelty, 
seen in many models just now. In crystal 
sautoirs there is one triangle (of equal 
sides), with one round bead used alternately. 
Sometimes blue glass beads, of circular 
shape. are mingled with white triangles. 


The triangular form is seen again in the tiny 
handbag, which sometimes takes this shape. 
Gold watch chains are also formed of tiny 
triangles, 
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The Crown Jewels of France and England 
By Lefebre and Saint-Ogan in “Le Grand Negoce” of Paris* 








L UIS XVIII on arriving at the Tuileries, 
stated that Napoleon had been a good 
yenant, every thing being found in periect 
order, and the king being able again to see 
the Crown diamonds. The Emperor had 
made every effort during his reign to re- 
construct the collection as it had been be- 
fore the sack of the Garde Meuble in 1792. 
He had sought out and repurchased all over 
Europe the stolen jewels which had passed 
the frontier. 

Nevertheless, four remarkable gems had 
disappeared; first that famous diamond, the 
Sancy; then the magnificent opal known as 
the “Burning of Troy” belonging to the 
Empress Josephine; next a very beautiful 
diamond of 34 carats, bought by Napoleon 
and carried constantly by him as a talisman, 
but lost at Waterloo; finally, the celebrated, 
unique, and absolutely perfect blue diamond 
weighing 67 carats. Stolen with the Regent 
and the Sancy from the Garde Meuble, it 
has never been found. 

An inventory of the Crown diamonds was 
made in 1791, a year before the sack. We 
see there that the jewels of the Order of 
the Holy Ghost, worn by the king on a 
blue ribbon were valued at 200,000 francs. 

The Order of the Golden Fleece, valued 
at more than 3,394,000 francs comprised 
many different stones, among which may be 
noticed the large blue gem, now lost, of 
which we have spoken above, and a second 
blue diamond, of lighter tint, valued at 
300,000 francs. 

The Kings epaulette was a marvel of 
jewelry, in which had been arranged, with 
exquisite taste, all sorts of colored stones. 
It was valued at 105,000. 

The most curious piece in the collection 
was the King’s sword—valued in the inven- 
tory of 1791 at 329,075 francs—the hilt of 
which was set with 382 rose diamonds. 

\ large number of stones, no less than 
1.255, in an equal number of brilliants and 
tubies, had been utilized for the white state 
robe of the king. The rectangular diamond 
lorming the center of the design was valued 
at 240,000 francs. The star of the Order of 
the Holy Ghost on this robe was valued 
at $24,000 francs and comprised 290 white 
orilliants as well as a small ruby which 
‘ormed the beak, without counting the large 
oval diamond which represented the body of 
"ie mystic dove of the Holy Ghost; the 
‘eart-shaped diamond which represented its 
head, the oval diamond in the tail, and two 
“ng diamonds which marked the wings. 

\ certain number of diamonds had been 
Plies buttons. There were 28 large but- 
— on the coat, 18 rather small ones for 
© vest, a garment corresponding to what 
” Tow termed the waistcoat, and a dozen 
tg ones for the breeches. Each button 
Ne set with a central diamond, the largest 

m& worth 8000 to 10,000 francs each. 
“an garter and shoe buckles were set 
hat page as also were the cords of the 

* AS to the two watch keys—the key- 


Set 
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‘ansiation hy E. Gardner. 





less watch not having been invented—one 
was set with a round, the other with an oval 
diamond. 

It would be tiresome to enumerate here 
all the Crown jewels of France, a note- 
worthy and admirable collection. With the 
exception of the Regent and a few others, 
Parliament decided to sell them in 1883. 

It might have been wiser to keep them on 
exhibition, charging a small fee for admis- 
sion, as is done at the Tower of London for 
the Crown jewels of England. In 40 years 
a greater profit would have been earned than 
the few millions obtained by their sale, and 
they would have been still in our possession. 


BRITISH CROWN JEWELS 


In London the Crown jewels are exhibited 
near the White Tower, arranged under glass 
on stands covered with crimson velvet. It 
is well known that their theft was attempted 
in the reign of Charles II. A Colonel Blood, 
of Irish extraction, arrived at the tower one 
day to visit the jewels, dressed as a Prot- 
estant clergyman, and accompanied by a 
woman whom he called his wife. The latter, 
simulating a sudden illness, received the 
careful attention of the wife of Edwards, 
the warder. Thus commenced a friendship 
which Blood was able to turn to profit and 
a marriage was shortly arranged between 
a nephew of the colonel and the warder’s 
daughter. 

On the day fixed for the marriage the so- 
called clergyman who was no other than 
Blood, arrived with this “nephew,” and two 
men armed with sword canes, daggers, and 
pocket pistols. One remained at the door, 
under some pretence, as guard, while the 
others passed on into the chamber where 
the jewels were stored; the clergyman hav- 
ing expressed the desire to show them to 
his friends while awaiting the arrival of 
Mrs. Edwards and her daughter, the bride. 

The door was scarcely shut when a cloak 
was thrown over the warder’s head and a 
gag thrust in his mouth. The position was 
explained to him and his life promised if 
he made no resistance. The poor man strug- 
gled, was stabbed, and swooned. 

Blood immediately laid hands on the 
crown and slipped it under his cloak, one of 
his associates seized the globe set with 
precious stones, under the cross of which 
gleamed a magnificent amethyst, a third man 
filed the sceptre into two pieces. 

A chance which seems too improbable for 
a cinema romance ruined the coup. Just 
at this critical moment the son of the warder 
Edwards arrived at the tower, from 
Flanders, where he had been living. 

He entered the jewel chamber, in spite 
of the guardo, who gave the alarm to his 
comrades. Taking to flight, they were pur- 
sued, and, arriving at St. Catherines Gate, 
where horses awaited ‘them, they galloped 
off, crying, as did their pursuers, “Stop the 
thieves, stop them.” 

In the end, however, they were stopped by 
a Captain Buckman. Blood fired at him, 
missed, and was at once made _ prisoner, 
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the crown being found under his cloak. 
All the world expected to see Blood 
hanged, but the adventurer succeeded: in 


flattering Charles II, by telling him that, 
meaning to assassinate the king while he 
bathed, he had one day been hidden in the 
reeds by the Thames, but as he stated, the 
divine lord, Apollo himself, had stopped 
his hand at the moment when he was going 
to pull the trigger of the pistol. 








Recent Researches as to Gem-Stones 





HE outcome of some recent researches 

in the mineral kingdom are detailed in 
an article by R. Hundt in a recent issue of 
Deutsche Goldschmiede-Zeitung. Transla- 
tion in part follows: 

“The science of precious stones is, for the 
most part, in the field of research of 
mineralogy, which has done great service for 
the goldsmith, especially when it is busied 
on the stones most in use. Our thanks are 
due to O. Wild and E. Liesegang for recent 
researches on the color of the topazes. 
Brazilian topaz appears partly in colorless 
crystals showing light bluish places or 
streaks. There are presented also wine- 
yellow and reddish-yellow throughout the 
crystal. Light wine-yellow stones contain 
darker yellow to red-yellow streaks and 
places. Lately, in the neighborhood of the 
aquamarine deposits in the state of Minas 
Geraes, dark-blue topaz has been found, 
They look like dark-blue beryls. They never 
find these blue topazes together with the 
yellow stones. 

“Near Rodriguez Vibers in Minas Geraes 
appear rose colored with the yellow stones. 
The natural reddish coloring was created 
from the yellow by heat. Heat does not 
change the yellow topaz at this location, 
while otherwise rose colored topazes are de- 
rived from the vellow, where the rose-color 
does not appear. We can study the color 
change in red-brown or yellow-red colored 
pieces. They occur at from 300°-450°. 
Doelter has claimed that the color transfor- 
mation was traceable to heating in different 
gases. Violet color occurs in coal-gas, rose 
in hydrogen gas and green in sulphur fumes. 
Wild and Liesegang have shown that color 
transformation takes place in vacuum. Ac- 
cording to Wild and Liesegang, topaz be- 
comes rose or lilac in sulphur fumes. If 
colorless topaz is not subjected to radium 
rays it becomes yellow. This yellow color- 
ing fades with slight heat. Wine-yellow 
topaz was bleached in the sunshine in one 
Summer. Blue topaz does not lose its color 
with heating (500°) or by ultra-violet rays, 
whereas aquamarine already at 500° gives 
up its color. Rose-colored stones originating 
from wine-yellow stones become again yel- 
low through ultra-violet rays. 

“Spectrographic research of the colored 
topazes produced chrome lines with yellow 
topaz. The change of color to rose occurred 
only when strong admixture of chrome is 
present. The spectrographic investigations 
brought out weak iron lines. Lines of 
lithium, manganese and caesium were lack- 
ing. Colorless topazes contained no ele- 
ments, not even chrome. In blue topaz the 
color arises from iron. Manganese does not 
appear with topaz with amethyst as 
coloring medium. Blue beryl is discolored 
by heat; blue topaz remains topaz.” 
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Reported Discovery of Platinum in Wyoming 





Platinum and Palladium Said to Be Found in Quantities About Twenty Miles 
West of Laramie 




















Denver, Colo., June 4.—Is Wyoming, 
already nationally known for the wealth 
of its petavleum deposits, to become inter- 
nationally famous as the source of the 
world’s supply of platinum and palladium? 
This is a question which is being asked by 
vestern mining men following a strike in the 
Centennial mining district of Wyoming, 20 
miles west of Laramie, Wyo., last September 
by Jacob Schnitzler and A. F. Lindsley, twe 
old prospectors, who made the discoveries in 
the Middle Ifork canon district on the Medi- 
cine Bow National forest. They were hunt- 
ing for gold. 

Concerning the strikes, one on the east 
and one on the west side of Centennial 
mountain, A. B. Bartlett, State geologist 
of Wyoming, a man recognized as conserva- 
tive in his statements, has the following to 
say: 

“The eyes of the world are now focused 
on Wyoming as a result of the discovery of 
platinum in the Centennial district. 

“Consequently the discovery of rich plat- 
inum veins near Centennial is not only a dis- 
covery of great scientific importance but is 
hoped to be of still greater commercial im- 
portance. It is very evident that Centennial 
will be the scene of a big rush as soon as 
the snow is gone. 

“There is no doubt that this is one of the 
most important mining discoveries in the 
history of the United States, probably in 
the world. I feel, too, that it will not be 
long before some of the biggest gold mines 
of the United States are operating in Wyo- 
ming. The ‘gold prospects of this range 
merit investigation.” 

The opinion of Professor Bartlett relative 
to the importance of the platinum strike is 
borne out by Prof, E. P. McCarty, head of 
the school of mines of the University of 
Wyoming, 

Stanley Edwards, secretary of the Cham- 
ber of Commerce of Laramie, Wyo., who, in 
his official capacity, has had occasion to in- 
vestigate the merits of the strike, is equally 
emphatic in his statements concerning the 
strike, 

“The values in the Centennial strike occur 
N veins or lodes, and this is what makes the 
trike so important,” says Mr. Edwards. 
“Heretofore, platinum in quantities has been 
obtained from the Ural mountains in Russia 
through placer operations. Some platinum 
aso has heen recovered through placer op- 
rations in British Columbia and the north- 
west, and small quantities were found 2,000 
leet underground at Sudbury, Canada. The 
“utte copper district also has produced small 
(uantities of platinum. 

“But the Sudbury strike and the Butte 
discoveries cannot’ be considered commer- 
‘ally. The Canadian platinum is found too 
deep and the Montana find is not in sufficient 
(uantity to become commercially important. 

“Wyoming, therefore, seems to have a 
ae of world importance. The original 
‘covery on the east side of Centennial 
Mountain assayed $2,000 per ton. This ore* 
Was taken from a tunnel driven into the 


side of the mountain. Since then, 500 feet 
below the first tunnel, another has been 
driven and this has cut the ore veins, re- 
vealing platinum in lodes. 

“Assays of another company on the east 
side of Centennial mountain have shown 
values of $1,400 in platinum and $1,800 in 
palladium to the ton. These samples were 
taken from two different veins. Samples 
were sent to reputable Pacific and Atlantic 
coast assayers, and there is no question as to 
the accuracy of the analysis made by each. 

“Samples from a third company in the 
Centennial district sent to a western assayer 
ran 22 ounces of palladium, or $1,826. Since 
the original discovery was made there have 
been strikes reported as far as 12 miles west 
in the higher mountains, and the veins in 
which this ore was found are believed to 
be a continuation of those on the east side. 

“Considerable gold values also are being 
found in the district, and present indications 
point to a most important development in 
the district during the present Summer. The 
Centennial mountains now are buried under 
seven to eight feet of snow, but hundreds 
of men are waiting in Centennial and Lara- 
mie for the snow to clear so they can rush 
into the district and stake claims. 

“Placer mining will be pursued extensively 
in the district also. Three placer syndicates 
have been formed and a pipe line has been 
completed into the district ready for opera- 
tions late in May. 

“Veins of platinum bearing ore have been 
traced through two townships, and all of 
them show high values. The strike has been 
considered of such importance by mining in- 
terests that the Associated Press, which sup- 
plies the country’s newspapers with news, 
has been carrying reports on developments 
at regular intervals.” 

Investigation of the reported find of plati- 
num in Wyoming is being made by the Geo- 
logical Survey, but no report has been made 
as yet as the snow on the ground has de- 
layed the work.—Ebiror. 








LETTER TO THE EDITOR 


Why the Bandit Selects the Jewelry Shop 
WaAsHINcTON, D. C., June 4. 
[:ditor of THE JEWELERS’ CIRCULAR: 

Recent daring jewelry burglaries in all 
sections of the country have caused many 
jewelry merchants to ponder long and hard 
over the effectiveness with which these ban- 
dits operate. There has been considerable 
reflection among jewelers and watchmakers, 
as there has been among the police officials 
and detectives, as to whether these crimes, 
involving recently among other high handed 
acts, the murder of one southern jeweler, are 
part of a consistent system of a few notable 
thieves and criminals, or whether the rob- 
beries are effected sporadically in certain sec- 
tions by entirely different groups of crim- 
inals. 
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Regardless of the system, one pertinent 
fact is causing considerable thought, and that 
is the vulnerability of thousands of jewelry 
establishments. Jewelers are taking stock 
of their protective methods and their safe- 
guards, not ony to secure the assets of their 
firm, which are usually heavily insured, but 
to protect their own personal safety and that 
of their assistants and clerks. 

The recent binding of a jeweler’s clerk to 
a chair while wounds were inflicted on his 
head with the butt of a revolver is a notable 
example of vulnerability. The clerk was 
alone in the establishment in the early hours 
after its opening. He was 76 years old. If 
he had been a younger man, in the prime of 
his vigor and years, alone, he might not have 
been a match for any organized force, or 
even two athletic bandits, but his years and 
his loneliness were two important factors 
that it might be well for employing jewelers, 
storekeepers and proprietors to consider with 
great care. 

Quite often there is a vulnerable spot in 
the operation and maintenance of a store that 
courts disaster, in fact, writes a welcome to 
thievery. If it were not an easy task to rob 
a particular store, or if it were notoriously 
hard, there would be fewer attemptors of 
the feat. A reputation for vulnerability, or 
an easy-going or slipshod manner of caring 
for valuable goods is an invitation to the 
criminal to enter and take advantage of these 
circumstances. 

Few attempts, if any, are made on the 
United States Treasury, the Mint or the 
money factory of Uncle Sam—the Bureau 
of Engraving and Printing, in the national 
capital. The imposing exterior of these 
buildings, their massive columns denoting 
strength and unyielding safety are symbols 
of security that are the bulwark of the na- 
tion. They stand out pre-eminently as im- 
mune to burglary. They may not be, of 
course, but their reputation and their im- 
posing dignity and massiveness make it un- 
desirable for the criminal to attempt their 
violation. He will seek easier channels—the 
store handling valuable stones, jewelry and 
watches, for instance, which does not afford 
the jeweler proper protection and_safe- 
guards. 

One conclusion that may result from the 
recent robbery in the national capital is that 
two men instead of one should be at all times 
in a store, when the stock is displayed in the 
trays and show cases. A revolver handy at 
a second’s notice, skill in using it, good 
physique and quick observation and scrutiny 
are other real essentials to the proper pro- 
tection of valuable goods. In addition, some 
of the standards accepted by many of the 
metropolitan police forces are particularly 
desirable. Constant vigilance and alertness 
are required of the jeweler, at all times. 

The robberies that are the bane of jewelers 
at present seem to be perpetrated with rare 
professional skill. There is a smoothness 
of operation that disarms the inattentive per- 
son who is not thoroughly on his guard. 
While this wave is sweeping the country, it 
will doubtless pay the jeweler to strengthen 
his safeguards, double his vigilance and take 
every precaution to protect not only his 
stock, but his life and the lives of his as- 
sistants. As for the wave itself, it is to be 
hoped it is not a permanent one. 

Yours truly, 
WASHINGTONIAN. 
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GIFTS THAT LAST 





Coshocton, Ohio May 27th, 1924 


L. Heller & Son, 
558 Fifth Ave., 
New York. 


en 








Gentlemen: 

Kindly send us the new psarl booklet 
and some window cards. 

Please notify Lord &« Thomas to O.xK. 
Trirst insertion of your newspaper advertising 
in Coshocton Tribune. (We ran a Deltah ad of | 
our own near it but do not wish to pay for your 
ad too.) 

We are sending you one of eu 
Displays, "The End of the Rainbow." It mad 
"Pot of Gold" for us—for we found it in Deltah 
Pearls. 

Thanks for the Bride. 


Very truly yours, 


CMH:R (Signed) ‘ CN). Hay 
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PRATT INSTITUTE EXHIBIT 


Many Interesting Objects Shown by Students 
of Jewelry Making Class at Thirty- 
ninth Annual Display 

The recent display made by the students 
of the jewelry-making class of Pratt In- 
¢itute, Brooklyn, N. Y., attracted much 
attention. The enrollment in this class 
was unusually small for the last term but 
despite this fact, the students made a credit- 
able showing and their handiwork was 
yiewed with a great deal of interest dur- 
ing the three-day exhibit which took place 
on the fourth floor of the institute building. 

During the past term there were eight full- 
time students enrolled in the class and four 
students on part time. This class, as in the 
past, was under the efficient instruction of 
Carl Hamann, an expert jeweler, and an 
artist of recognized ability. 

The exhibit this year was made in one 
large case, and the objects made by the 
students were attractively displayed against 
a white flannel background. Included in 
the display were rings, bracelets, brooches, 
pendants, pins, and a few pieces of silver- 
ware. 

As usual, medals were awarded for ex- 
cellency in design and workmanship, and 
these prizes were also shown with the stu- 
dents’ work. The Ludwig Nissen award, 
which is considered the highest of all, was 
given this year to Margaret McMurray for 
the best design and workmanship in the 
setting of precious stones and pearls. The 
silver medal offered by Albert Kohn, of 
Theodore A. Kohn & Son, which is the 
second prize, was awarded to Edith Biggs 
for excellency, in workmanship, while Elsa 
Bachman was given a small silver medal, 
also donated by Mr. Kohn. The Herpers 
medal, which is made of gold and given by 
Herpers Bros., of Newark, was won by Orie 
Marvin. 

The object for which Margaret McMur- 
tay was awarded the Nissen prize is a bar 
pin made of gold in antique finish. It is 
oi Greek design and set with peridots. Miss 
M Murray also produced a handsome pair 
0! gold cuff links set with lapis lazuli and 
a beautiful gold pendant mounted with an 
unusual piece of Chinese carving. She also 
displayed a gold ring of dull finish set with 
acoral, and an attractive silver bracelet upon 
Which some fine gold applique work had 
been executed. 

Edith Biggs, the second prize winner, was 
given her medal for a pendant which was 
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still in an unfinished state. This pendant 
was made of gold and was mounted with 
a large round topaz, surrounded by numer- 
ous small pearls. The pendant is of Persian 
design, and when completed promises to be 
one of the most beautiful objects in the ex- 
hibit. This student produced a handsome, 
four-cornered brooch, bearing a design in 
each corner and set with an opal. 

Elsa Bachman, the winner of the small 
Kohn medal, which constituted the third 
prize, had a large display at the exhibit. 
Her prize-winning piece was a_ beautiful 
brooch of geranium design in antique finish. 
This brooch was set with a large opal, and 
a beautiful green tourmaline. Miss Bach- 
man also showed an unfinished pendant set 
with an aquamarine and of beautiful design, 
as well as a man’s ring mounted with a 
round lapis lazuli, 

Orie Marvin, the Herpers medal winner, 
was awarded this prize for an unusual pen- 
dant made of silver. It was of grape design 
and the leaves were executed in silver, while 
the grapes were made of jade. This stu- 
dent, in addition, showed a plain silver cup 
which was wonderfully executed. 

Mrs. Blumenschein probably had more ob- 
jects on display than any other student in 
the class. One of her most handsome pieces 
was a bracelet made of gold in dull finish 
and set with small pieces of jade. She also 
showed a beautiful lemonade or iced tea- 
spoon, bearing an attractive design and made 
of silver, as well as a beautiful silver en- 
graved letter-opener. 

Another prominent exhibitor was Dorothy 
Laggren, who showed a gold ring, set with 
a round blue stone and a plain scarp pin 
mounted with a similar gem. She also ex- 
hibited a pendant in an unfinished state, em- 
bodying an openwork design. She also ex- 
hibited a massive ring mounted with opal. 

Margaret Neilson was another prominent 
exhibitor, who showed an unfinished brooch 
set with a turquoise matrix, a large dinner 
ring with a green gold antique finish, and 
mounted with a large amethyst, and another 
ring made of silver, set with a full cut tour- 
maline. Margaret Runyon showed a silver 
bracelet, of openwork design, and an odd 
unfinished ring with a mounting to repre- 
sent a crown. This was set with a large 
round amethyst, and was unusually at- 
tractive. 

Other exhibitors included Mary Endicott, 
who showed a plain silver ring set with a 
blue stone, and another silver ring mounted 
with a lapis lazuli. 
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Washington State Retail Jewelers’ Conven- 
tion a Big Success 


The convention of the Washington Retail 
Jewelers’ Association, which was held at 
Wanatchee May 19-20, as reported in THE 
JEWELERS’ CIRCULAR recently, proved to be 
one of the most successful that has ever 
been held by the State organization. The 
sessions were filled with interesting addresses 





ALBERT B, JONES, PRESIDENT, WASHINGTON 
Bick 


and discussions and the usual program for 
the convention was of unusual merit. 

Retiring President Benton’s address is 
worthy of special note and he gave the 
jewelers a great many helpful hints. The 
idea of having short addresses on a variety 
of subjects also met with the approval of 
all who attended the convention and much 
valuable information was imparted in that 
way. 

The resolutions, while not long were to 
the point and the address of Dean H. T. 
Lewis of the Bureau of Business Adminis- 
tration at the University of Washington was 
a splendid resume of business conditions fol- 
lowing the World War. 

The illustrations shown herewith of the 
Washington State Jewelers and their guests 
and the photograph of the newly elected 
president, Albert B. Jones, were received too 
late for publication with the convention story. 








= MEMBERS AND GUESTS OF THE WASHINGTON RETAIL JEW ELERS’ ASSOCIATION WHO ATTENDED THE CONVENTION AT 


WANATCHEE, MAY 19-20 
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668 W.48@%ST. NEw YORK 


MANUFACTURER Of 
DIAMOND JEWELRY 
a 
DIAMONDS 


AND 


PRECIOUS STONES 
— 


We use Platinum and Iridium 
exclusively. 
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The News from England 





Conditions in the Diamond Market—Queen Wears Famous Kohinoor Diamond 
at Court. Function—Jade Now in Vogue—Fashions in Bracelets— 
Sheffield Plate and Cutlery Trade 

















Loxpon, May 28.—The chief features of 
the diamond markets this side just now in- 
dude a shortage of small brilliants and 
gight cuts which are stiffening in price as a 
consequence, a resumption of normal work- 
ing conditions in Antwerp, considerable de- 
mand for round and emerald cut goods in 
etter class qualities and the purchase by 
American buyers on the Continent of practi- 
cally every class of stones. Quantities of 
polished goods are being disposed of every 
week at Antwerp and Amsterdam. Com- 
menting on the market Backes & Strauss, 
the well-known diamond factors of Kimber- 
ley House, Holborn Viaduct, inform THE 
JEWELERS’ CircULAR that normal working 
conditions at Antwerp were restored on 
May 18. The firm says: “The increase in 
the demand for polished in the last few 
weeks, coupled with the considerably re- 
duced production consequent on the shorter 
working hours, has resulted in the market 
being very bare of nice saleable goods. It 
is principally in small brilliants and eight 
cuts that the shortage is most noticeable, and 
prices in these sizes have stiffened in con- 
sequence. A very big demand has made 
itself felt largely for large stones in better 
class qualities, both in round cut as well as 
in emerald cut, but the supply is very 
limited, and really nice pieces are command- 
ing high prices. American buyers have been 
very much in evidencé at Antwerp and 
Amsterdam, and every class of merchandise 
is in demand. Although manufacturers at 
these centers complain of the difficulty of 
making a profit on their goods the fact re- 
mains that large quantities of polished dia- 
monds are disposed of every week, and the 
london Syndicate, as well as the outside 
producers, are able to sell their shipments 
with the greatest ease. The European trade, 
unfortunately, is still under a cloud, prin- 
cipally owing to adverse exchange condi- 
tions, and the home trade, though decidedly 
brisker thai it was, still is slacker than it 
should be, 
* * * 

At the annual meeting of the Consolidated 
Diamond Mines in South Africa this week 
‘according to cabled advices) a statement 


‘as read from Sir Ernest Oppenheimer ex- 


iressing an opinion that the demand for 
“atonds remains unabated. In Sir Ernest’s 
‘pinion, the diamond trade is sound. He 
“%€s not believe the company will experience 
normal sales this year, however. According 
Chairman Hull the gross profit from 1920 
° 1923 of Consolidated Diamond Mines was 
around $12,200,000 out of which the govern- 
ont received nearly $6,250,000 diamond tax. 
a alleged by Hull that the government 
tlused to allow the company and the chief 
, 1 producers to conclude an agreement 
thn = of approximately $30,000,000 
ae diamonds last year. The govern- 
the by € said, preferred an arrangement with 
an ‘ying syndicate under which the syndi- 
’* Would take only some $12,400,000 worth 


Ot stones, 


At the second court of the season here this 
week the wonderful gems of all kinds worn 
by guests were put in the shade when the 
famous $600,000 Koh-I-Noor diamond made 
its public reappearance on the corsage of the 
queen. This gem which is more than an inch 
wide and one and a quarter inches long is 
mounted as a single stone. It is said to be 
the sixth largest diamond in the world. It 
became a Crown jewel in 1850 when it was 
presented to Queen Victoria by the viceroy 
of India. The Indian interpretation of the 
name of the gem is said to mean “Mountain 
of Light.” The Duke of Wellington was 
credited with having given the first turn to 
the cutting of the stone. In addition to this 
gem the queen wore a coronet of pearls and 
diamonds and diamond earrings. Mrs. Kel- 
log, wife of the American ambassador, was 
one of the most magnificently dressed guests 
at this second court. 

x * * 


A writer in the Daily Express says that 
half the women of England are “jade-mad.” 
The reason for this, it seems, is that firstly, 
the wonderful coloring of jade reminds one 
of nothing else on earth and, secondly, it is 
considered to be lucky to wear jade. Women 
may long for diamonds, says this writer, but 
in their heart of hearts, they all covet jade. 
A string of real jade will make more appeal 
than a four-figure diamond or a_ sapphire 
tiara reposing in their velvet cases in a 
Regent St. jeweler’s shop, she says. The 
finest jade, says the Daily Express, comes 
from the quarries of Khotan in Chinese 
Turkestan along the caravan route 3,000 
years old and through the break in the Great 
Wall of China known as the Jade Gate. 

x * * 

A clear amber treated by a special color- 
ing process is now being used to introduce 
delicate patches of green into beads which 
are made up into long necklaces and have 
the “Egyptian”? atmosphere that seems to be 
so necessary in the fashions now. The 
amber used is known as “Egyptian.” 

*k * x 

The glass bracelet fashion commented on 
in this column in a recent issue of THE 
JEWELERS’ CIRCULAR seems to have led the 
way for other fashions in arm jewelry. 
Glass bangles, worn close together on the 
upper arm, no doubt owe their popularity to 
the wide range of delicate coloring that can 
be introduced by them. The glass bracelet 
is now having to give ground to the wide- 
link bracelet of carved jet or ivory such as 
were worn in centuries past. They are, of 
course, much less cumbersome than the old- 
fashioned design. The “Early Victorian” 
diamond bracelet, wide, and made to fit the 
arm tightly is, however, quite supple. 
Fashionable women here are now appearing 
with these bracelets packed closely together 
on one arm. An armful of this type of 
adornment is worth considerable money. 
The bracelets usually are worn between the 
shoulder and elbow. The jeweled scarf 


_ position. 
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ring is another vogue that has been created 
by the passionate scarf. The scarf, of 
“coster” type and of fine texture and color- 
ing, is worn by all society leaders these days, 
The scarf is held by a ring that is slipped 
over the two ends and holds it securely in 
These jeweled rings are in vari- 
ous precious media and are made to match 
other personal jewelry worn. 
* * * 


The Swiss watchmaking industry seems 
to be progressing much better, particularly 
with exports to Britain. Last year, Geneva 
reports, watch exports to Britain were in- 
creased to 744,000 articles. While the ship- 
ments of watch movements has increased 
substantially the export of complete watches 
has been still greater. 

* a *x 


The plate and cutlery trade continues very 
quiet and there is some disappointment in 
Sheffield at the rather poor results obtained 
in connection with the excellent displays 
made at the recently concluded British In- 
dustries Fair, London. Sheffield cutlery 
and plate firms made extended exhibits at 
the fair this month in anticipation of some 
useful orders from international buyers 
attracted to the exhibition. Reports to hand 
show that the orders booked were nothing 
near expectation. Some of the Sheffield 
firms feel that community advertising in re- 
spect of these fairs is needed to draw the 
attention of foreign buyers to the special 
qualities of the Sheffield cutlery and silver 
and electro-plate commodities. The dyed- 
in-the-wool conservatism of the Sheffield 
trade, however, probably would mitigate 
against anything such as community pub- 
licity, however much it might be needed. 

*x * * 

At the first court of the season held at 
Buckingham Palace this week the queen 
wore a dress of gold sewn with diamonds, a 
coronet of emeralds and diamonds and dia- 
mond and emerald corsage jewelry. These 
included an exquisite carved Indian emerald. 
Some wonderful jewelry was worn by the 
800 guests. Sapphire and diamond jewelry 
appeared popular. Jeweled belts and ostrich 
feather fans encrusted with gems were quite 
common, 

* * * 

Sir Lionel Phillips, who investigated the 
report of the new platinum discoveries in 
South Africa during his recent visit there, 
told at the Central Mining meeting this 
week that work on these platinum properties 
was being done by hand and was, therefore, 
slow, but, he said, some rich samples are 
being found. Platinum, hitherto, has been 
obtained from alluvial deposits located in 
reefs but never consistently or in sufficient 
quantity to be worked at a profit. The area 
in question, says Sir Lionel, seems to be an 
exception. The formation of metal is ex- 
tremely strong and traverses the country 
for around 100 miles. Options have been 
acquired by Central Mining on numerous 
farms but cross-cut prospecting has not yet 
given any real encouragement on the new 
areas taken up. The extent of the country 
in which the precious metal has been found 
makes jit impossible to form any idea of the 
potentialities of platinum mining. Sir Lionel 
sprung a surprise at the close of his talk 
by announcing his intention of resigning the 
chairmanship of the Central .Mining Cor- 
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poration at the end of this year and naming 
Sir R. Sothern Holland as his successor, 
x oe x 


leweled bracelets to be worn on the wrist 
outside the glove is the latest fashion item 
here. These bracelets conform in general 
to the color scheme of gown and gloves and 
can be obtained in a variety of media to suit 


the individual taste in colors. 








Exhibit of Engraving at Recent 
Exhibition of Jewelry Crafts 


Association at Los Angeles 





NE of the notable exhibits at the recent 
exhibition of the Jewelry Crafts’ Asso- 
ciation in Los Angeles was a plate of ster- 
ling silver 934 by 6% inches in dimensions, 
designed and executed in the shop conducted 





CLSIGNED 6 ENGRAVED 
PhrAri<ans 


a Fred Anthony 


ORNAMENTAL & LETTER 
INGRAVER ai : 

















EXAMPLES OF VARIOUS STYLES OF ENGRAVING, 
EXECUTED ON A PLATE OF STERLING SILVER AND 
SHOWN AT THE RECENT EXHIBITION OF THE 
JEWELRY CRAFTS ASSOCIATION IN LOS ANGELES 


for many years by Fred Anthony, and since 
his decease, by his son, Howard Anthony. 

As may he seen in the picture on this 
page, border scrolls in renaissance style 
adorn the top, bottom and sides, while con- 
necting panels, or columns, on either side, 
executed in varied designs, show high-class 
carving suitable for platinum or white gold 
work. A medallion-like head of Medusa is 
shown at the top as a type of crest engrav- 
ing. Enclosed in these surroundings are a 
number of different specimens of monogram 
work of the most up-to-date type and suit- 
4 for watches, belt buckles, hollow ware, 

¢. 

As a whole the piece shows a considerable 
Variety of specimens of the high-class work 
which the artisans of this big engraving 
house, one of the largest in the west, is 
Capable of producing, 








J Vander Zanden will move to 217 N. 
ashington St., Green Bay, Wis. 
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Canadian Imports of Clocks, Watches, Jewelry and Gems 





ToronTo, Can., June 4.—The monthly report of the Trade of Canada for March gives 
the value of imports for home consumption in the jewelry and allied trades as follows: 


Clock and watch keys, clock movements 
ANG CIOS CARB i sic sss Cet ante aoe ee 


Watches 


Watch cases and parts thereof, finished or 
unfinished 


Watch actions and movements and parts 
thereof, finished or unfinished, including 
winding bars and sleeves...........++ 


LOWEIN NOD. cov ce eetewwars viaecaens ° 


United Kingdom.... 
United States 
France 

Germany 
Japan 
Netherlands 
Switzerland 
Other countries... 


eeeee 
ee Y 

eee eee eee 
ee ee  ? 
eerereee 


United Kingdom.... 
United States ..... 


Other countries..... 


eer eeeeee 


United Kingdom.... 
United States 
France 

Germany 
Switzerland 
Other countries..... 


United Kingdom.... 
United States 
Loe re 


eevee 


United Kingdom.... 
United States 
Lp pieae 
Switzerland 


United Kingdom.... 
United States 
Czecho-Slovakia .... 
France 
Japan 

Other countries..... 


eRe ne eee 


Total 


Sterling or other silverware, n.0.p...-...- -United Kingdom.... 


Manufactures of gold and silver, n.0.p... 


Precious stones and imitations thereof, not 
mounted or set, and pearls and imita- 
tions thereof, pierced, split, strung or 
not. but not set or mounted.......... 


Diamonds, unset 


United States 
Feanee ..6c: iiananen 
Netherlands 
Other countries..... 


SO Os ca cwsaiein 
United Kingdom.... 
United States 
France 
Netherlands 

Other countries..... 


eeeee 


eee eer eeree 


Total 
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United Kingdom.... 
United States 
Czecho-Slovakia . 

fre 
Germany 
Italy 
Japan 
Netherlands 
Switzerland 
Other countries..... 


see eeeeee 


Total 


United Kingdom.... 
United States ... 

Belgium .ccccccces 
oy ena eer 
Netherlands 
Switzerland 
Other countries..... 
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Total 






























































Month of 12 months 
March ending March 
1923 1924 1923 1924 
$10,706 $3,754 $32,237 $31,035 
41,969 34,599 362,028 360,083 
174 637 4,282 3,994 
26,459 21,242 85,463 218,909 
ae which as 154 43 
4,53 34,263 3,024 
1,25 ai iit 7,574 3,221 
acheasies 40 4,551 51,771 
82,070 60,272 530,552 672,080 
224 83 8,717 3,834 
20,179 11,155 114,721 150,608 
507 61 1,801 8,744 
20,910 11,299 125,239 163,186 
593 560 7,232 4,473 
852 760 21,650 10,129 
eaten 268 829 2,140 
845 5,005 14,349 55,895 
5,805 8,252 61,007. 108,532 
201 or 2,417 1,256 
8,296 14,845 107,484 182,425 
82 128 1,125 1,418 
12,277 10,045 105,686 147,600 
ie, —biledlar 578 80 
3,096 3,826 40,105 62,833 
dawns 2 ualeinn 2 
15,455 14,001 147,494 211,933 
178 1,053 2,756 5,387 
31,561 42,171 283,263 393,120 
i ree 10,483 3,432 
49,516 44,380 461,064 726,899 
wdeviate 13 853 2,736 
81,671 87,617 758,419 1,131,574 
8,431 9,690 108,155 148,431 
116,694 96,999 723,028 941,170 
4,527 27,765 89,485 177,862 
2.574 3,727 26,553 58,739 
580 303 12,921 7,937 
5,622 6,315 26,179 70,897 
138,428 144,799 986,321 1,405,036 
13,949 3,538 131,179 156,638 
4,168 5,049 54,121 57,856 
earereend én dctie 1,004 549 
3 34 3,755 4,473 
330 wietiee 936 852 
18,460 8,621 190,995 220,368 
1,392 1,202 17,456 25,600 
6,945 10,855 67,430 105,026 
93 403 2,284 1,277 
ésiewna Sia nisi eere 296 
Soe 1,118 528 6,524 
8,430 13,578 87,698 139,723 
2,149 1,461 30,311 67,113 
8,483 12,668 73,861 107,122 
65 75 4,898 2,058 
5,425 7,594 76,838 124,956 
2,565 3,986 7,631 17,084 
69 wre ctead 831 167 
11,291 9,235 41,796 66,591 
pines  - @-wetodh 3,638 913 
pera 137 7,278 3,533 
738 12,604 509 
30,789 35,096 259,686 390,046 
54,399 136,584 604,158 797,445 
786 116 48,960 5,322 
65,939 41,751 456,822 702,911 
wenewa., <wmated 868 16,371 
141,285 177,679 844,687 855,236 
Gi hc I ee SM 249 
262,409 356,130 1,955,495 2,377,534 
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The varying colors of natural pearls 


are reproduced almost perfectly 
in Orienta Artificial Pearls 


The faint, rosy tint of the sea gem from 
India and Ceylon, is marvelously matched. 


So is the silver-white sheen of the beautiful 
and brilliant Australian varieties. 


The faint rosy tint of Central and South 
American Pearls, so much desired by 
brunettes, is faithfully reproduced. 


The fine workmanship of Orienta Artificial 
Pearls extends to the important details of 
precise drilling and perfect graduation. 
Rich silk or satin lined leather cases add 
the final touch of luxury. 


Mounted in platinum or 18 karat white 
gold, Orienta Artificial Pearls are rivaled 
only by Nature’s own creation. 


Send for memo selection. 





Leys hriastion 


65 Nassau Street 
New York 
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More About the Paris Fair 








Display of Jewelry and Kindred Lines Attracts Much Attention and Event 
Proves a Big Success 

















(Continued from Issue of June 4) 

Paris, May 26.—The success of the Paris 
Sample Fair has been very great. The ex- 
hibitors, who number over 5,000, say that 
they could have done still more business had 
they remained open another week, 

The general impression after several visits 
to the various streets is that tine jewelry is 


were seen, the sparkling and opaque min- 
gling. While sparkling gems undoubtedly 
hold their own still, the opaque stone is 
gaining ground. Almost unseen a year ago, 
it is now much worn, in various varieties. 

An entire novelty was a necklace made in 
balls of platinum, held together by tiny 
chains, the earrings and bracelet to match. 














ONE OF THE STREETS WHERE JEWELRY IS BEING SHOWN 


gradually becoming smaller in size, more 
delicate, and more finely made, while arti- 
ficial ornaments are bigger and bigger, thus 
marking the difference between real and 
false very distinctly. There are few orna- 
ments made with a single stone or a series 
of single stones, combinations of some kind 
almost always being seen. This holds true 
of both fine and artificial products. At the 
same time large quantities of beautifully 
worked gold and silver jewelry is seen, It 
is very evident that workmanship counts for 
much, Chains in gold wire bent into fan- 
tastic shapes, chains in tiny links, in 
elongated links and in tiny disks are seen 
everywhere. Very long or very short, as 
everything runs to extremes, they are 
marvels of delicate workmanship. Earrings 
in gold, barettes and bangles of all kinds 
are also very popular. Handbags and 
purses are seen in the most delicate work- 
manship and all sorts of trifles, such as 
vanity cases and cigarette cases are sold in 
pure gold, with a fluted surface as a rule, 
however, 

Jewelry with gems is very simple. Pearls 
are the favorite stones. Besides the very 
short pearl necklace, there are sautoirs 
fnishing with tassels. Many of these are 
made in pearl and black onyx combinations 
for even pearls are not often worn quite 
alone, excepting in the short necklace. 
There is a growing inclination to wear orna- 
ments made of meshes of pearls. A _ kind 
of network pattern is made to fill a circle, 
to serve as a medallion. Earrings are made 
o a smaller scale but to match, while the 
bracelet consists of a number of small disks, 
Perhaps three of the same pattern, joined 
by achain. Jet and diamond brooches have 
Tinges of pearls for instance, and every- 
Where these happy combinations of stones 


The total effect of these balls was some- 
what heavy. Platinum balls, with crystal 
balls interspersed, were also used for these 
parures. 

Dress supports, or braces, for holding the 
gown in place, when cut very low in the 
neck, are seen in half-precious gems, in 
artificial pearls and colored beads, with 
clips at the ends to attach them to the gown. 

Wonderful ornaments, made of blown 
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on pivots in frames and look very pretty. 

Combinations of ivory and galuchat (skin 
of a Chinese fish) are very effective for 
paper knives and similar ornaments. The 
galuchat is colored green or red as a rule, 
red being the fashionable color just now. 

The cutlery, of which many new patterns 
were shown, tends towards short handles, 
to a long blade. Much ivory and horn is 
seen, 

Some original storing and hiding places 
for silver are seen. Smoking and card 
tables open to take the plate used at meals 
after use. It is fitted into a variety of tiny 
half circular work-tables. 

Silverware seen at the show is inclined to 
run again, beading or fluting being the only 
ornamentatien. Many contrivances for heat- 
ing water, strainers for preventing tea- 
leaves from being served with tea and other 
accessories to silver tea services are seen, 
proving how general is the habit of taking 
tea in France.. Plated metal dishes, fitted 
with utensils that can be put into the oven, 
without risk of breaking are much seen. 
Every kind of contrivance for a servantless 
house is evidently appreciated by the French 
housewife just now, as maids are very rare. 

Leather in razzle-dazzle colors is used for 
handbags and shoes to match and there is 
no knowing where the love for bright, vivid 
tints will lead the Parisienne. 

Beaded bags, very tiny, are almost 
Oriental in their splendor of varied tints. 
Large handbags, carrying out the ideas of 
extremes, seen everywhere in fashion this 
year are made in silk, with silver filigree 
mounts, with gold mounts, of exquisite 
workmanship, sometimes set with gems, 

A variety of hair combs, of all sorts and 
sizes 1s shown. The fashionable thing is 
the circular tortoise shell, for wear with 
short hair. It is set with immense pearls, 
or with jet beads or other ornaments, 

A very successful fair is reported although 
the ever-increasing size of these institutions 








A VIEW OF 


glass, colored from within are used for 
making jewels. In some case a mother-of- 
pearl effect is produced while in others the 
ornaments resemble pebbles. Sautoirs made 


of these beads will be largely seen at the 
seaside, and even earrings, to match the 
gown or to contrast with it, will be popular. 

Many booths were filled with the newest 
models in clocks, square, oblong and round, 
anything that is sufficiently small appears to 
swing 


be fashionable. Some small clocks 





ANOTHER STREET AT THE SAMPLE FAIR 


has its reverse side. Commercial travelers 
ask whether it is not better for one man to 
travel around with samples, than for hun- 
dreds of buyers to forsake their work and 
come to a single centre? Do goods gain 
when placed close to other wares or do they 
lose? This is also a pertinent question 
as far as jewelry is concerned. The view 
of heaps of goods all together tends rather 
towards depreciating their value and beauty, 
that is for all but professionals. 
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La Jausca Jewel Chests 


PROTECTED 
BY U.S. PATENT 


Notices have been issued 














to us from the United 
States patent office grant- 
ing design patents cover- 
ing all of the jewel chests 
“as made by the Gold- 
smiths of Old” and used 
as containers for La 


Tausea Pearls. 


Other patents are pending 


omeeere’ 
pococcsesoore 


—— 
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Notice is hereby given that the rights of the Karpeles 
Company under these patents are fully protected and 
that infringers will be promptly and _ vigorously 
prosecuted. 


KARPELES COMPANY, Providence, R. I. 
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CULTURED PEARLS 





French Syndicate of Diamond Dealers and 
Cutters Ordered to Pay Costs Following 
Legal Action Over Articles Pub- 
lished About Japanese Product 


Paris, May 28.—An interesting test case 
has just been decided in Paris involving the 
question as to whether cultured Japanese 
pearls may be sold as “Fine Pearls?” 

At the beginning of 1922 the French 
Syndicate of Diamond Dealers and Cutters 
caused certain articles to be published in 
trade papers, warning their readers against 
buying Japanese cultured pearls as fine 
pearls. A pearl importer of Paris, M. Pohl, 
brought an action against the Syndicate, 
claiming 135,000 francs damages on account 
of the injury done to his business by the 
publication of the articles. M. Pohl has 
won his case, the plea of privilege put for- 
ward by the Syndicate not being admitted. 

In the judgment the tribunal said that it 
was not called upon to decide whether 
cultured pearls were exactly the same in 
structure as pearls got by fishing. Neither 
need it decide whether they had the same 
intrinsic or commercial value. Scientists 
and specialists were still at variance on this 
subject. They were, however, so far agreed 
that cultured pearls ought not to be classed 
as “false” or “imitation.” 

As the articles sent to the press consti- 
tuted an actual campaign against cultured 
pearls and not mere warnings to the public, 
as put forward by the defense, the Syndicate 
was condemned to pay the costs of the 
action and to have the verdict inserted in 
various papers, as it had caused prejudice to 
the importer, 








Pittsburgh Jeweler’s Widow Held By 
Coroner to Answer to Charge of 
Causing His Death 
PittspurGH, Pa., June 6.—Mrs, Elizabeth 
Ladinsky, wife of Abraham Ladinsky, head 
of the Providence Jewelry Co., who was 
found dead in his home a few days ago, 
has been turned over to the coroner of 
Allegheny to await investigation of a 
Coroner's Jury to determine if she should 

be held on a charge of murder. 

After an investigation following the 
woman’s arrest, she was committed to the 
Allegheny county jail in the keeping of the 
coroner until such time as he conducts the 
inquest inquiring into the cause of Ladinsky’s 
death, Mrs. Ladinsky is about 37 years old, 
her husband being 38 at the time of his 
death. Detectives who have been working 
on the case give as their opinion that the 
killing of Ladinsky was no accident or 
done on the spur of the moment. 

Mrs. Ladinsky has engaged counsel to 
defend her and relatives of the dead man 
also have engaged counsel to see that justice 
's done in the case. According to Detective 
Barry there were two motives for the killing, 
one being jealousy, 

It is claimed by him that two months prior 
to the shooting, Ladinsky, according to the 
detectives, had offered his wife $40,000 if 
she would agree to a divorce. The offer 
Was spurned by Mrs. Ladinsky. It is stated 
‘at it was the intention of Ladinsky to go 
'o Reno, Nev., to take up his residence for 
the purpose of obtaining a divorce. 
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In order to take action regarding his 
estate, relatives have filed two caveats with 
Register of Wills Joseph N. Mackrell, 
against the probate of any will found that 
was left by Ladinsky or against having let- 
ters of administration issued without first 
notifying the dead man’s brother. Another 
was filed in behalf of the widow. Both ask 
that no will be admitted to probate or ad- 
ministration be issued until notice has been 
served on them. 

The killing of Ladinsky was somewhat of 
a sensation in jewelry circles and various 
stories are being told regarding the matter. 
Mrs, Ladinsky has been in a highly nervous 
state for some time, it is stated. However, 
the coroner is making a thorough investiga- 
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Improved Conditions in Antwerp Diamond 


Market Reported in Letter to 


New York House 


An encouraging report indicating that 
business in the diamond industry abroad is 
improving, was contained in a letter received 
last week by S. Kaplan & Co., 64 Fulton 
St., New York, from their European repre- 
sentative at Antwerp. The communication 
points out that the market appears stronger 
and sounder than most people believe and 
proof of this fact is contained in the letter. 

This letter reads as follows: 


ANTWERP, May 22, 1924. 


“Business here is much better than it has 
been a few weeks ago. 


The limitation of 
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GIFTS THAT LAST VS. GIFTS THAT FADE 
CARTOON USED BY HERBERT L, MCCARTER, JEWELER OF OGDENSBURG, N. Y., IN HIS WINDOW DIS- 
PLAY TO CARRY THE MESSAGE OF THE SUPERIORITY OF “GIFTS THAT LAST” OVER 
GIFTS OF FLOWERS 


tion and the facts learned regarding the 
killing will be placed before a coroner’s jury 
in the near future. 








Fred F. Carter, Binghamton, N. Y., Files 
Schedules in Bankruptcy, Showing Lia- 
bilities of $9,529 and Assets of $5,706 


Utica, N. Y., June 5.—Fred F, Carter, 
bankrupt jeweler of Binghamton, filed his 
schedules in U. S. District Court today fol- 
lowing an involuntary petition by creditors. 
He sets forth unsecured liabilities of $9,529 
and assets of $5,706, of which stock and 


fixtures are $5,000 and accounts $605. The 
schedules were filed through Attorney 
Howard E, Taylor. 

Among the 30 creditors are Besse B. 


Carter, $3,250; Mary E. Hickey, $125, and 
Mrs. C. W. Vosbury, $30, of Binghamton, 
the rest being of distant cities, as follows: 
A. Roseman, $1,050; H. M. Shiman & 
Co., $199; W. H. Wright estate, $327; F. & 
F’. Feilger, Inc., $940; William Huger & Co., 
$194; George A. Fleishman, $466; Conrad 
J. Kitse, $184; Frederick Job, $175; Moore 
Pen Co., $356; A, Paul & Co., $124; Max 
Peterson & Co., $480; Philip Present Co., 
$250. 








Karl Rehbein will move his quarters to 
Wisconsin Ave. and Harrison St., Fond du 
Lac, Wis. 


the production by working half-time has 
cleared the market of much of the old stock 
and as rough is higher in price than before 
and very difficult to get, prices of polished 
must inevitably increase, 

“The Syndicate has learned a lot from the 
measures taken by the manufacturers in try- 
ing to regulate the production of polished. 
They are not showing quite as much goods 
as they used to do this time of the year, 
and i am sure that in future the Syndicate 
will regulate the supply of rough much 
better than they have done up till now. 

“River and British Guiana goods which I 
receive regularly from the source are in my 
opinion at least 5 to 10 per cent. higher, 

“The difficulties we met through the bank 
in financing our business are cleared up now. 
The Antwerp market has shown to be 
stronger and sounder than many people 
feared and the American buyers coming over 
to make their purchases are losing soon their 
illusions in thinking that they can get 
bargains, 

“IT personally have sold in the last three 
weeks more than in the whole of the last 
three months together.” 








A reward of $2,000 has been offered for 
the capture and conviction of the bandit who 
held up M. Goldberg, Mansfield, O., jeweler, 
knocking him unconscious and escaping with 
44 diamonds. 


























UR> 


in Barcelona, 
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Spain produce the 
largest quantity’ of 
fine pearls in the 
world. That is why 
we can and DO give 
the greatest pearl 
necklace values 
ever offered by 
any manufacturer 


anywhere— 

“Values beyond 
comparison” is 
a slogan: and a 
FACT with OMAR. 
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Pearls 


300,000 necklaces always in stock for | 
quick delivery—from $2.50 to $75. boxed | 
complete in beautiful, original casey. 


Write for catalog 


INDRA PEARL COMPANY ~ 392 FIFTH AVE. 
NEW YORK BARCELONA 
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a is more 

behind OMAR> 
Pearls than VALUE 
alone. There is the 
power, the prestige, 
the sales value of 
cAdver- 


tising to millions of 


National 


women—the best 
buyers of pearls in 
your City’ whom 
we direct to your 
store for OMAR> 
sales and profits. 
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Slayers of Robert Franks, Indicted for 

Murder and Kidnapping—Parents Say 

They Seek Only Justice 

Cuicaco, June 6.—Indictments which ex- 
perts said were faultless and proof against 
any technical attack were returned by the 
Grand Jury against Nathan F. Leopold, Jr., 
and Richard A. Loeb, the two college boys 
who have admitted slaying Robert Franks, 
the son of Jacob Franks, Illinois watch 
manufacturer. The indictments were two- 
fold for murder and kidnapping for ransom. 
The murder indictment is divided into 11 
counts, the slaying of Robert Franks be- 
ing covered to meet every legal contingency 
as follows: 

1. Killed boy by striking him with a 
chisel. 

2. Struck him with a club. 

3. Smothered him with bandage. 

4, Smothered him with a piece of cloth. 
5, Struck him with chisel and club and 
smothered him with cloth. 

6. Smothered him with hands. 

7. Smothered him with hands and cloth 
gag. 

& Smothered by means unknown. 

9, Killed with deadly poison. 

10. Poisoned him with ingredients un- 
known. 

ll. Killed him by violent means. 

The explanation given for the various 
allegations is that the exact manner of the 
murder is not definitely known to the au- 
thorities, both confessions stating that the 
boy was hit on the head with a chisel and 
strangled. 

The report of the Coroner’s physician said 
death was caused by suffocation. 

The discoloration of the face and the in- 
ternal organs was due, the slayers said, to 
their use of hydrochloric acid in an attempt 
to render identification impossible, which ac- 
counts for the charge of death due to 
poisoning. 

The kidnapping was fully covered in the 
16 counts contained in the indictment, which 
alleged : 

1. Seizing and confining for the purpose 
of extorting money from Jacob and Flora 
Franks (the parents). 

2. Seizing and confining for ransom. 

3. Inveigling, decoying and kidnapping 
for money. 

4. Inveigling and decoying and kidnap- 
ping for ransom. 

5. Seizing and secretly confining for ex- 
torting money from Jacob Franks. 

Seizing and secretly confining for ran- 
som from Jacob Franks. 

7. Inveigling to extort $10,000. 

8. Inveigling for ransom of $10,000. 

9. Seizing and confining for $10,000. 
~~ and confining for ransom of 


Il. Inveigling for the purpose of extort- 
ing $10,000. 

12. Inveigling for the purpose of ransom 
of $10,000, 

913. Seized Franks to extort money. 

4. Seized him for ransom. 
_15. Inveigled for the purpose of extort- 

money from Jacob Franks. 

6 Anveigled for -ransom from Jacob 
Franks, 
Frederick D. Hoffman, foreman of the 





THE JEWELERS’ CIRCULAR 


Grand Jury, presented the indictments to 
Chief Justice John R. Caverly“of the Crimi- 
nal Court, who signed them at once and 
issued capiases for the arrest of the boys, 
who were then being held in the county jail. 

The indictments specially recommended 
that no bail be allowed the defendants and 
Judge Caverly so ordered. 

Following the indictments the parents of 
the boys accused denied specifically that they 
had any intention to use their wealth to 
stage an unsightly legal battle with an elabo- 
rate array of counsel and an army of high- 
priced alienists in an attempt to defeat 
justice. They ask only an _ investigation 
concerning the mental responsibility of their 
sons. 

Their statement in full, as made public 
by Clarence S. Darrow, chief counsel for 
the defense, tonight, is as ‘follows: 

“In view of the many statements that 
large sums of money will be used in the 
defense of Nathan F. Leopold, Jr., and Rich- 
ard A. Loeb, the families of the accused 
boys desire to say that they have lived in 
Chicago for more than 50 years and the 
public can judge whether they have con- 
ducted themselves in their relations with 
this community in such a way as to earn a 
standing as truthful, decent, upright, law- 
abiding citizens, conscious of their duties 
and responsibilities to the community in 
which they live. 

“They have not the slightest inclination or 
intention to use their means to stage an un- 
sightly legal battle with an elaborate array 
of counsel and highly paid alienists in order 
to defeat justice. Only such a defense as 
that to which every human being is entitled 
will be provided for their sons. Assuming 
that the facts in this case are substantially 
as published, then the only proceeding they 
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“The lawyers representing the accused 
boys have agreed that the amount of their 
fees shall be determined by a committee 
composed of the officers of the Chicago Bar 
Association. 

“If the accused boys are found by a jury 
to be not mentally responsible, their families, 
in accordance with their conscious duty to- 
ward the community, agree that the public 
must be fully protected from any future 
menace by these boys. 

“In no event will the families of the ac- 
cused boys use money in an attempt to de- 
feat justice. 

(Signed) ‘““NatHan F. Leopotp, Sr., 
“ALBERT H. Logs,” 

States Attorney Crowe is prepared to de- 
mand an early trial and settlement of this 
sensational case. It is evident that the de- 
fense will first seek a mental test and the 
prosecution prepared for this by having four 
eminent alienists examine the accused before 
they were taken from the custody of the 
State attorney’s office and placed in charge 
of the sheriff. No definite statement has 
been given out, but it is understood that 
these men pronounced both young men sane. 

The first case for trial will be the charge 
of murder and if this fails or brings a 
penitentiary sentence or a verdict of in- 
sanity,. Leopold and Loeb, if the State so 
wills, may be tried for kidnapping for ran- 
some, which also carries the extreme penalty 
upon conviction. 








Three Jolly Shriners 


Three prominent Shriners among the 
jewelers of the Chicago district are shown 
in the illustration herewith, namely, Messrs. 
Penfold, Davison and Moore who are among 
the most popular sales representatives with 





THREE JOLLY SHRINERS—MESSRS. 


favor is a simple, solemn investigation un- 
der the law, touching the mental responsi- 
bility of their accused sons. 

“They emphatically state that no counsel 
for the accused boys will be retained other 
than those lawyers now representing them, 
with the possible but not probable retention 
of one additional local lawyer. There will 
be no large sums of money spent either for 
legal or medical talent. The fees to be paid 
to medical experts will be only such fees 
as are ordinary and usual for similar tests. 


PENFOLD, DAVISON AND MOORE 


headquarters in the middle west. The photo- 
graph inspired the trade poet to produce the 
following: 
We are happy you see 
With the Shrine in K. C. 
Penfold, Davison and Moore. 
We hope to be alive 
In nineteen twenty five 
To visit with the Shrine once more. 
Mr. Penfold represents F. H. Sadler & 
Co.; Mr. Davison, Benj. Allen & Co., and 
Mr. Moore, the R. F. Simmons Co. 
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DISPUTE OVER NECKLACE 





Controversy Between New York Jeweler 
and Customer Over Purchase of a 
Necklace Disclosed by Court Papers 


An interesting controversy over the pur- 
chase of a pearl necklace was disclosed in 
papers filed in the Supreme Court last 
Wednesday in a suit of Harry E. Schinzel 
against Schumann Sons, Jewelers, Inc., of 
4W. 56th St. The case came before Justice 
Proskauer on an application by the defendant 
to dismiss the second cause of action on 
the ground that it did not state sufficient 
facts. The court denied the application. 

The complaint filed by Rabe & Keller as 
attorneys alleged that on Jan. 28, 1921, the 
plaintiff and defendant agreed that the de- 
fendant would sell Schinzel a pearl necklace 
for $15,619, and at the same time the de- 
fendant agreed to repurchase it for $14,000. 
Schinzel alleged that in addition to the pur- 
chase price ke was compelled to pay a tax 
of $780, making the total cost $16,399. 

Schinzel alleged that in order to induce 
him to purchase the necklace, Chas, W. 
Schumann, Jr., treasurer of the defendant 
corporation, represented that the necklace 
was worth at least $25,000 and that the de- 
fendant could resell it for him at any time 
for $16,000 on 60 days’ notice, and if he 
didn’t want to wait the defendant would pur- 
chase it at any time on request for $14,000. 
Schinzel declared that he learned subse- 
quently that the value of the necklace was 
not more than $8,000 and the best offer he 
could get for it was $6,500. He stated that 
the defendant refused to repurchase the 
pearls, and he kept the necklace “at the risk 
of the defendant” from Dec. 14, 1921, to 
Sept. 1, 1923, and that through no fault of 
his the necklace was stolen. He states that 
he succeeded in recovering all but four of 
the pearls, and he has duplicated them with 
pearls of the same value, size and color as 
the stolen gems. He sues for $16,399. This 
is the cause of action which the defendant 
tried unsuccessfully to have stricken out. 
The answer of Schumann Sons contends 
that the alleged agreement was not bind- 
img on it because the plaintiff bought the 
necklace for his wife and she wore it be- 
fore the plaintiff had paid off the note he 
gave the defendant for it. The answer 
asserts further that “the aforesaid pearl 
necklace was sold by the defendant to the 
plaintiff in the ordinary course of the de- 
fendant’s retail jewelry business, and the use 
and enjoyment of the aforesaid pearl neck- 
lace by the plaintiff and his wife depreciated 
the retail sale value.” 

The defendant alleged that the plaintiff 
has received “the full benefit and considera- 
tion of the purchase price of the necklace” 
and also asserts that the larceny of the neck- 
lace was caused by the “carelessness and 
negligence” of the plaintiff, and for this 
‘eason he has waived all rights to the resale 
of the necklace to the defendant, if he ever 

ad any, 

Concerning Schinzel’s allegation of decep- 
tion as to the value of the necklace, as stated 
in his second cause of action, the Schumann 
‘orporation alleges that before he bought it 

¢ had it in his possession for 24 hours to 
‘certain its value, and that between January 
and June, 1921, when he made the final pay- 
ment on his note, "he “did ascertain that its 
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fair and reasonable market value was the 
price he paid for it.” 

The defendant denies making any agree- 
ment to repurchase the necklace and that 
the necklace had declined in value at the 
time he changed his mind about keeping it. 
The attorneys for the defendant are Begg, 
Begg and Begg. 


JEWELRY SALESMAN 
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Automobile Bandits Hold Up Representa- 
tive of Irvington, N. J., Concern and 
Escape with Valuable Loot 


PHILADELPHIA, Pa., June 7.—The police 
have made no progress in capturing the 
bandits who held up Isaac Stelle, salesman 
for Albert Hautzman, jewelry manufacturer 
of Irvington, N. J., and his negro porter at 
9th and Mifflin Sts., last week in broad day- 
light and got away with two sample cases 
containing jewelry valued at wholesale at 
about $13,000. 

Mr. Stelle, who has been a salesman for 
many years, came here and registered at 
the Hotel Adelphia. Before starting out 
to call on his customers he engaged William 
Rowlins, a negro, of 1213 Garnet St., to 
carry his sample cases. 

Mr. Stelle went first to the store of the 
late C. P. Meyers, now conducted by his 
sister, at 929 E. Passyunk Ave. From 
there he started to the store of Andrew 
Feil at 1929 on the same street. Through 
a mistake he and the porter alighted at 
Mifflin St. instead of at Tasker St., which 
would have brought him within a short dis- 
tance of Mr. Weil’s store, and consequently 
had to walk several blocks. They had 
reached 9th and Mifflin Sts. and were pass- 
ing by the Southwark public school when 
three men drove by them in an automobile, 
which halted a few feet ahead of them. 
The occupants of the car jumped to the 
sidewalk, drawing revolvers as they did so, 
and while two of them “covered” Stelle and 
the porter, the third man seized the sample 
cases from the negro and threw them into 
the car. Then the other two, with their 
weapons leveled at the salesman and the 
porter, backed to the automobile, which was 
standing with engine running, jumped in and 
the third man started the machine off at high 
speed. 

Only one person, beside Stelle and Row- 
lins, was near at the time, Morris Rathman, 
11 years old, of 638 Mifflin St. He, with 
Stelle and the porter, ran after the car, in 
the hope of seeing a policeman, but lost 
track of it after the bandits swung into 
10th St. The boy had attempted to get the 
license number of the automobile but was 
unable to, as the tags were bent in such a 
manner that unless one stood directly in 
front of them the figures were unreadable. 

After running for a couple of blocks, the 
three found a policeman. He called up 
district headquarters and bandit chasing cars 
and motorcycle policemen were sent out, but 
the robbers’ car had vanished long before 
their arrival. 

The bandits, apparently, had “spotter” 
Mr. Stelle as a jewelry salesman and had 
trailed him from the hotel, although he said 
he did not notice anyone watching him par- 
ticularly while he was registering or en- 
gaging the porter, 
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The sample cases contained a general as- 
sortment of rings, all insured. 





Newark, N. J., June 9.—Officials of the 
Alberts & Kautzman, Inc., 648 Nye Ave., 
Irvington, were notified by the Philadelphia 
authorities of the hold-up of their sales- 
man and Mr. Alberts left Friday morning 
for the Pennsylvania city. 

Mr. Kautzman said today that after check- 
ing over the stock book the loss would be 
$13,000, consisting of 2,669 rings, covered by 
insurance. Isaac W. Steele, the salesman, 
lives in Nutley, and has been employed by 
the firm about a year and a-half and by 
Allsopp Bros. for 17 years previously. He 
was making deliveries to customers when 
he was held up. The parcels contained 
diamonds and rings. 

This is the second robbery of the company 
in about six months. On Jan. 19 the Irving- 
ton plant was entered by burglars and 
jewelry valued at $24,000 taken. The loss 
was fully insured. The thieves burned 
through five doors with an acetylene torch. 
Some of those believed implicated were 
arrested and are now awaiting trial. 








SWALLOWS RING 


Who Robbed Chicago Jewelers 
Found to Have Ring Lodged in 
His Stomach 


Cuicaco, June 7.—Police authorities have 
placed Carl LaRoux, 1620 W. Madison St., 
in the Psychopathic Hospital for observa- 
tion after a fluoroscope examination revealed 
a diamond ring lodging next to his ap- 
pendix. Another diamond ring was discov- 
ered pasted under his arm with a wad of 
gum, and this ring was identified by A. Hess 
& Son. 

LaRoux entered the Hess store, 2220 W. 
Madison St., last Tuesday and asked to be 
shown some diamond rings. After looking 
over the tray of rings carefully he decided 
he saw nothing there that interested him 
and was about to depart when the clerk 
waiting on him found a paste diamond in 
the tray and suspected that LaRoux had 
made a substitution. LaRoux was stopped 
and the police called. 

Failing to find the ring after a thorough 
search the prisoner was taken to the County 
Hospital for a fluoroscope examination and 
a ring was seen lodging near his appendix 
and the other ring discovered under his arm. 
Police and Pinkertons are now trying to 
locate the jeweler that may own the other 
ring. LaRoux will probably have to under- 
go an operation within the next week to 
remove his appendix and the ring. 
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Merritt §. Carlton, jeweler, of 53 Public 
Square. Watertown, N. Y., is closing out 
his business. His stock, which he will sell 
at auction, he values at $200,000. Marks & 
Levy, of New York, are in charge of the 
sale. The fixtures will later be sold. Mr. 
Carlton came here in 1920 from Poultny, 
Vt., taking over the Quencer store, who re- 
tired from business. Under Mr. Carlton’s 
management the business expanded rapidly, 
carrying a large line of jewelry, and bring- 
ing to Watertown some of the most valuable 
jewels offered here. 
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Providence Convention a Distinet Suecess 


Seventeenth Annual Gathering of National Wholesale Jewelers’ Association One of the 
Most Interesting and Important in Its History—Program of Subjects Discussed of 
Value to Manufacturers and Jobbers Alike—Entertainment Features Greatly 
Enjoyed — All Officers Re-elected 
























PRrovipeNce, KR, 1., June 7.—The 17th an- 
nual convention of the National Wholesale 


Jewelers’ Association, which was held at the 


> 


Providence-Biltmore Hotel this city on 
Tuesday, Wednesday and Thursday of this 
week, has passed into history but its in- 
fluence will unquestionably be felt for time 
indefinitely. 

It was admitted by everyone to have been 
the largest successful 
from every point of view or contact of any 


attended and most 
the association has yet held. 
Betterment was the keynote of the entire 
proceedings and there was an apparently 
sincere determination to accomplish it. 
3etter goods, better methods, better business 
relations—to be brought about through 
honest, educational and progressive means. 
The one outstanding feature 


which  pre- 

















C. H, SPENCER, FIRST VICE-PRESIDENT 
dominated the convention was the evidence 
manifested throughout the sessions of the 
growing tendency for closer unification of 
the three principal branches of the industry— 
the manufacturer, the wholesaler and the re- 
tailer, 

The appointment of a committee to draft 
a code of ethics patterned along the lines 
of the code recently adopted by the United 
States Chamber of Commerce, was another 
of ihe progressive features of the session. 

Another step in the development of the 
betterment programme was the unanimous 
indorsement of the national publicity move- 
ment and the interest displayed in connection 


contest for the education of 
better understanding of 


with the essay 
the public of a 
“Gifts that last.” 

The suggestion by Henry Rk. Arnold, o 
D. C. Fercival & Co., first vice- 
president of the association, that he hoped 
the time is not far distant when the three 
branches of the industry might ‘come 
together, not in a conference or a co-opera- 


~~ 


) 
Boston, 








WM. R. 


COOPER, RE-ELECTED PRESIDENT 


tion sessicn like the one held in connection 
with the present convention, but in a joint 
convention, met with enthusiastic approval, 
as was aitested by the hearty and prolonged 
applause which greeted it, 

Another advance 
delegates again 


was indicated when the 
voiced their commendation 
in unmistakable applause of Mr. Arnold’s 
further suggestion that he hoped that all the 
delegates had come to the same realization 
that he had, that the time has arrived for 
the conventions to take a step forward and 
do something. He “We have been 
coming to these conventions year after year 
and discuss. Let us go to future conventions 
act. | don’t mean the conventions of 
this particular association, alone. | mean 
all of the jewelers’ associations. Do some- 
thing !” 


said: 


and 


The proposal to establish a national re- 
search bureau to investigate trade problems 
through questionnaires; the endorsement of 
the movement of the American Watch Im- 
porters’ Association to the 
quality in watches and movements; 


standardize 
watch 


the commendation of the Federal Trade 
Commission for advising the elimination of 
lime guarantees on watches were among 
other of the progressive and constructive 
results of the convention just closed. 

Like the delegates to the American Na- 
tional Retail Jewelers’ Association conven- 
tion in this city last August, many of those 
present had. never visited Providence or the 
Attleboros previously and they are returning 
to their homes with an entirely new picture, 
a different conception of New England, at 
least so far as the New England jewelers 
are concerned, than they ever had before, or 
ever could have had except for the personal 
contact that has been made possible through 
two great record-breaking jewelers’ 
conventions. 

And the manufacturers of New England, 


these 





HENRY ARNGLD, SECOND VIC E-PRESIDENT 


too, have been similarly benefited because 
the more intimate personal acquaintanceship 
thus brought about. If for nothing else, the 
establishment of mutual understandings 4 
mutual friendships, have made the conven 
tions worth while and made the labors ° 
those who planned, arranged and conducted, 
not in vain, ; 

Providence and Attleboro jewelers, as did 
the entire community, welcomed these ¢o™ 
ventions cordially, whole-heartedly and a? 
deavored to entertain to the satisfaction ° 
their guests and unhesitatingly extend the 
invitation to come again, and in the meag 
while God speed! 
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MONDAY’S SESSION 

At the appointed hour for the opening of 
the convention, President Cooper did not 
lose much time in calling the gathering to 
order, and lost less time in the usual pre- 
liminaries of getting under way, briefly re- 
ferring to the fact that the association held 
its convention at Providence and that it was 
pleased to again gather in the city of Roger 
Williams. After the invocation by Rev. 
Guy Edward Mark of Attleboro, President 
Cooper and Secretary T. James Fernley read 
their annual reports, which were printed in 
full in THe JEWELERS’ CrrcuLar last week. 

President Cooper announced the appoint- 
ment of the following as a nominating com- 
mittee to present the list of officers for the 
ensuing year, to be voted for at the meeting 
on Thursday morning: Joseph E. Reagan of 
the Baldwin-Miller Co., of Indianapolis, 
chairman; H. W. Burdick of the H. W. 
Burdick Co., Cleveland; L. P. White, Phil- 
adelphia; Gilbert Sigler of the Sigler 
Bros. Co., Cleveland, O.; Jacob Engel of 
J. Engel & Co., Baltimore, Md.; Charles H. 
Spencer of the Norris-Alister-Ball Co., Chi- 
cago, and Edward Lehman of the Edward 
Lehman Jewelry Co., Denver, Colo. 

Charles H. Spencer of Chicago, first vice- 
president of the association, called attention 
that during the past year the association had 
lost three members by death, Thomas A. 
Fernley of Philadelphia, Charles T. Hul- 
burd of the Elgin Watch Co., Elgin, IIl., 
and Morris Eidenstadt of Cincinnati, and he 
introduced a motion that a committee of 
three be appointed by the chair to draw up 
suitable resolutions to be spread upon the 
minutes and to be forwarded to the families 
of the deceased members. President Cooper 
appointed as that committee Joseph E. 
Reagan of the Baldwin-Miller Co., Indian- 
apolis, Ind.; H. W. Burdick of the H. W. 
Burdick Co., Cleveland, and David J. Gut- 
mann of L. Gutmann & Sons, Cincinnati. 

President Cooper then introduced His 
Honor Joseph H. Gainer, Mayor of Provi- 
dence, who in extending the welcome on be- 
half of the city said: 


MAYOR GAINER’S WELCOME 

“It is a great pleasure this morning to extend to 
your organization, its officers and its members, a 
very hearty and condial welcome to the City 
of Providence. 

id understand that it is a little over 10 years ago 
Since your organization last visited us. We trust 
that over that lapse of years there are at least 
a few flickerings of remembrance yet existing and 
that we will be able to fan those flickerings into 
a flame of strong friendship during this visit. 

“We recognize that your organization embraces 
within its membership the ablest men in the whole- 
sale jewelry industry. We want your friendship 
and your confidence. We want that friendship 
and confidence for a two-fold reason. First of all 
we frankly admit that the jewelry industry is an 
Important part of our community life, and we 
Want that industry to remain with us. We feel 
— = community were planted the 
Yeginnings of the jewelry industry for this coun- 
try. There may be some who would dispute this, 
but _we Rhode Islanders believe that there is 
ample proof of our assertion, however, much others 
a differ from us in this regard. Dodge and 
sorham were pioneers in the jewelry business in 
America, of this there can be no doubts. They 
began operations right here on the site cf the 
Present Jewelry and Silversmithing Department 
building of the Rhode Island School of Design. 
And at the School of Design itself we are striving 
to Maintain the trade at its highest degree of 


that here in our 


“We have 


approximatel 20,000 people and 
$40,000,000 of « PF y les 


i capital in the jewelry industry at -he 
Present moment here in our community. So that 
t is but natural that we should desire to main- 
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tain this business as a part of our community life, 
and that we should desire your confidence and co- 
operation from that standpoint. 

“But we have another reason which is equally 
important. As fellow citizens of the greatest, 
finest Republic which ever existed, we want you 
to know us, to be friendly with us and to have 
confidence in us, and we want you to realize that 
we are doing our share to maintain the standards 
and ideals upon which this Republic was builded. 
For, after all, from whatever part of the country 
we come, whether it is from the South, the Mid- 
dle West or from New England, -while we have 
all our different problems to cope with, have our 
divergent political beliefs, we are first of all 
citizens of the United States of America, and the 
first duty of each one of us is to make our contri- 
bution to our common country. Nothing which is 
harmful to America can be good for any part of 
America. Nothing which is good for America 
can be permanently harmful to any section of 
America. Therefore, we must believe and act in 
terms first of all of American citizanship. And 
as citizens of America, bound in the common ties 
of self-interest and dedicated to the highest ideals 
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which any civilized government was ever formed 
to promote, we greet you and welcome you. 

“We have here in our city and State, a wealth 
of historic legacy. Our founder built this com- 
munity upon the undying principle of civil and 
religious liberty, principles which exist to this 
day strong and vigorous in the hearts of our 
people. We have here an_ educational centre 
which few communities in the country can ex- 
cel. We are favored by Divine Providence with 


a beautiful location. We have been fortunate 
in maintaining here a vigorous industrial 
life. All these things we recognize that we 


hold as trustees for the benefit of our fellow coun- 
trymen from the various sections of this great land. 
We want ycu to enjoy them with us just as we 
know that you want us to enjoy the advantages 
which God has given your section of: this Republic. 

“With this thought, I welcome you to the hearts 
of our people. I trust that your convention may 
Le the most successful ever held by your organi- 
zation, and that when your visit terminates you 
will leave our borders with regret, resolving to 
renew your acquaintance with us in the very near 


future. 


President Cooper said that he regretted 
very much to be obliged to make the an- 
nouncement that the gentleman whose name 
appeared upon the program to give the wel- 
coming address on behalf of the New Eng- 
land manufacturing jewelers—Mr. Wood- 
ward Booth—would be. unable to perform 
that duty on account of illness. “I visited 
Mr. Booth at his home yesterday afternoon,” 
said President Cooper, “and found him in 
bed suffering from a broken leg. I can 
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assure you that Mr. Booth expressed deep 
regrets at his inability to attend our session 
and said that would his physician allow it, 
he would come over on crutches. However, 
gentlemen, we have in his substitute a 
worthy representative of the craft, a man 
who has perhaps given more time in the 
past year in the interests of the jewelers of 
this country than any other one man—Edgar 
M. Docherty, president of the New England 
Manufacturing Jewelers’ and Silversmiths’ 
Association, who will bid you welcome in 
the name of that association. 


WELCOME OF EDGAR M, DOCHERTY 


Mr. Docherty was received with prolonged 
cheers as he advanced to the platform and 


said: ’ 

“T consider it a great privilege and honor to 
stand here and welcome you to Providence, but 
my greeting is wider than this city alone, for 
I would extend to you the welcome of the entire 
jewelry industry of New England. This is not 
the first time that some of you have attended 
a convention of this association in this city. Some 
of you undoubtedly were present when your con- 
vention gathered here in 1914 and have recollec- 
tions of that occasion. I believe that some of those 
who attended that convention did not experience 
very pleasurable after effects. But I assure you 
that everything possible will be done to have all 
after effects of the present visit of the most 
pleasureable character. 

‘“‘We have wanted you for a long time, and 
we are happy that you are with us now. We trust 
your stay will not only be pleasurable, but profit- 
able, and I have no doubt but it will, judging 
from your program that you have and the many 
suggestions contained in the reports of your presi- 
dent and secretary. We were given to understand 
that your convention was a business gathering, 
and did not countenance any interruptions for so- 
ciability, therefore the local committee -has_re- 
frained from making any arrangements that would 
interfere with your business or distract the atten- 
tion of your members. 

“TI cannot, however, refrain from calling your 
attention to the fact that New England is the va- 
cation land of the country, and we sincerely trust 
that you will not think it necessary to take the 
first train out after the convention concludes its 
sessions. Rather we hope that you will stay 
and get better acquainted with us. For the bene- 
fit of the visitors we have arranged a trip to 
Pomham Club on Wednesday evening, where a 
genuine Rhode Island shore banquet will be served; 
on Thursday evening there will be a banquet in 
this hall, and on Friday there will be a golf tour- 
nament at the Metacomet Golf Club, with a din- 
ner in the evening, to which you are all invited. 

“T am especially interested in the outcome of 
your convention, for I believe that the movement 
that has been started looking toward a better under- 
standing, a closer co-operation on the part of the 
three great branches of our industry—the manufac- 
turers, the wholesalers and the retailers—will be 
greatly benefited by the three-party conference 
which is scheduled to be held tomorrow, and from 
which I confidently believe much good will come. 
As a committee we have tried to anticipate your 
every desire, if there is anything that you would 
like, if it is within reason, we will get it or do it 
for you, only command us. I thank you.” 


ADDRESS OF SAUNDERS NORVELL 


Saunders Norvell of McKesson & Rob- 
bins, New York, then addressed the conven- 
tion concerning “Tendencies in Distribution,” 
in which he said that much depends upon 
the salesmen in maintaining the reputation 
of a concern or in increasing its business, 
and said that if salesmen would only get 
down to the level of the people whom they 
sought to serve the results would be astonish- 
ing. He illustrated this very effectively 
from his own experiences during a recent 
visit to Europe upon purchasing a piece of 
jewelry for his wife. He first visited a 
jewelry store in Paris and instead of being 
waited upon in the open front store within 
sight of everyone entering or passing along 
the street, he was shown into a small, nicely 
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furnished room and was waited upon by a 
dapper young man, looking for the world 
just ready to attend some morning social 
function. “But,” said Mr. Norvell, “I knew 
nothing about diamond bow knots and after 
a few minutes I took my leave, saying I 
would call again. Before I could make it 
convenient to do so, however, I was forced 
to go to London and as soon as [ had time I 
ain looked for a diamond bow-knot. 

“T went into one of the largest and most 
fashionable appearing jewelry stores and 
was met by a very dashing young man, well 
dressed, who, when I said I wished to see 
some brooches, pulled out a large case con- 
taining a number of small jewel boxes and 
after snapping open the case gave it a flip 
across the table saying, “That’s a beauty. 
Five hundred pounds!’ Before I could catch 
my breath he snapped open another and 
flipped that over with ‘And that’s a thousand 
pounds.’ He displayed some half a dozen 
in the same manner, making me feel that 
he was trying to overawe me with his 
superiority. After a few minutes I said I 
guessed I would look about and think it 
over, as a thousand pounds was considerable. 
‘Oh, yes,’ he condescendingly answered, in 
the same grandiloquent manner, ‘Yes, quite 
a bit!’ 

“Going a short distance down the street I 
entered a smaller, but equally neat appearing 
place. A middle-aged man quietly ushered 
me into a small room and when [ had told 
him what I was seeking, brought out three 
or four small cases in each of which was a 
jeweled bow-knot. He explained to me the 
difference between a flat bow and a ribbon 
bow, allowed me to examine the workman- 
ship with a glass and in fact did everything 
he possibly could to make me familiar with 
that piece of jewelry, with the result that I 
finally purchased it. Now it was the man’s 
method that made that sale, just as cer- 
tainly as it was the other Londoner’s method 
that drove me out of his store. 

“Now the point I wish to make is this, 
and I do not mean to be impertinent or want 
you to think that I refer to the jewelry 
business alone. It is a condition that I 
have found has grown up in nearly all the 
trades, the one great trouble of the dif- 
ferences between the wholesalers and the 
retailers is the air of superiority that the 
wholesalers have shown toward the retailers, 
whereas, as a matter of fact, the retailers 
aS a rule are superior to the wholesaler. 
Proof of this is to be seen in the fact that 
in the past few years the retailers have been 
making money while the wholesalers have at 
best not been able to more than make ends 
meet. 


ag 


“One thing that ‘has struck me with con- 
siderable force. I hear the same cry from 
the retailer, the wholesaler and the manu- 
lacturing jeweler—how can we increase our 
business, how can we sell more goods? 
Gentlemen look about you. This is a con- 
vention of jewelers. You seek to induce 
others to wear jewelry, how many of you 
are wearing it? Comparatively few of you 
are educating the people by example what 
you seek to preach. 

“When the handsome bouquet was pre- 
sented from the Chamber of Commerce I 
recalled that the florists have a slogan, ‘Say 
it with flowers.’ I wondered if the jewelers 
have a slogan. If not I would suggest that 
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in addition to ‘saying it with flowers,’ prove 
it with pearls. The jewelry business appeals 
to the imagination and what is needing in 
the lives of the millions of people in this 


country, is more beauty. You jewelers 
should stop talking so much about the com- 
mercial side of your business and talk art, 
educate the public into the idea of wearing 
jewelry, wearing different articles with dif- 
ferent suits on different occasions, then give 
them styles and exhibit them and don’t be 
afraid to wear jewelry yourselves. There is 
no country in the world where there are such 
possibilities for the development of business 
as in this of ours. There never was a time 
or people in all history who were so pros- 
perous as our own country at the present, 
and all that is necessary is for you to go out, 
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create a demand for your goods and then 
meet the demand. 

“You say the jewelry business is a luxury. 
We won't argue it. Grant that it is, what 
then ? 


rtT™ . . . . . 
“The automobile is a luxury, the radio is 


a luxury, so are several other things 
luxuries, but the people are spending mil- 
lions of dollars annually for those luxuries. 
Your job is to make people think they want 
your goods and then be ready to furnish 
what they want. Use a little imagination 
in your campaign. Watch the changes that 
are constantly going on about you. The 
manufacturer who reads the signs and pre- 
pares for a season of long skirts or short 
skirts, for low necks or high necks, for 
whatever vagary of fashion may be the 
vogue, is the manufacturer who will always 
have a busy shop. It’s up to you! Think 
it over! Get busy! Do something!” 

Henry R. Arnold, of D. C. Percival Co., 
3oston, introduced a resolution that a suit- 
able resolution of sympathy accompanied by 
a floral tribute be sent to Secretary Booth 
of the New England Manufacturing Jewel- 
ers’ and Silversmiths’ Association and this 
was voted. 

At 12:40 o’clock the session adjourned and 
a large number of the delegates attended 
the weekly luncheon meeting of the Provi- 
dence Rotarians, held in the hotel foyer, and 
were introduced to their fellow Rotarians. 
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TUESDAY AFTERNOON 


President Cooper sounded his gavel 
promptly at 2:20 o’clock for the afternoon 
session, with a large attendance. The pro- 
gram for the afternoon consisted of discus- 
sions of topics dealing with various phases 
of such trade problems as overhead expenses, 
ways and means of reducing such expenses, 
securing an increased turnover, and similar 
subjects, which provoked a very general 
expression of views. 


ADDRESS OF JACOB ENGEL 


Jacob Engel, of J. Enge! & Co., Balti- 
more, in presenting his views on “Securing 
Increased Turnover,” said: “When I agreed 
to open the discussion on this subject it was 
not done with the idea that I had something 
new or constructive to impart, but for a 
contrary reason. I realize that I knew so 
little of the subject that I wanted to get.a 
discussion started in- the hopes of gleaning 
some information from others here who 
might be better able than I to tell something 
which would be of benefit to all. 

“The matter of turnover is the principal 
element of business success.. How. to ac- 
complish it is a difficult problem and one 
hard to solve. True, sales can be increased, 
but with the possible increase of additional 
overhead. This would nullify the net results 
as to profits. 

“The psychology of businéss and salesman- 
ship is hard to explain. A Confederate 
general who was noted more for his success 
in victories than for his scholarly attain- 
ments, was once asked to what he attributed 
his success in winning battles, and he re- 
plied: ‘By getting thar fustest with the 
mostest men.’ So it is with turnover, which 
is a matter of merchandising and salesman- 
ship. Just what constitutes either, or how 
to attain both is hard to state—the answer 
is, just go and do it. 

“Some of the most successful business men 
and salesmen whom I have known are men 
who apparently had never studied the science 
of business, nor the method of salesmanship. 
They are not what: I would call unusually 
intellectual men. While some of the greatest 
failures have been educated men and close 
students of business technique. However, 
there was something lacking in these well 
educated and scientific failures, as there 
must have been some germ back in the head 
of those who had no special technical train- 
ing, but who just went out and got results. 
Now, how to get the results ? 

“From my observations, which are not 
new to you gentlemen here, it is necessary, 
first, that there should be an analysis of 
business conditions, and the demand for 
merchandise, particularly that which is re- 
quired in the territory which you serve. 
Proper discriminations and judgment on the 
part of your buyer. The care and display 
of your merchandise; after which the ele- 
ments of personal salesmanship enters. The 
matter of credits, too, is important. Giving 
sufficient credit to those who are entitled 
to it. Collecting closely from those whose 
credit is questioned, so these accounts are 
as liquid as possible, in order that such cus- 
tomers can be sold in season, or when they 
need the goods. Otherwise the salesman 
will be blocked in his desires to sell a slow 
paying customer. 


“Let me analyze the situation. Coming 
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down to personal experience, we find that 
our. turnover reveals the following facts. 
These are based on cost to us, and not our 
selling price, and I believe about reflect the 
experience of every wholesaler handling 
similar lines. Jewelry, which includes 
diamonds, shows a fraction over three times. 
Silverware about five and a half times, 
watches eight and a half times. Eliminating 
chains and rings from jewelry, the turnover 
would be less than as stated. 

“According to these figures, I would say 
that the turnover in watches is good, in 
silverware satisfactory, but in jewelry de- 
cidedly unsatisfactory. This, gentlemen of 
Providence and Attleboro, is a matter for 
your serious consideration. The turnover 
of watches and silverware can be attributed 
largely to national advertising, which beyond 
a doubt stimulates the demand for the articles 
advertised. 

“l realize that the manufacturer of a 
general line of jewelry, and even the diamond 
importer, has a difficult problem when it 
comes to advertising in a national way, be- 
cause no diamond dealer can advertise any 
special superiority of diamonds sold by ‘A’ 
over those sold by ‘B,’ and neither can a 
manufacturer of a general line of jewelry 
nationally advertise with any degree of suc- 
cess. 

“When it comes to increasing the turnover 
in jewelry, the wholesaler is ‘up against it.’ 
| am speaking collectively of the wholesalers 
present and not of individual cases. If he 
goes outside the field of the retail jewelers, 
and endeavors to sell the department and fur- 
nishing stores of any size, or even the larger 
retail jeweler, he finds himself in direct com- 
petition with the manufacturer. Of course 
the wholesaler can go outside of the legiti- 
mate jeweler by selling in a limited way, 
such as company stores, drug stores in the 
small towns, who carry jewelry, and even 
selling punchboard operators and prize-giv- 
ing concerns. But the principal hope for 
the wholesalers who are here, lies with the 
retail jeweler, and to him we should look 
for increased distribution. 

“This brings me to a point where I must 
digress and possibly encroach upon the sub- 
ject which will be handled by Mr. Coffey, 
who has a place later on the program. One 
of the solutions lies in jewelry publicity, 
whether it is done in a direct or an indirect 
way, or both. The publicity campaign re- 
cently launched was, in my opinion, the one 
hope for the jewelry business, and I- was 
greatly disappointed that it did not go ‘over 
the top. Maybe this was on account of 
selfishness or indifference on the part of 
many who should have been willing to as- 
sume their share of this work, both in a 
financial and personal way. Possibly there 
were other reasons. It is not for me to say. 

“However, the fact remains that to ac- 
complish increased sales, the retail jeweler 
is the problem of today and unless he is able 
to do this, the manufacturer, whether of 
watches, jewelry or silverware; the whole- 
saler, whether he sells either or all of these 
articles, including diamonds, cannot hope for 
any great increase in his turnover with any 
degree of profit for himself, unless this is 
accomplished. The interests of one are en- 

twined with the other and all should realize 
that the retail jeweler can be successful 
only, unless all the merchandise which he 
andles is in demand. 
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“Because your salesman may occasionally 
sell good bills of jewelry to his customer, 
does not help one bit, unless the jeweler has 
the outlet for this merchandise. The prin- 
cipal thing which demands the attention of 
all here is how to get the buyer into the 
retail jewelry store, but it does not end 
there. The retail jeweler must realize that 
modern methods are needed in order to sell 
his merchandise. Jewelry can be called a 
non-necessity similar to automobiles, radios 
and some grades of furniture, and like the 
successful merchants who sell these goods, 
the retail jeweler must be shown how to 
sell jewelry. 

“Human nature is the same whether ap- 
plied to jewelry or silverware, automobiles, 
furniture, clothing, or even to paint, coffee, 
oranges and other things which are na- 
tionally advertised. Publicity and constant 





P. J. COFFEY, WHOSE ADDRESS ON THE PUB- 
LICITY CAMPAIGN WAS READ 


effort along the lines of educating the re- 
tailer in financing, merchandising and sales- 
manship is the best solution I can give to 
the question of turnover, so that the flow 
of merchandise can go on unimpeded from 
the manufacturer, to the wholesaler, through 
the retailer, into the ocean of public de- 
mand.” 

President Cooper stated that he regretted 
that he had to announce that P. J. Coffey 
of Newark, of the National Jewelers’ Pub- 
licity Association, who was on the program 
for remarks on “The Million Dollar Pub- 
licity Fund,’ was unable to attend because 
of illness, but that he had sent the secre- 
tary, John Drake, to present his report. Mr. 
Drake read the report as follows: 


ADDRESS OF P. J. COFFEY 

In bringing the matter of the Publicity Associa- 
tion befcre this convention, I want to state at 
the outset that no thought had entered the minds 
of the committee having this campaign in charge, 
of suspending their endeavors until the million 
dollar fund was raised. We were compelled at the 
starting of this campaign to fit the length of time 
within the funds available to carry on the work. 
This necessitated the attempt at a short and snappy 
drive. 

It was necessary to organize each State with a 
State chairman and in turn a local chairman and 
a workers committee in each city. Many of the 
State and local chairmen gave of their best to 
make the movement successful. I am sorry to say 
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that. some failed -in this. important... undertaking, 
some through no fault. of their own and others 


through neglect. The result up to this time has 
shown pledges totaling over $300,000. When’ the 
money available to run this campaign became ex- 
hausted, it was necessary to cut down on expendi- 
ture. This led to the impression that the cam- 
paign had been abandoned. The wisdom of this- 
move proved itself in the fact that from all sec 
tions of the country came urgent requests that 
the campaign be continued until the million dollar 
fund was raised. 

There is a strong-desire on the part of many 
of the large interests connected with our business, 
to know who was to make up the committee to 
direct and expend this fund, and what advertising 
agency would be employed. I therefore, requested 
the nominating committee which was selected at 
the last annual executive committee meeting, to 
prepare a ballot of 20 names. of representatives 
from the various branches of the industry, this 
ballot to be submitted to all subscribers for the 
election of eight to make up the advertising com- 
mittee. This work is going on at the present time, 
in the near future announcement as to the personnel 
of this committee will be made also the advertising 
agency. As soon as this is determined, the cam- 
paign will be renewed with new vigor and carried, 
to a successful conclusion. 

There never was a time in the history of our 
industry when the urgent need for publicity was 
more apparent than the present. The trade is not 
getting its share of the country’s business. We 
sit by and permit the more up-to-date modern mer- 
chandising methods of competing industries to take 
the share that has been ours in the past. Other 
industries are spending millions of dollars each 
year in educating the consumer toward the pur- 
chase of their manufactures. There is no article 
manufactured that has a greater appeal from the 
sentimental and investment side than the goods 
that we make. There is no article that can be 
brought to the attention of the buying public with 


greater opportunity through interesting publicity 
articles. There is the romantic appeal of the 


diamond as it comes from the earth in Africa; 
is carried on to the cutters at Amsterdam; is im- 
ported and mounted in the most artistic pieces; 
the platinum, gold and silver as it comes from the 
earth in the ore passes on to the refiner and 
eventually manufactured into articles of utility. 

An interesting incident came to my attention of 
a jeweler whose interest was developed through 
contact during the campaign and encouraged to 
carry on a campaign advertising his store. He ad- 
vised me that after three months of consistent 
advertising, his April business showed an increase 
of 110 per cent over the preceding year. I give 
you this to show what can be accomplished by 
following a consistent policy. I might cite some 
of the manufacturers who carry on national ad- 
vertising. These factories have seen little or no 
dull period since undertaking this form of advertis- 
ing. Contrast this with the manufacturers who 
do no advertising. Their factories have been shut 
down a goodly part of the time. Reports show 
that the florists who, by the way, have just raised 
a million dollar fund for publicity, had the largest 
Easter business in 1924 they have ever experienced. 
Contrast with this the fact that the jewelry business 
has showed one of the worst Easter seasons it hag 
experienced. Is there any stronger reason why 
the small contribution asked proportionately from 
each and every one within our industry should not 
be contributed ? 

It is needless for me to tell you gentlemen that 
the jewelry industry, as it is loosely described, 
is slipping. You are all aware of the fact. Each 
year for some years past, fewer articles are being 
sold. We might enumerate silverware, watches, 
clocks, rings and bracelets with some sprinkling 
of scarf pins, buttons and bar pins. It is unneces- 
sary for me to call to your attention that factories 
cannot exist on the limited number of articles being 
sold. Necessarily, the wholesaler must be at his 
wits end to turn over enough of the limited lines 
in demand to make ends meet. The importer is 
also affected as the goods are not being sold 
in sufficient quantities to show volume in the use 
of stones. The result is that the retailer cannot 
get sufficient returns to carry the unsaleable lines 
on the volume that he gets on the saleable ones. 
Hence, the ever increasing overhead and decreasing 
profits. 

Even with the slowing up of business conditions, 
the public has millions to spend for amusements 
and the things that are brought forcibly to its 
attention through the medium of printers’ ink, a 
small portion of which is passing over the counters 
of the retail jewelry stores. There is great stress 


laid on the high overhead and the slow turnover 
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but what we need is more business and more 
business is to be had if we go after it. With 
the competition from without, we cannot sit com- 
placently by and wait for the possible customer 
to drop in. There is one of two things that we 
can do—either let the business drift into other 
channels or go after it ourselves. The million 
dollar publicity fund that we are raising is the 
go get it part, and there won’t be any go get it 
part unless each one contributes his share to make 
up the total. : 

Our plans take in national magazine and news- 
paper advertising and publicity news articles of an 
interesting character, a department maintained for 
the supply of copy for importer, manufacturer, 
wholesaler and retailer, the preparation of booklets, 
catalogs and other helps for the local jeweler. 

What has been accomplished in other industries 
can be duplicated in ours, but first we must have 
the sinews of war to work with and I am sure 
that with the fund in hand co-operative spirit behind 
it, we can make our industry one of the most 
desirable among industries. But, each one of you 
must make himself a committee of one to see that 
everyone identified with our business signs his card 
and helps make this possible. It is not fair for 
4 few to carry the load and the others derive the 
benefit and it must be conclusively shown to those 
who have not as yet subscribed that it is essential 
to the life of our business. 

All that we ask is an opportunity to demon- 
strate what can be done and I am satisfied that 
instead of a million for three years, we will have 
in the future, a million for one year. 


The discussion on the “Status of the Na- 
tional Stamping Act” was made by Marcel 
M. Mirabeau, who upon taking the platform 
asked “How many members of the manu- 
facturers’ committee on stamping law are 
present?” Receiving no response, he said : 
“No one! This is the kind of co-operation 
that we are receiving. There is no co- 
operation, but there is a division of opinion 
on the part of the representatives of the 
interests of New England, New York and of 
Newark. And it is because there is no 
settling of these differences that we have not 
settled this important question. There has, 
however, been one advancement made as a 
result of the conferences that have been 
held. We have secured a separation of plati- 
num and gold but we have not yet been able 
to determine upon a satisfactory definition 
of platinum. But I am happy to say that 
there is now every reason to believe that 
such a definition will be arrived at in the 
near future, which will clear the decks for 
another step forward. 

“One of the greatest obstacles that has 
been encountered has been the determining 
of how to stamp or mark ‘platinum top’ 
articles so that it would meet the legal re- 
quirements in all the States. Here we are 
confronted by the fact that in New York 
and Illinois, two of the largest of the States, 
there is a law that positively prohibits the 
using of the name of one metal, even when 
it is the predominant factor, where two 
metals of the same color are used. In the 
other 46 States you can do as you please 
because there is no law upon the matter. 

“It has been suggested that we allow a 
test case to be brought whereby there might 
be a ruling secured, but this has been met 
with opposition because of the fact of the 
New York and Illinois laws the situation 
might be made more prejudicial to those two 
great centres. 

“We have established definitely what ‘gold 
filled’ means and we have succeeded in com- 
ing to an agreement between all parties and 
sections concerned upon some other points, 
but we have not made the advancement that 
we should have done and which we might 
have done had there been more co-operation 
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up to this point. Until everyone is ready 
to abandon the selfish personal viewpoint and 
bring to the conference the broad idea of 
what is beneficial and right for the industry, 
not what is most expedient for some section 
or most desirable for some group, I fear 
we will never be able to secure the fruition 
of our labors that we should. 

“In closing I would recommend that the 
incoming president be empowered to appoint 
a special committee on legislation to consist 
of three or five, the chairman of which shall 
be from New York. In designating New 
York, I do not do so with any idea of giv- 
ing any advantage to any particular section, 
but New York is the logical centre where 
the majority of conferences are held, it is the 
proper place from which to direct our 
campaign.” 

Mr. Mirabeau’s recommendation was at 
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once voted upon and adopted unanimously. 

The advisory secretary, T. James Fernley, 
then read his report upon the “Assistance 
Rendered by the Association in the Collection 
of Delinquent Accounts.” 

James H. Noyes, secretary of the Jewelers 
Security Alliance, gave an extensive review 
of the work that has been done by this pro- 
tective association during its 41 years and 
pointed out that never in the history 
of the jewelry industry was there a time 
when such an organization was needed more 
than at the present. He urged a more solid 
alignment of the jewelers of the country for 
their own and each other’s protection and 
assistance. He said in part: 

“There appears to be something of a mis- 
understanding on the part of the wholesalers 
that the Alliance is not for them, but rather 
is for the retailer. There never was a more 
erroneous idea. The Alliance was originally 
organized as a wholesalers’ proposition, and 
while today its membership is overwhelm- 
ingly retailers is only because there are so 
overwhelmingly more retailers in the country 
than there are wholesalers. 

“When the Alliance was organized 41 
years ago there was a charter membership 
of 52, all of whom but three were whole- 
salers. Today the membership has increased 
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to more than 6,300, and this number ought 
to be immediately extended to at least 
10,000. It would make the organization that 
much stronger and would increase the pro- 
tection of each and every one. 


“While concrete figures of our Alliance 
run into large amounts, it is impossible to 
measure the extent of the influential saving 
it has been to the jewelers. Since the 
Alliance was organized it has spent more 
than $350,000 for detective service and up- 
wards of $150,000 in rewards for convictions, 
which has saved the jewelers, manufacturers, 
wholesalers and retailers hundreds of thous- 
ands of dollars both directly and indirectly. 
The very fact that the great majority of the 
members of the Alliance are retailers is but 
another reason why the wholesalers should 
support and encourage the Alliance. For 
whatever protection the Alliance gives to 
the retailers, it is indirectly protecting the 
wholesalers’ interests which he may have in 
the retailers, who are his distributors to the 
consumers.” 


Mr. Noyes told of the pursuit of criminals 
in the trade and how cases have been fol- 
lowed persistently until the culprit has been 
convicted. He said that in some States 
where they have the indeterminate sentences 
if it was not for the watchfulness of the 
Alliance many confirmed criminals would 
be allowed their liberty after a comparatively 
short term on probation or parole. In all 
cases where the convicted man has a crimi- 
nal record the Alliance keeps close watch as 
to the time of any possible release and pro- 
tests against any leniency. 


Meeting of Watch Material Group 


The watch material group held a meeting 
in the foyer of the hotel that was well at- 
tended and was presided over by the chair- 
man, E. E. Marshall, of the C. & E. Mar- 
shall Co., Chicago, with T. James Fernley 
as secretary. The meeting was taken up 
by a discussion on “What steps can be taken 
which will result in the material and supply 
business being placed on a more satisfactory 
basis?” which was led by J. H. Mednikow, 
of J. H. Mednikow & Co., Memphis, Tenn., 
who said in the course of his discussion: 


“We are all confronted with the problem and 
have had much the same experiences in handling 
our material departments at very little profit under 
existing conditions, commensurate to the labor 
attached. 

“For instances: Mr. Jones sends in an order 
for a Swiss bracelet watch clutch, staff or any 
other part. Our material man spends from 15 to 
30 minutes of our time to match his sample. He 
selects the part and sends it down to Mr. Jones. 
What happens? Mr. Jones returns the part for 
credit, does not give any reason for this action, 
but simply says, ‘please credit.’ Whereas, with 
but little effort the part could be made to fit. 

“Take even the American watch material. In 
a great many cases the watchmaker in haste, sends 
in a pinion or a wheel, saying ‘please duplicate,’ 
but omits to state what make or size it may be. 
The material man, no matter how expert a mate- 
rial man he may be, cannot tell at a glance 
whether the pinion or wheel belongs to an Elgin, 
or a Waltham, or what make it may be. This 
of course, takes time of the material man to select 
the proper material, as it must necessarily be done 
by comparison only. But we do not receive any 
pay for this time unnecessarily consumed. 

‘Tt is impossible to enumerate the different 
items that we receive from our customers for 
duplication with insufficient description, but as a 
whole, the labor in selecting those small parts is 
entirely too expensive. 

“As to what is the cost of the various services 
we render for our customers, for which we are 
not renumerated, in my opinion it would amount 
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to about 25 per cent for the labor, postage and 
office expenses. 

“My egestion is that we shall fix a_ stated 
charge for this service and labor.” . 


A general discussion followed which was 
entered into by nearly everyone present, but 
no definite action was taken. 


Wednesday Morning 


There was a large gathering on hand when 

President Cooper rapped for order at 10 
o'clock Wednesday morning, a number of 
additional delegates having arrived since the 
opening of the convention Tuesday morning. 
Among the late comers were a number of 
representatives from the American National 
Retail Jewelers’ Association headed by its 
president, Edward H. Hufnagel, of Mount 
Vernon, N. Y.; ex-President Ellis P, Gifford 
of Fall River, Secretary L. C. Smith of 
Lawrence, Executive Committeeman J. 
Arthur Clem of Providence, Frank Hollister 
of Boston and Herbert S. Tanner of Provi- 
dence, representing the Massachusetts and 
Rhode Island Retail Jewelers’ Association ; 
President Henry Wolcott and ex-President 
Frederick D. Carr, representing the Manu- 
facturing Jewelers’ Board of Trade; G. H. 
Neimeyer of New York, representing the 
National Jewelers’ Board of Trade, and 
President Edgar M. Docherty and Past 
Presidents Henry G. Thresher, Harry M. 
Mays, Everett L. Spencer, Theodore B. 
Pierce and upwards of 50 members of the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association, who were in- 
terested in the “Co-operation Session” of 
the three branches of the industry—the 
manufacturers, wholesalers and the retailers. 

After a brief word of welcome President 
Cooper stated that the executive committee 
had decided upon the establishment of ‘a 
National Research Bureau of its own make- 
up for the investigation through personal 
inquiry and through questionnaires concern- 
ing overhead charges, turnover, terms and 
discounts, collections, insurance and other 
trade problems and abuses. “We already,” 
said President Cooper, “are having such in- 
vestigations conducted regarding overhead 
expenses, turnover, terms and discounts, but 
this is only the starting point and the work 
that has already been done and the results 
are so satisfactory that I believe that here is 
a rich field for developing something that 
will be of material benefit for every branch 
of the industry.” 

William F. Hoffman, of Heeren Bros, Co., 
Pittsburgh, Pa., addressed the convention 
concerning the two classes of jewelers which 
in his opinion were at present conducting 
business in this country. In part he said: 


ADDRESS OF WM. F. HOFFMAN 


“The jewelry business seems to be dividing itself 
‘nto two distinct classes, one of which will he 
handled as jewelry and the other as merchandise. 
“Merchandise will be handled by merchandise 
Stores, drug stores, department stores, etc., and 
in the rural districts by general stores. They will 
and must handle only those goods which sell in 
quantity, and where an ordinary inexperienced 
clerk or salesman can take care of the trade. This 
class of goods consists of all the cheaper lines 
! what is now called jewelry, but should be sold 
a merchandise. 
2 fe are concerned with the other class, and 
with the jeweler who handles jewelry and whose 
‘nowledge gained from experience enables him to 
keep his stock in good and _ salable condition. 
Therefore, to sell jewelry you wil Ibe required 
to have employes and clerks who have knowledge 
and experience along these lines. 

nour country with its great individual wealth, 
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the people or the public will scon distinguish 
between merchandise and jewelry, and if they 
want jewelry they will go to a jeweler and not 
to a general store. Even our lowest paid wage 
earner, of the present day, has the means with 
which to purchase jewelry in this country. 

“The manufacturer is not a merchant. The 
ordinary manufacturer, as a rule, is not trained 
for buying or selling. When the manufacturer 
sells to retailers he has not and cannot have a 
knowledge of mercantile conditions, requirements, 
credits, etc., of each store and in each territory. 
He sells to anybody and everybody, all that he 
or they will buy, resulting in a closed market for 
himself and either financial stringency or dis- 
content, or probably bankruptcy for his customer. 
In practically all of the trades’ papers schedules 
of creditors in bankruptcy appear a beautiful list 
of manufacturers. If the wholesaler suffered such 
losses he could not stay in business for long. 
And we wonder what the manufacturers’ profits 
must be if he can stand these losses. 


“Manufacturers are generally shop men, and 


one no more than the other should attempt to be 
when he is not. 


a merchant That is what the 
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wholesaler or distributors are for, and that is why 
they must exist to see that the trade in their 
territory is properly taken care. of. The whole- 
saler must keep his reccrds of each customer in 
his territory up-to-date and he must maintain a 
sufficient. overhead for that purpose. He must be 
the merchant and banker of the jewelry business. 
He must see that the jeweler buys what his trade 
will use--quantity and quality—-and he knows 
that overselling the retailer is worse than under- 
selling him. 

“The wholesaler must run his business like a 
bank. He must see to it that any one embarking 
in the jewelry business is a man of character, 
honest, and have or should win the confidence 
of customers in his community. It is slow and 
hard work to establish a reputation, but when 
once established the jewelry business will be a 
means of a fair living for such a man. 

“Now it is a well-known fact in history that 
the arts, sciences, literature, music, architecture, 
etc., are developed and expanded after a war 
and in times of prolonged peace. If we pull to- 
gether—manufacturer, wholesaler and _ retailer—in 
the jewelry business, why cannot we lead the 
way? Pull together?” 


In his remarks on “Terms and Discounts,” 
in leading the discussion on that subject, 
William W. Hamilton, of the W. W. Hamil- 
ton Jewelry Co., Denver, Colo., said in part: 

ADDRESS OF WM. W. HAMILTON 


“This is an old and threadbare subject, which 
has been up at every convention that IP’ have®éver 
had the pleasure of attending. Yet, notwithstand- 
ing that it has always been freely diseussed but 
horribly observed, it is with us_ still which is 
ample evidence to my mind that we ought to 
thrash it out some time, and to my mind there 
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is no time like the present. The necessity of 
stabilizing our terms and discounts has not been 
a controverted ‘question but to get any concerted 
action upon it seems quite impcssible. 

“I fear it has never occurred'to many of us 
that the proper adjustment of this question would 
be one way of reducing our overhead and increas- 
ing our profits and within our power to accom- 
plish. As I figure it the stabilizing of our terms 
to a season settlement on jewelry; six months on 
diamonds and a minimum of sixty days on 
watches, silverware and clocks, would net us a 
saving of at least two per cent annually on our 
gross sales besides reducing our losses from one 
per cent plus to one-half of one per cent, and 
at the same time give our customers liberal time 
on which to save their discounts. 

“Besides it would enable us to reduce our 
investment from 15 to 25 per cent and still main- 
tain our sales values. There is nothing to be 
gained in the end in selling the trade beyond their 
credit limit. Over-selling one year only means 
under-selling the next, if we observe any kind 
of conservation. Credit insurance as a maximum 
covers but 40 per cent of Dun’s and Bradstreet’s 
lowest capital rating on first and second credit 
ratings and that must be within the life of the 
policy and covers but two years. 

“It should be the policy of the wholesaler to co- 
operate with the retailer in’ matters that pertain 
to his material welfare so that his continued pros- 
perity may be assured thereby conserving our own. 
From my viewpeint it is a doubtful question if 
we are doing so when over-selling him by extend- 
ing abnormal time and from which two evils fre- 
quently result; first, he accumulates old and un- 
desirable stock; second, he becomes discouraged 
and loses his efficiency, large overdue accounts are 
disheartening to the end. 

“It has been my observation, covering many 
years, that the merchant who buys frequently, as 
his needs may require, and pays promptly is by 
far the more prosperous and happy man and 
thereby maintains his health and ‘pep’—a very 
important element in success, while on the other 
hand large debts and depreciated stocks leads to 
dispair and failure, saying nothing about the dis- 
qualifying effects upon the credit. 

“We have much to say about the turnover, 
sales values, advertising, and general efficiency, 
but seemingly but little about our policy of buy- 
ing and credits which surely must effect largely 
our profit and loss, etc. , 

“Among the jewelry trade it has become a by- 
word that credit is cheap and that:any one can 
get all they want, and the lists of every failure 
only corroborates this statement. Thirty-three and 
one-third per cent is becoming a maximum settle- 
ment. Thirty-three and one-third per cent is be- 
coming a maximum settlement, minus 15 per cent 
for attorney’s fees. This subject of terms and 
disccunts is fundamental to sound business and 
should not be put in the discard. Often the 
responsibility of failures can be traced to the 
door of the creditor as well as to that of the 
debtor.”’ 

Secretary Fernley led the discussion on 
“Mark Up Methods,” and was followed by 
Richard J. Petersen, of Max Petersen & 
Co., Buffalo, who in explaining “What is a 
Wholesaler?” said it was a question of 
method, equipment and general business 
rather than quality and quantity of goods 
handled that establishes the standing of a 
wholesaler. 

Jesse Phillips, of the Richter & Phillips 
Co., Cincinnati, discussed the question “How 
can watch distribution be placed on a 


profitable basis?” in which he said in part: 
ADDRESS OF JESSE PHILLIPS 


“The question that has been assigned on the 
programme for me to open the discussion of is 
cne that is always with us and one upon which, 
no doubt, most of you have devoted considerable 
thought. I have myself, and my first answer is 
don’t cut prices. There are many concerns who 
have used, I might say abused, the watch as a 
bait by offering it to the public at prices below 
the factory price for a leader and then make an 
abnormal profit on the sales they force of other 
goods. The only way that there can be a profitable 
distribution of watches, or any other goods for 
that matter, is to have a quick turnover at right 
prices and there can be but one result and you 
will have no need to worry about the profits. 

“The whole problem of the profitable distribution 
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of watches is an internal one, its solution lies 
yith the wholesalers and with him alone. It is 
not one that the manufacturer or the retailer can 
lve for you. Now how are we going to accom- 
slish this? Watch the changing conditions in 
style especially as they refer to your own territory 
or community. We have found that many of 
our customers prefer to have the watch complete, 
so as not to have to sell a movement and then sell a 
case to go With it and it is surprising what an 
sncreasingly demand there is for the further com- 
hination of the case and movement neatly boxed 
in an appropriate case. 

“Then there is another angle that is of greater 
the competition of the 


importance and that is 
importers who conduct their business \withqut 
price or policy. They will make a price to one 


a line of goods and make a lower one 
to your competitor next door. Leave such im- 
porters alone. LEAVE THEM ALONE! There 
‘. one of two things that will happen if you do 
business with them, either you will eventually lose 
out or they will. It’s inevitable. And so in 
leaving the subject let me urge again maintain 
prices, keep your profits low enough, but don’t 
try to bait customers with cut prices.” 


man on 


This subject brought out one of the most 
animated discussions of the session, which 
was participated in by Secretary Fernley, 
President Hufnagel of the National Retail 
Jewelers’ Association; A. H. Hawley of 
Young & Hawley, Delaware, O.; William 
EF Hoffman of Heeren Bros. Co., Pitts- 
burgh; Harry R. Arnold of D. C. Percival 
& Co., Boston; H. W. Burdick of H. W. 
Burdick Co., Cleveland, and L. P. White of 
Philadelphia, all of whom endorsed Mr. Phil- 
lips’s sentiment against cut prices and the 
dimination of the unstable ‘“no-policy-no 
price” importer. 

President Cooper at this point announced 
the appointment of L. P. White of Philadel- 
phia, Richard J. Petersen of Max Petersen 
& Co., Buffalo, and Charles H. Spencer of 
Norris-Alister-Ball Co., Chicago, as a com- 


mittee to confer with such wholesalers 
present who are not members of the associa- 
tion and seek their affiliation. . 


Secretary Fernley gave an instructive ex- 
olanation of the “Mennen Case,” giving its 
history, its travel through the courts, the 
various decisions and the present status as to 
its effect upon the wholesalers of the 
country. 

“What is the most effective method of 
keeping account of stock in order that buy- 
ing may be systematic and turnover in- 
creased?” was the topic assigned to Charles 
H. Spencer, of Chicago, and his discussion 
was closely followed. 

Everett L. Spencer, of E. L. Spencer Co., 
Providence, was called upon by President 
Cooper to present the subject of “Market 
Conditions as Viewed by the Manufac- 
turers,” and his talk brought out very 
forcibly the need of frequent conferences be- 
tween the three branches of the industry in 
order that there may be, co-operation and 
co-ordination so that full advantage may be 
taken of every change of fashion, every turn 
of opportunity. Mr. Spencer said in part: 


ADDRESS OF E. L. SPENCER 


p “Your president has asked me to briefly present 
‘9 you some of the ideas of the maunfacturers 
'pon the conditions of the market. It is an oppor- 
‘unity that while unsought is by no means un- 
desired, The industry as a whole is confronted 
Jat uncertainty that it would be difficult to 
, pain and more difficult to solve. It cannot be 
rag ti a haphazard way. The time has come and 
‘op "8 emphasized more and more every day 
— each branch of the jewelry industry is de- 
vendent upon the other. It is a triumverate that 


ust work cohesively or it will be unsuccessful. 


a of course, know and we have been repeatedly 


at this convention that there be no combina- 
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tion of business men to fix prices, to agree to 
anything .that concerns prices—that is a restraint 
of trade. But we can discuss and agree upon 
what we shall make; we can co-operate in our 


_ endeavors to mold public opinion as regards jewelry 


and to assist in the education of the public as to 
what jewelry is and what the various terms in 
jewelry mean. . 

“Let us take the situation as it presents itself 
at this time. No one knows what the demand for 
jewelry is going to be. No one knows what par- 
ticular line of jewelry is going to be demanded. 
We have been through a period of at least three 
years such as we have never experienced before. 
Take one specific instance. In looking the ladies 
over on the street, at the theatre, shopping, danc- 
ing, wherever they may be and we see nothing 
but glass beads used as necklaces. How does this 
help the jewelry business? These beads are prac- 
tically all imported from Europe. Then they are 
strung up and placed on the counters as jewelry 
and not the first factor of the jewelry industry 
has entered into the handling of the article. 

“T have not prepared any set address and shall 
not attempt to make any connected discourse but 














E. E. MARSHALL, WHO PRESIDED OVER THE 
WATCH MATERIAL GROUP 

merely give you a few ideas; hit some of the 

spots in a rather disjointed way. Let us _ see. 


The manufacturers work out a new line. He 
goes to the heavy expense of getting out designs 
and then making tools and goes into the market. 
Perhaps we may be able to develop some styles 
that will appeal, perhaps not. There is no return 
for the manufacturer and he loses. Perhaps the 
new line may be a somewhat radical departure 
from vogue, perhaps it may not exactly catch the 
wholesalers and because it does not directly appeal 
to the wholesalers they decline to take on the new 
line. Again the manufacturer loses. 

“At the present time there seems to be quite 
a craze for large stone rings, called costume rings. 
Men do not wear scarf pins. All men practically 
wear cuff links and some wear belt buckles. 
Think it over, how many articles are there we 
make that there is going to be any great demand 
for? We have, until recently, made buttons 
but we have been obliged to close out the line. 
Platinum top buttons are being sold (which are 
only platinum washed) that are being sold for 
less than what the gold in our buttons cost. 

“We cannot disguise the fact that there is more 
money in cheap goods but that is not carrying 
out our slogan of ‘Gifts that last.’ We must edu- 
cate the people. It is a hard proposition for the 
manufacturer to know what to produce to meet 
the demands of the wholesaler. The wholesaler 
many times is at fault because he does not bring 
to the manufacturer in a great many instances, 
ideas from the retailer, and it is the retailer 
who is in closer touch with the public and if 
he is on to his job, should have his finger firmly 
on the pulse of the public. The manufacturers 
are not in the market. Manufacturers cannot 
anticipate the market, we cannot make up ideas 
received from Paris, because we are told we are 


‘of - Providence ; 
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six months ahead of the demand, but the buyers 
for the distributors in this country can go over 
and procure the ideas in Paris, purchase heavily, 
place them on their counters and dispose of them, 
taking the cream, but would refuse to look at 
the same goods offered by an American manu- 


facturer. These are a few of things upon which 
we could get together to the advantage and profit 
to all concerned. 

“The prospects, individually, I believe for the 
fall should be good. There seems to be a clarifica- 
tion going on that is certain to be beneficial to 
the country and what benefits the country at large 
is sure to have its influence upon the jewelry 
industry. As far as I can learn the future seems 
brighter now and orders that are being received 
are larger than they were a year ago.” 

Immediately following the conclusion of 
the business the convention went into execu- 
tive session for the consideration and discus- 
sion of a paper on “Reducing the Cost of 
Insurance,” presented by Fred L. Goddard. 


WEDNESDAY AFTERNOON 


The attendance at the Wednesday after- 
noon session was one of the largest of the 
convention, as this was the meeting des- 
ignated on the official program as the “Re- 
tailer-Wholesaler-Manufacturer Co-operation 
Session,” and in consequence there was a 
large representation from the retailers and 
manufacturers, while practically every 
wholesale delegate was on hand to listen to 
what was expected would prove an interest- 
ing interchange of ideas. Among those who 
were present were: President Edward H. 
Hufnagel, of Mt. Vernon, N. Y., president 
of the American National Retail Jewelers’ 
Association; from the Massachusetts and 
Rhode Island Retail Jewelers’ Association 
came ex-President Ellis P. Gifford, of Fall 
River; Secretary Louis S. Smith, of Law- 
rence, and J. Arthur Clem, of Providence, 
‘of the executive committee, and Frank R. 
Hollister, of Boston, and Herbert S. Tanner, 
President Henry Wolcott 
and ex-President Frederick D. Carr, of the 
Manufacturing Jewelers’ Board of Trade, 
and President Edgar M. Docherty, with ex- 
Presidents Henry G. Thresher, Everett L. 
Spencer, Theodore B. Pierce, William T. 
Chase, Harry M. Mays, and a number of 
members of the New England Manufactur- 
ing Jewelers’ and Silversmiths’ Association ; 
C. J. Brotherly, treasurer of the American 
National Retail Jewelers’ Association; A. N. 
Burque, secretary of the New Hampshire 
Retail Jewelers’ Association, and J. J. Jones, 
secretary of the Kansas Retail Jewelers’ As- 
sociation. 

It was 3 o’clock when President Cooper 
sounded his gavel for the calling to order of 
the co-operative session between the several 
branches of the jewelry trade. In opening 
the meeting, President Cooper said: “I be- 
lieve this meeting that has been arranged for 
the afternoon is one of the most progressive 
movements in which this association has ever 
been identified. While possibly no positive 
action may take place here, I feel confident 
that much good is going to result. The Re- 
tail Jewelers’ Association, at its convention 
in this hall last August, paved the way for 
this meeting. They have taken the initiative 
and blazed the trail for the better understand- 
ings between the three branches of the in- 
dustry for a possible unification of these 
great factors, whose interests are so identical, 
although their activities are, or should be, 
definitely defined. I am pleased to see that 
the seed which was dropped at the retailers’ 
convention has not fallen upon sterile ground 
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and the planning of this meeting here today 
convinces me that much may be expected in 


the future. 1 shall not occupy your time 
with any lengthy remarks, but will introduce 
as the first speaker President Edward H. 
Hufnagel, of the American National Retail 
Jewelers’ Association, who has given so 
much of his time and energies toward a con- 
summation of this great ideal.” 

President Hufnagel was greeted with gen- 
eral applause and prefaced his remarks on 
“Co-operation in Jewelry Industry” by 
speaking of the work done by the tax elimi- 
nation committee, which, he said, was 
brought about only after persistent and de- 
termined effort at Washington before the 
ways and means and finance committees of 
Congress. He said that many of the jewel- 
ers of the country have a mistaken idea in 
regard to the matter, the purpose of the tax 
being to place the burden on such articles of 
jewelry as would legally and admittedly come 
under the head of luxuries. This especially 
refers to gems. As it stands and will be 
eventually promulgated, the tax is upon 
jewelry in value above $30 and on watches 
above $60. So you see, the burden does not 
fall upon the general consumer. Another 
pint that this committee gained was an in- 
terpretation that by the separation of group 
articles the taxation would run against the 
single unit rather than against the whole 
group when priced as one. 

“We are on the verge of the greatest pros- 
prity this country has ever known, in my 
opinion, and as soon as an announcement 1s 
made that President Coolidge has been 
named as Presidential nominee, there will 
bea settlement of affairs at Washington, the 
country will settle down and business will 
move forward. The people of the country 
have full confidence in President Coolidge, 
and as soon as the country settles down and 
business gets into its normal running, I be- 
lieve that we will be all ready for a little 
harder work, little longer hours; we will all 
become producers, and there will be fewer 
drones. I have made several tours through 
different sections of the country and have 
recently returned from one into the great 
middle west, and I believe that the day is 
not far distant when there will be greater 
Prosperity than ever before.” 

When the outburst of applause that greet- 
td President Hufnagel’s reference to Presi- 
dent Coolidge had subsided, he proceeded 
with his address, in which he said: 


ADDRESS OF FE, H, HUFNAGEL, PRESIDENT OF 
THE A. N. BR. J; Ae 


Eight months have elapsed since the annual con- 

vention of the American National Retail Jewelers’ 
Association was held at the meeting place of today. 
The choice of Providence for the location of that 
meting proved to be propitious and wise as the 
members of our organization gained a greater con- 
ception of the manufacturing branch of our industry 
than they had ever known. Our New England 
osts arranged a program so instructive and so 
‘ntertaining that their guests are still talking about 
it, 


Perhaps the most important meeting during our 
‘onvention was that which took place on Monday, 
Aug. 27, at which there were present many manu- 
facturers, wholesalers and retailers. It was sug- 
sested that for the benefit of our entire industry, 
the three branches might become more closely allied 
and thus co-operate to a degree whereby our united 
efforts would eliminate much waste, and thus make 
‘other the channels of distribution. It is gratify- 
ig for me to be able to report that since last 
August: our association has participated in move- 
ments which have received splendid support from 
many manufacturers and wholesalers. The time 
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has come when we can deal with each other in 
mutual confidence and the assurance that our view- 
points are thoroughly understood and appreciated. 
A few years ago this condition appeared to be 
impossible, owing to the lack of knowledge con- 
cerning the problems which beset each branch ot 
our trade. It is sincerely to be hoped that the 
time will come when the producers and distributors 
of jewelry wares will work in harmony to the 
degree that there will be an uninterrupted flow 
of business from factory to consumer, through the 
wholesaler and retailer. The manufacturer’s plants 
must operate steadily and profitably; the retailer 
must increase his turnover so that it is much more 
active than at present. The lack of the latter 
necessity hampers our particular branch of the in- 
dustry, and in turn reacts upon the manufacturer 
and wholesaler. 

A great deal of fault has been found with the 
retailer because he does not continually freshen 
his stock with new goods, and because be does 
not order sufficient quantities of merchandise prior 
to the time it is expected that he will require them. 
Let us look at this situation with a view to finding 
a remedy. Taken for granted that general condi- 
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E. H. HUFNAGEL, 
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tions are rational and the trend of sales in other 
commodities is normal, one would not naturally 
attribute stubbornness to the retailer when he re- 
fuses to buy, nor yet could he be justly accused 
of inability to appreciate values. His long experi- 
ence has made him an authority“ on the items he 
sells, but his financial situation may be preventing 
him from expending any money. The present 
trouble with him is that he is prone to overbuy. 
Today there is too much deadwood on his shelves, 
and he must get rid of it before investing any 
more capital in new stock. 


The problem of distribution in our industry is 
so at variance with what it might be, that we 
find jewelry sold in hardware stores, department 
stores, drug stores, gift shops, chain stores, and 
even in cigar stores, and in nearly every instance 
it is being supplied to these outlets at a much 
lower price than is quoted to the retail jeweler. 
Is it any wonder that retailers cannot compete with 
such unfair methods? And can fault be found 
with him if he will not buy goods under such a 


serious handicap? It would be far better for 
him to study his community thoroughly and sell 
only those articles which are in demand, rather 


than to push the sales of his rightful merchandise 
which is his only until the time it is distributed 
to inevitable price-cutters. It should be borne in 
mind that the retail jewelry store is the natural 
outlet for jewelry, and until all branches of our 
industry unite to keep our own products within 
our logical sphere of distribution, conditions are 
quite apt to remain as they now are. If the sales 
of jewelry wares are to increase only in proportion 
to the increase of general business, then indeed 
our business is in a poor plight. But if we will 
all work together to raise it out of an apathetic 
rut, and combine our efforts so as to cooperate 
more closely with one another, we will be doing 
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ourselves and each other the remunerative service 
which our craft reserves. 

In making these statements I am not unaware 
that there is an apparent backwardness on the part 
of some of our retailers. But they need to be 
helped; they must. be shown how to cope with 
business conditions, and how to meet circumstances 
which are unforeseen by them. The American 
National Retail Jewelers’ Association is constantly 
carrying on an educational campaign which is in- 
tended to be helpful and instructive to its members, 
with a view to making them better and more 
progressive merchants. 

The wholesalers can also materially aid us by 
carefully studying the economic conditions as they 
pertain to the various sections of the country, 
and by confining their selling efforts to retail 
jewelers as much as may be humanly possible. 
It is no more right to encourage a jeweler to over- 
buy when his community is in financial straits than 
it is to undersell him when his city, town or 
State is flourishing. Just so long as the jeweler 
buys goods which he cannot sell, just so long will 
his cost of overhead mount upto where he cannot 
obtain either profit or turnover. If he is able to 
recover from such a situation, his stock has become 
so depreciated through wear and tear, or so out 
of style that he must perforce continue in this 
same way, ad infinitum. There are more retail 
jewelers chained down to this condition than per- 
haps anyone can conceive. These men must be 
given some real assistance which will modernize 
their methods and their stores, and which will 
free the capital which has for many years been 
tied up in merchandise, the value of which has 
greatly decreased. Otherwise the time is certain 
to come when they will be forced out of business. 
On his part, the retail jeweler must of necessity 
change his merchandising methods in order to suc- 
cessfully compete with those engaged in other 
industries. One of the ways in which he can turn 
over his stock more often is by adopting the de- 
ferred payment, or club plan of selling. These 
plans have been utilized by nearly every other 
industry, with the result that their volume of 
sales have materially increased. There are various 
ways of instituting these plans and operating them, 
a great deal of the success or failure depending 
upon the retailer who uses them and who should 
be thoroughly familiar with the consumers of his 
community. 


It would be unwise to advocate the deferred 
payment plan to a retail jeweler located in a sec- 
tion where there are large numbers of foreign born 
laborers employed by factories, mills, or plants. 
This class of buyer moves from place to place and 
collections are very difficult to obtain. On the 
other hand, sections composed of a more permanent 
class of people who have steady employment or a 
reasonable purchasing power are favorable fields 
of opportunity in this direction. The jeweler must 
be the deciding factor in settling the question for 
himself. The subject is being widely discussed 
at conventions and special meetings throughout the 
country. Many jewelers have been selling on the 
deferred payment plan for several years with 
satisfactory results. The minimum increase in 
volume of sales seems to be 25 per cent in localities 
where business is slower than in others. The maxi- 
mum increase has not been determined but in many 
instances is well over 50 and 75 per cent. 

Undoubtedly the time is not far distant when 
the retail jewelry industry as a whole will adopt 
the time-payment system in one of its forms. The 
wholesalers can assist in this matter by arranging 
their credit accounts so as to conform to the new 
policies as soon as they are announced. In addition, 
much assistance can be’ rendered to the retailer 
by comparing the results obtained in other sections 
through the use of the time-payment plan, and hy 
offering constructive suggestions where needed. If 
these facts are investigated to their ultimate sources, 
and the suggestions which I have made are fol- 
lowed out, there will be little doubt of the re- 
tailer’s ability and willingness to buy in the future. 

I have come to this convention today to greet 
old friends in the trade, and to wish success to 
all those assembled here. It is a pleasure to 
wholeheartedly offer to the National Wholesale 
Jewelers’ Association the unlimited co-operation and 
support of the American National Retail Jewelers’ 
Association. These two large organizations have 
much in common, and I believe that by working 
together our bonds will be immeasurably strength- 
ened, and both our resources and possibilities will 
be infinitely increased. The jewelry industry can 
never be any greater or any less than what we 
who aré in it are willing to make it, and it is our 
duty to place it in the front ranks of those in- 
dustries. which have cured their ills, and as a result, 
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gre forging ahead in accordance with the best 
traditions of American business. 

At the conclusion of Mr. Hufnagel’s re- 
marks, there was a general introduction of 
the officials of the various trade organiza- 
tions represented, 


ADDRESS OF HENRY R. ARNOLD 


In the consideration of various phases of 
the methods by which wholesalers can assist 
the retailers, Henry R. Arnold, of D. C. 
Percival & Co., Boston, second vice-presi- 
dent of the association, was the first speaker, 
discussing the topic of “Selling Unseasonable 
Goods,” saying: “I have attended many 
conventions of each of the three branches of 
the trade, as one who learns rather than one 
who gives, and I find the problems of the 
manufacturer, wholesaler and the retailer 
very muth the same, although there are 
some which one of the three may have that 
the other does not, but in the final analysis 
the problems are essentially alike. There 
are those whom I have known who, after a 
convention, say, ‘What does it amount to? 
What do you get out of it?’ There is but 
one answer to such persons. You get out of 
it only what you put into it. If you put 
in nothing, you get that out of it. 

“From long observation I realize that the 
only way in which these problems can be 
amicably, satisfactorily and permanently set- 
tled is for us to help each other. We have 
got to meet the other fellows on a common 
evel in a broad-minded, open, unselfish man- 
ner. We must consider the industry as a 
unit, not as either base of the triangle. That 
this impression is becoming general is evi- 
denced from the program for this convention, 
which could be discussed with equal propri- 
ety and benefit by either of the three 
branches. And therein lies one of the great- 
est troubles of our inefficiency, or inability, 
to make any progression. We attend these 
conventions year after year, and it is noth- 
ing but discussion. Let us take a new start 
and in the future let us act as a result of the 
discussions and so accomplish something. 

“But the greatest problem of the whole- 
salers is that of overhead expenses and turn- 
over. There are general basic principles for 
meeting these questions, but the final work- 
ig out must be adjusted in accordance with 
individual conditions and circumstances. Of 

ourse, in the consideration of overhead and 
turnover, the matter of disposing of unsea- 
sable goods is a very important one, one 
aving a very great bearing upon every 
tore’s business success. There is a diversity 
‘! opinion not only as to the wisdom but to 
‘ie success of clearance sales, special bargain 
cunters and package sales. I do not con- 
‘ider bargain sales wherein advertised goods 
are featured or used to be good for the in- 
“‘ustry. My advice is to touch them lightly; 

andle them carefully. I should say, how- 
|, to carry such goods so as not to leave 

e field entirely open to, the department 
‘ores. In this connection I might say to 
"é wholesalers that, to my mind, it is to 

our best interests to meet the retailer in 

Prelerence to the department stores. 

Ene here I want to say a word about 
i) goods by telephone. Judiciously used, 
© Is no question but what it can be ad- 
P-gp but I should say, use it cau- 

“usly and to a limited degree. By that T 
a that when new goods or new lines are 

8 received, or are to be displayed, a 
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carefully selected list of telephone calls, 
calling attention to the exhibition or demon- 
stration of such goods, might be of use, but 
a general promiscuous using of the telephone, 
to my mind, cheapens your trade standing 
and eliminates the dignity and sentiment 
which should always surround the jeweler 
and his business. 

“Package sales is another method of sell- 
ing unseasonable goods that should be care- 
fully considered. It is undoubtedly effica- 
cious in moving old and undesirable goods, 
but it can also become a boomerang, and un- 
less very guardedly conducted are positively 
dangerous, for there are some features which 
may be illegal. Don’t put in special prizes, 
and be sure to make your announcements 
that the packages contain discarded or dis- 
continued goods, and not the latest up-to- 
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date and new goods.” Mr. Arnold quoted 
eight sales that he knew of held in New 
England which had disposed of no less than 
7,000 articles and were of advantage to the 
stores which conducted them. 

“Auction sales by retailers, if rightly han- 
dled in a legitimate manner and of legitimate 
goods, would unquestionably relieve a bad 
situation many times. They will give the re- 
tailer an opportunity of getting rid of old 
goods that are lying dormant on his shelves 
and turns dead stock into live money, thereby 
affording ways and means, as well as shelf 
room, for bringing in new goods.” 

Secretary Fernley presented the names of 
four applications for active membership in 
the association and of two others for asso- 
ciate membership, which, he said, were rec- 
ommended by the executive committee, and 
all six were elected. 

Ellis P. Gifford, of Fall River, ex-presi- 
dent of the Massachusetts and Rhode Island 
Retail Jewelers’ Association, was invited by 
President Cooper to lead a discussion on the 
subject of “What margin of profit is neces- 
sary for the retailer in connection with vari- 
ous lines of advertised and unadvertised mer- 
chandise?” Mr. Gifford said he wished to 


extend the greetings of his association and 
to congratulate the national wholesalers on 
the largest attendance and interesting pro- 
gram at the present convention. He said he 
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was especially pleased to attend the co-op- 
eration conference and hoped that such good 
results would come out of it that such con- 
ferences may be given prominence at all fu- 
ture conventions, whether retail or whole- 


sale. As to the subject which he had been 
asked to speak upon, he said that he had not 
given it sufficient consideration to speak upon 
it with care and intelligence, and the matter 
was passed. 

B. J. Doyle told of the organization last 
Monday evening in New York of the Ameri- 
can Watch Importers’ Association, Inc., 
which, he said, had been brought about by 
the unsatisfactory conditions which exists in 
this country in connection with Swiss 
watches and Swiss watch movements. He 
said that not only was the organization per- 
fected, but the earnestness of its members 
might be understood when he stated that the 
sum of $225,000 was quickly pledged for a 
three-years’ campaign of publicity and edu- 
cation, He then introduced the following 
resolutions, which he asked the convention 
to adopt, they having already been adopted 
by the new association at its Monday night 
meeting : 

WHerEAS: The American Watch 
Importers’ Association, Inc., has been 
organized to establish standards of qual- 
ity in watches and watch movements im- 
ported into this country ; 

And, because we believe it to be to the 
best interests of our members and of 
the jewelry trade generally, to further 
the sale only of watches that are capable 
of keeping time; 

And, because we are in hearty sym- 
pathy with its general objects; now, 
therefore, be it 

RESOLVED: That we pledge the Amer- 
ican Watch Importers’ Association our 
full co-operation and support. 

Col. Sydney O. Bigney, of Attleboro, was 
immediately on his feet in opposition to the 
resolution and made a very patriotic address 
in favor of American capital and American 
labor, and said he believed that any legisla- 
tion should be favorable to this country 
rather than to any foreign country. When 
the purport of the matter was explained, that 
if passed the resolution would be a move- 
ment toward protection of American labor, 
Col. Bigney said he apologized as to the reso- 
lution, but not to his sentiment for the pro- 
tection of American industries. 

The resolution, which it was suggested 
should be referred to the executive commit- 
tee, was adopted, when Mr. Doyle excitedly 
said that “we want action here and now and 
don’t want any delay.” 

After the result of the vote favoring adop- 
tion of the resolution was announced, Mr. 
Hufnagel stated that he was much pleased 
at the action of the convention in this respect, 
as he was thoroughly in accord with it, be- 
lieving it a step in the right direction. 

The meeting then adjourned, and at 5:30 
o’clock the members took automobiles for 
the Pomham Club for a clambake and enter- 
tainment in the evening. 

Thursday Morning’s Session 


Thursday proved to be one of those per- 
fect days in June about which the poets 
write and sing, and taking advantage of the 
beautiful weather conditions, together with 
the fact that only a short morning session 
was scheduled for the termination of the 
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convention, the attendance was not so large 
as on the preceding days, although practi- 
cally all of those present were wholesalers, 
comparatively few manufacturers or retail- 
ers being in evidence. 

President Cooper, mindful of the heavy 
dinner of the night before and the fact that 
so many went “visiting” after their return 
from the Pomham Club, delayed calling the 
final session to order until shortly after 10 
o'clock, remarking to THE JEWELERS’ Cir- 
CULAR correspondent just before going to the 
platform: “We're here because we're here 
and that’s about all.” 

The secretary read the following partial 
report of the resolutions committee : 

ResoLveD: That we extend our hearty 
thanks to the officers and members of 
the New England Manufacturing Jewel- 
ers’ and Silversmiths’ Association for 
the entertainment and hospitality they 
have extended us. 

Particular appreciation is due Presi- 
dent Edgar M. Docherty, and the chair- 
men of the various committees, who 
have worked so hard and done so much 
to make our convention so successful. 

Rrso_veD: That we express our sym- 
pathy to Mr. Woodward Booth, secre- 
tary of the New England Association, 
and extend him our best wishes for a 
speedy recovery. 

ReEsoLveD: That we express our ap- 
preciation of the publicity given our con- 
vention by the trade papers, as well as 
the Providence daily press. 

Reso.tvep: That the thanks of the 
association be extended to President 
Cooper, who has so ably presided at the 
sessions of this convention, and to the 
various speakers who have addressed us. 

Reso_vep: That we express our ap- 
preciation of the presence at this con- 
vention of President Edward H. Huf- 
nagel, and the other officials of the 
American National Retail Jewelers’ As- 
sociation, particularly for their participa- 
tion in the joint session of retailers, 
manufacturers and wholesalers. 


Mr. Fernley also read the following com- 
munication, which was made a special reso- 
lution as a part of the convention record: 


“FE. M. Docherty, president, New England 
Manufacturing Jewelers’ and Silver- 
smiths’ Association: 


“Dear Sir: We, the visiting ladies to the 
National Wholesale Jewelers’ Association, 
wish to extend our heartfelt thanks for the 
wonderful hospitality accorded us, and assure 
the members of the New England Manu fac- 
turing Jewelers’ and Silversmiths’ Associa- 
tion and the ladies’ committee of our deepest 
appreciation. 

“Committee, 
“Mrs. Jacop ENGEL, 
“Mrs. W. CALverR Moore, 
“Mrs. C. M. WIKeErR.” 


Secretary Fernley then introduced the sub- 
ject of a code of ethics and said that he be- 
lieved the association should adopt a code of 
ethics and that cach member should be re- 
quested to have the same framed and promi- 
nently displayed in his place of business. He 
read the code recently adopted by the United 
States Chamber of Commerce at Cleveland 
and spoke in favor of the adoption of a simi- 
lar code, saying that he doubted if much im- 
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provemcnt could be made in the code which 
he had read. H, W. Burdick, of the H. W. 
Burdick Co., Cleveland, favored the idea of 
a code being adopted, and said that several 
of the paragraphs in the Chamber of Com- 
merce code were, in his opinion, particularly 
applicable to the requirements of the jewel- 
ers’ association and moved that a committee 
be appointed to draft a code of ethics, have 
them printed and sent to the members for 
their approval so that there would not be a 
delay of a whole year. President Cooper ap- 
pointed as that committee: H. W. Burdick, 
Henry Arnold, and George H. Sigler. 
President Cooper also announced the ap- 
pointment of the following to act as a legis- 
lative committee: Marcel M. Mirabeau, of 
Lissauer & Co., New York; William J. 
Ward, Jr., of the W. J. Ward Co., Inc., New 
York; Henry Arnold, of the D. C. Percival 
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Co., Boston; Jacob Engel, of J. Engel & Co., 
Baltimore, and T. James Fernley, of Phila- 
delphia. 

Secretary Fernley, in speaking of well or- 
ganized association work, referred to a recent 
bank opening in Cleveland, where flowers 
from banking and o:her concerns all over the 
Union were sent as tributes, the aggregate 
value of which was said to be upwards of 
$60,060. This started one of the most ani- 
mated and interesting discussions of the con- 
vention, H. W. Burdick, of Cleveland, not 
only corroborating Mr. Fernley’s statements 
but adding many details. 

Mr. Burdick’s display of civic pride 
aroused George Kleitz, of the B. Kleitz & 
Bro. Co., Wilmington, Del., who said that 
while he conceded that Cleveland is a rich 
and prosperous city and could afford such ex- 
hibitions of prodigality, he was a resident of 
the first city in the first State, and that it 
was his little State of Delaware that had 
made the building of the great banking in- 
stitution in Cleveland possible by its action 
in being the first to sign the Declaration of 
Independence. 

“Hold on!” cried Henry G. Thresher, of 
the Waite-Thresher Co., Providence, “don’t 
overlook the fact that Rhode Island was the 
first State to renounce allegiance to the 
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mother country on May 4, 1776, two months 
previous to the Declaration of Independence 
at Philadelphia, made it possible for ‘the firy 
city in the first State’ to have a declaration 
to sign.” 

The outburst of civic pride and patriotism 
created considerable amusement among the 
delegates, and at its conclusion the conven. 
tion resumed its regular program, taking up 
the topics, “What methods are being em. 
ployed by members to interest young men jp 
their business?” and “How can we best train 
such young men so they will be successfy! 
salesmen of the future?” The discussiog 
was led by Messrs. Fernley and Hoffman, 
whose opinions coincided, their.main thought 
being that every firm should make it a point 
to interest as many young men as possible 
in their business methods and that the ex. 
ecutive and administrative officials, as well as 
the department heads, should educate and 
train understudies to take their places when 
it became necessary. 

























President Cooper then read a resolution 
that had been submitted to the executive 
committee endorsing the national publicity 
movement, and it was unanimously adopted 
by the convention. 

Vice-president Charles H. Spencer, of 
the Norris, Alister-Ball Co., Chicago, intro- 
duced the following, which was unanimously 
adopted : 

































RESOLVED: That we wish to express | 
our commendation of the Federal Trade @ 
Commission for recommending the elimi- 
nation of the time guarantees on gold- 
filled watch cases, because we consider 
this to be a constructive action and in | 
harmony with the efforts of the jewelry & , 
trade to establish higher standards. ( 


President Cooper appointed Vice-president 
Henry Arnold to represent the association at 
the annual session of the New Jersey Retail 
Jewelers’ Association to be held July 4. Mr. f 
Cooper said that during the past year every 


State association had been visited by an of @ ° 
ficial or member of the executive committee ¢ 
he having attended several himself, and that a 
it was the intention of continuing the sam k 
policy as long as he was an official of the : 
association. ‘ 

Reporting further from the resolutions : 
committee, Vice-president Spencer read @ D 


special resolution on the death of deceased 4 
members, which was adopted by a rising vote C 
and the secretary was instructed to send \ 
copies of the resolution to the families © C 
Thomas A. Fernley, Charles H. Hulburt, 
William Alister, Mrs. Webb C. Ball a 


Mrs. C. H. Knights. n 
* - THE QUESTION BOX ye 

The question box was then opened, We vs 
first question being, “Refinishing yellow . “a 
green gold articles in white gold.” This W® ty 
discussed by Harold E. Sweet and Henry ch 
Thresher, as President Cooper called upon v6 
the manufacturers to discuss the practicabi: th 
ity of doing so, remarking that there eer . 
to be some doubt on the part of some a5" ‘ 
whether it could be successfully done. re 
Mr. Sweet said that he was opposed” 


: : ing 
any such attempts, as it was not in age 


’ 1§ 
with the slogan of “Gifts That Last, shit be 
much as the coloring amounted to re : 
more nor less than electroplating, and &™ 


e % con alr 
one present was perfectly well informed wh 








iths 
Nee 
irst 
tion 


ery 
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cerning electroplating and how well and how 
jong it will wear. 

Mr. Thresher said there was no doubt as 
to the ability of coloring the yellow or green 
gold white, but it could only be done by the 
electroplating process and when it was done 
that’s all it would be. The articles might 
‘yst as well be made out of brass or other 
hase metal and colored white, one would be 
iyst as good and just as bad as the other. It 
would not be durable and cannot be made 
durable under any process yet known. 

The second query: ‘The maker of a high- 
srade line, selling exclusively to jobbers, 
nds that his competitors do not so conduct 
r limit their business. Should he -change 
his policy *” This precipitated a heated dis- 
syssion with a divergence of opinion, during 
which some of the members contended that 
where a manufacturer of that character was 
found it was the duty of the wholesalers to 
ive him the preference. So widely at vari- 
ance were the opinions that the question was 
passed without any action being taken. 

Jacob Engel, as chairman of the nominat- 
ing committee, recommended the election of 
the officers of the past year as follows: 
President, William R. Cooper, of S. H. 
Clausin & Co., Minneapolis, Minn.; first 
vice-president, Charles H. Spencer, of the 
Norris, Alister-Ball Co., Chicago; second 
vice-president, Henry Arnold, of the D. C. 
Percival Co., Boston; treasurer, Louis P. 
White, of Philadelphia; secretary, George A. 
Fernley, of Philadelphia; advisory secretary, 
J. James Fernley, of Philadelphia. The 
only change in the list was that of George 
A. Fernley to fill the vacancy caused: by the 
death of his brother, Thomas A. Fernley. 
On motion of William F. Hoffman, the sec- 
retary was empowered to cast one ballot for 
the entire list, President Cooper in the mean- 
time leaving the chair to which he called Mr. 
Engel, 

Members of the executive committee suc- 
ceeding to terms expiring in 1924 were elect- 
ed as follows: Louis C. Gans, of Minne- 
aplis, Minn.; George L. Sigler, of the Sig- 
ler Bros. Co., Cleveland; Edward Lehman, 
of the Edward Lehman Jewelry Co., Denver, 
Colo.; Richard J. Petersen, of Petersen, Max 
& Co, Buffalo, N. Y.; Julian G. Schwab, of 
4. G. Schwab & Sons, Cincinnati; Joseph B. 
Bechtel, of Joseph B. Bechtel & Co., Phila- 
delphia; P. T. White, of Otto Young & Co., 
Chicago; Eugene A. Kiger, of Kansas City, 
Mo., and E. W. Reynolds, of Los Angeles, 
Cal. 

In resuming the gavel, President Cooper 
said that he was facing the convention with 
more confidence and assurance than he did a 
year ago, when the convention took an un- 
lar advantage of him in electing him as 
President without his having any previous 
‘xperience in such an honorable position. 
‘lowever, he said it would take more than a 
‘Shotgun to wrest from him the experience 
and pleasures that had come to him through 
the office. “Looking backward over the year 
that has past. I cannot help feeling that we 

‘ave made substantial gains in many respects 
and it will be my earnest endeavor during 
the year we are entering upon to do all that 
’ possible to further the good work already 
egun and to meet every opportunity that 

Presents itself to the best of my ability, not 
ane for the association but for the industry 

vhich we represent. But enough for myself. 
I desire at this time to introduce a young 
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man whom you have just elected to office, 
our new secretary, who has taken hold as 
though he had been with us for years— 
George A. Fernley.” 

Mr. Fernley responded briefly, thanking 
the convention for the honor and promising 
to do everything possible to: further the in- 
terests of the association and to fulfill the 
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duties of the office to which he had been 
elected to the best of his ability. 

When President Cooper inquired, “Where 
shall the association hold its convention next 
year?” invitations were presented from Wil- 
mington, Del., by George Kleitz; from 
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When Providence was suggested it was re- 
ceived with cheers and applause that lasted 
several minutes. The point was raised, how- 
ever, whether it was good taste or advisable 
for the association to invite itself to Provi- 
dence again. President Cooper said he didn’t 
know anything about the ethic of the case, 
but he did know that he desired to come to 
Providence again and he didn’t care how 
soon. 

Harold E. Sweet said that while he had 
no authority for making the statement he 
did so confidently that they would be wel- 
come to come to Providence next year or 
any Other year, and gave assurance that they 
would be well taken care of, and that if 
Providence didn’t want them, come to Attle- 
boro. It would seem as though New Eng- 
land was the logical place for the holding 
of jewelers’ conventions, and so we say, 
Come. We wanted you last year; we have 
got you this year; we want you to come 
again. 

Mr. Mirabeau's suggestion of the refer- 
endum was adopted. 

Under untinished business, President 
Cooper invited P. M. Trout,-of Babson’s In- 
stitute, to the platform, who addressed the 
convention on the general business outlook 
and said that everything at present indicates 
good business in the Fall, beginning at an 
early date, and advised everybody to be 
ready when the start came. 

A special vote of thanks was extended to 
President Edgar M. Docherty, of the New 
England Association, who was referred to 
as “that capable, efficient and conscientious 
executive,” and was adopted by a rising vote, 
emphasized by three rousing cheers and a 
tiger. In acknowledging this ovation, «Mr. 
Docherty said that while he thanked the dele- 
gates for their expression of good fellowship 





LADIES WHO ACTED AS HOSTESSES TO WIVES OF VISITING JEWELERS 


Left to Right:—Miss A. May Mitchell, Miss Iola Watts, Mrs. Ethel C. 
Miss Fileen McOsker and 


Philadelphia, presented jartley J. Doyle 
and seconded by Jacob Enge!, each of whom 
advanced the claims for the honor sought. 
Marcel M. Mirabeau suggested that the 
names of five cities be selected and a ques- 
tionnaire submitted to the members for a 
referendum vote, the following cities being 
suggested: Providence. Philadelphia, At- 
lantic City, Chicago and Wilmington, Del. 


Downs, Miss Bertha E. Zuleger, 
Miss Edna W. Lawton. 

and appreciation, he felt like a man sailing 
under false colors, for while he had worked 
in his humble way as best he could, he had 
been especially fortunate in having a loyal 
association back of him; a master director 
in Mr. Booth, who, unfortunately, could not 
be present to enjoy the fruits of his weeks 
of patient and skilful planning, and commit- 
tees, the members of which were always 
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ready and willing to do whatever was asked 
of them. 

Mr. Docherty said that he had heard that 
yhile he was absent from the room they had 
talked of coming to Providence again, and he 
aid he hoped it was true. “Don’t stop to 
alk about it,” said Mr. Docherty, “just come. 
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I can speak for my association and my of- 
ficers, my committees and all my members, 
who will each and every one cheerfully do 
anything and everything that is possible to 
put the meeting over in a thorough manner.” 

At 12:40 o'clock the convention adjourned 
sine die. 


How Visitors Were Entertained at the Three Big Social Events 


Recognizing the fact that the annual as- 
sembly of the association in convention is 
grictly a business proposition, and heeding 
the warnings of the officials of the National 
Wholesale Jewelers’ Association, President 
Docherty and the officers and committees 
of the New England Manufacturing Jewel- 
ers’ and Silversmiths’ Association, which as- 
sumed the role of social hosts, scrupulously 
refrained from planning or arranging any- 
thing that would interfere in any way with 





H,G. THRESHER, HOST AT THE POMHAM CLUB 


the scheduled program of the convention os 
district the attention of its members. 

With this end in view the local commit- 
tees concentrated their efforts upon three big 
social events—shore dinner at the Pomham 
Club on Wednesday evening, a formal ban- 
quet at the Providence-Biltmore Hotel on 
Thursday evening, and an all-day golf tour- 
nament with dinner in the evening at the 
Metacomet Golf Club in East Providence. 
That the delegates might be relieved of 
aly and all responsibilities aside from the 
convention duties, the local committee even 
took upon themselves to see that the visit- 
ing ladies were well taken care of. 

It is doubtful if any delegate who could 
possibly avail himself of the privilege, failed 
0 participate in these three affairs. Some 
lad to forego the golf tournament, but few 
missed the Pomham bake or Baltimore ban- 
wet. The consensus of opinions heard was 
Mat every one had a good time. As one 
“sitor expressed himself: “To say that we 
'ave had a good time is putting it pretty 
mildly. We've had a humdinger !” 

_ The afternoon session of Wednesday ad- 
jurned at 4:40 o'clock and as President 
Yocherty had announced that automobiles 
sa In waiting at the hotel entrance to 
‘ansport the members and guests to the 


club grounds, there was an immediate 
exodus in the direction of the battery of 
elevators, which proved all too small to 
accommodate the eager excursionists. As 
the time schedule was arranged in ac- 
cordance with the daylight-saving plan, the 
ride into the country and along the high- 
ways of the east side of Naragansett Bay 
to the club grounds was made in the most 
delightful part of the Summer afternoon. 
And was thoroughly enjoyed. En route the 
visitors were enabled to obtain a close-up 
view of the extensive holdings—water front- 
age of several thousand fet and land ex- 
tending back nearly a mile and containing 
several square miles—belonging to the 
Standard Oil Co., at which it is developing 
one of the largest oil distributing centers on 
the Atlantic soaboard. 

Arriving at the club house the visitors 
were not long in inspecting the beauties of 
the grounds, the club house, and the various 
attractions of the estate. As the vanguard 
of the party drove into the grounds the 
veteran clambake maker, Robert M. Hay, 
who has been with the Pomham Club for 
upwards of a quarter of a century, with his 
corps of assistants, had just begun their 
preparations for making the bake. A Rhode 
Island clambake is entirely different from 
any other epicurean offering. A thing unto 
itself, a delicacy apart from all others and 
something that cannot be duplicated except 
on the shore of one of the salt water tribu- 
taries along the Atlantic Coast, particularly 
in New England. 

It was but a few minutes before Mr. Hay 
had a large audience of interested spectators, 
including a number of the local manufac- 
turers, for a native Rhode Islander never 
misses an opportunity of seeing a “bake” 
put together especially when done as scien- 
tifically as it is at Pomham—for it is a 
science, aS anyone who has attempted to 
bake one will agree. First, something like 
a cord of wood is built up like a pyre and 
then set on fire and allowed to burn to 
ashes. The concrete foundation whereon 
the fire is built is thus heated to a high 
temperature and after being carefully 
brushed off a layer of rock weed is placed 
on the hot cement. Then are placed lobsters, 
potatoes, clams, onions and other eatables 
which are in turn covered with rock weed 
and a heavy canvass drawn over the whole 
so that the steam will cook the contents. 

In the bake prepared for the jewelers there 
were placed 20 bushels of clams, 300 lob- 
sters, several bushels of potatoes and onions, 
while in the cook room in the club house 
were cooked 350 pounds of fresh Penobscot 
salmon, 200 gallons of chowder and 250 
dozen clam fritters. And when the dinner 
was served over 1,000 bottles of White Rock 
and ginger ale were used as well as 20 gal- 
lons of ice cream and 30 loaves of old- 
fashioned pound cake. Exactly the same 


menu was served earlier in the afternoon 
to the ladies of the convention, who stopped 
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here for dinner on their automobile trip. 
The privilege of partaking of a Pomham 
Club dinner is a rare treat that is not vouch- 


safed to everyone. With a limited member- 
ship and a long waiting list, even the visitors 
whom a member may invite is limited to 
persons who do not live within 10 miles 
of the club building and no person can ob- 
tain a dinner here except through invita- 
tion of a member as his personal guest. On 
the register of the club are many names of 
notables not only of national but interna- 
tional fame, while there are to be found 
hundreds of signatures of personages from 
foreign countries. The individual host of 
this occasion was Henry G. Thresher, a 
past president of the New England Jewelers’ 
Association and also a past president of the 
Pomham Club. His son, Dean Thresher, 














HOST OF THE LADIES 


DEAN THRESHER, 
was the individual host for the ladies in the 
afternoon. _ 

The party was one of the largest ever 
served at the club, covers having been laid 
for 420, of which only 300 could be accommo- 
dated in the main dining hall and the other 
120 formed an overflow party on the second 
floor. Here, Amos Blackinton and a few 
other choice spirits held forth and it cer- 
tainly was a rollicking good-natured contin- 
gent, mostly from Providence and_ the 
Attleboros, the visitors being given preferen- 
tial seats in the main hall. In the main hall 
13 long tables were set up at each of which 
was a member of the Pomham committee, 
of which genial Joseph F. Rioux, of Bliss 
3ros., Attleboro, was chairman. 

Mr. Rioux’s assistants were: Theron S. 
Curtis, Stephen H. Garner, Frank M. Gra- 
ham, Victor H. King, Ellis W. MacAllister, 
Charles A. Mealy, Andrew Morris, Paul B. 
Paris, William H. Saart, Frederick 
Schwinn, George N. Steere and Herbert K. 
Sturdy, Jr., whose duty it was to see that 
everyone got all that was coming to him. 
At each plate was a souvenir in the shape 
of a lucky key chain, compliments of Parks 
sros. & Rogers. Song sheets furnished in- 
spiration for the community singing that 
was led by “Joe” Rioux and others. 


Throughout the dinner music was fur- 
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nished by Manchester’s Orchestra of five 
pieces, whose repertoire of semi-classical 
and popular selections struck a responsive 
chord with the diners and assisted mate- 
rially in the chorus and group singing. A 
number of vocal selections which were ren- 
dered by a quartet of localites composed of 
Bill Gow, Steve Garner, Charlie Mealey 
and Jimmy Wiggmore, Jr., were a decided 
success and added much to the general en- 
joyment and hilarity of the occasion. 

As the ice cream and cafe noir were be- 
ing served cigars were distributed, but as 


these were lighted and the well satiated 
diners were preparing to leave the tables, a 
little surprise was sprung on the party, 


when Clarke Mays, of the Mays Mfg. Co., 
appeared upon the small platform in the cen- 
ter of the hall and announced a comedy skit 
in which the jewelry business was satirized 
and many of the problems of the trade solved 
through laughable lines and_ situations. 
Summed into a few words it can probably 
best be explained in the words of its writer 
and director, Mr. Mays, who in introducing 
the sketch said that “no offense is meant, 
although we intend it,” and added that the 
“cast was picked from the outcasts of the 
jewelry business.” 

The sketch was such an immediate suc- 
cess that Mr. Mays warned the audience 
that all rights were reversed and if anyone 
didn’t want it they could let it alone. It 
was very witty and served its purpose well 
in giving everyone a half-hour of side- 
splitting laughter that proved very relieving 
following the heavy dinner. The cast was 
as follows: 


GOLDPLATE & RUBOFF 
“Stick to Your Terms’’ 
WuolesaLe JEWELERS 
A Play of many acts—scme good—none mean 
Scenes, in Order 
Time 30 days net 
CAST FOR PKOURAM AS THEY APPEAR 
Oi D.. Closer sscaesoeee ...Sam Levy 
i er KLake sis bhuie ede siw ns ke Clarke Mays 
Office Re PLT eT eTCReE CUCL TOU La Vie King 
Maximum Expense, their salesman...Charlie Perry 
Marsh Allfield, a buyer............ Bert Tourtellot 
Manufacturing Jewelers’ Salesman....... Bill Gow 


Another one of them fellers.....Jimmie Wiggmore 

Ad. Man from those Jewelry Papers. ..Gene Abbott 

Ee er Charlie Mealy 

for this O.Kasion hy Clarke 

Mays 

All perfirming rites, reversed. We 
blame for nothing 
“Gifts that last” 


Mr. Levy is of the V. E. Black Co.; Mr. 
King of the Ostby & Barton Co.; Mr. Perry 
of Ford & Perry Co.; Mr. Tourtellot of 
Waite-Thresher Co.; Bill Gow and Gene 
Abbott of the Potter & Buffinton Co.; Mr. 
Mealy of the Hadley Co., and Jimmy Wigg- 
more of the H. W. K. Co. 

Following the entertainment cheers were 
given for the club, for the dinner, for the 
committee, the chef and the entertainers, the 
party entered their waiting autos and re- 
turned to the Biltmore Hotel and to their 
homes at an early hour. 


The Biltmore Banquet 


On Thursday evening was held the only 
formal event of the entire convention pro- 
gram, but even here, as President Docherty 
repeatedly announced for no one to stay 
away because he “didn’t bring his dinner 
coat.” The dinner was served in the inimi- 
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table good taste for which the hotel is be- 


coming famous and the menu, which fol- 
lows, was greatly enjoyed: 
Mew 
Fruit Cocktail, Carmen 
Celery Almonds Olives 
Cream of Asparag Argen‘euil 
Whole Roast Squab Chicken 
String Beans au Gratin 
Potatoes, Chateau 
Heart «f Lettuce 
Rus-ian Dressing 
Fresh Strawber:y Ice Cream 
Cakes 
Demi-Tasse 
Mineral Water 
Ginger Ale 
Cigars 
Cigarettes 
The only decoration in the ballroom, 


where the banquet was served, was a large 
flag 


American hung tlat against the wall 
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directly behind the president’s chair, the ef- 
fectiveness of the scene being entirely de- 


pendent upon the table arrangement, the 
silver and glassware and napery. Across 


the side of the hall was arranged the speak- 
ers’ table, at which were seated President 
Edgar M. Docherty, who officiated as toast- 
master; President William R. Cooper, 
Harry Collins Spillman, Henry Wolcott, 
president of the Manufacturing Jewelers’ 
Board of Trade; George A. Fernley, Charles 
A. Whiting, C. J. Brotherly, Frederick A. 
Zallou, Sr., Henry R. Arnold, Ralph K. 
Stone, Charles H. Spencer, Harold E. 
Sweet, “Senator” Ford, Samuel B. Levy, 
president of the Manufacturing Jewelers’ 
Golf Association; Louis P. White, Henry 
G. Thresher, T. James Fernley, John Drake, 
of the National Jewelers’ Publicity Asso- 
ciation; Archibald Silverman and Wallace 
D. Kenyon. The head table was graced by 
several large mounds of roses, carnations, 
and ferns. 

Fifty round tables, each seating 12 persons 
filled the entire barroom and at each plate 
was a white carnation and a “Lustern” ciga- 
rette holder with the compliments of the 
Louis Stern Co. During the dinner the 
siltmore Orchestra gave a pleasant concert 
of a high standard, the selections being in- 
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terspersed with popular songs which the 
party joined in singing. 

Preceding the formal program of the eve. 
ning, an agreeable surprise was given by 
the appearance of “Doug” and “Gamby,” 
popular radio entertainers from “Roxy's 
Gang,” who gave a lively 20 minutes of 
solos and duets that greatly delighted the 
auditors, at the conclusion of which Archie 
Silverman, on behalf of the association, pre. 
sented the former with a diamond stickpin 
and the lady with a handsome diamond. 
studed platinum brooch. The entertainment, 
as well as the speakers and other features 
of the program, were broadcast by James 
A. Riley, of station WJAR, The Outlet Co, 
of this city, through the courtesy of Col, 
Joseph and Leon Samuels, of the J. Sam- 
uels & Bro., Inc. Tom Mulgrew led the 
group and community singing and also sang 
“Gifts That Last,” accompanied by George 
Spink, author of the song, on the piano. 

In the meanwhile the ladies of the dele- 
gates who had returned from a day’s auto 
outing and had had a dinner party by them- 
selves in one of the private dining rooms 
as the guest of the ladies’ committee, were 
ushered into the ballroom and quickly found 
seats and were afforded the opportunity of 
“listening in” first-handed. The speakers 
were President Cooper, Harold E. Sweet, 
Harry Collins Spillman and “Senator” Ford. 
President Docherty in beginning the festivi- 
ties occupied but a few minutes in extending 
his felicitations and expressing his pleasure 
at the presence of the ladies. 

President Cooper was the first speaker 
and after the usual expression of salutations 
on such occasions, read several telegrams 
from officials of the National Wholesale 
Jewelers’ Association who were unable to be 
present at the banquet, and then said: “I 
feel like I was one of you, as this is my 
third time here since last August and I can 
sincerely say that each time I come I am the 
more pleased to be with you. All my life 
I have heard of the ‘cold, calculating New 
Englanders’ and until I came east I, of 
course, believed it. Well, all I can say is 
that the person who started that slander cer- 
tainly must have been animated by jealousy. 

“But aside from personal pleasures I must 
express my pleasure at the fact that through 
the efforts of your efficient president, off- 
cers and committees of the New England 
Association, you have brought to this com 
vention the largest attendance that we have 
ever had. And while I would not detract 
one jot or tittle of credit from anyone ! 
feel obliged to add that this record-breakef 
has been the result of the great publicity 
work planried and directed by a man whom 
I hope is listening-in at this time—Mr. 
Woodward Booth.” (Prolonged applause.) 
“T called upon him and he told me that if 
the doctors would permit he would come to 
this gathering on crutches, if only for five 
minutes. But this was impossible. But 
we have his best wishes and he has ovr 
deepest sympathy and sincere wishes for af 
early recovery. 

“He has, however, a most able and effi 
cient—no, I will not say substitute--asse 
ciate who has taken up the burden af 


-successfully carried out all the plans 4 


ideas that came from the master director, 
as some one else has so aptly“ called him 
Some of the delegates thought, it was pretty 
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presul! ptious to invite ourselves to come to 
Providence again with our convention, but 
it did not strike me that way, for I have 
come to know New Englanders. I honestly 
believe they want us and that their wel- 
come would be sincere and hearty. Me for 
Providence whenever the convention says 
come. Our stay with you has been de- 
lightful, your attention has been most kindly 
and thoughtful and in departing we shall 
take with us the best of remembrances and 
Jeave the kindliest wishes.” 

President Docherty replying to President 
Cooper said that he could not refrain at 
this time from saying just a word concern- 
ing Mr. Booth, whom most of the delegates 
and guests knew was confined to his home 
by a fractured leg. “He has, nevertheless,” 
said Mr. Docherty, “been in close touch 
with everything that has been done in con- 
nection with your convention. His has been 
the directing agency, his the dynamic force 
that has been the ‘push’ behind the whole 
scheme and to him should all the praise be 
given. The rest of us have been merely 
pawns at the hand of this ‘master director !’” 
Here Mr. Docherty was interrupted by 
Archie Silverman, who proposed three 
cheers for Mr. Booth and spontaneously 
everyone rose to his feet and the cheers 
were given with sufficient unction to have 
been heard by the recipient in his home more 
than a mile away without the use of a radio. 

At the conclusion of the cheers and ap- 
plause, which lasted fully a minute, the 
toastmaster said quietly: “After that demon- 
stration | don’t think anything further need 
be said by me, except to thank you. I 
appreciate it and know our friend will ap- 
preciate them.” 

Harry Collins Spillman then addressed the 
gathering on “Adjusting Ourselves toa New 
Era in Business,” bringing out the necessi- 
ties for flexibility in the mind of the suc- 
cessful business man through contact— 
mental contact, language contact and cour- 
ageous contact. He illustrated his various 
points with very pertinent and convincing 
stories. He said that one of the greatest 
troubles of the present age has been that 
we have been developing horse-power where- 
as we should have been developing man- 
power, as man-power through its mental con- 
tact is the great directing force of the world 
and one of the reasons for depressions and 
industrial and commercial cessation and 
stagnation is because there are so many 
blind eyes and closed minds. 

By language contact he said he meant 
that through powers of expression, of using 
the right word at the right time and place, 
man had been able to achieve his greatest 
successes in all times, for said he: “No man 
is so rich as he who is rich in language 
and no one so poor as the language pauper. 
The failure to talk right is the greatest 
failure in life. Just think a moment. How 
many times have you felt that had you used 
just the right word you could have secured 
the objective you were after—sold that bill 
of goods or consummated some other project ? 
And as I leave this topic let me just say 
that verbal skill is a great asset and will 
net you the greatest turnover of any you 
May acquire. How can you acquire it? 
The companionship of good people and good 
books. Some people often take me for a 
Preacher because I so frequently make refer- 
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ences to the Bible. But let me tell you there 
never was a book written that was such a 
help, such an educator as the Bible. From 
it you can obtain sufficient language for 
every purpose — social, commercial or 
scientific. 

“The courageous contact,” he said, “is 
the most important of all, for it is the fear 
of not being able to do a thing, the fear of 
something that brings failure. You know 
how many say they are afraid of the dark. 
They are not afraid of what’s there; it’s 
what isn’t there, they are afraid of. Don’t 
be afraid; if you find yourself fearing any- 
thing conquer it, and as you conquer these 
fears you will become a greater asset to 
yourself, to those about you, and will mani- 
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HAROLD E, SWEET, WHO BROADCASTED THE 


TALK ON PUBLICITY 


fest a greater interest in your business, in 
your community and in your country.” 
Big Publicity Stunt 

Toastmaster Docherty said, in introducing 
the next number of the evening’s program: 
“We kave heard a great deal the last few 
cays about overheads, turnovers, credits, 
discounts and other trade problems and much 
has been said as to how shall we increase 
our business. Gentlemen, that is a serious 
and an important problem, one that in a 
measure is an individual problem and yet it 
is actually a common one and one about 
which he had expected to have been ad- 
dressed this evening by one who, on ac- 
count of illness, is unable to be present. 
P. J. Coffey, of the National Jewelers’ Pub- 
licity Association was to have told you all 
about the movement which his association 
represents and to have explained the big 
publicity stunt that had been arranged as 
an unique feature of this convention gather- 
ing. In his inability to attend he has sent 
his message which will be presented to you. 

“As a substitute for Mr. Coffey, we have 
succeeded in securing the consent of a man 
well known to you all, or at least those of 
you who do not know him, know of him, 
and will soon know him better, to fill the 
breach and to Harold E. Sweet, of Attleboro, 
has been given the task of telling you all 
about the feature, which, we believe will be 
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an important factor in giving wider pub- 
licity and better understanding of the slogan 
“Gifts That Last” which the National 
Jewelers’ Publicity Association has adopted.” 
ADDRESS OF HAROLD E. SWEET 

Mr. Sweet was received with flattering 
applause and after some facetious remarks 
said: “I exceedingly regret that Mr. Coffey 
is unable to be present here on this occa- 
sion for I know that he would have been 
able to have told some things that would 
have been interesting as well as informative. 
Mr. Coffey had a vision and when Mr. 
Coffey has a vision he is one of those men 
who are so constituted that he can see it 
straight and see it through. He has launched 
this great movement of securing pledges 
from the jewelers of this country to raise 
$1,000,000 for publicity. He has worked 
hard to put it over. I am sorry that as yet 
it has not attained the success he has 
wished for. But his efforts have not been 
in vain; he is not discouraged nor is he dis- 
heartened. Because it has not moved for- 
ward with the rapidity that was desired of 
it, the movement has not been abandoned. 
Get that? The movement has not been 
abandoned, it has not even been temporarily 
suspended. It is still moving forward— 
slowly mayhap at the moment—but it is go- 
ing steadily on to a definite and successful 
conclusion. Do not forget that: 

“In a few days the Publicity Association 
will make an announcement in this connec- 
tion that will surprise you and in the mean- 
while a committee has been selected consist- 
ing of manufacturers, wholesalers, retailers 
and importers to push this movement. The 
personnel of that committee, gentlemen, I 
assure you will be such as to merit your 
satisfaction and confidence and we feel will 
gain your unstinted support. What we ask 
of you, of the jewelers of this country is 
their support now! 


WHAT THE PUBLIC HEARD 

“During the great war through which the 
world has so recently passed the various 
jewelry interests of this country waged a 
vigorous war here at home in their en- 
deavors to make the administrative and 
legislative powers at Washington understand 
that the jewelry business was something 
more than a non-essential and that jewelry 
was more than a luxury. In some measure 
we succeeded. Now that the war is over 
we are endeavoring to educate the people 
to the making of it more than an essential. 
We ask them to make jewelry the vehicle 
of sentimental expression and are carrying 
to them through every medium possible the 
message of our slogan, ‘Gifts That Last.’ 

“Gifts That Last,’ yes, kind hearers, that’s 
the message. While many of the goods pro- 
duced by the jewelry industry are of a 
utilitarian character there are many articles 
that owe their existence purely and simply 
because of the sentimentality which surrounds 
them. For, after all, the jewelry business 
is essentially one dependent upon senti- 
mentality. Just think how that word is in- 
grained into every thought and heart beat 
of every one of us when we think of the 
presentation of some gift, some prize, some 
token of appreciation, of esteem, of love, of 
admiration—some substantial expression of 
recognition of anniversaries, birthdays, wed- 
dings, aye, on occasions that mark every 
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moment of our lives from the time the new- 
bo-n babe is wrapped for the first time in 
its little dainty garments caught with the 
tiny products of your industry to the simple 
graceful mourning sets that mark our pass- 
ing on, 

“This week the wholesale jewelers of the 
country have been holding their annual con- 
vention in this ballroom, but it has been 
more than a convention of wholesalers, It 
has been a coming together of a great trium- 
virate—the manufacturers, the wholesalers 
and the retailers, meeting on a common level 
for the discussion and consideration of com- 
mon problems. One of these problems has 
been how to promote greater sales of jewelry. 
And here we all stand on common ground. 
And here is where the New Eng- 


right 
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land Manufacturing Jewelers’ and Silver- 
smiths’ Association is taking a hand. We 
have « scheme and thereby hangs a tale, as 
someone has so tragically said. Now this is 
the tale as Mr. Coffey would have told it to 
you had he been here, though far better than 
I can expect to do: 

“*When you are thinking of making some 
one you admire or love happy by giving them 
a memento of any sort then the jewelry 
store is the most adaptable and logical place 
to fill such a requirement. Sometimes you 
forget; sometimes you think that it will cost 
you more money than you have decided to 
spend; sometimes you don’t know exactly 
what you want to get and you hesitate about 
going to a jewelry store. We would like to 
call to your attention that the retail jewelers 
of your city carry special things of beauty 
and merit which cannot be found in any 
other kind of a store. The designs they 
carry and the knowledge concerning this 
particular business demands a special train- 
ing and they are the specialists. They are 
always glad to have you call, to help you 
even if you do not buy. They are reliable 
and you can depend upon the value of any 
article which any dealer selis you. We are 
all honor bound and take pride in that in- 
tegrity, and then for a moment to dwell on 
the kind of goods we sell. They are attrac- 
tive for years. 

“Since the dawn of civilization, the gold- 
smiths and silversmiths and the dealers in 
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precious stones have always been of the 
highest type of merchants-respected and 
trusted. We desire to preserve these tradi- 
tions, to make a husband or a wife, a mother 
or a dad, a boy or a girl, a bride or a gradu- 
ate happy in the possession of a gift of some 
sort that will act as a remembrance perhaps 
until the dust is laid. It is because of these 
things that we have brought to your atten- 
tion the slogan we have adopted of “Gifts 
That Last,” knowing full weil that it will 
strike a responsive chord in every one.’ 
“Having given you an insight into what 
this ‘Gifts That Last’ movement is this 1s 


what we propose. ‘Gifts That Last’ is the 
slogan of the jewelers of this country, But 


we would like an expression from each one 
of you, those whom J am addressing here in 
this hall and those who may be listening-in, 
a combination of perhaps three or four, but 
not more than six words, which would 
tritely, tersely, comprehensively say all this 
that Mr. Coffey has conveyed to you in his 
message. Something that would be a 
synonym, if you please, of the wonder, the 
joy and the satisfaction created by a gift 
from the jewelry store. 

“Or you may send in an essay on jewelry, 
watches, silverware or diamonds or an essay 
on ‘Gifts That Last’ but you must confine 
it to not more than 500 words. Talk to 
your jeweler about it and he will help you. 
Ask him for suggestions, You are permitted 
to send in as many suggestions as you like. 
Competent judges have been selected, trained 
advertising men in no way connected with 
the jewelry industry, who will decide upon 
the best essays or suggestions—not based 
upon literary merit but upon the thought or 
idea expressd, 

“These judges will carefully consider 
every essay or suggestion and will pick out 
the best 25 slogans or essays to the writers 
of which will be given the beautiful prizes 
that have been donated by the manufactur- 
ing jewelers and silversmiths of this city 
and the Attleboros. These each have a re- 
tail value of from $25 to $65. lor the next 
125 slogans or essays prizes will be awarded 
accordingly, remembering that we are offer- 
ing to the radio fans and others for the sup- 
plementary slogan and essay on ‘Gifts That 
Last’ 150 individual prizes of jewelry, silver- 
ware and kindred articles of a total value of 
more than $1,800. You need not write 
essays, nor even letters, if you do not care 
to. Think it over until tomorrow then set 
down two or three, or a dozen of the best 
combinations of simple words that boosts 
your jeweler and endorses the goods he 
carries. 

“Address your replics to the National 
Jewelers’ Publicity Association, care of 
Station WJAR, The Outlet Co., Providence, 
R. L, on or before June 20. No replies 
will be considered showing postmark of 
later date. Prizes will be distributed as soon 
after as possible. Don’t fail to put your 
name and address on the communications, 
otherwise they will not be considered. This 
contest is open to anyone and the same con- 
sideration given to all replies. 

“Ladies’ prizes will consist of articles of 
platinum and gold, gold, silver and gold 
filled—fiexible bracelets, rings, mesh bags, 
‘pearl necklaces and miscellaneous assortment. 

“Gentlemen’s prizes will include articles of 
gold, silver and gold filled—watch chains, 
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buttons, cigarette cases, dress sets, scarf pins 
belt buckles and other attractive articles, | 

“Now here’s the list of the prizes that ar 
offered in this great jewelers’ ‘Gifts Thy 
Last’ publicity contest, and the names of the 
donors :” 

Mr. Sweet then read a list of 165 prizes 
that had been offered with their value ang 
the names of the donors. The 73 mep; 
prizes were valued at $583.75 and the 
ladies’ prizes were valued at $1,17975, ; 
total of $1,763.50 to be awarded to th 
public. 

“I thank you for the courtesy of your a. 
tention. J am signing off.” 

At this point Mr. Tom Mulgrew sang the 
song composed for the occasion by Georg 











MANUFACTURING 


PRESIDENT 


SAM LEVY, 


JEWELERS GOLF ASSOCIATION 


Spink, the well known song composer and 
comic opera and vaudeville writer, on “Gifts 
That Last,” as follows: 
GIFTS THAT LAST 
Say it with music, was a song by Irving 
Berlin 
Then, say it with diamonds, was a song that 
Foster threw in. 
Say it with this and say it with that, 
Stick it on your windshield and paste it 
your hat. 

Here is a slogan with a 
Round Hogan, it was 
Written by a golf nut, but it’s good in spite 

of that, 


kick like One 


CHORUS 


“Gifts that last”—-“gifts that last,” 

This is as good as any slogan of the past 

“Gifts that last’—“gifts that last”, 

If vou buy these gifts, you wont get tras’, 

And you'll get full value for your cash 

And it’s good Publicity 

Soosting “Gifts That Last’—say we. 

Say it with photos and then came “Say " 
with Pearls,” 

So long as you ‘Say it,” 
girls. 

They’ve all got the “gimmies,” and won! 
take a cure 

While T don’t blame them, of this I am sure 


is all that interests 
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They've all seen the slogan with a kick like 
One Round Hogan, 

So do not hand them “‘Substitutes,’ 
love won’t endure, 


CHORUS 
“Gifts that last’—‘gifts that last,” 
That is as good as any slogan of the past. 
“Gifts that last”’—“gifts that last,” 
If you buy these gifts you wont get stuck, 
And their wearers always have good luck, 
And it’s good Publicity, 
Boosting “Gifts That Last’—say we. 


’ 


or their 


At the conclusion of the singing of “Gifts 
That Last,’ Mr. Sweet announced that the 
frst two responses have been received and 
that the names of winners and other details 
would be announced in due time, 


President Docherty was about to intro- 
duce the next speaker when he was handed 
a telegram, which he read to the assembly. 
It read: “I am listening-in and can hear 
every word plainly and in my mind’s eye I 
can picture the faces of many of you. It’s 
great. My congratulations and best wishes. 
Woodward Booth.” This evoked another 
and longer applause than the previous 
demonstration in tribute to Mr. Booth. 

The evening’s program closed with one 
of the most interesting and humorous satires 
on “Topics of the Day,” by “Senator” Ford 
of Michigan, “no relation to the inventor of 
animated shivers,” he said. 


On the Golf Links 


Friday was the regular opening event of 
the Manufacturing Jewelers’ Golf Associa- 
tion for che season of 1924 and upon invita- 
tion many of the visitors at the convention 
remained over to take part in the tourna- 
ment which was staged on the links of the 
Metacomet Golf Club in East Providence. 
The first division teed off promptly at 9 
clock, playing in foursomes and before the 
last of the players had started their round of 
the course 105 cards had been issued by 
the official handicapper Herbert A. Boss 
and checked up by Secretary Horace M. 
Peck and his efficient assistant Frank 
Kelley. The morning was lowering and 
when the second round was started after 
luncheon a thick mist was hanging 
ominously over the grounds. About 3 
o'clock this developed into a fine rain that 
continued until late into the evening and 
drove many of the players to the veranda of 
the club house. The rain, however, did not 
dampen the spirits of members or visitors and 
mpromptu. music, card games and other 
diversions made things lively, while small 
groups gathered in the lounges or on the 
veranda for quiet talks. At 6:30 o’clock a 
‘teak dinner was served, with covers laid 
lor 150 and every seat was taken. 

During the dinner Tom Mulgrew had 
charge of the entertainment and introduced 
Miss Marion Nelson, soprano; Miss Irene 
-angley, ukelele and vocalist; Miss Eliza- 
eth Kelliher, in novelty songs; Abe Steiner, 
anist. Mr, Mulgrew, with the author, 
Leorge Spink, sang the “Gifts That Last” 
‘ong, while Jules Goldstein led the com- 
munity “howlers.” 

_At each plate was a pocket checkbook, 
sued by the Manufacturing Jewelers’ Golf 
“ssociation made payable to bearer, each 
fig being the amount designated in each 
— which were in turn autographically 
‘ined by the officers of the association, 
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while between each check on a fly leaf were 
couplets reputed by various members. These 
included the following: 
Days may come and Days may go 
Where they come from I don’t Know.— 
Edgar Docherty. 
x * x 
The Creditor came. The Creditor went 
The Creditor never got a cent—Horace 
Peck. 


* * * 


It’s sweet to court—but OH how bitter 
To court a girl and then not get-ter.— 
Ted White, 
* Ok x 
Life !—One dam thing after another. 
Love!—Two dam things after each 
other.—Wm. Shawcross. 
* * * 





I have had the Measles, the Mumps and 
the Croup, 
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After awhile they will be baking bread— 
on Graham Ave, 
And Laying Eggs—on Hen-ry St. 


After addresses by President Cooper, 
Mayor Joseph Gainer, who was introduced as 
the “Mayor of the jewelry business,” 
and Jesse Linton, President of the 
Metacomet Golf Club, Jack Sydney, 
a humorist from Boston, entertained 
while the prize committees were figur- 
ing out the winners and later’ the 
prizes were distributed by “Al” Venner- 
neck. As usual the prizes were so arranged 
that every visitor received one, and those 
who did not complete the required number 
of holes to finish, got prizes just the same. 
One of the prizes which must be won three 
times before the winner becomes the owner, 
the cup presented by V. S, Mulford, of THE 
JEWELERS’ CircULAR for the best gross at 
18 holes was retained by Eben Wilde of 

















THE METACOMET CLUB HOUSE 


But that’s not in it with Looping the 
Loop.—James Otis. 
* ok Ox 


Twinkle Twinkle Little Star 


Who gave me this bum cigar?—Al 
Vennerbeck. 

* * Ox 
Mama loves Papa and Papa_ loves 
Women 


Mama caught Papa with two Ladies in 
swimming.—Jules Goldstein, 
k *k x 
If you want to go to Heaven on a Free 
Pass 
Get in bed and 
Charles Perry, 
x *k * 


blow out the gas.— 


My mother-in-law has closed her jaw 


Hip! Hip! Hurrah!—Eugene Abbott. 
* * x 
If Black were White and White were 
Blue, 


And all this world were just us Two, 
Say—Would You?—James Garvin, 
x ok Ok 
The last page of the neat little souvenir 
checkbook was the statement that 
“The New York Jewelers are going to 
change things to suit themselves. 
They are going to put all the Young 
Girls—on Maiden Lane, 
All the Old Maids—on Mari-on St. 
The Bricklayers—on Wall St. 
The Prizefighters—on Sullivan Ave. 
Ail the Cats—on Thomas St. 
Santa Claus—on St. Nicholas Ave. 
The Chamber-maids—on Broome St. 


Attleboro, who turned in a card for 89 
gross and 77 net. The Doyle trophy for 
best gross changed hands after having been 
twice won by “Bill” Gow of this city, It 
now is in the possession of Guy Mayer, 
runner-up at last Summer’s tournament, who 
turned in a gross score of 168 and 154 net 
defeating Mr. Gowby 17 points each, after 
the latter had secured two legs for the 
possession of the cup. 
The scores: 


36 HOLES 

Gross H’cap Net 

Se en 168 14 154 
A. So Vemmethecles cncciaseas 180 12 168 
BBs, Ne OF soos asc tee ae 180 20 160 
Pl 3 AER OG 185 30 155 
ER eC a 194 38 156 
aS Ts Pik k eee newas 194 36 156 
Ellis W. McAllister......... 195 36 158 
CS Fae OO ie oi6i20. 56: ace ewan 216 54 162 
A. Ballou, Jr..........008 201 38 163 

J. PaAMNee POD inns caw eawene 201 36 165 
Harry Adams <4... ccccwnves 194 28 166 
Be (> tens ce cceesces 208 42 166 
RL RS 207 40 167 
Pe! ae, re 204 36 168 
Me CNG eeekc ccwemesen Gee 54 168 
ae) Oe er! 60 169 
Wee GG icnecic cocrawaes 185 14 171 
Ralph Griffiths .....6ccceses 195 24 171 
Fi Aer ES © ica wieweeteene ce 219 48 171 
Pg hh 191 14 177 
[re 44 180 
Da Pe OO Siiicc ccc vcccee 242 32 180 
George M. Crowther......... 213 32 181 
DE Fe) Osa tis cn enrneeed 230 48 182 
LA ie 2. eee eee ere 217 34 183 
ya) ae 50 184 
ys a en 3. 60 195 
Bio Wie Oa os ide deine BRO 34 196 
pee It oiiie.o-o.c oaadinidelee “eau 50 200 


ie! ee ee 60 229 





18 HOLES 

Gross H’cap Net 

i EE: Sons sete hee oes 89 12 77 
R. O. Smith aia Oe 12 78 
L. F. Rosenberg.... oa ee 30) 73 
Charles H. Perry ~~ BOR 25 76 
G. L. Shepardson ; ; 96 18 78 
R. J. White caters ; , aa 18 79 
Gus Strandberg . ee 18 79 
W. A. Griffith See 20 81 
F. A Judlong 107 25 82 
C. W. Douglas. . ; w ss Sr 23 &4 
A. A. McRae ; = 109 25 84 
Alton H. Riley 5a 103 18 85 
R. K. Stone race 115 30 85 
Andrew Morris . 115 30 5 
George Kollstede ~ Ix 12 86 
W. C. Foster.. : ; nq) 2 87 
G. H. Sykes 117 30 87 
Herbert Sturdy 110 22 88 
S. M. Einstein 118 30 &8 
KE. L. Gowen ; 104 15 89 
F. C. Rounsville 105 16 89 
James (Otis..... . soso. 12 91 
( yeorge Steer....... = 124 30 94 
Eugene T. Abbott tg 122 27 95 
J. E. Tweedy eee 30 98 
Donald Le Stage ok Bee 30 98 
Jules Goldstein is 130 30 100 
DD: Ee. SG.» >» eT eT ee | 30 104 
Horace M. Peck eet 30 110 
Se te: a oo 30 111 
Ed. Somers:......... te ak a 30 120 
Re. Ei EE, ove canes ccen 167 30 137 

Guests’ Division 
36 HOLES. PRIZES FOR ALL 

Gross H’cap Net 

Oe Ee ee ae 202 36 166 
fe Se ere er 224 48 176 
ee | re cow ene 60 178 
MH. W. Bardick........-...: 2&6 60 186 
Ce PN ose cbueconn 249 60 189 

18 HOLES. PRIZES FOR ALL 

ee Sr A 20 77 
5, BCR 000s veckecwres sy 102 25 77 
Oe eee 110 30 80 
RS EE. os cicviccs ino 20 83 
AT RE F nc. ves ccces 107 24 83 
oe ere vow D4 30 84 
S; AS ER Ss belies see eeee 108 24 84 
ee ee ee ere 113 28 86 
William J. Ward opened 109 35 86 
ie Ear TEL. ovickoneeneces 118 27 91 
Oe eee 129 30 99 
ee i eee eee ee 127 26 101 
W. R Cox 3 ee a 133 30 103 
Robert H. Drew........ -« 437 30 107 
ee er 141 30 111 
No cards—D. G. Gutman, H. Alberts, Paul 


Stern, H T. Pierik, D. Greenberg, F. M. Cook, 


G. F. McIntire, G. W. Kissick, M. J. Hamilberg, 
Elton Fisher, C. J. Roehr, F. N. Whitney, Louis 
L. Gaus, H. A. Boss, R. B. Carr, V. E. Black, 
Herald W. Ostby. H. A. Saunders, F. A. Haller, 


H. O. Burgess, Ted White, S. B. Levy. 


Ladies’ Entertainment 


While the men-folk were attending the 
sessions of the convention or were enjoy- 
ing themselves at the Pomham Club and 
otherwise, the ladies were enjoying them- 
selves wholly independently from the men. 
It was somewhat of a novelty and the inno- 
vation worked out well. The ladies were 
unanimous in their verdict that they never 
had a better time, better attention and more 
thoughtful consideration and their plaudits of 
the members of the ladies’ entertainment com- 
mittee were enough to incite jealousy in the 
hearts of the committeemen’s better halves. 
But then there are no jealousies among the 
jewelers—or their wives. 

As soon as the ladies arrived and had 
registered they were waited upon in their 
rooms by one of the young women, drafted 
from the offices of the manufacturing 
jewelers, who assisted the ladies’ committee 
in the reception and entertainment of the 
visitors. These young women explained the 
arrangements for the entertainment, obtained 
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the designation of which or all of the trips 
each visitor desired to take and then saw 
to it that each one was properly introduced 
to others of the company so that all barriers 


of diffidence and restraint might be elimi- 
nated. And in this the plan worked out 
weil, 


As with the men, three special events were 
arranged for the ladies—a trip by. automobile 
on Tuesday afternoon to the Attleboros 
with a visit to the Whiting & Davis Co.’s 
factory at Plainville where each visitor was 
presented with a handsome mesh bag after 
them made and thence on_ to 
Wrentham to the “Weber Duck Inn” where 
a duck supper full account 


seeing 


was served, a 


of which was published in THE JEWELERS’ 
CirCULAR last week, 

On Wednesday, owing to 
rain that fel] intermittently 


the drizzling 
during the day, 





W. E. ENSIGN, CHAIRMAN LADIES’ ENTERTAIN- 
MENT COM MITTEE 


the plans of the committee were somewhat 
curtailed and much of the sight-seeing tour 
of Providence and its suburbs had to be 
eliminated. The fleet of automobiles left 
the Liltmore Hotel at 12 and 
proceeded directly to the Pomham_ Club, 
where the ladies had the opportunity of 
“putting on” of a clambake 
and Jater of partaking of one of the club's 
famous shore banquets, 


o clock 


witnessing the 


which was an exact 


duplicate of that served the men-folks in 
the evening. The dinner party numbered 
upwards of 50 and was in charge of Dean 
Thresher, as chairman of the day. After 


the dinner there was a ride through the resi- 
dential East Providence, a visit to 
Roger Williams Park and such other places 
made under the unfavorable 
weather conditions. Either going out to the 
club grounds or returning to the city, each 
chauffeur took in the Barrington Driveway, 
one of the sections of the State’s Metropoli- 
tan Park System and all were afforded a 
view of the clubhouse and grounds of the 
Metacomet Golf Club where the jewelers’ 
golf tournament was played and dinner 
served on Friday. 

From the time of arriving back at the 
hotel until 7:30 o'clock the ladies had an 
opportunity to rest or go shopping, “visiting” 


Side of 


as could be 
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or occupy themselves as they wished, In 
the evening, taxi cabs conveyed the ladies 
to the Albee Theatre where seats had been 
reserved and enjoy the performances at the 
conclusions of which taxis were in Waiting 
to convey the ladies back to the hotel, 
Thursday dawned fair and bright and the 
beautiful June weather was a delightfut cop. 
trast to that of the day before. All the 
ladies were astir early so as to breakfast 
and be ready to leave on the all day ayto 
trip that had been planned for their ep. 
joyment of the day. The pilot car with 
William P, Chapin, Jr., chairman for the 
day, directing the way, left the hote] ep. 
trance just as the hands of the clock pointed 
the hour of 9 and at a leisure rate made 
the ru: from Providence to Fall River, 
Having completed a tour of Newport, 
Visiting numerous places seldom opened to 
tourists or excursionists, Mr. Chapin le 
his charges to the ferry where the steamer 
was boarded for Jamestown. The machines 
again took up the journey across Conanicut 
Island, principally occupied by Summer villas 
of the wealthy and on to the ferry boat which 
conveyed the, party across the West Passage 
of Narragansett. Bay, past Dutch Island 
where the fortifications were plainly visible 
and on to Saunderstown and a 25-mile ride 
through the country-side to Providence, 
After a couple of hours’ rest the party 
assembled in. one of the private dining rooms 
at the Biltmore where a special dinner was 
served, during which Tom Mulgrew staged 
a light entertainment of vocal and instru- 
mental music and at its conclusion the ladies 
proceeded to the ballroom on the 15th floor 
where they “sat in” with the men folk and 
enjoyed the post prandial exercises that sup- 
plemented the formal convention banquet. 
The ladies entertainment committee was 
headed by Walter E. Ensign, of the Wil 
liams & Anderson Co., who had personal 
charge of the general arrangements while 
Sturgis C. Rice, of the Whiting & Davis 
Co., was chairman of the Tuesday trip to 
the Attleboros and the “Weber Duck Inn’; 
Dean Thresher, of Waite-Thresher Co, o 
the Wednesday trip about Providence with 
dinner at the Pomham Club, and William 
P. Chapin, Jr., of Chapin & Hollister , 
of the Newport trip. The other members of 
this committee were Harlan A. Alles 
Haroid, R, Barker, Harvey E. Clap, J: 
Walter McAlpin, Theodore B, Pierce, H. 4 
Gardner and Edmond T. Sommer. 
Wholesalers Registered 
While there were a large number of mant § 
facturers and retailers in attendance at vat 
ous times during the convention, or at the 
social festivities, the only official registratit 
kept was that of the wholesalers, in view 
of the fact that it is a wholesalers’ co 
vention. This list is as follows: 
CALIFORNIA 
Los Angeles.——B. H._ Berson, 
Measer Jewelry Co., Canada. 
Montreal—S, P. Myers, of S. P. Myes 


Co., Colorado, 


Bersot 


COLORADO : 
Denver.—William W. Hamilton, of \ 
W. Hamilton Jewelry Co.; Edward Ler 
man, of Edward Lehman Jewelry Co. 
DELAWARE 
W ilmington.—George Kleitz, of B. Klett 
me Bt. 10: 
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GEORGIA 
Atlanta—G. H. Wynne, of the Wynne 
Jewelry Co. 
ILLINOIS 


Chicago—Gus A. Weinfeld, of Block- 
Weinfeld Co.; A. H. Loeck, of Carson Pirie 
Scott & Co.; John E. Friedland, of the Hart 
Jewelry Co.; C. L. Marshall and E. E. 
Marshall, of C. & E. Marshall Co.; Charles 
H. Spencer, of Norris-Alister-Ball Co.; 
Charles G. Brown, of Stein & Ellbogen Co. ; 
P. T. White, of Young Otto Co. 


INDIANA 
[Indianapolis.—J. FE. Reagan, of Baldwin- 
Miller Co. 

MARYLAND 
Baltimore._-Jacoh Engel, of J. Engel & 


Co. 
MASSACHUSETTS 
Boston.—Louis P. Guiness, of Gerstein & 


Guiness; Harry R. Arnold, of D. C. Perci- 
val & Co. 
Springfield.— Phinney L. Davison, 
MICHIGAN 
Detroit.—Col. Lachman. 
MINNESOTA 
Minneapolis.—William R. Cooper, of S. 
H. Clausin Co,; Louis C, Gans, 
New York 
Binghamton.—Tracy E. Darrow and _ J. 
H. Tryz, of T. E. Darrow & Co. 
Buffalo.—_Richard J. Petersen, of Max 


Petersen & Co, 
New York city—Henry M. Armsheimer, 
of Charles Armsheimer & Son; A. Edward 


Browner; George H. Tomes, of Cross & 
Jeguelin; Henry Fays, of Faros Co.; J. L. 
Goldenberg; Albert Brown and M. J. 
Grauer, of M. J. Grauer Co.; Jonas Koch; 
Marcel M. Mirabeau, of Lissauer & Ca. 
S. E. Lesser, of Samstag & Hilder Bros.; 
Frank G. Milderberger and William J. 


Ward, of W. J. Ward Co., Inc.; 

of Weiner Bros. 
Syracuse.—T. 

!. Hitchcock Co, 


A. Kaskell, 


Kugene Hitchcock, of W. 


OHIO 
Cincinnati,—David J, Gutmann, of L. 
Gutmann & Sons Co.; E. A. Frommeyer, of 


Klein Bros, Co.: : Jesse Phillips, of Richter 
& Phillips Co. ; M. Schwab, of M. Schwab 


Jewelry Co.; O. S. Fuller, of E. J. Swigart 
Co. 
Cleveland.—George L. Sigler, of Sigler 
Bros, Co, 
_ Delaware.— A, H. Hawley and C. D. 
Young, of Young & Hawley. 
PENNSYLVANIA 

Philadelphia—T. James  Fernley and 


Ueorge A. Fernley, of the National Whole- 
‘ale Jewelers’ Association; Max E. Gordon, 
of Aisenstein & Gordon; Joseph B. Bechtel, 
of Jos. B. Bechtel & Co., Inc.; Eugene M. 
Loeb and Millard H. Rubin, of the Millard 
Novelty Co.; David Greenberg, of Ritter- 
Greenberg Co.: Simon Schweizer, of 
Schweizer & Co. Edward Sickles, of M. 
Sickles & Son: H. Weinreich, of H. Wein- 
reich Co., Inc.; L. P. White and Robert T. 
dates, of L P. White. 
Pittsburgh. —Emanuel Grafner, of Grafner 
to H. M. Hauer, of H. M. Hauer & 
-W illiam F, Hoffman, of Heeren Bros. 
; Emil Freyer, of Samuel Weinhais Co. 
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Providence.—George Thompson, of Blanch- 
ard Young Co.; D. A. Robinson, Lester A. 
Robinson and Lester Robinson, of Robinson 
Jewelry Co.; Alfred pear, of Spear & 
Susskings; Alaric A. Tuck, of Tuck & 
MacAllister Co.; Arthur A. Carpenter and 
Howard L. Carpenter, of Albert Walker Co. 


TENNESSEE 
Memphis.—J. H. Mednikow, of J. H. 
Mednikow & Co. 
VERMONT 
White River Junction—B. L. Bogel, of 
Bogel Bros. 
WASHINGTON 


Seattle.—I, 
Sons Co. 


Lachman, of I. Lachman & 


WISCONSIN 


Milwaukee.—A,. C. Possin, of Boszhardt- 


Possin Co. 


the Wholesalers’ 


Convention 


Jewelry Exhibitors at 


\lthough no provision was made for a 
general exhibition of jewelry as was the case 


in connection with the convention of the 
American National Retail Jewelers’ Associa- 


tion last August, or no attempt to make a 
feature of such as did arrange to exhibit, a 
number of the manufacturers of Providence 
and the Attleboros maintained reservations 
at the hotel and entertained those whom they 
desired to show their lines to. Taking ad- 
vantage of the convention, there were more 
than a score of the regular buyers from vari- 
ous sections of the country. 

Among the jewelry buyers reported here 
during the weck looking at lines were the 
following: Mr. Heimler, of Cahn, Heimler 
& Reinschreiber (Cahn & Co., Inc.), New 
York city; S. P. Myers, of S. P. Myers & 
Co., Montreal, Can.; M. J. Grauer, of M. J. 
Grauer & Co., New York city; Mr. Fay, of 
the Faros Co., New York city; Mr. Lesser, 
of Samstag & Hilder Bros., New York city; 
Mr. Frohmeyer, of the Klein Bros. Co., Cin 
cinnati; Mr. Loeche, of the Carson- Pirie- 
Scott Co., Chicago; Mr. Weinrich, of the 
H. Weinrich Co., Philadelphia; Edward 
Sickles, of M. Sickles & Son, Philadelphia ; 
“Sol” Lachman, of Detroit, Mich.; Mr. 
Greenberg, of the  Kitter-Greenber Co., 


Philadelphia; Messrs. Rubin & Loeb, of the 
Millard Novelty Co., Philadelphia; Mr. 
Rainsbury, of the C. A. Kiger Co., Kansas 
City, Mo.; Charles Brown, of Stein & FII- 
hogen, Chicago, and J. Lachman, of the I. 
Lachman & Sons Co., Seattle, Wash. 

The only exhibition of jewelry publicly 


displayed was that of the Ostby & Barton 
Co., Providence, in the ladies’ garment store 
of Mrs. Waterman, on the ground floor, 
where it could be seen from the lower cor 
ridor. Attractively arranged it contained a 
few trays of rings, bracelets and pins, and 
pieces of metal showing all the processes 
through which a ring passes in its making, 
from the blank to the finished product, to- 
gether with the dies and other tools that are 
used in the making. The concern maintained 
reception rooms at 1020 and 1022, where 
their representatives from every section of 
the country, excepting the Pacific Coast, 
were at hand to receive visitors. No goods 
were shown, the rooms being solely for the 
convenience of the firm’s friends and cus- 
tomers. The reception committee consisted 
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of — H. King, Major John J. Collins, 
C. L. Drown, F. A. Haller, H. A. Saunders, 
R. “4 W alsh and J. E. Kay. 


a 


Potter & Buffinton Co., Providence, oc- 
cupied room 1516, where Eugene T. Abbott 
explained a special line of ladies’ white 
goid rings made by the firm. A few special 
line Masonic emblems were also shown. 

* te * 


Munroe Block, who has recently returned 
from an extended business trip in Europe, 
hecause of the absence of his partner, Will- 
iam Shawcross, in California, was on hand 
with his representative, Earl McHugh, to 
show the extensive line of costume and nov- 
elty jewelry and ornaments manufactured by 
the Munroe Block Co., Providence. One 
of the specialties were the necklaces. 

k ok x 


H. A. Allen & Co., and E. D. Gilmore Co., 
hoth of Attleboro, had room 622 together, 
R. R. Sturdy and W. E. Schofield showing 
the former’s line of filled goods, while the 
Gilmore line of solid gold goods was in 
charge of E. D. Gilmore and EF. L. Gilmore. 

* *& & 


Room 631 was occupied by the Presto 
Cigarette Case Corp., North Attleboro, and 
H. Payton & Co., Providence, Matthew Pay- 
ton, of the latter, showing the firm’s line of 
flexible bracelets in sterling silver, while the 
Cigarette Corp.’s line was looked after by 
Gilbert Wallenstein. 

* BS * 

A handsome line of bracelets and ladies’ 
jewelry manufactured by Markham & Stone, 
Providence, was in charge of their repre- 
sentative, Arthur FE. Blumlein, in room 703. 

kok O* 

Bliss Bros. Co., Attleboro, had an attrac- 
tive assortment of the “Press-It’’ separable 
cuff links in the different colored golds, in 
gold filled and silver, in room 1034, in charge 


of Wheaton F. Gray. 
x *k * 
Kk. L. Williams and J. R. Trott, represent- 


ing the William L. Gilbert Clock Co., Win- 
sted, Conn., were two busy men. They had 
a fine exhibition of the firm’s clocks in room 
1518, consisting of their Normandy chimes, 
Dandy, Tambour and other lines, and that 
everyone at the convention might know of 
the exhibit, neat invitation cards were dis- 
tributed, stressing especially the desirability 
of a visit to the firm’s factory and seeing 
how clocks are made. As an additional lure. 
the cards announcaed that a Cadillac service 
car would meet visitors at Hartford and take 
them an hour’s ride to the factory. 
kok * 

The neat little 

tributed at the 


souvenir key chains dis 
Pomham dinner, with the 
compliments of Parks Bros. & Rogers. 
Providence, caused many of the delegates to 
visit the firm’s reservation in room 934, 
where R. H. Drew, Charles Taylor and J. 
FE. Tetlow were showing their several lines, 
including the Four Leaf Clover, Horse Shoe 
and Parkrogers collar and cuff buttons. 

+ x + 

“Jack” Tweedy and George M. Crowthers 
were showing the line of Cheever-Tweedy 
0., North Attleboro, in room 607, while C. 
O. Dover, in the same room, representing 
Riley & French, North Attleboro, showed 
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that firm's general line of card goods and 
novelties. 
* *k * 

The G. C. Hudson Co., of North Attle- 
boro, had room 1626, where Andrew Morris 
was in charge with the firm’s new line of 
flexible bracelets. He was also showing cuff 
links, barettes and other staple and novelty 
lines in hammered silver. 

* * * 


One of the oddities of the convention was 
an exhibit of toys, and it certainly did look 
funny to see “Teddy bears,” tin turtles and 
other toys sandwiched in among amber-col- 
ored toilet sets and other lines of jewelry. 
The exhibit had not been intentionally 
planned, according to C. H. Bushnell, travel- 
ing for the Strauss-Eckhardt Co., who ex 
plained that “I’m here, and I might as well 
show ’em. You know as well as I do, how- 
ever, that they have no place at a jewelers’ 
convention.” They attracted a number of 
visitors. 

k * x 


S. O. Bigney & Co., Attleboro, made a 
specialty of its latest production, the “Boston 
Soldered Link Chain,” and the genial Colonel] 
and his New York representative, Herman 
R. Holzner, were kept busy in room 1414 in 
showing the display. There was also a large 
assortment of slave bracelets, cigarette cases, 
match boxes, buckles, combination knife sets 
and other goods. 


k * * 

Room 633 was the headquarters of the 
General Chain Co. of Providence and the 
J. IF. Sturdy’s Sons Co., Attleboro Falls, 
hoth of whom had a full corps of representa- 
tives constantly at hand. The Sturdy com- 
pany was represented by Fred S. and Her- 
bert K. Sturdy, James A. Sweet, Robert H. 
Booth and Lawrence J. Walsh, who were 
showing the firm's specialties of the “Sta- 
Lokt” cuff link and the “Flex-Pand” brace- 
let, as well as a line of chains. The Gen- 
eral Chain Co.’s interests were looked after 
by Edward H. Cummings, Edward H. Cum- 
mings, Jr., and Flint Goodrich, with full 
lines of their work. 

* * * 

Sykes & Strandberg, of Attleboro, with 
“Col.” George and “Gus,” the two members 
of the firm, both in attendance, had room 
436, showing a part of the firm’s general line. 

* * 

The exhibit of the Paraloid Works, Inc., 
in charge of A. D. Strauss and P. C. Dusch- 
ness, in room 1064, consisted of an extensive 
line of ivory paraloid toilet ware in amber, 
shell and various colors and shades. 

k * * 

\braham Kesterman, of the Kesterman 
Bros. Mfg. Co., Providence, had room 904, 
where he was showing the firm’s new lines 
on watch and fancy bracelets in gold, silver 
and gold filled. 

x ok x 

H. D. Merritt Co., North Attleboro, occu- 
pied a room on the 15th floor, where their 
line was on exhibition showing their latest 
patterns in silver and plated chains and 
bracelets. 

* * * 

George A. Armstrong, representing the D. 
F, Briggs Co., Attleboro, had room 1438, 
where he was showing the firm’s new spe- 
cialties in Belaise white gold and white gold 
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filled waldemars and the new charm walde- 
mars. 
a a 
The Rex Mfg. Co., Providence, had room 
1424, in charge of John P. Benjamin, with 
a small line of samples of their latest pens, 


pencils, cuff links of all kinds, and 
flexible and ribbon bracelets. 
Convention Radios 
Montreal, Canada, was represented by S. P. 


Mevers, who didn’t miss a thing. 
* * * 
Sam Einstein was told that he played a good 
game of golf --‘“‘for his age.” 
“* * 
“Col.” George Sykes played 18 holes, but said 


it was only te dodge old age. 


** « 
lhe little ‘mesh bag” girl, Miss Irene Langley, 
was a winner with the boys. 
* « 
Maurice Karpeles, always a gracious host, was 
right in his glory, as many can attest. 


* * * 


Herbert S. Sturdy, for a man not intérested in 


politics, was a hard worker at the banquet. 
* * * 
Reggy White was greeted as a coming golf 


champicn as he came forward for his prize. 


* * *. 
Too bad the rain dampened the golf tournament. 
But a goodly number made the entire 36 holes. 
* ¥ * 
The ladies unanimously agreed that Ensign, 
Chapin and Thresher made a trio hard to beat. 
* * * 

Gregor Kreichbaum made a good door man until 
the rush came, then—-“Gregor, oh where was he?” 
* * * 

lake Levine of L. Heller Co. was a very popular 
feilow as long as those miniature roulettes lasted. 
* * . 
lhe two Frederick A. Ballous 
both served on committees and, as usual, 
hard. 


father and son— 
worked 


* * * 


V. KE. Black showed his appreciation by tossing 
a bouquet of roses to “Gamby” as she finished 
singing. 

tice oe 

Fred ( Wilmarth of D. F. Briggs Co. had a 
hearty smile that did not come off once during 
the convention 

* * * 

Mr. and Mrs. George H. Wynne cof Atlanta, 
Ga., attended the convention as a part of their 
honeymoon trip. 

. * * 
“All hands on deck!” shouted and sang Amcs 


Plackinton at the Pomham dinner, and the gang 


responded loyally. 
* . * 
K. arrow of Binghamton, N. Y., stayed until 
Saturday and hated to leave even then, he had had 
time. 


such a good 


# * * 


small pitcher for so 
allowed that it 


\. B. Flagg got a pretty 
big a man, fut the announce 
was for a small score. 

* * * 


Solinger is a little fellow with a lot of 
Nearly everyone at the convention seemed 


“lake” 
friends. 
to know him personally. 

* * * 

Waite-Thresher Co. has an 

Vandyke beard 


Sert) Tourtellot of 
individuality all his own in that 
and short cropped siders. 

* * * 

I. Lachman of Seattle tackled the clams at the 
Pomham dinner, but balked at the lobsters, allow- 
ing that he was no cannibal. 

* * * 

Monrce Block missed his *50-50” partner, Bill 
Shaweross, who is on the Pacific Coast, but was 
a grand host just the same. 


* * * 

Frank Budlong makes a fine running made for 
“Ed” Decherty, and the two make a good team 
either socially or in’ bvsiness. 

* * * 
Gus A. Weinfeld of Chicago suggested that 
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Providence he adcpted as the permanent nven 
tion city of the wholesale jewelers. 
” * * 


Denver had two active representatives—W. W., 
Hamilton and Ed Lehman. 

* * * 

T. I. Smith Co. distributed a neat little imita 
tion leather case containing a gent’s collar set ty 
all the wholesalers as they registered. 

* * * 

M. M. Miraheau of Lissauer & Co., New York 
city, is certainly a man of strong convictions. He 
would rather be right than_ president. 

* * * 

Ned Gowan said he liked the golf course, but 
found the brooks full of water, and water forcibly 
reminded him of the 18th amendment. 

* * = 

The skit went big at the clambake. It was ful] 
of laughs that furnished excellent sauce after the 
hearty dinner. The boys pulled off a good one! 


* * * 


The usual large delegation from Kansas City was 
missing because of the big convention of the Im 
perial Council of the Mystic Shrine in that city, 

* + * 

When Archie Silverman mounted the stage every 
one thought be was going to do a turn, but he 
fooled them by presenting the talent with jewelry, 

* * * 

Joe Rioux returned from down in Kentucky to 
he on hand, and he certainly was the right man 
in the right place as chairman of the Pomham Club 
committee. 

* * . 

tefore Victor King took his part as_ office boy 
in “Goldplate & Ruboff’s” office, John Collins, the 
other half of the ‘‘Heavenly Twins,” had to see 
that all was well 

* * * 

If Cooper, Docherty and Hufnagel don’t get the 
three branches of the jewelry trade into closer 
relations and co-operations, it can’t be dene! But 
just watch them! 

* * * 

How the ladies did hang on to those mesh bags 
they got out at the Whiting & Davis plant. They 
prized because, as one lady said, 
made.” 


were greatly 
“we saw ’em 
* * * 


Raiph K. Stone and his corps of assistants de 
serve considerable praise for the manner in which 


they handled the registration bureau and_ thie 


tematic filing they maintained. 
+. * * 
When Mavor “*Joe”’ Gainer was intr: duced as 
the “mayor of the jewelry business” he was 
vreeted with prolenged applause and the singing 


Good Fellew.” 
* * . 


White cut their fishing 
“among 


of “He's a Jolly 


Jules Goldstein and Joe 
Maine 
those present.” They sure am some _ fishermen— 
let them tell it! But who caught the fish? 


* * * 


trip down in short so as to be 


Delegates had ample facilities for taking notes 
of the proceedings, Wm. C. Greene 
Co. supplying an unlimited number leather-bound 
pocket note books and rubber-tipped pencils. 


convention 


* * * 


George Kleitz of Wilmington, Del., was from 
the “first city in the first State to sign the Declara 
tion of Independence” and wanted every one ! 
know it. No one will forget it; he told it ofte 
enough! “ 

* * * 

Gecrge L. Sigler of Sigle: 
panied by his wife and two sens, made the tr 
by automobile from their home in Cleveland. Mr 
and Mrs. both say Providence for them for 
vacation trip. 


Bros. Co., accem 


* * . 


W. F. Hoffman, from Pittsburgh, had a4 iv 
served seat in the front row at every session 0 
the convention. He had a great time at the clam 
where he found that Harry Mays also came 
“Smoky City.” 


* . - 


hake, 


from the 


President Cooper says the local committee save" 
his happy home for him. Ever since he was ™ 
Providence at the retailers’ convention last Augts 
he has been telling his wife all about it, and he 
whispered to THr JEWELERS’ CrircuLAR man that 
if the committee hadn’t had a bake he would have 
had to have one of his own to make good. 
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The New Jewelry Tax Starts July 3 








Sales Made Up to Midnight, July 2, to Pay Under the Old Revenue Law— 
Articles Sold for More than $30 Get No Benefit By Exemptions— 
Rosaries and Articles Sold for Religious Uses May Not Be Taxed 

















The new jewelry tax of the present Reve- 
nue Lill, as previously noted in THE JEWEL- 
ers’ CIRCULAR, goes into effect 30 days after 
the enactment of the law. This, according to 
the revenue authorities, has been determined 
on as midnight of July 2 and this means that 
every sale of jewelry and kindred lines made 
up to midnight July 2 will pay a tax under 
the present law; whereas sales made begin- 
ning July 3 will pay taxes according to the 
Revenue Bill just passed. 

The only articles that are carried by the 
jeweler and included in the general definition 
of the jewelry paragraph which are com- 
pletely exempt from taxation are: surgical 
instruments, musical instruments, eye glasses, 
spectacles, and silver plated flat tableware 
or articles used for religious purposes, All 
articles of jewelry and kindred lines sold or 
leased for an amount not in excess of $30 
or watches sold or leased for an amount 
not in excess of $60 are exempt from taxa- 
tion, but this amount of exemption in no 
way applies to articles sold or leased for a 
greater amount. In other words, jewelry 
sold for $31 or a watch sold for $61 pays 
a tax on the basis of the whole amount of 
$31 and $61 respectively at five per cent 
and not on a basis of $61, less $60 or 
$31, less $30, as some people seem to be- 
lieve. 

According to a statement made by the 
Excise Department of the Revenue Office 
in New York, where the above information 
was confirmed, jewelers will pay a tax on 
the aggregate value of two or more articles 
when these are sold and billed as a single 
unit even if the value of each article is less 
than $30, provided the collection together is 
more. If, however, the articles are not sold 
as a unit but are sold separately for less 
than $30 each the exemption applies. In 
other words, if a teapot, coffee pot, sugar 
howl and cream pitcher are sold as a set 
for $100, the tax will be on the basis of $100 
even though the pieces may each be worth 
under $30. However, if these pieces are 
billed and sold separately, the tax would 
only apply in cases where the individual 
pieces were priced at more than $30. The 
collectors it is said will consider the normal 
conditions under which articles are sold to 
determine whether an aggregate of articles 
must be billed as one sale or whether they 
may be properly sold and billed as individual 
pieces, 

The exemptions from tax include articles 
used for religious purposes and it is be- 
lieved that this will make such articles as 
rosaries completely exempt and the jeweler 
need not make a return on the sales of such. 
As to articles like candelsticks that are sold 
‘o a church for church purposes, it was 
‘tated that these would also probably be 
exempt from taxation, but in such instances 
the jeweler should get an affidavit from the 
church or religious institution by which 
they were purchased, stating the purposes 
for which they were used. This he can use 


in explanation of why the article is not 
returned for taxation. 


A. N. R. J. A. to Arrange to Promulgate 
Tax Rulings Under the New Law 


kdward H. Hufnagel, president of the 
American National Retail Jewelers Asso- 
ciation announced last week that this asso- 
ciation, which has now taken over the work 
of interpreting the new Revenue Law, is 
about to establish a special bureau for this 
purpose in charge of E. H. Quigley, assistant 
to the president. 

Mr. Hufnagel himself intends to go to 
Washington this week to consult with the 
deputy in charge of the excise taxes and 
arrange to obtain rulings on a number of 
important questions that will come up imme- 
diately under the new tax. These rulings 
will immediately be given out to the trade 
through the trade press and also published in 
the bulletin of the A. N. R. J. A., and ar- 
rangements will be made to take up the 
various questions as they arise, have them 
settled promptly and authoritatively and 
notify the trade as quickly as this is done. 








MUST RETURN ASSETS 
Proprietor of Defunct Palace Jewelry Co., 
Louisville, Ky., Must Answer Court 
for Failure to Turn Over Assets 
to Trustee in Bankruptcy 
LouIsviLLeE, Ky., June 6.—There is con- 
siderable interest to the jobber and the 
manufacturer of jewelry in the outcome of 
the bankruptcy case of Harry J. Goldstein, 
proprietor of the defunct Palace Jewelry 
Co., and formerly operator of an establish- 
ment known as Sidneys. Goldstein was 
short about $10,500 between assets and lia- 
bilities, and claimed to have lost the money 
betting on races and playing poker. The 
Keferee ordered him to turn over the money, 
not being satisfied with his argument and 
feeling that Goldstein was hiding assets, it 
being alleged that he transferred an auto- 
mobile to his father in order to conceal it. 
Goldstein appealed from the Referee’s deci- 
sion to Judge Charles H. Moorman, of the 
Federal Court, who sustained the Referee, 
but reduced the amount from $10,500 to 
$8,000, and ordered Goldstein to turn this 
amount over to C. W. Johnson, trustee in 
bankruptcy. This was on May 29. On June 
4, Judge Moorman issued a contempt rule 
for Goldstein and a hearing on the rule 
will be held on Monday, at which time the 
defendant will have to show cause why he 
should not be jailed for contempt of the 

court’s order. 

On June 4, D. A. Sachs, Jr., counsel for 
the trustee, asked that the contempt rule be 
issued, in view of the fact that Goldstein 
had done nothing towards obeying the order, 
and it was then that Judge Moorman issued 
the ruling. 
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At the time that Goldstein claimed to have 
lost the money at dice, poker and on horses, 
he was ordered to bring in a list of the 
games and places in which he lost, and the 
names and amounts of horses on which he 
lost. His list of horses, which could have 
been taken from any newspaper file, didn’t 
satisfy the referee, as it looked too much 
like a figured up list. 

There have been too many fraudulent 
bankruptcies over the past few years, and 
the lawyers who are representing creditors 
in bankruptcy cases, especially Emil Stein- 
feld, are making efforts to give bankrupts 
so much trouble in this sort of litigation as 
to stop the practice. 








CHANGE IN AUCTION LAW 





Buffalo Jewelry Ordinance Modified to Allow 
Business After Sundown 


Burra.o, N, Y., June 7.—After what was 
understood to have been the final hearing on 
the jewelry auction ordinance, sponsored by 
the Buffalo Better Business Commission, 
on May 23, at which time the council ap- 
proved the measure in committee, a post- 
script hearing was held yesterday at which 
the auctioneers succeeded in putting through 
an amendment. At the previous hearing 
only three members of the council were 
present. Yesterday the full quorum gave 
the question further airing and after listen- 
ing to the pleas of the auctioneers agreed 
to strike out the clause prohibiting auctions 
after sun down and fixing 10 o’clock as the 
closing hour, 

As finally approved by the council in 
committee with an agreement to take a final 
vote next Wednesday, the measure prohibits 
the employment of cappers and boosters at 
auctions, requires the filing of inventories 
with the chief of police of any bankrupt or 
damaged stock offered for sale, forbids mis- 
representation or substitution of merchan- 
dise and provides a fine of $250 for violation 
of the ordinance. 

Counsel for the Buffalo Better Business 
Commission objected strenuously to the 
auctioneers being allowed to sell jewelry 
after dark, contending the misrepresentation 
of stones is made much easier under arti- 
ficial light. The councilmen thought, how- 
ever, that they should be permitted to do 
so as long as other jewelry stores keep open 
in the evening. 

“They are trying to put us out of busi- 
ness,’ protested one auctioneer. “I have 
not been making $15 a week on commissions. 
The Buffalo Better Business Commission is 
composed of rich jewelers of the city. Their 
president goes to California for six months 
of the year and I am lucky if I can go to 
Batavia. We are under $5,000 bond and 
can be fined $250 if we misrepresent any 
article we sell. What other business is 
regulated in this strict way?” 

That this argument did not impress the 
councilmen as being based on facts, may be 
gathered from the parting remarks of Mayor 
Schwab. When the ordinance was adopted 
and the auctioneers started to leave the 
council chamber the mayor said: 

“If you don’t behave yourselves now, we 
will close you up at 6 o’clock.” 

The ordinance permits the mayor to re- 
voke auctioneers’ licenses after a hearing. 





PRISONER ESCAPES 


John M. Barry Alias “Bernard Maron” 
Who Robbed New York Diamond Mer- 
chants Outwits 
While being taken from the United States 
District Court to the Tombs Prison in New 
York last Thursday, John M. Barry, alias 
‘Bernard Maron,” and known under 
various other names, who was arrested sev- 
eral weeks ago on a charge of stealing 
$15,000 from the Capitol National Bank, es- 


Guards 


also 


JOHN M. BARRY, ALIAS MARON, 
caped from his guards and is now being 
sought by the Federal authorities. Maron, 
it will be recalled, was released only recently 
from prison after serving a term for stealing 
diamonds valued at $57,000 from Meyero 
witz Bros., diamond importers, 170 Broad 
way, New York. 

Barry, who is only 24 years old, was 
taken last Thursday before United States 
District Court Judge English for pleading 
on the bank charge, but the case was post- 
poned until Monday. After the postpone- 
ment was announced, the prisoner stepped 
between two deputy United States marshals, 
who started to take the man back to the 
Tombs. While on the street the prisoner 
asked to be allowed to telephone and when 
he saw his opportunity, he eluded his two 
guards and made his escape. 

Barry is a dangerous crook and it will 
be remembered by the readers of THE 
JEWELERS’ CiRCULAR, how in 1919, after se- 
curing a position with Meyerowitz Bros. 
under his own name, he waited his op- 
portunity and after laying his hands on more 
than $57,000 worth of diamonds, disappeared. 
He was later arrested and sent to prison and 
after serving his term was released. He 
later secured a position with the Capitol 
National Bank and after being there only a 
few days walked out of the place with 
$15,000 in cash. 

The Federal authorities are of the opinion 
that Barry will make an endeavour to secure 
employment with some jewelry house, so 
for this reason a warning is issued to the 
trade to be on the lookout for this dangerous 
thief. 

The prisoner is described as 24 years old, 
stands five feet six inches tall, and weighs 
125 pounds. He is of medium build, has 
brown eyes, medium chestnut hair, is smooth 
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shaven and has a dark complexion. He is 
an American Jew, and one of the identifying 
marks is a mole on the left side of the face. 
Jewelers are cautioned to beware of this 
man and if he should appear the local police 
or the United States Department of Justice 
should be notified. This man was indicted 
on the bank charge on March 25 last and 
is also wanted as a fugitive from justice. 
Idward J. Brennan is the special agent in 
charge of the department handling this case 
and is located at 15 Park Row and can be 
reached by telephoning Barclay 8161. The 


WHO ESCAPED FROM HIS GUARDS 


accompanying photograph of Barry or 
Maron was taken only recently and is a 
good likeness of the escaped man. 








Death of Lester R. W. Hill 


Denver, Colo., June 6.—Lester k. W. Hill, 
formerly of Denver, and widely known to 
the jewelry trade all over the country, died 
June 2 at Rawlins, Wyo. 

Sorn in Allen, Mich., in 1882, he came to 
Denver in 1901 and soon afterward entered 
the jewelry business in this city. Later he 
moved to Ft. Morgan, Colo., where he op- 
erated a store and recently he had conducted 
one at Rock Springs, Wyo. 

Funeral services were held from the home 
of his mother, Mrs. E. J. Hill, 1479 Clayton 
St., yesterday. Interment was at Fairmount 
Cemetery. 

3esides his mother, Mr. Hill is survived 
by a sister, Mrs. Arline Cameron, and a 
brother, R. J. Hill. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week. 

Selling Price 

Uv, S: Gov't 

Assay Bars 
691 
69% 


New York 
Official 
67% 
66% 

69% 67% 
69Y, 67% 
69% 67 
69% 67 


London 
Date Official 
June 35 
June 34% 
June 35% 
June 35% 
June 
June 


35 v6 


Holiday 








The Tiffin Jewelry Co., Tiffin, O., has 
been incorporated with a capital of $20,000. 
The incorporators are E, E. Rahla, R. T. 
Kchili, W. F. Broer and Bertha E. Reese. 
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MAY SOLVE MYSTERY 


Headless Skeleton Discovered at St. Mary’s 
Glacier Near Idaho Springs Renews In. 
terest in Disappearance of W. B. Head 


DENVER, Colo., June 6.—Solution of the 
mystery surrounding the disappearance of 
William B. Head, 25 years old, an employe 
of the K. C. Cosley Jewelry Co., who 
dropped from sight on July 4, 1923, while 
on a picnic party at St. Mary’s Glacier, near 
St. Mary’s Lake, Idaho Springs, Colo., is 
believed impending with the discovery of a 
headless skeleton in a crevice in the rock at 
the mouth of Golden Gate Canon, near Gold- 
den, Colo. 

The gruesome find, which is believed to be 
the body of Head, was made June 6 by a 
picnic party. Sheriff Gerry Kerr of Jeffer- 
son county, believing that something of the 
fate of Head is about to be divulged through 
the finding of the skelteon, has summoned 
employes of the Cosley Jewelry Co. who 
knew Head, to Golden, to help in the iden- 
tification. 

Whether they wiil be able to establish 
identity is a matter of conjecture. Every 
shred of flesh has disappeared from the skel- 
eton, and the clothing had disintegrated and 
fallen from the skeleton due to more than 
a year’s exposure to the fury of the elements, 

A ring of keys found near the body is 
relied upon by the Jefferson county authori- 
ties to establish the identity of the person 
whose skeleton was found jammed down be- 
tween two ledges of rock. It is believed 
by Jefferson county authorities that the man 
whose skeleton they have found was mur- 
dered. That Head met such a fate is not 
denied by the authorities as a_ possibility. 

Robbery, however, they say, could not have 
been the motive. The discovery of a pocket- 
book with $2.35 in it, removes all speculation 
along that line. If the skeleton is that of 
Head and if he was murdered, some other 
motive prompted his slayers to take Head's 
life, the authorities believe. 

Head, in company with Arthur Osborne 
of Denver, drove to St. Mary’s Glacier for 
an outing on July 4, last. After arriving at 
the glacier Head and Osborne, according to 
Osborne’s story, sat down to rest. Shortly 
afterward Head started for a stroll, and 
Osborne fell asleep in his absence. Head 
was never seen alive again. 

In the belief that he had fallen into a 
crevice of the glacier, a thorough search was 
made but without avail. Authorities then 
directed their attention to the mountain ter- 
ritory, but this also failed to reveal any 
trace of the lost Denver jeweler. After 
days and days of scouring the wild mountain 
country, during which bloodhounds were 
used, the search for Head was abandoned. 

Now, it is believed, the mystery of his 
disappearance has been partly solved through 
the finding of the headless skeleton. If the 
skeleton proves that of Head the authorities 
will begin an investigation to determine how 
he met his death and who killed him if he 
was murdered. 








Taft’s jewelry store, Main St., at Mas 
sena, N. Y., suffered a loss of $1,400 early 
Saturday morning, burglars gaining entrance 
by hurling a stone through the front window. 
Fourteen diamond rings were taken. They 
were on display near the front window. 
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JURY DISAGREES 


Fate of Stella Mackowska, Who Was Tried 
for Murder of Buffalo Watchmaker 
Still in the Balance 


BurraLo, N. Y., June 8—After a trial 
which lasted for virtually a week, the fate 
of Stella Mackowska, 19-year-old girl com- 
panion of F rank H. Minnick, under sentence 
of death for the shooting of Rufus Eller, 
watchmaker and clerk in the jewelry store 
of August H. Hoyler on the night of May 
10, is still in the balance. At 11.18 last 
sight the jury in her trial for murder, first 
degree, <lisagreed and was dismissed by 
Justice George A. Larkin. The jurors are 
said to have stood seven for conviction and 
fve for acquittal. 

District Attorney Guy B. Moore refused 
to say last night whether he would move for 
another trial for the girl, or for George W. 
Bittle, associated with her in the jewelry 
sore robbery, in whose trial for murder a 
jury disagreed on May 30. Mr. Moore had 
announced after the disagreement in the 
Bittle case that he would move for another 
trial immediately. He changed his mind, 
however, and decided to accept the challenge 
of one of Miss Mackowska’s attorneys that 
the district attorney couldn’t get a jury in 
krie county to convict her of first degree 
murder. It is also believed that Mr. Moore 
was chagrined over his failure to convict 
hittle, due to the failure of Stella Mackow- 
ska to repeat on the witness stand the story 
she had told the prosecutor prior to the trial. 

When, however, Mr. Moore announced his 
intention of making the girl stand trial, for- 
mer District Attorney Abbott, senior counsel 
for the Mackowska girl, objected strenu- 
ously, declaring it unethical on Moore’s part 
to use testimony which Miss Mackowska 
had given in the Bittle trial, implicating 
herself in the holdup, to convict her. He 
also declared that Moore had promised the 
virl bandit an opportunity to plead guilty to 
a lesser charge in exchange for her testi- 
mony. This Moore denied. 

The girl’s case went to the jury at 4.10 
Saturday afternoon after a 45-minute charge 
by Judge Larkin. The court explained that 
the age and sex of the defendant could not 
be taken into consideration in weighing the 
evidence, 

“Do not let sympathy and do not let 
clamor influence your verdict,” the justice 
said. “If you believe she is guilty, say so 
ty your verdict. If you believe her innocent, 
say so by your verdict, 

“In passing upon the defendant’s conten- 
ton that she was coerced and forced by 
Minnick into participation in this robbery, 
you must take into account her age and sex. 
Her age and sex do not relieve her from 
‘sponsibility for crime. This girl, 19 years 
(ld, is as responsible for crime as an adult 
male. But you may say that this defendant 
account of her age and sex would be 
more susceptible to coercion and threats 
ftom Minnick than an adult male would be.” 

He added: “Again the defendant’s age, 
*t opportunity for mental development and 
oe mental development may be con- 
pm ehigd you in determining what weight 
te wi attach to the statements offered by 
— You may or may not say 
i On account of her youth and inexperi- 
, if you find that she was inexperienced, 
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she was more likely to give a correct and 
proper version of the occurrence when 
questioned by the police and district attorney. 
On that account you may or may not accept 
her explanation which she now gives of any 
alleged discrepancies between her story as 
told at this trial and at the Bittle trial, and 
that told to the district attorney and the 
police. 

“You recall what she said about her 
mental condition at the time she was ex- 
amined by the police and the district at- 
torney. She states that she was frightened 
and inexperienced and that all she did was 
to answer their questions not realizing the 
importance of weighing carefully every 
answer which she made or of confining her 
answers to the facts instead of giving her 
conclusions. These are all circumstances 
for you to consider in passing upon in deter- 
mining what weight, if any, you give to 
these statements and to her explanation of 
alleged discrepancies.” 

The statements referred to were those 
made to the police and district attorney at 
the time of her arrest. She said in those 
statements, which formed the basis of the 
prosecution’s case, that she knew a robbery 
was to be committed when she went to the 
Hoyler jewelry store with Minnick. On 
the stand, however, she said she had mis- 
understood the police and the district at- 
torney and was forced by Minnick to accom- 
pany him after he had threatened her, 

Defense and prosecution took nearly two 
hours in summing up the case. 

“On the testimony adduced in this case 
I would not convict a yellow dog,” declared 
former District Attorney Abbott, in summing 
up for the defense. 

He asserted that no proof had been offered 
that the girl had knowledge that a crime 
was to be committed. 

“Minnick,” he said, “wanted this girl as 
a decoy and he wanted a car in which to 
escape. There is nothing in the statement 
she made to the police and to the district 
attorney inconsistent with her testimony in 
court, 

“The district attorney asks you to believe 
the defendant when she testified during the 
sittle trial; now he will ask you to disbe- 
lieve her. That is the fair, honorable, jus- 
tice-seeking district attorney [| do not be- 
lieve that the jury will approve of that.” 

Declaring that the jury was faced with 
the simple question of determining whether 
the story she told on the witness stand was 
true, District Attorney Moore, in his sum- 
mation for the State, asserted that the only 
defense offered had been that Miss Mackow- 
ska “is a women, 19 years of age.” 

“If a person can escape the penalty of the 
law because she is a woman, it follows that 
those of wealth and powerful influence may 
seek to escape. If you refuse to convict her 
because she is young, because she is a woman, 
you are making a mockery of the law.” 

Moore ridiculed the statement that the de- 
fendant was forced to take part in the rob- 
bry and had no knowledge that a crime was 
to be committed until they were in the place. 

“T believe,” he added, “that you gentlemen 
will not be mental cowards and acquit this 
woman just because she is a woman, 19 
years of age.” 

August H. Hoyler, proprietor of the 
jewelry store in which the fatal shooting 
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took place, bolstered the State’s case during 
the trial when he testified that the Mackow- 
ska girl was in his store with Minnick at 
the time the clerk was shot and that she 
did not appear to be laboring under any fear. 

Edward Petzing, 233 Strauss St., sworn 
by the prosecution, said he saw the robbers 


run from the store. He could not identify 
the girl. He said he heard Minnick, when 
he could not get the automobile started, cry 
to the girl: “Come on, Blondie, let’s beat 
it!” She then jumped from the machine 
and ran down Walnut St. 








BANDITS ACTIVE IN CHICAGO 


Two Thieves Get Jewelry Worth $6,000 from 
Alexander Horvath—Another Bandit 
Captured 





Cuicaco, June 6—Two holdup men en- 
tered the store of Alexander Horvath, 6213 
Cottage Grove Ave., yesterday afternoon and 
escaped with diamonds and jewelry to the 
amount of $6,000, while Mr. Horvath and a 
woman clerk were held in a back room. 

Mr. Horvath states that one of the men 
had been in his store three times during the 
week looking at diamonds. He told Mr. 
Horvath he wanted to spend about $800 for 
a diamond ring and would be in on Friday 
to make the selection. Mr. Horvath secured 
several stones from different diamond mer- 
chants in this city to show the customer. 
The supposed customer came in on Thurs- 
day afternoon accompanied by another man 
and asked to be shown the stones. Mr. Hor- 
vath took a wallet from the safe, and when 
he commenced displaying the stones one of 
the men pulled out a revolver and ordered 
him and his clerk into the rear of the store. 

The bandits took their time in making their 
selection, placing the loot in a suitcase and 
making their escape without anyone inter- 
fering. 





Bandit Captured After Holding Up Chicago 
Jeweler in Office of a Customer 


Cuicaco, June 8—Henry Grifka, of 
Grifka & Topper, 31 N. State St., received 
a telephone call last Friday morning to call 
on the Midwest Jewelry Co., 600 Blue Island 
Ave., with his line of diamonds. Mr. Grifka 
called at the office of this concern in the 
afternoon, and for precaution locked the 
door before displaying the goods. Mrs. F. E. 
3inder, proprietress of the Midwest Jewelry 
Co., was looking over the line when a man 
knocked at the door and asked admittance. 
He was told he would have to return later. 

A few moments later a doctor in the build- 
ing came and said Mrs. Binder was wanted 
at the telephone. When she opened the door 
a young man wearing a mask dashed into the 
office with revolver drawn and lunged at 
Grifka. 

The screams from Mrs. Binder and Grifka 
were heard by Policeman Schultiet, who en- 
tered the building just as the bandit fled. 
Four shots were fired by the policeman be- 
fore the fleeing man was halted. At the 
station he gave his name as John Burke, of 
6033 S. Green St. 


— 
— 








The Gotthelf’s Jewelry Store, Decatur, 
Ill., has been succeeded to by the Holtz 
Jewelry and Diamond Shoppe, Inc, 





THE 





JEWELERS’ 











Maiden Lane Outing a Big Success 





“Old Sol” and the “Six Harrys” Join Forces in Making Day at Staten Island 
Resort a Record Breaker—Base Ball Game, and Other Field 
Events Followed by Dinner 
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“Old Sol” and the “six Harrys” joined 
forces last Saturday and the result was a 
balmy, sunny day and one of the most en- 
joyable picnics ever held by the Maiden Lane 
Outing Club of New York. The scene of 
the annual gambol was changed this year 
from Ecksteins to Oakwood Arms at Oak- 
wood Heights, S. I., and the change ap- 
parently had a stimulating effect on the at- 
tendance. This year’s outing, it is believed, 
sets a record, for more than 150 members 
and guests were checked as present and 
accounted for. 

Since the day of the outing was an- 
nounced, the boys had been all “rooting” 
for a clear day but as late as Friday mid- 
night it was feared that “Jupiter Pluvius” 
was going to hold sway. The “six Harrys,” 
however, tipped off the weather man that 
they had put in their order for sunshine 
some time ago and immediately the flood 
gates were closed and at daybreak the order 
was filled. The above mentioned “six 
Harrys,” it might be said, composed the 
committee in charge of the outing and in- 
cluded: Harry McKay, chairman; Harry 
Booth, Harry Davis, Harry Kip, Harry 
Andersen and Harry Ashe. 

Nothing yet has been found to displace the 
annual baseball game as the feature event of 
these outings and as usual America’s favorite 
outdoor pastime held the center of the stage. 
An excellent program of other games was 
arranged by the committee and they were 
all hotly contested, the winners of each and 
many of the “also rans” receiving beautiful 
prizes. Following a day on the field, a part 
of which was submerged under several 
inches of water due to the rainfall the night 
before, the picnickers enjoyed a dinner in 
the large dining room of the Oakwood 
Arms, bringing to a close a day full of 
enjoyment and one long to be remembered. 

As early as 9 o’clock on Saturday morn- 
ing, several of the committee and a small 
contingent of members departed from the 
“Lane” headed toward the center of the 
day’s activities. They had been at the picnic 
grounds only a short time when a huge bus 
carrying about 50 of the pleasure seekers 
pulled up. From that time on machines 
continued to arrive until late in the after- 
noon, each one carrying its capacity of mem- 
bers and guests. 

Those who were scheduled to take part 
in the baseball game and others who had 
planned to enter different events, donned old 
clothes or appropriate uniforms and armed 
with gloves, bats and baseballs went out to 
the diamond where the events were to be 
held. While the ball players were warming 
up, hotel employes were busy carrying out 
refreshments and placing them on_ tables 
beneath large trees near the diamond. These 
tables were the scene of onslaughts from 
the hungry during the day and by 6 o'clock 
the supply of food, including the usual array 
of “hot dogs,” platters of sliced ham, cheese 
and loaf upon loaf of bread, as well as liquid 


refreshments, was completely exhausted. 

In order to allow all of those who had 
been selected for the baseball teams to take 
part in this contest, the game this year was 
held over until 3 o’clock in the afternoon. 
The game was a hotly contested affair and 
during the seven innings some sparkling 
plays were made. The one team, captained 
by Ben Stoufenberg, whose aggregation was 
named the Stoufenberg “Sluggers” and who 
won the game last year, was opposed by Al 
Setz’s “Binglers.” The features of the game 
were the pitching of L. Potash, who did the 
twirling for Betz’s aggregation, and a home 
run by A. Andersen, who played right field 
for the same team. Stoufenberg’s pitching 
and McElgun’s catching was good battery 
work for the losing team. The game ended 
in the seventh inning, the score being “Betz’s 
Binglers,” 10, and “Stoufenberg’s Sluggers,” 
5. The winning team was given the cup 
which is awarded annually and each member 
of the nine received a handsome watch chain. 
The members of the winning team included: 
S. Straus, J. Lee, William Underwood, A. 
Betz, J. Nutt, A. V. Ansel, A. Andersen, 
I. Andersen and L. Potash. 

Preceding the baseball game, quoits teams 
were organized and for several hours 
elimination contests were held, with the re- 
sult that by early afternoon the following 
teams were returned victorious: Handley 
and Peters, Pascal and H. Hauser, Smith 
and Wodiska and Green and Seaton. 

The novelty contests arranged by the com- 
mittee this year were amusing and exciting 
and brought out a good many contestants. 
The first one of these was a “hot dog” race. 
Frankfurters were hung on a long rope, 
stretched between two trees, and at a given 
signal the participants began devouring the 
well known “canines.” This was won after 
a great deal of struggling by H. DeLoiselle, 
who was followed by Andy Anderson, James 
Theise, L. Lassner, Nick Fandel and F. 
McElgun. 

Next came the pipe race in which more 
than a score of men took part. They were 
each given a corn cob pipe and a sack of 
tobacco and when the whistle was blown the 
participants began filling their pipes, lighting 
them and running to a certain point and 
back again. The first four men finishing 
with their pipes lighted were declared the 
winners. The first one to cross the line was 
Nick Fandel, followed by Bob McCullagh, 
F. McElgun and Sol Gordon. 

The balloon race was another novelty 
which proved exciting and somewhat 
strenuous for many of those who took part. 
Fach man was given a balloon, which was 
blown up. The contestants were then told 
to run about 100 feet, at the same time slap- 
ping their balloons, always keeping them in 
front of them. A strong gust of wind 
blowing from the west had most of them 
baffled and as a result they chased all over 
the picnic grounds before they were able 
to cross the line. This race was won by 
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Louis Baltes, followed by William Under. 
wood, A. H. Betz, H. DeLoiselle and Jame 
Theise. 

The same team, headed by Myron p 
Green, which won the tug of war contes 
last year was also acclaimed the winner this 
year. The members had a great deal oj 
strenuous opposition and it was not unti 
65 seconds after the pulling started tha 
Green’s team was finally able to rout its 
rivals. 

The football kicking contest, which merely 
consisted of booting a football the greates 
distance, was won by J. Nutt, who was f{ol- 
lowed by Bob McCullagh, Dan Coffey 
A. H. Betz, J. Lee and C. R. Comfort. 

Probably the most amusing event of the 
afternoon was the “Young Man’s” race 
which was open to men 50 years of age and 
over. The “young” contestants were com. 
pelled to run from third base to home plate 
on the baseball diamond. George Kleitz of 
Wilmington, Del., ran an excellent race, but 
his rotund build apparently overwhelmed 
him and just within sight of the finish line 
he fell, but finished fifth place in the race. 
Fred Peixotto was another “tumbler” but 
despite the unfortunate fall finished in third 























place. This race was won by E. J. McCon- 
nell, who was followed by T. KE. Smith, 
Fred Peixotto, Nick Handley, George 






Kleitz and Louis Bendheim. 

The annual runless relay race was won 
by a team headed-by T. E. Smith, while 
the chariot race was carried off by a team 
captained by Louis Castagnetta. In the 
latter race, teams of six men were compelled 
to link arms and run a certain distance. 
Mr. Castagnetta’s team crossed the line first, 
followed by the team captained by F. J. 
Waldrons, while Charles Parker’s team came 
in third. 

During the time the field events were 
being held, “African golf” players were in 
action and it was with a great deal of difi- 
culty that they were finally persuaded to 0 
to the dining room where the annual dinner 
was to be held. 

Covers for more than 150 diners were set 
at long tables in the dining hall and after 
everyone had found a place, the orchestra 
played the “Star Spangled Banner.” This 
was followed by the reading of the name: 
of the departed members of the association 
after which the dinner proceeded. . ( 

During the dinner the guests were amus¢é : 
by colored entertainers who sang and played ( 
When the menu was partly finished, Chair 
man McKay announced the names of tlt 
prize winners of the various events and dis 
tributed the prizes. There were also 
grand -prizes_ distributed to the fol p 
lowing winners: R. H. Drew, watch; } t 
Friedman, pearl necklace; P. J. Coffey 
radio; W. G. Lenhart, pearl bracelet; Ja 
Altschul, Gillette razor; Henry Green, silver 
compact; Wm. Chopack, 14 karat Wald 
mar chain; J. Applebaum, mesh bag; Low! 
Frank, cigarette holder; Alex Steele, pend: al 
ant; J. H. Anderson, 14 karat Waldem' @ py 
chain; Myron Green, diamond pendant, a 
Charles Neibling, gold ring. : 

Chairman McKay also took occasion ®t 
mention the names of those who came frot 
out of town to attend the outing. Thes 0 
included George Kleitz, Wilmington, De: 
Richard Peterson, Buffalo, N. Y.; Da“m 
Greenberg, Philadelphia; Fred Whitnt 
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Chicago; William Thalman, Philadelphia, 
and W. G. Lenhart, Chicago. 

One of the last acts of Chairman McKay 
was the announcing of the committee for 
the 1925 outing. They are as follows: 
Charles \. Parker, chairman; Frank Ryd- 
trom, Frank Somes, Fred Peixotto, H. 
Hetherington and I. B. Eckstein. The pass- 
ing out of the 1924 committee was the signal 
jor loud applause, not because of their 
wing, but because the “six Harrys” per- 
formed their work excellently and to the 
entire satisfaction of everyone who took 
part in this outing. 

The committee wishes to take this occa- 
jon to thank those who so kindly donated 
prizes for the various contests. The 
donators include: Wightman & Hough, R. 
H. Booth, 11. U. Wilson, W. E. Hayward 
Co, Sykes & Strandberg, Henry Green, 
Joseph G. Fisher, Wm. C. Greene & Co., 
(arter, Qvanstrom & Remington, Armbrust 
(hain Co., Ford & Perry Co, W. H. 
Fowlie, P. H. Savory, Lassner & Bamberger, 
Karpeles Co., Harvey Clap & Co., A. T. 
(ross & Co., Homan Silver Co., Webster 
(,, Talbot Mfg. Co., L. E. Freeman & Co., 
Potter & Buffinton, Myron Green, H. F. 
tarrows & Co., G. C. Hudson & Co., Bliss 
Brothers & Co., Louis Stern & Co., Ballou 
Mig. Co., J. A. & S. W. Granbery, Bates & 
Bacon, Le Stage Mfg. Co., Becker-Leiss 
Chain Co. 








TO TRY JEWELER’S SLAYERS 


Death Penalty Will Be Asked for Four Men 
Indicted at Baltimore for Shooting 
Louis Cohen 


Battimore, Md., June 7.—Four men in- 
dicted for the murder of Louis Cohen, 
jeweler, who was shot to death May 13, 
vhen attempting to thwart the theft of dia- 
monds valued at $4,700 in front of his store, 
78 E. Baltimore St., will go to trial in 
Criminal Court here Thursday.  State’s 
\ttorney Herbert R. O’Conor and _ his 
assistants, Eugene A. Edgett and Bernard 
\. Wells, will make every attempt to obtain 
a verdict of first degree murder. Mr. 
Cohen, who bore an excellent reputation 
among citizens here, was shot in cold blood 
when he grappled with one of the robbers. 
The men under indictment are George 
Goss, Claude Dobbs, Charles Mullan and 
Thomas J. Foran, the latter being a native 
of Philadelphia. Dobbs, Gross and Mullan 
are natives of this city. Police Commis- 
‘loner Charles D, Gaither and Detective 
Captain Charles H. Burns are confident that 
the State has woven a strong net of evidence 
about the indicted men. Mullan, according 
to State’s Attorney O’Conor, made a signed 
contession of his part in the crime. 

The four youths (their ages range between 
9 and 21 years) will be defended by At- 
torneys Leonard Weinberg, Robert A. Car- 
man and Ellis Levin. Counsel for Mullan 
announced this week that Mullan has re- 
Muiated his confession. Nearly a dozen 
nitnesses have been found, according to 
aptain Burns, who by testimony, will cor- 
roborate what Mullan unfolded in his alleged 
aulession, Four detective lieutenants— 
; arles A. Kahler, James A. Manning, C. 
: Roche and Lawrence King—through 
‘aseless effort have uncovered witnesses 
and evidence which they say will prove be- 
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yond any doubt the guilt of the accused. 
Witnesses for the State are being guarded 
by the police to prevent any tampering. The 
accused men will attempt to beat the case 
by offering evidence to show that they were 
not in Baltimore on the day the crime was 
committed. 

Captain Burns, however, declared that he 
would be able to show that the four youths 
boarded a train at Wilmington, Del., at noon 
May i3, left the train at Mount Royal sta- 
tion, stole an automobile and proceeded to 
the Cohen store, where the window was 
broken. Within half an hour after the rob- 
bery the accused youths, Captain Burns said, 
boarded a train and went to Philadelphia, 
arriving in Philadelphia shortly before 9 
o’clock at night. Mr. Cohen was murdered 
at 3.30 o’clock in the afternoon. 

Witnesses will be brought from Philadel- 
phia to prove the time that Dobbs, Foran, 
Gross and Mullan arrived in the Quaker 
City, Captain Burns said. It is possible 
that the accused will be tried before five 
judges of the Supreme Bench of Baltimore. 

Hundreds of Baltimore jewelers, as well 
as other citizens, are incensed over the vio- 
lent death of Mr. Cohen, 








ALLEGED BANDIT CAUGHT 


Youth Who Attempted to Hold Up New 
York Jewelry Store Now in Hospital 
With a Scalp Would 


A youthful bandit armed with a revolver 
met strenuous opposition last Thursday eve- 
ning when he attempted to hold up and rob 
the jewelry store of Samuel Kramer, 777 
Sixth Ave., New York, and as a result is 
now in Bellevue Hospital where he is suf- 
fering from a severe scalp wound. Mr. 
Kramer is also a patient in St. Mark’s Hos- 
pital suffering from a bullet wound in the 
arm, ‘while his son Michael is nursing an 
injured hand which he received in a scuffle 
with the hold-up man. A view of the in- 
terior of the store following the battle with 
the bandit, indicated that the fight was a 
severe one as every show case in the place 
was smashed and jewelry was scattered all 
over the floor. 

The prisoner, who says he is Howard 
Weiss, claims he is only 19 years old, but it is 
alleged that he has been engaged in crime for 
about 12 years. Weiss came into the store 
about 6.30 o’clock last Thursday evening 
and asked to be shown some diamond rings 
He looked over trays of rings for probably 
an hour, but apparently had no opportunity 
to attempt the hold-up because of the pres- 
ence of other customers in the place. 

Shortly after 7.30 o’clock when the cus- 
tomers had left and Mr. Weiss and his son 
Michael were in the store, the bandit sud- 
denly drew a pistol from his pocket and de- 
manded that the jeweler and his son keep 
quiet. The thief told the men to put up their 
hands and as the jeweler’s son thrust his 
hands in the air he sprang forward. He 
grabbed the hold-up man by the throat and 
threw him to the floor, and in an instant the 
elder Kramer came from behind the counter 
to assist his son. Just about this time a 
friend of the Kramers walked into the store 
and noticing the scuffle, ran out again and 
called a policeman. Patrolman John Solan 
of the 47th St. Police Station responded to 
the call and as he rushed into the store, the 
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proprietor was standing over his son and 
the hold-up man, trying to hit the thief. 
The bandit, shooting from the floor, evidently 
tried to hit the policeman but the bullet went 
wild and lodged in the arm of the older Mr. 
Kramer. The policeman not wanting to take 
any further chances, leaned over and fired 
at the bandit and inflicted a scalp wound at 
the back of the bandit’s head. This shot 
ended the fighting. 

Weiss was immediately taken a prisoner 
and was sent to Bellevue Hospital, where he 
is being held on a charge of attempted rob- 
bery and felonious assault. Weiss is said 
to have a long police record. 


ROB JEWELRY PLANT 


Professional Safe Blowers Get $25,000 Worth 
of Booty from Rochester, N. Y., 
Establishment 


Rocnester, N. Y., June 7.—Sometime 
during Tuesday night, June 3, professional 
burglars obtained an entrance into the fac- 
tory of the Flower City Ring Co., Inc., 228 
South Ave. The safe was blown open and 
rings, gold and diamonds valued at $25,000 
wholesale were stolen. When Isadore 
Lieberman, vice-president of the company 
arrived at the factory Wednesday morning 
he was surprised to see the heavy door of 
the safe blown open and the contents of the 
safe gone. This is the record haul of 
jewelry in this city. That it is a profes- 
sional safe blower’s job is evident for the 
police believe that two “shots” of nitro- 
glycerine were used on the safe as the door 
was found lving on the floor of the office. 
The carpets were heaped about in piles and 
large bags of wooden balls were then taken 
from the E. T. Gilbert Manufacturing Co.’s 
stock room on the same floor of the building. 
The dial of the safe door was blown across 
the room. 

There is no clue of how the burglars got 
in or made their escape from the factory on 
the fourth floor of the building. The police 
are making a thorough investigation of the 
building which is located on the corner of 
South Ave, and Capron St. Crowbars, fish- 
line, and a celluloid knitting needle were 
taken to police headquarters. The fishline 
was attached to the door at the street 
entrance of the building, and extended up 
the stairways to the office for a signal if the 
lower door should be opened. 

The burglars evidently took plenty of time 
to do the work. The loot would fill two big 
suitcases. Most of the rings had emblem 
designs of the K. of C., Elks, and Masons. 
Mr. Lieberman called at M. Rosenbloom & 
Co., wholesale jewelry house, Main St., on 
Menday and he received a package of dia- 
monds from Mr. Rosenbloom. The stones 
were taken with the other goods. In the 
safe were a large number of white gold 
rings without stones, some rings with 
aquamarines, and a large amount of raw 
material. A few rings were found on the 
floor and a few bars of white gold were 
left in the safe. 

Detective Captain McDonald with his 
assistants, after an inspection of the place, 
said that the job shows every evidence of 
being well planned by a gang of experienced 
safe blowers. After a meeting with Mr. 
Rosenbloom, Wednesday, Mr. Lieberman 
left for New York to purchase material. 
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Sale of These Famous Pearls to Take Place 
at Paris, June 16 


There is considerable interest in this coun- 
try over the sale in Paris of a very im- 





THE FAMOUS THIERS PEARLS W 


HICH 


portant necklace of pearls which will be 
disposed of by the Louvre Museum, Monday, 
June 16, by order of the Director of the 
Department of the Seine. This is the famous 
Thiers necklace ordered sold by the French 
Minister of Fine Arts and consists of three 
ropes of unusually beautiful pearls amount- 
ing in all to 145 gems weighing 2,136.94 
grains. 

This necklace belonged to the widow of 
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the first president of the French Republic 
and was left at her death to the Louvre 
Museum.. It is one of the finest pearl neck- 
laces in the world and has been valued at 
30,000,000 francs. The central pearl of the 
third string weighing 52.20 grains is said to 
be worth 1,000,000 francs and was bought 


WILL BE SOLD AT PARIS, JUNE 16 


just before the death of Madam Thiers in 
1880. 

The first string contains 41 pearls, weigh- 
ing 580.60 grains, the central pearl weighing 
37.60 grains. The second strand contains 49 
pearls weighing 704.38 grains with a central 
pearl of 39.78 grains. The third strand, 
which has 55 pearls weighing 851.96 grains, 
has the large pearl of 52.20 grains, a pearl 
of 36.40 grains and a pearl of 30.88 grains. 
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The illustration of the Thiers necklace here. 
with was taken from the official catalog, 


















GEORGE W. BANKS DEAD 






Retired Philadelphia Jeweler Dies at Ay 
Home, Age 87 

PHILADELPHIA, June 9.—George W. Banks 
former, member of the jewelry firm of Bailey, 
Banks & Biddle, died at his home Sunday 

Hle was 87 years old and had not beer 
actively engaged in business for — severa| 
years, 

Mr. Banks became a partner in the firm 
in 1878 and continued active in its manage. 
ment, particularly in the watch end, unti 
his retirement in 1894. Since that time he 
had retained a financial interest in the busi- 
ness and has been a director in the corpora- 
tion that succeeded the partnership. 



























Testimonial Banquet to Albert M. Slade, 
Lancaster Correspondent of The 
Jewelers’ Circular 
LLANCASTER, Pa., June 4.—Albert M 
Slade, for nearly 25 years Lancaster 
correspondent of THE JEWELERS’ CIRCULAR, 
and dean of local newspaper men, having 
been a member of the _ staff of the 
Lancaster New Era for 40 years, was given 
a testimonial dinner by his present associates 
on the New Era staff Monday night, June 
2, at the Hotel Brunswick. The dinner wa: 
a surprise to Mr. Slade. Farlier in the day 
he had been assigned to “cover” a dinner 

that evening at the Brunswick. 

When the veteran reporter arrived 
with his pad and pencil, ready to take his 
place at the press table, he was somewhat 
puzzled to find that his chair was in the 
center of what seemed to be ‘the guests’ 
table. He did not realize what it was all 
about, however, until a copy of the “Slade 
Extra,” a miniature newspaper published for 
the occasion, was handed to him. 

The “Extra” gave a brief sketch of the 
career of the veteran reporter, enumerating 
a few of the many things he has accom: 
plished during his long and faithful career 
and stating that, despite his 66 years, he 's 
still “going strong” and that he sets an 
example for the younger members of the 
staff with whom he comes in contact daily 
The “Extra” stated that if Mr. Slade’ 
“copy” written for the New Era could & 
fastened together it would stretch around 
the earth and still further. He was pre 
sented with a mantle clock by Elmer Curry 
city editor, on behalf of the staff. 

















































Jewelers’ Gold Bars Withdrawn and Ex 
changed at New York 
Week Ended June 7, 1924 
The U. S. Assay Office reports: 
$1,007,267. 


Gold bars exchanged for gold coin. . 


Gold bars paid el : 80,980. 
——— 
RE desis pceerseriebexts $1,088,247. 


Of this the gold bars exchanged for gold 
coins are reported as follows: 





t Exchange 
on ° ET a OT Ne eT nee $370,631.1' | 
Wars nn cae Ss isi entender 127,574.64 ! 
Wee a oer cu recs eb sod atee 127,748.01 
Wg he eerie len en Ones 122,914.4- 
Dn cas eee evens ea head 206,938. 
OS NOR ESN eae ee 51,460.38 
; _ ae ' 
| a ee eee $1,007,267. 

















His 







anks 
ailey, 
day 
been 


veral 






firm 
lage 
until 
le he 
busi- 
0ra- 


lade, 


M 
aster 
JLAR 
ving 

the 
riven 
tates 
June 

was 
- day 


inner 


rived 
» his 
what 

the 
ests’ 
5 all 
lade 
1 for 


the 
ating 
com: 
reer 
ne is 
; an 
the 
laily 
ade's 
d he 
ound 
pre- 
irr) 


Ex: 


67.06 
80.09 
47.15 
gold 


ange 

31.17 
74.64 
48,00 
14.42 
38.45 
60.38 





June 1, 1924. 





Frederick E. Ashmun, of this city, has 
been granted a patent on a ring. 

A patent on a design for a badge has 
been granted to Christian A. Gardner, of 
East Providence. 

Mr. and Mrs. Harald W. Ostby will spend 


the Summer in Europe. They sailed on the 
Resolute, June 10. 

A patent on a buckle for strap bracelets 
has been granted to Oscar H. Rabe of this 
city, it is announced. 

Mr. and Mrs. William A. Viall will open 
their country house at Saunderstown this 
week for the Summer. 

Westcott, Slade & Balcom, supplies, are 
removing from the corner of Washington 
and Eddy Sts. to 95 Empire St. 

The Hope Mfg. Co. has recently removed 
from 102 Friendship St. to 19 Calender St., 
where larger quarters will be occupied. 

Kirtland H. Wilson et ux has given a 
$4000 mortgage to E. M. Harris on a lot 
and buildings on the southerly side of Elton 
St. 

The regular monthly meeting of the di- 
rectors of the Manufacturing Jewelers’ 
Board of Trade will be held Friday, June 
2, at the Turks Head building. 

The Debs Mfg. Co., who for the past few 
years has been located at 14 Blount St., 
have removed to their new plant, 410 Pine 
St where they have much larger quarters. 

Eustace Crees is arranging to leave in a 
few days on the Celtic for a much needed 
recreation trip in Europe. He will spend 
a portion of his trip in Birmingham, Eng. 

Edward B. Lederer of the Providence 
Stock Co. has the sympathy of the entire 
trade in the death the past week of his wife, 
who was very prominent in social and phil- 
anthropic work. 

The firm style of the Krasner Jewelry 
Mig. Co., 12 Beverly St., of which Aaron 
Krasner is owner, has been changed to 
Krasner & Co., but will be continued at the 
same address under the same management. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewelers 
Board of Trade, was in Bridgeport last 
Wednesday in attendance at the annual ses- 
sion of the Grand Council, Royal and Select 
Masters of Connecticut. 

Clarence M. Dunbar, of Cook, Dunbar, 
Smith Co. of this city, was elected Imperial 
Assistant Rabban at the annual convention 
of the Imperial Council of the Nobles of 
the Mystic Shrine of the United States held 
at Kansas City, Mo., last week. 

Oscar E, Place, of O. E. Place & Sons 
Co,, had a narrow escape from injury last 
Sunday when the automobile which he was 
operating was run into by another machine 
near Apponaug. He and the other occu- 
pants of the car were shaken up. 

Walter S. Lederer was chairman of the 
committee that had charge of the entertain- 
ment and dance for the benefit of crippled 
children at the Arcadia on Thursday eve- 
ung. Thomas B. Pierce and Joseph H. 
4ncor were members of the committee. 

Arthur Henius was unanimously chosen 
@member of the Board of Review to suc- 
ceed himself for the five-year term ending 
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the first Monday in June, 1929, by the City 
Council in joint session last Monday evening. 
He was also made chairman of the Board. 

The Thompson & Thompson, Inc., against 
George J. Lederer, doing business as the 
Jeanette Jewelry Co., was heard in the civil 
session of the Sixth District Court on Tues- 
day before Judge Rueckert. This is a case 
in assumpsit and decision for the defendant 
for costs was entered. 

A reception was tendered to Joseph J. 
White and Jules P. Goldstein at the Bilt- 
more Hotel last Monday noon by a number 
of their friends upon their return from a 
fishing trip at the Rangeley Lakes, Maine. 
Salmon and trout which they brought home 
were cooked for the dinner. 

The partnership heretofore existing be- 
tween John F. McDermott and George A. 
Benson at 651 Westminster St. under the 
firm name of McDermott & Benson & Co. 
has been dissolved by mutual consent. It 
will be continued with Mr. Benson as the 
sole owner by the same name and address. 

The Decorative Window Co, J. Gilbert 
Dudley, designer, for many years located at 
257 Eddy St., have moved to their new 
building at 90 Aldrich St. The company 
has many stained glass contracts, including 
a large memorial stained glass window in 
the Second Congregational Church at Fall 
River, Mass. 

According to records filed the past week 
at City Hall, James F. McMasters et al 
has sold property on Richmond St. to James 
Goldman. Revenue stamps attached to the 
deed indicate the purchase price was approx- 
imately $25,000. Other records show that 
the purchaser has given a mortgage upon 
his purchase of $20,000 to McMaster. 

Among the representatives from the his- 
toric chartered independent military organi- 
zations of this city who attended the 286th 
anniversary of the Ancient and Honorable 
Artillery Co. at Boston last week were Col. 
Stanley H. Lyons and William F. Daven- 
port of the Lyons Mfg. Co. from the United 
Train of Artillery (1775) and Col. Frank 
L. Barrows with the Gorham and Capt. 
J. Robert Sweet with, the Providence office 
of the National Jewelers Board of Trade, 
from the First Light Infantry Regiment 
(1818). 

Joseph E. Fitzgerald and Joseph F. Moni- 
gan, two 18-year-old youths, were before 
Judge Gorham in the Sixth District Court 
last Monday morning on charges of break- 
ing and entering several places and larceny. 
Among the places broken into was the re- 
tail jewelry store and haberdashery of 
Hopanis Bogajian, 45 Randall St., where a 
lot of men’s jewelry valued at $35 was 
stolen from the display window. Fitz- 
gerald, who was on a deferred sentence for 
stealing an automobile, was taken to the 
Superior Court and sentenced to three years 
in State Prison, while Monigan was _ held 
for trial under $2,000 bail for June 13. 


At the annual meeting of the Newport 
Historical Society last week the following 
were announced as among the acquisitions 
to the museum during the past year: Tea- 
pot which belonged to William Ellery, one 
of the signers of the Declaration of Inde- 
pendence, from Rhode Island, and his wife, 
Flizabeth Ellery; top ornament of an old 
mirror found under the eaves of an old man- 
sion; three silver tablespoons made by Wil- 
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liam Hookey about 1798 and two silver salt 
spoons made by William S. Nichols about 
the same date; Britannia tea set of about 
1860; one silver thimble, three gold rings, 
one brass whistle and one mirror owned by 
Ida Lewis, the heroine of Lime Rocks light- 
house, and two Nichols teaspoons, one B. H. 
Tisdale teaspoon and one S. Peckham tea- 
These were all Newport artisans. 


spoon. 











4 LA Tes am. ! 
Herman Holzner, New York representa- 
tive of the S. O. Bigney Co., returned to 
that city last Saturday after spending the 
week in town. 

William H. Lyons of Mansfield was suc- 
cessful last week at a recall town meeting 
and a vote of confidence was given him in 
the selectmen’s race. 

The Attleboro Trust Co., in which many 
of the local manufacturing jewelers are in- 
terested, held a public reception in their new 
banking quarters last Wednesday evening. 

At the first meeting of the creditors of the 
Kent Jewelry Co., held last Wednesday, it 
was voted to allow Walter A. Briggs, to 
whom the assignment was made, to sell the 
assets of the concern, the proceeds to be 
applied to the creditors’ claims. 

Attleboro manufacturers took a great deal 
of interest last week in the convention held 
in Providence. Many house parties were 
held in honor of the visiting delegates at 
Attleboro homes and a number of the manu- 
facturers took part in the discussions at the 
meetings. 

Frank Mason, of the Mason Box Co., is 
being mentioned as a possible candidate for 
the House of Representatives on the Repub- 
lican ticket. Mr. Mason is very popular 
in the Attleboros among all classes and it is 
believed that he would have no difficulty in 
being elected. 











Artner Chase, well known salesman, is 
now connected with the Webster Co. 

FE. Ira Richard returned last Tuesday from 
New York and will spend the Summer in 
Norta Attleboro. ° . 

Howard Ballou, of R. Blackinton & Co., 
returned last week from an extended busi- 
ness trip to Chicago. 

Donald Barrows, who has been confined 
to his home for the past three weeks by ill- 
ness, was able to be out last week. 

Walter Hopkins attended the graduation 
exercises of the St. John’s Military School 
last week. His son was one of the 
graduates. 

Clarence W. Fisher, of E. I. Franklin 
& Co., observed his 76th birthday last Tues- 
day. <A dinner party was held in honor of 
the event. 

The funeral of Ira Richards was held 
Tuesday afternoon from his late residence 
in Elm St. Rev. H. E. Latham was the 
officiating clergyman. The bearers were 
Edwin Cummings, John E. Tweedy, Dr. 
Chas. Gould, Dr. Edward Ward, Frank P. 
Kennedy and Thomas F. Coady. 
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cially made by our own best affect its value. 


mode from England.” This 


signed —is Gorham’s Fairfax 





for the smartly appointed table 


ASHIONABLE women of that charming Colonial sim- 
Colonial days had much __plicity which lasts. Passing 
of their choicest silver spe- styles of the moment cannot 


silversmiths. But they or- Fairfax has an ummediate 
dered it done” in the newest appeal to the women who 
take pride in a well dressed 
was the beginning of what ¢able—for a simple lunch- 
we know as Colomsal style on or a formal dinner party 
Today the most popular Your jeweler will show you 
Colonial pattern—the most pis and other exquisite Gor- 
popular silverware ever de- pay patterns ~ coffee services, 
Ad) b A sets 





tagonal reflecting surfaces, smiths, Gorham 


ip 

With its sharply contrast- —wrought by Gorham, for 90 
ed planes and beautiful oc- years America's leading silver- 
mality costs 
| Fairfax isthe quintessence of no more than ordinary ware. 


6 for $21.50 
THREE FAIRFAX PIECES 
Spoon, Fork and Knife—each one | 
7p of cis banal paso. A _- | 
half dozen make a most ¢ 
NEW YORK PROVIDENCE and inexpensive "ph of re aa “4 ‘ot 
Gorham Silver Polish makes the care o silver easy | 


6 fr 99.90 





















































Why you can make your Fairfax sales pretty 


much what you want them to be 


ON June 1st, our advertisements 
of Fairfax appeared in the Ro- 


togravure Sections of 40 news- 
papers, reaching more than six 
million people. Full pages in the 
June issues of 12 national quality 
circulation magazines are selling 
Fairfax. 

For the month of June the full 
force of our advertising is focused 


on this one design—a number 


which without advertising had 
proved to be the most popular 
silverware ever designed. With 
this campaign to help, you can 
make your Fairfax sales pretty 
nearly what you want! 

Your customers and _ prospects 
are reading these advertisements 
now. If you have not already 
started, begin today to feature 
Fairfax; display it; talk it; se// it. 


THE GORHAM COMPANY 


SALES AGENTS 


GORHAM MANUFACTURING CO., Providence, R. I. 
GORHAM-WHITING DIVISION, Providence, R. I. 


DURGIN DIVISION, Concord, N. H. 








KERR DIVISION, Newark, N. J. 





: 
: 
; 
: 
Ne 





a BP a 





7 








| 


, 
, 
, 
! 
: 
! 
, 
, 
: 
: 
: 
? 
: 
: 
: 
| 
: 
oil 








Fat ZAR DCARKA_SD CARD CARD CBPWw 3D CBR D CPR wD CBP Pa CBR SP Pa BPP) PP) PIF PP) BP PF BO BPO PP PR DO 





June 11, 1924. 





PUBLISHED EVERY WEEK BY 


The Jewelers’ Circular Publishing Co. 


L. J. Mulford, Pres. & Treas. V. S. Mulford, Vice- 
pres. Charles A. Brodek, Sec’y. 


11 JOHN ST., COR. BROADWAY, NEW YORK 


TELEPHONE: CABLE ADDRESS: 
1148 CORTLANDT JEWLAR, NEW YORK 























Vol. LXXXVIII June 11, 1924 No. 19 
Subscription in United States and Mexico - $4.00 
Dominion of Canada - : - - - 5.00 
Other Countries of Postal Union - - - 7.00 
Single Copies - - + : - : - 2 








Index to News and Special Articles 





Page 
Novelties Seen in Paris Shops..............55-57 
Reported Discovery of Platinum in Wyoming.. 59 
Titty Sey EO ORCI ia, 6 15 ww 5 seco soso es6 Seiona 0 98 59 
Pratt Institute Holds Exhibit................ 61 
Washington State Convention a Success...... 61 
Tie Mews: 420M: TEqGland oc 6 oiese esse sisiacase:s: 0:0) 63 
Exhibit of Engraving at Exhibition of Jewelry 
Crafts Association at Los Angeles......... 65 
Canadian Imports of Clocks, Watches, Jewelry 
eA 2 ics natok ets arta a he kg angels siexuve GS 
More About thé Pattie Pait...6.2.0600c2s00 67 
Controversy Over Cultured Pearls............ 69 
Pittsburgh Jeweler’s Widow Held by Coroner 
SA RRCNUREAN A SPOBEN, 5:6 e's Sieskd oes aw ewes 69 
Fred F. Carter, Binghamton, N. Y., Files 
OS CE Erie PICT ea ree re 69 
Rpeter froin Anos 6.606 sinew ss sae oso 69 
Indictments in the Franks Murder Case....... 71 


New York Jeweler and Customer in Despute 
PP TRAINS oioiave eas 9s aesida os ws apse ao. « 
Jewelry Salesman Robbed in Fhiladelphia..... 73 
National Wholesale Jewelers’ Association Hold 
Big Convention at Providence—Many 
Speeches and Reports Delivered-—Guests En- 


tertained—Jewelry Exhibits ..........+..- 74-100 
New Jewelry Tax Starts July 3...........6% 101 
Proprietor of Defunct Jewelry Concern Must 

Return Assets 2.5.04 60: cet sedecohe sates Oioaoie) 58 101 
Buffalo Auction Law Changed...........000+ 101 
Prisoner Escapes from Federal Authorities.... 102 
amor Tester Wi. TAG 1.5. viesaidsanaws sieclente 102 
Finding of Skeleton May Solve Disappearance 

CMMI sys e enc s atsioeran GistnG area ie a ate 102 
Jury Fails to Reach Verdict in Trial of Buffalo 

MMC R SUB DEOL 2% wire auieiaes bis. Weisaaeiewlenin 103 
Bandits Active in IRIN i ove 56-50 Cals wee 103 
Maiden Lane Outing Club Hold Annual Field 

ROCCO SO. SER OR Re Loe 104-105 


Four Alleged Slayers of Baltimore Jeweler to 


cok. ne ne reper 105 
Alleged Bandit Caught in New York Store.... 105 
Safe Blowers Rob Rochester, N. Y., Plant.... 105 
Thiers Necklace to Be Placed on Sale......... 106 
wath of George W. Banks. ....0..00ss0000% 106 
Showeards for the Jeweler.........++- 127-129-131 
A June eT eee ret ree 131 
Retail Jewelry Selling in China..........+++- 133 
Advertising for the Retail Jeweler........ 135-137 
Elementary Watch Repairing (continued). .139-141 
“nstitution of Horological Society........+++ 141 
Patent LILIES Rg REN 143-144 
Students of New England School Visit Watch 

Factory ee ee eT TT re 144 


THE JEWELERS’ CIRCULAR 
HE reported dis- 
covery of platinum 
deposits in Wyoming 
may be of distinct in- 
terest to the jewelry trade but there is little 
chance of any real definite and authentic in- 
formation being given about this for a little 
while, or at least until the experts of the 
United States Geological Survey have com- 
pleted their investigation which snow in that 
district has made impossible during the past 
six months. Nevertheless, glowing and en- 
thusiastic reports are coming from Wyoming 
and even Colorado as to the possibilities for 
finding both platinum and palladium, and no 
doubt the newspapers and magazines else- 
where will publish stories of the so-called 
“strike” based on these reports. It might be 
well, however, for jewelers to suspend judg- 
ment as to the importance of the discovery 
until some more authentic information is 
available. 

The discovery or “strike” was made last 
September in the Centennial Mining District 
of Wyoming, 20 miles west of Laramie, by 
two old prospectors who were hunting for 
gold. The platinum and palladium are re- 
ported to have been found in two places: 
one in the east and one in the west side of 
Centennial Mountain. Naturally, the people 
of that district have been considerably ex- 
cited, and the find has been hailed enthusias- 
tically by the Chamber of Commerce at 
Laramie, whose secretary has given out con- 
siderable information and interviews in 
which he has characterized this “strike” as 
of world-wide importance and the official 
organ of the Chamber contained a number 
of reports as to investigations by mining 
men. This, and the fact that the State 
Geologist of Wyoming has called attention 
to the fact that the platinum fields of the 
world are few and that the discovery might 
be of world-wide importance, may be used 
as the basis of sensational articles on the 
subject. 

Unfortunately, the discovery was made so 
late in the Fall that it was impossible for 
the U. S. Geological Survey to verify any of 
the reports before snow prevented further 
geologic work in the district, but a survey 
man is to investigate this “strike” as soon 
as weather conditions permit, and there is 
little doubt that information based on a very 
thorough and conclusive examination will 
soon be available. 

There have been many reports of platinum 
discoveries in the United States in the past, 
but complete investigation in practically every 
case showed them of little importance to the 
industry at large. That large platinum de- 
posits may be discovered, of course, is within 
the range of possibility, as may follow in 
the Waterburg district of the Transvaal, a 
brief account of which appeared in THE 
Jewe ers’ Circutar of May 14. 

With Russia still out of the market as a 
source of supply, and the Colombia Mines 
producing the bulk of the platinum used here, 
it is natural that there should be considerable 
interest in any reports that indicate the dis- 
covery of a new platinum field. If it should 
turn out that this country actually possesses 
mines producing platinum and palladium, it 
will prove of vital importance not only to 
the jewelry but in many other industries. 

However, in view of past experiences in 
regard to the reports of such discoveries, it 
would be well to withhold judgment or even 
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speculation until full facts are available, par- 
ticularly as they probably will be within a 
few months, and full information will then 
be given to our readers. 


ITH the advent 

of the new reve- 
nue law with its 
amendments to the 
jewelry tax, the Jewelers’ War Revenue 
Tax Committee which has been functioning 
since the question of a tax on jewelry was 
first proposed at our entry into the World 
War, has arranged to go out of existence 
and will cease work and dissolve about July 
2, at the time the new tax schedules go into 
effect. On this date, the chairman, Meyer 
D. Rothschild, will make a final report as 
to the work of the committee. 

The Jewelers’ War Revenue Tax Com- 
mittee took complete charge of all matters 
relating to the jewelry tax, the framing and 
enforcement of the law and the interpretation 
of the sections up until May 1, 1923 at 
which time it turned over to the Special 
Excise Tax Elimination Committee of the 
A. N. R. J. A., the entire work of the fight 
against the tax, and confined its efforts to 
the interpretation of the tax under the old 
law. This was done at the request of the 
A. N. R. J. A., which concentrated its ef- 
forts on the legislative side, leaving the 
old committee to continue its work on ad- 
ministrative tax questions affecting the 
rights of the jeweler, as well as the perse- 
cution of tax evaders. Now that the new 
law has come into effect, it was deemed 
advisable to keep the entire tax work in 
the hands of the committee that is making 
the tax fight and under resolution passed 
May 21. the chairman of the Jewelers War 
Revenue Tax Committee was directed to 
dissolve the committee when the new act 
became effective. 

Announcement of this change was made 
formally Wednesday by the Jewelers War 
Revenue Tax Committee as follows: 


June 4, 1924. 


Jewelers’ War 
Revenue Tax Com- 
mittee Dissolved 


To the Trade: 

As the trade well knows, the Jewel- 
ers War Revenue Tax Committee, at 
the request of the American National 
Retail Jewelers’ Association on Febru- 
ary 23, 1923, turned over the entire 
question of tax elimination to the Spe- 
cial Excise Tax Elimination Commit- 
ad of the A. N. R. J. A. on May 1, 

3. 

“At that time the Jewelers War 
Revenue Tax Committee agreed to 
continue its work on administrative tax 
questions affecting the rights of the 
jeweler, including the prosecution of its 
campaign against tax evaders. We have 
carried out this understanding and now 
that the jewelry provision of the new 
Revenue Act is about to go into effect 
on or about July ‘2, 1924, our committee 
has decided that the A, N. R. J. A., who 
have been solely acting for the jewelry 
industry in trying to have our entire 
unjust excise taxes eliminated, should 
be unhampered in its efforts to promptly 
work out proper regulations with the 
Treasury Department covering the 
operation of the new Revenue Act as it 
affects the jewelers. 

“To that end the executive committee 
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of the Jewelers’ War Revenue Tay 
Committee passed resolutions on May 
21, directing its chairman to dissolve 
the committee if and when the ney 
Revenue Act became effective. The 
chairman was further directed to make 
a final report to the committee, bringing 
his report of April 26, 1923, down to 
July 2, 1924. This report will soon be 
ready and will be sent to the trade press, 
“We have formally notified E, } 
Hufnagel, president of the A. N, R 
J. A., of the action of our executive 
committee, and have further stated that 
our committee will remain in existence 
until July 2, 1924, in order that we may 
continue to handle for the industry any 
tax questions arising under the Revenue 
Act of 1921. After that date, however. 
the Jewelers’ War Revenue Tax Com. 
mittee will cease to exist and all tay 
questions for the industry will then be 
in full charge of the A. N. R. J.A 
All inquiries regarding the operation of 
the new Revenue Law should therefore 
be addressed to Mr. Hufnagel. 
“TEWELERS’ WAR REVENUE 
TAX COMMITTEE, 
“MEYER D. ROTHSCHILD, 
“Chairman,” 


The Jewelers’ War Revenue Committee 
was composed of presidents and other repre- 
sentatives of every State retail jewelers’ 
association as well as other leading associa- 
tions in the retail, wholesale and manv- 
facturing jewelry trade. Meyer D. Roths- 
child has been the chairman since its in- 
ception, Harry C, Larter, vice-chairman and 
Lee Reichman, the treasurer, while the 
executive committee which:has shouldered 
most of the work has consisted of: Walter 
J. Buffington, Milton L. Ernst, Noble R 
Fuller, Chas. W. Harman, Edward H. 
Hufnagel, Jonas Koch, Ralph Roessler, 
Marcel M. Smith, Wilson A. Streeter, J. 
R. Tack and George H. Wilcox. The serv- 
ices of the committee and its officers, to 
the industry, from the beginning of the 
war, have been jnvaluable not only in keep- 
ing Congress from enacting measures 0p- 
pressive or impossible to comply with, but 
also in obtaining from the Treasury Depart 
ment, intelligent and workable interpretations 
of the crude legislation enacted. Their work 
has been recognized and praised not only 
by the jewelers but by the Treasury De 
partment which found their assistance and 
co-operation most effective and_intelligest 
and this was the great reason for the 
absence of the friction between our mer 
chant taxpayers and the government which 
was so prominent and so annoying in other 
industries. 

The expenses of the War Revenue Ta 
Committee, both in its fight on legislative 
lines and in maintaining an organization for 
the interpretation of the law and the adjust 
ment of difficulties with the Treasury De 
partment have been entirely borne by the 
Jewelers Vigilance Committee and there has 
been no solicitation of any kind of funds 
from the jewelry trade for this purpose. he 
officers and committeemen have given 
their time, efforts and energy without stit 
(and also without remuneration of 4% 
kind) in solving the many problems that 
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Herbert Cockshaw, Jr., is notifying the 
trade that he is now located in new quarters 
at 353 Vifth Ave. 

L. Adels, of the L. Adels Co., watch im- 
porters, 37 Maiden Lane, has returned from 
the European markets. 

Mr. Sternman, of the Benj. Sternman Co., 
97 Nassau St., has returned from the road 
after a six weeks’ visit to the trade. 

Jules Schwab, of Jules Schwab & Co, 
sailed for abroad, last Saturday, on the 
Aquitania. Mr. Schwab expects to arrive 
in Europe about June 13. 

B. Veit, of B. & L. Veit, Inc., importers 
of diamonds, 11 Maiden Lane, sailed for the 
European diamond markets last Saturday 
aboard the George Washington, 

Alfred Nathan, representing Katz & 
Ogush, manufacturers of platinum jewelry, 
this city, will be in the Pacific Coast terri- 
tory during the entire month of June. 

Joseph Goldmuntz, of Goldmuntz Bros., 
diamond importers, 170 Broadway, returned 
to this country on Monday, June 2, aboard 
the steamship Majestic after an extended 
purchasing trip abroad. 

Jack Aul, of Zimmern, Rees & Co., im- 
porters and cutters of diamonds, 20 W. 47th 
St, sailed for Europe last Wednesday on 
the Berengaria. Mr. Aul has gone to the 
European markets on a buying trip. 

The Strauss Silver Co., Inc., manufac- 
turers and importers of Dutch silver, 334 
Fifth Ave., announced last week that the 
firm of Sunderland & Miller, Inc., of Los 
Angeles, is representing the concern on the 
Pacific Coast. 

M. E. and J. K. Bing and W. Archinal 
are named as the incorporators of the Adam 
Archinal Corp., jewelers, in a charter filed 
at Albany, N. Y., several days ago. The 
concern was capitalized with 1,000 shares of 
common stock, no par value. 

The business of De Kruger, Weclaw & 
Co. jewelers, this city, was incorporated at 
Albany, N. Y., last week, with 200 shares 
of Preferred stock valued at $100 each and 
30 common stock, no par value. The in- 
Corporators are O. Negri, T. Weclaw and 
PF. F. De Kruger, 

Abram Antoville, a retail jeweler at 1276 
St. Nicholas Ave., who on Feb, 13, last, was 
petitioned into bankruptcy, was granted his 
discharge, last Wednesday by Judge Knox 
in the United States District Court. On 
March 18 Mr. Antoville filed schedules plac- 
ing his liabilities at $14,719 and his assets at 
$4,503, 

Mrs. Hannah Yokelson, the wife of S. C. 
Yokelson, who is representing Yokelson- 
Cooper, 106 Fulton St., died after an illness 
of six weeks. She is survived by her hus- 

nd and two children, Marshall and Stanley. 

Before her death she resided at 669 E. 5th 
St, Brooklyn, and was known to many of 
the jewelers in New York. 
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Edward Lehman, of the Edward Lehman 
Jewelry Co., Denver, Colo., was in this city 
for a few days last week but went to Provi- 
dence, where he attended the wholesalers’ 
convention. After the sessions were over 
Mr. Lehman returned to New York and is 
now making his headquarters with Reichman 
Bros., 20 W. 47th St. 

A discharge in bankruptcy was granted in 
the United States District Court, this city, 
last Wednesday by Judge Knox to Pierre 
‘H. Ducommun, watch importer, 6 Maiden 
Lane. Mr. Ducommun filed a _ voluntary 
petition in bankruptcy on Nov. 8, last, and 
the schedules which accompanied the peti- 
tion, listed the liabilities at $7,289 and no 
assets, 

The Metropolitan Retail Jewelers’ Asso- 
ciation, Inc., has reserved the Hotel 
Magnetta at 161 Beach 115th St., Rockaway 
Park, L. I., for June 29, at which place they 
will serve dinner and supper to the members 
and their wives. The jewelers will also 
take part in a program of games which has 
been arranged for the day and the com- 
mittee in charge assures those going that 
there is a good time in store. 

J. R. Wood & Sons, diamond cutters and 
ring makers, 15 Maiden Lane, have ap- 
pointed as manager of the Pacific Coast di- 
vision of the concern Theodore Huggins, 
former general manager of A. I. Hall & Son, 
Inc., San Francisco. Mr. Huggins will have 
his headquarters in the Examiner building in 
San Francisco, from which he will direct 
the sales activities of the concern in Cali- 
fornia, Oregon, Washington and Nevada. 

The partnership heretofore existing be- 
tween Robert Rutzky and John Schmeidler, 
diamend importers, 93 Nassau St., was dis- 
solved by mutual consent last Friday. Mr. 
Rutzky will remain at the same address and 
wil! deal in diamonds doing business under 
his own name. John Schmeidler has also 
taken an office at 93 Nassau St., room 416, 
where he will import diamonds as a repre- 
sentative of the firm of A. Schmeidler & 
Wolfgang, Antwerp. 

An order confirming the composition offer 
made to creditors of Irving Simon, trading 
as the Realistic Jewelry Co., 120 Chrystie 
St., was signed last Wednesday by Judge 
Knox in the United States District Court. 
This settlement is on the basis of 25 cents 
on the dollar and is payable 10 cents in cash 
and the remainder in notes of 5 per cent., 
maturing in four, eight and 12 months. 
These notes are to be endorsed by Samuel 
Lapidus, Jacob Lapidus and Nathan Walko- 
witz. An jnvoluntary petition in bankruptcy 
was filed against Mr. Simon on March 26, 
last, and in May he filed his schedules list- 
ing the liabilities at $25,818 and assets at 
$6,430. 

A complaint was filed in the Supreme 
Court last Wednesday in a suit by S. 





Elstad against Alice C, Duffey, of 358 Fifth 
Ave., for a balance of $3,000 due on a con- 
tract by which the plaintiff agreed to teach 
the defendant his process of improving imi- 
tation pearls for $5,000. The contract, at- 
tached to the complaint, states that the de- 
fendant had been marketing imitation pearls 
sold by the plaintiff and “he agreed to make 
her thoroughly practiced in preparing a 
mixture from his formula and teach her the 
correct way of coating “the imitation pearls.” 
The contract provided that he would teach 
her until ‘‘she could improve pearls that were 
defective.” 

The creditors of the Brand-Chatillon Co., 
Inc., dealer in jewelry, silverware, leather 
goods and stationery, 722 Fifth Ave., held a 
meeting Tuesday afternoon of last week at 
the rooms of the National Jewelers Board 
of Trade, 15 Maiden Lane. No financial 
statement was submitted as had been ex- 
pected owing to the fact that the auditor 
had not completed his work. However, the 
creditors took the unusual attitude of giving 
the Adjustment Committee of the Board, 
power of attorney and authorized it to take 
whatever action it deemed advisable for the 
best interest of the creditors. The creditors 
wére loud in their praise of the excellent 
work being done by the Adjustment Com- 
mittee and places such confidence in this 
body of men that they were unanimous in 
permitting the committee to take full and 
complete charge’of this matter. 

A. Landau, who for four years, conducted 
a retail jewelry store in the Grand Central 
Terminal, this city, has sold his lease and 
fixtures to Samuel Kamerow. Mr. Landau 
is now preparing to open a modern jewelry 
and optical establishment at 3271 Third 
Ave., on or about July 1, where he will do 
business under the style of A. Landau & 
Son. Mr. Landau will have personal charge 
of the optical department being a registered 
optometrist of many years standing in this 
city, while his son will handle the jewelry 
business. In going to his new location, Mr. 
Landau is returning to the same block where 
for 10 years he conducted a retail jewelry 
store before moving to the Grand Central 
Terminal. He is having the fixtures espe- 
cially made for his store which will be 
trimmed with solid American walnut. His 
examination room in the optical department 
will be trimmed in a silver gray oak and 
wiil be equipped with the most modern ap- 
paratus. Mr. Landau is the organizer of the 
Bronx Jewelers’ Association and has always 
been an active and prominent member in 
this organization. 

J. H. Mednikow of J. H. Mednikow & 
Co., Memphis, stopped over in New York 
on his way back from the convention at 
Providence. Mr. Mednikow, who was ac- 
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companied by his wife, also visited Boston, 
and from New York went to Philadelphia 
and Atlantic City. He expects to return ta 
Memphis about July 4. 

Irving Baum, 170 Broadway, will sail for 
the European diamond markets next Satur- 
day on the Leviathan. 

O. D. Wormser, of Wormser & Mayers, 
Inc, dealers in pearls, 511 Fifth Ave., re- 
turned from abroad last week. 

Gil Smith, sweep salesman for the I. 
Wollstein Co., refiner, 16 John St., was 
married last Saturday, and is now on his 
honeymoon up-State. Mr. Smith will return 
to his office about June 16. 

Miss M. Zinman, one of the few traveling 
jewelry saleswomen in the United States, is 
now connected with the New York office of 
Wendell & Co., 25 W. 45th St., and is call- 
ing on the retail jewelers throughout the 
east. 

Rk. H. Sheldon, who for 17 years was 
associated with the Knickerbocker Watch 
Co. has accepted the position of advertising 
manager with the J. Gottlieb Co., importers 
of watches, 64 Nassau St. Mr. Sheldon in- 
tends to build and develop the advertising 
department of the J. Gottlieb Co. 

It was announced on Monday that the 
partnership heretfore existing under the 
style of M. Veinus & Co., manufacturers of 
gold novelties and lorgnettes, 33 W. 60th 
St. has been dissolved by mutual consent. 
M. Veinus will hereafter conduct the busi- 
ness under the name of the M. Veinus Co., 
and will add diamond jewelry to his lines. 

Emil Junge, a diamond merchant at 1 
Maiden Lane and residing in Ridgewood, 
N. J, filed a voluntary petition in bank- 
ruptcy last Friday in the Federal Court, 
Newark, N. J. Mr. Junge lists his liabili- 
ties at $60,849, while his assets he claims 
amount to only $1,179. The principal item 
among the liabilities is a judgment for 
$66,147, due to Zimmerman & Forshay, this 
city. 

I. Hirschhorn, a retail jeweler, who for 12 
years has conducted his business at 2920 
Third Ave., closed his store recently while 
the building is being torn down. A new 
building is to be erected at the same address 
and Mr. Hirschhorn will reopen for business 
in this new structure on Sept. 1. On Thurs- 
day (tomorrow) Mr, Hirschhorn will sail 
for Europe on the Columbus, going abroad 
on a six weeks’ pleasure trip. 

It was announced last week that by a reor- 
ganization of L. W. Sweet, Inc., which was 

made effective on June 2, A. S. Hirshberg 
has acquired the controlling interest in the 
company formerly held by Victor H. Cohn. 

Additional capital has been put into the 
business and Mr. Hirshberg was elected 
president of the company following the resig- 
nation of Mr. Cohn. Finlay A. Forbes re- 
mains as treasurer and the operating per- 
sonnel of the company is unchanged. 








C. W. Uffenbeck will open a jewelry store 
on S. Main St., near Ist St. at Fond du Lac, 
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As an indication of the pcm of the 
business of the Claflin Optical Co., of 1314 
G St., another branch store will be opened 
in the near future at 920 14th St. 

Charles Schwartz & Son, prominent jewel- 
ers on 7th St., are developing their new 
radio line, and are installing considerable 
equipment. The members of the firm are 
well acquainted with the new radio industry 
and are preparing themselves for success in 
this field. 

With the passage of an optometry law 
for Washington, five members of the Board 
of Optometry were appointed to regulate 
the practice of optometry in the district. 
M. A. Leese was appointed for three years, 
Luther Discus and Bernard A. Baer for two, 
and Samuel J. Dantzie and George A. Baker 
for one. 

Through the activity of the Washington 
police, stolen jewelry from Gray’s, Inc., 118 
E. Broad St., Richmond, Va., has been re- 
covered from a colored woman in this city. 
Jewelry taken from the Richmond store 
was valued at $5,000 and of this several 
watches, rings and a string of pearls which 
were presented to a young colored woman 
were located in this city. The man who 
brought the stolen property to the national 
capital is still at large. 

Marking its progress in the city, the house 
of Castelberg is celebrating its 75th birth- 
day. The diamond anniversary of this old 
diamond store was marked this week with 
a large sale. The firm was started in 1849, 
and claims to be the oldest credit jewelry 
house in Washington. It trusts the public, 
and mutually the public has trusted it for 
75 years. In celebrating its diamond jubilee 
it is giving free souvenirs to all its cus- 
tomers. This firm is at 935 Pennsylvania 
Ave. and has a branch across the river at 
Alexandria, at 818 King St. 


Personal property left by Dr. Louis Ber- 
man, who died following the fire and ex- 
plosion in Lucio’s jewelry store last month, 
is estimated at $400, according to the widow, 
Mrs. Nettie M. Berman, of Baltimore, Md. 
The optician, who formerly conducted the 
optical department in this jewelry store, had 
a life insurance policy of $10,000, and a 
claim has been filed against the company 
for this amount. The widow has asked the 
District Supreme Court that she be ap- 
pointed administratrix of the estate. She 
has one child, about seven years old. 

Taking care of 875 clocks is the job of 
C. P. Buettner, of the Treasury Depart- 
ment. Looking after the nervousness, pal- 
pitation and other ills of the vast army of 
clocks in this one department of the govern- 
ment is no mean task, as it requires an ex- 
tensive knowledge of the idiosyncrasies and 
individualities of the various races of clocks, 
and a familiarity with all their mechanism, 
tempers and chills. It is needless to say 
that time does not hang heavy on the hands 
of either Mr, Buettner or any of his clocks. 
He keeps the clocks in repair and excellent 
working order. The time clock of the Treas- 
ury is most important, for it is the time clock 
that governs leaves of absetice, vacation, and 
the hours of employment of the many hun- 
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dreds of clerks that work for this important 
branch of the government service. 

Sydney M. Selinger, well-known jeweler, 
has been confined to his home through ill- 
ness, but his friends are looking forward to 
his early recovery, as he is a strong factor 
in the development of the jewelry business 
in the national capital. He and Albert Sig- 
mund will be among the leading local jewel- 
ers in the Booster “outing” which will com- 
mence Saturday, June 14. Plans are going 
forward for making this one of the best 
booster outings ever held by the business 
men of the city. Mr. Sigmund and Mr. 
Selinger are looking after the entertainment 
and arrangements in connection with the 
work of their respective committees. Large 
signs which will advertise the business of 
the jewelers, as well as the other merchants, 
are planned for placement on the saloon 
deck of the steamer which will take them 
down the river. 











Mr. and Mrs. Chester R. Hoag, of 373 


Mt. Prospect Ave., will leave at the end‘ of 


June for their Summer home at Clayton, 


Ni? ¥: 

The Kastenhuber & Lehrfeld baseball 
team captured an 11 to 5 contest from the 
Switter, Clover & Stachwither nine Satur- 
day afternoon at Branch Brook Park. 

Mr. and Mrs. Curtis R. Burnett, of 815 
Clifton Ave., left at the end of last week 
for a visit at Buffalo, N. Y., and then will 
go to Lake Placid for a stay of several 
weeks. 

Henry A. Smith, a retired silversmith, 
of 205 Central Ave., Westfield, died June 4. 
Mr. Smith had lived in Westfield 14 years. 
He is survived by his widow, Mrs. Lily 
Smith, and a son, Theodore Smith, the lat- 
ter of this city. 

The annual dinner meeting and election of 
officers of the Associated Retail Credit Men 
of Newark, Inc., will be held June 19, in 
Stetter’s restaurant. Alfred Schlesinger, of 
Ludwig Bauman Co., has been nominated 
for president; Albert E. Meyers, of L. Bam- 
berger & Co., for vice-president; Hugh P. 
Menagh, of the Credit Reporting Co., for 
secretary; F. W. Pohle, of Oppenheim-Col- 
lins Co., for treasurer, and William A. Hart, 
W. P. Rockhold, E. Harold Povie, Norman 
Norman and H. T. Armstrong for directors. 

J. Owens, of this city, was elected 
Grand Councilor, succeeding William 
3raithwaite, of Trenton, at the 17th annual 
convention of the Grand Council of 
New Jersey-Delaware, United Commercial 
Travelers of America, held at Trenton. The 
elections, on June 7, marked the close of 
the convention. Asbury Park was chosen 
as the place for next year’s conclave, to be 
held June 4 and 5. Other officers chosen 
were: Junior grand councilor, Charles 
Golden, Jersey City; secretary, Charles H. 
Fgeln, Burlington; treasurer, J. B. Agnew, 
Trenton; conductor, Samuel J. Fulton, 
Asbury Park; page, John Postma, Pater- 
son; sentinel, J. H. Craig, Wilmington, Del. ; 
executive committee, Joseph V. Lenox, Tren- 
ion, and David S. Dunavan, Plainfield; repre- 
sentatives to supreme council, William S. 
Kulp, Trenton, and T. M. Thorpe, Glen Ridge. 
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J. M. Michelin, engraver and carver, is 
now located at 716 Washington building. 

Clifton E, Aldrich, formerly with Thomas 
Long Co., is now with the F, N. Nathan Co. 

Employes of Thomas Long Co, staged a 
dance at the Brighthelmstone, Allston, June 
3, when upwards of 100 guests and members 
foxtrotted and in other ways stepped or 
whirled away the hours until after midnight. 
So successful was the event that it is 
planned to give an encore before the season 
closes. 

Nantasket will be the mecca June 21 for 
the employes of D. C. Percival Co. when 
the first annual outing is to be held there. 
The arrangements are in charge of Miss 
Sadie Lawrence. Games, races and dancing 
are to be the main attractions and prizes 
will be awarded to the winners. The com- 
petition for these promises to be very keen, 
as the company possesses several experts at 
sports. 

Silver service sets of rare beauty and 
excellence, with the royal coat of arms on 
each piece, as well as silver pieces of every 
conceivable description, all with the crest of 
some noted English house, make up the most 
extensive exhibition of its kind in this 
country. It has just been opened at the 
new Vose_ gallery on _ Boylston St. 
Brainerd Lemon, of Louisville, Ky., is the 
collector who’ has brought the exhibition 
to Boston. A complete dessert set of gold 
plate, which belonged to a noted English 
family, makes a decidedly striking showing. 
The small forks and knives are exquisite in 
their delicacy, the plates and large bowls 
are heavy and somewhat ornate. 

Percival H. Safford, of Rochester, N. H., 
has just been highly honored by the 
Rochester Trust Co., which in recognition 
of his high business and personal reputa- 
tion has made him a director. Mr, Safford’s 
association with Rochester has won him a 
large circle of business and personal friends 
who regard the trust company’s appreciation 
of his merits as a fitting tribute to his 
sterling worth and to the efforts he has made 
to increase the business and social prosperity 
of that community. Mr. Safford has long 
been associated with his father in the jewelry 
trade, the store which they conduct being 
the most spacious and well apportioned out- 
side of Manchester. This house has been 
in operation for more than 60 years and 
enjoys a reputation far and wide for the 
high standard of merchandise and service 
it furnishes the public. 








Allentown, Pa. 

Ira H. Landes, of Faust & Landes, jewel- 
ers, and his wife motored to New York, 
where they spent Memorial Day. 

Carl H. Schnurman, representing the Al- 
lentown Jewelers’ Supply Co., is spending 
the week-end fishing at Fortesque, N. J. 

M. J. Stoudt, jeweler, Summit Hill, father 
of Henry Stoudt, former prothonotary of 
Lehigh County, suffered a paralytic stroke 
on Sunday. 

H. J. Dotter, Lehighton jeweler, has 
joined the ranks of the automobile enthu- 
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siasts. Mr. Dotter and his wife journeyed 
to Pocono Mts. over the week-end to give 
the new car a tryout. 

J. A. Daubert, Emaus, was called to the 
bedside of his son, James Daubert, Erie, 
Pa., who recently underwent an operation 
for appendicitis, and who has been critically 
ill since the operation. 

The following traveling men are calling 
on the trade in this locality: I. B. Midlen, 
with Barbour Silver Co.; W. L. Little, with 
George H. Fuller & Son Co.; A. C. Schrei- 
ber, with the William L. Gilbert Clock Co.; 
O. D. Irwin, with Poole Silver Co., and 
B. Fred Wilson, of the E. I. Du Pont De 
Nemours Pyralin Ivory Department; Nor- 
bert Cahn, of Cahn & Kornbrodt, Inc.; Her- 
bert Cohen, of Lewy & Co.; Merritt F. 
Loomis, of Bassett Jewelry Co.; T. A. 
Brennan, of Henry Froehlich & Co.; Paul 
Scharsig, vice-president of the Kuehl Clock 
Co.; B. Kriegel, Braunstein & Co.; G. S. 
Shindel, with S. Stanley Solomon, and 
Harry A. Vogel, with Chas. Keller & Co. 








Damage of several hundred dollars was 
suffered recently by the Seneca Loan & 
Jewelry Co., 149 Seneca St., when fire broke 
out in the building. 

Fred J. Dorn, 87 Genesee St., jeweler, has 
moved into his Summer home at Crystal 
3each, Buffalo’s popular warm weather re- 
sort, while William F. Ehmann, Elk St. 
jeweler, will take up his residence there this 
week. ‘ 

Due to the almost total absence of news- 
paper advertising, the retail jewelers in the 
downtown section report little response to 
the windows they devoted to displays of sil- 
verware last week in connection with “Na- 
tional Silverware Week.” 

The following were among the out-of- 
town retail jewelers calling on the jobbing 
trade last week: Mr. and Mrs. Harry 
Hamill, Lockport; Mr. and Mrs. A. M. 
Thomas, Niagara Falls; Mr. and Mrs. 
George Engel, Springville; George Kingan, 
of Angola, and R. S. Mills, of Akron, N. Y. 

Harry C. McCormack, vice-president of T. 
C. Tanke, Inc., and manager of the new 
store at 557 Main St., leaves Buffalo, accom- 
panied by his wife and daughter, for Phila- 
delphia on June 12, on a motor vacation trip. 
Mr. and Mrs. McCormack will attend the 
graduation exercises at the Wharton School 
of Finance of the University of Pennsyl- 
vania, where Wells McCormack, their son, 
completes his studies this month. 

- Buffalo will have at least two delegates to 

the Canadian National Jewelers’ Association 
convention at Ottawa, Ont., on June 25-27. 
Mr. and Mrs. Alfred O. Bald, the former 
being with the Bulova Watch Co., and for 
many years secretary of the New York 
State association, will be joined here by John 
Ballard, sales manager of the Bulova com- 
pany, and Mrs. Ballard, the party motoring 
to the convention by way of Montreal. 
Charles T. Evans, former State and national 
president, who has attended the Canadian 
convention in other years, is unable because 
of pressure of business to accept the invita- 
tion this year. 
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have come before the industry and to them 
goes out the heartfelt thanks for the seven 
years of faithful service of a kind that 
money could never buy. They performed 
yeoman work in the times of stress when 
the very existence of the jewelry trade was 
at stake and what they prevented as well 
as what they accomplished, both during and 
after the war, will long be remembered by 
the members of our industry whose busj- 
nesses they protected. 

The Special Excise Tax Elimination 
Committee of the A. N. R. J. A, which 
now takes up all this work both as to legis- 
lation and administration of the tax still 
has a hard job before it, for the fight for 
the complete elimination of all discrimina- 
tory taxes against the sale of jewelry must 
continue to be waged without cessation until 
the very thought of the jewelry tax is a 
thing of the past in the minds of our na- 
tional legislators. The questions that will 
come up both as to administration and in-: 
terpretation of the tax while in no way as 
many or as complicated as those that have 
arisen in previous years, will still require 
much thought, effort and application by the 
members of the committee. For this reason 
they will need the whole-hearted support, 
both morally and financially, of the jewelry 
trade at large. That they will receive such 
support from manufacturers, importers, and 
wholesalers as well as retailers, we have no 
doubt because the tax question is still a vital 
one to the jewelry trade and will remain 
so until the fight for its complete elimina- 
tion has been successfully won. 








Adam Hafner, De Soto, Mo., was a visitor 
at the St. Louis Jewelry, Clock & Silver Co. 
during the past week. 

George Porth, Sr., of Jefferson City, Mo., 
spent several days in St. Louis last week 
calling on old friends. 

H. W. Kellersman, Missouri and Kansas 
traveler for the Hoyt Jewelry Co., has re- 
turned from a month’s trip. 

“Al” P. Wolff, traveling man for the 
Eisenstadt Mfg. Co., and his wife attended 
the automobile races at Indianapolis. 

Bertha Oberting, formerly employed in 
the office of the St. Louis Jewelry, Clock & 
Silver Co., has been married to a prominent 
young business man of St. Louis. They are 
now on their honeymoon, but will be home 
to their friends after June 15. 

Mr. Heffern, president of the Heffern- 
Neuhoff Jewelry Co., recently returned from 
a trip to Cape Girardo on the new steamer 
Cape Girardo. The steamer departed from 
St. Louis on a Friday at 5 p. m. and re- 
turned on Monday at 7 a. M. 

Employes of the St. Louis Jewelry, Clock 
& Silver Co. have organized a baseball team, 
with George Oberting as captain. They 
would like to hear from other firms who 
have baseball teams. F. L. Steiner, of the 
concern, accompanied by his son, will depart 
June 20 for St. Paul and Minneapolis. 












June 11, 





i 


William Rigers, formerly watchmaker for 
Starr & Moss, 3657 Germantown Ave., has 
gone into business for himself at 707 Wal- 
nut St. 

Nathan Cooper, of Cooper Bros., whole- 
salers and manufacturers at 711 Sansom St., 
has returned from a week’s visit to Wash- 
ington. 

Victor Rowan has become associated with 
his father, J. E. Rowan, well-known retail 
jeweler, at the latter’s new store, on Lan- 
caster Ave. 

M. K. Laudenslager, Souderton, Pa., and 
B. C. Foster, Bristol, Pa., were among the 
retailers calling at H. O. Hurlburt Sons 
during the week. 

Frederick Albert Sauter, retailer at 2715 
Girard Ave., has returned from an automo- 
bile trip through Pennsylvania with his 
family, which was a pleasant one despite 
the rainy weather encountered. 

The George E. Ridge Co., retailers at 
Bordentown, N. J., is making extensive 
improvements and alterations to its store 
which will result in much more store space 
and opportunity for more effective displays. 

Max E. Gordon was no sooner back from 
Providence than he began packing up for a 
trip to Newark, where as chairman of 
finance of the Independent Order of B’rith 
Sholom he was one of the leading figures 
at the annual convention of the order. 

The Summer mid-week half day closing 
schedules have gone into effect among Phila- 
deiphia retailers, each section of the city 
choosing its own day. In the Kensington 
district Wednesday afternoons have been 
selected, in Germantown Thursday, while 
in south and west Philadelphia it’s a sort 
of go-as-you-please arrangement. 

Dayton W. Laubach, retailer at 7038-7046 
Woodland Ave., against whom an involun- 
lary petition in bankruptcy has been filed 
by one Philadelphia and two New York 
creditors in the United States District Court 
here, has sent a letter to all his creditors, 
aking for an extension and intimating that 
if the bankruptcy proceedings are called off, 
a satisfactory composition might be ar- 
ranged. Just what terms are to be offered 
's not known, neither is the feeling of the 
creditors toward the proposition. The cred- 
tors who filed the petition are Jos. Bechtel 
& Co., wholesale jewelry and watch mate- 
tials, Sansom St., and Alberts & Kutzman 
and the Bruner Watch Co., New York. 
Mr. Laubach has been a retailer for over 
4 score of years and announcement of his 
difficulties came as a surprise to the trade 
in Philadelphia. 

E. J. Hertz, retailer on S. 13th St., below 
Chestnut St., promises several surprises to 
the complainant if the suit filed against him 
ty Alverda Gillespie, of 318 S. Broad St., 
‘0 recover $2,600, alleged value of three 
"ings, sold to him and claimed to have been 
stolen from her, ever comes to trial. Mr. 
Herte’s Story of the transaction as told to 
‘ representative of THe JeEwELERs’ Circu- 
ri differs materially in essential points 
tom that of the complainant as told in the 
Papers filed in the suit. According to his 
_ so far as he was concerned the trans- 
‘tion was one that any jeweler might make 
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in the ,ordinary course of business and is 
justified legally and ethically. He says that 


his purchase of the rings was made to ac- — 


commodate a man who had been a customer 
for some time and that their value was far 
below that claimed by the alleged owner, 
who is now suing. In this respect it is 
claimed that Mr. Hertz is sustained by the 
wholesaler on Sansom St., who purchased 
them from him. 

Two long established wholesale jewelry 
firms on S. 8th St. will be forced to change 
locations as the result of the sale of the 
five-story building at No. 122-124. The 
building is to be remodeled and new fronts 
put in for store purposes, according to the 
new owners, the notices being accompanied 
by the usual notice of an increase in rentals. 
As a result J. F. Blisard & Co. have ob- 
tained a new location at 132 S. 8th St. and 
are having that building altered and re- 
modeled for their purposes. While the 
building is not a new one, it lends itself 
well for wholesale jewelry purposes, having 
a front well adapted for display windows 
and with much more space than in the 
present location, where the firm has been 
established for fully 10 years. As the new 
location, which is expected to be ready for 
occupancy about July, 1, is only four doors 
south from the present store, the trade will 
not have to travel far. Matz & Co., the 
other occupants of 122-24, have not yet de- 
cided upon a new location, but have several 
places under consideration. 











The John M. Roberts & Son Co. expect to 
begin the work of erecting their new jewelry 
house very shortly. The time for building 
advantageously is said to be fast’ approaching. 

Emanuel Grafner, who attended the whole- 
sale jewelers’ convention at Providence, 
R. IL, last week, left there Wednesday for 
Philadelphia to be present at the commence- 
ment exercises at the school from which 
Miss Alice Grafner graduated. Mr. Grafner 
who is the head of the Grafner Bros., was 
joined in the east by Mrs, Grafner. 

The silver cup offered to the winner: of 
the membership contest conducted by the 
Retail Credit Men’s Association was won by 
Miss Nettie E. Imbrie, the cup being pre- 
sented to her by W. B. McConnell, of 
Pittsburgh, a director of the national asso- 
ciation. Miss Imbrie won against all male 
contenders. The cup was presented at a 
meeting of the association members at the 
Rittenhouse in the East End, the uptown 
gathering being arranged in honor of the 
merchants of that section of the city. 

J. Alexander Hardy, of the Hardy & 
Hayes Co., and other Pittsburgh business 
men appeared before Pittsburgh council last 
week in presenting the Morse-Burchfield 
rapid transit plan to the members of council 
for action. It is desired that a subway and 
elevated railroad be built to take care of 
Pittsburgh’s traffic needs and to provide for 
parking and flood problems. Mr. Hardy is 


one of the leaders of the organization back 
of the propositions and contends that some- 
thing must be done to help conditions in 
Pittsburgh, 
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E. B. Keller, with E. H. Keller, spent 
several days in Philadelphia last week on 
business, 

W. F. Sellers and Thomas J. Apryle, of 
W. F. Sellers & Co., Altoona, Pa., were 
recent visitors to Lancaster, 

F, A. Wheeler, of the traveling sales 
force of the Non-Retailing Co., is on a busi- 
ness trip to the south, at the end of which 
he and his wife will go to California on a 
two months’ pleasure trip. 

Traveling salesmen should observe that 
the closing hours for Lancaster’s stores dur- 
ing the Summer, now in effect, are: Open- 
ing at 8 a, M. and closing at 5 p. M., and 
closing at 12 noon on Thursdays on and 
after July 10. 

Wilber P, Watson, Cameron, W. Va., a 
student of the Bowman Technical School in 
1912, last week brought to the school as 
students his nephew, Blair Watson, of 
Cameron, and John Timmons, of the same 
place. They came by automobile, and with 
them was young Watson’s father, Frank J. 
Watson, and Henry T. Carpenter, of 
Moundsville, W. Va, a former student. 
Mrs, Edith Coleman, Bareville, Pa.; Leroy 
Futer, Lancaster; C. O. Snow, Springfield, 
O., and Leon H. Mayo, Pittsburgh, enrolled 
at the school last week. Ernest W. Cuth- 
bert, of Ridgeway, Pa., has finished a course 
and taken a position in Waynesboro; Pa., 
with the Landis Engineering Co., a clock 
firm, 











The regular monthly meeting of the 
Rochester Retail Jewelers’ Association will 
be held Thursday, June 12, at Tyler’s Inn, 
Pittsford. Members will motor out direct 
to the hotel for dinner at 6:30 Pp. m. 
Hugh F. Short, an alert night watchman 
of the commercial building on State and 
Market Sts., prevented the getaway of a 
window breaker last Wednesday night. 
Short had found the man in the building 
and ordered him out. Later he heard the 
sound of broken glass and when he went 
to the entrance, he saw a man running into 
Market St. Short gave chase and follow- 
ing through Mill St. to Corinthian St., he 
caught up with the fellow and started a 
struggle, while calling to a passing motorist 
to get the police. The man was arrested 
and gave his name as Mayfield. He 
said that he had recently came here and was 
stopping at the Mission on Front St. Upon 
investigation it was found that the man had 
broken the large plate glass window in 
Marks & Abramson’s jewelry store and had 
filled his pockets with necklaces, la vallieres 
and cuff links, taken from the display in 
the window. While the man was running 
down Market St. he threw handfuls of 
jewelry in the street, some of it was found 
and returned to the jewelers. Some was 
found in his pocket. Haskell H. Marks and 
Jack Abramson, proprietors of the store, 
report that the loss is estimated at $200. 
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The Month of Brides 
The Month of Graduates 
The Month of Anniversaries 


—The Month of 
Navarre Pearls 


UNE is indeed the month of—Navarre 
Pearls! Jewelers everywhere are find- 
ing a strong demand for these lovely 
Navarre Pearl ad- indestructible gems. 


vertising appears 

ane gp a. The beauty of the pearls themselves ; 
zines: their perfect finish and graduation ; the 
— dainty jewel cases in which they come; 
Red Book . and the permanent guarantee with each 


Cosmopolitan 


a strand of Navarre Pearls— all these 
International points mean more sales. 
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Navarre Pearls are rapidly gaining favor 
everywhere, through their own merit and our 
sustained advertising campaign in big national 
magazines, in rotogravure sections and in hun- 
dreds ot local newspapers. 
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Only one jeweler to a town gets the benefit ! 

We give him the exclusive right to show 

Navarre Pearls. He is free from competitive 

Ny fo a od price cutting. And the demand for Navarre 


we run an advertising Pearls is constantly bringing new customers 

campaign throughout the to his store 

year, over his a" P 
nse. This . s sails . . 

“heme -sown” advertising Would you like this sales-building line in 


means a perfect tie-up be- your store? Write or wire and an executive 
tween our national adver- f nye <1 call 
tising and the jeweler. of our organization will call. 
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Blauer-Goldstone Co., Inc. 


Importers and Sole Distributors of Navarre Pearls 
(Established 1866) 


5 NORTH WABASH AVE., CHICAGO 
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Chicago Notes 





Clarence Thompson, of Jos. Fahys & Co., 
recently returned from a 10 days’ business 
trip through the east. 

Victor F. Leseritz, pearl importer, Re- 
liance building, left last week on a short 
business trip through Illinois. 

E. A. Moore, of the R. F. Simmons Co., 
returned from Kansas City last week, where 
he attended the Shrine convention. 

Wm. McQuillin, of Jacob Mehrlust, New 
York, called on the trade in Chicago last 
week on his way to the middle west. 

D. N. Jacoby, of the Providence Stock 
Co. passed a few days in Chicago last week 
on his way home from the Pacific Coast. 

Leo Wechter, of the Illinois Watch Case 
Co., Elgin, Ill., passed the past week in 
Chicago calling on the trade and visiting 
at their local office. 

Louis H. Green, Chicago manager for the 
Charles E. Hancock Co., left recently on a 
10 days’ businees trip through the east in the 
interest of this firm. 

Raymond M. Clark, middle west repre- 
sentative for the Waltham Watch Co., spent 
the past week in Chicago visiting the local 
office en route to Indiana. 

F. E. Bleuher, of the Wm. L. Gilbert 
Clock Co., returned from Kansas City last 
week, where he attended the Shrine con- 
vention and visited the trade. 

M. Iralson, diamond broker located in the 
Columbus Memorial building, returned re- 
cently from the south, where he spent sev- 
eral weeks calling on the trade. 

Al Moss, representing the J. J. White 
Mfg. Co., returned last week from the Pa- 
cific Coast, where he has been calling on 
the trade for the past six weeks. 

In order to keep in line with their in- 
creasing business Kansteiner & Nathanson, 
Kesner building, have installed two watch- 
makers to their watch repair department. 

R. J. Hillinger, of R. J. Hillinger & €o., 
Silversmith building, is confined to his home 
om account of illness, and is not expected 
back to the office for at least another week. 

William Penfold, representing the F. A. 
Sadler Co., returned this week from Kansas 
City and St. Louis, where he attended the 

hrine convention and called on the trade. 

E. T. Williams, representing Despres, 
Bridges & Noel, left last week to motor to 
Florida, where he will spend a week with 
his family before bringing them back to 

icago, 

E D. Gallagher, J. H. Ralston and M. H. 
Nathan, representing Despres, Bridges & 
Noel, have rettirned to Chicago from their 
nal trips of the season and will remain 








here for about eight weeks before starting 
out again. 

Fred Whitney, of The Hadley Co., re- 
turned last week from Providence where 
he attended the convention of the National 
Wholesale Jewelers’ Association, and visited 
at the factory. 

H. H. Schmith, Pontiac, Ill., accompanied 
by Mrs. Schmith, were in Chicago last week 
visiting the markets. Mr. and Mrs. Schmith 
recently returned from an extended trip to 
the Pacific Coast. 

C. Safranski recently opened a retail 
jewelry store at 5017 West Chicago Ave., 
under the name of the Chila Jewelers’. Mr. 
Safranski formerly was a watchmaker for 
I. P. Tyrakowski & Son. 

The S. & S. Jewelry Co., jewelry jobbers, 
have removed their business from 1635 
Pratt boulevard, to the 10th floor of the 
Reliance building, where they have secured 
more centrally located quarters. 

F. L. Cundiff, secretary-treasurer of K. 
Falkenberg, Inc., Walla Walla, Wash., 
spent a few days in Chicago last week look- 
ing over markets and visiting with friends 
on his way to New York and the east. 

Al. Burton Hall, third vice-president of 
the International Silver Co., spent a day 
last week at the Chicago office of this con- 
cern on his way to New York after pass- 
ing several weeks on the Pacific Coast. 

J. Seiden recently purchased the retail 
jewelry business of Robert Schroeter, located 
at 6950 Stoney Island Ave. Mr. Seiden is 
a watchmaker by trade and formerly was 
connected with Alter & Co., of this city. 

C. H. Alborn, president of the Standard 
Calibre Co., returned to Chicago last week 
from a two months’ tour of the principal 
countries of Europe. Mr. Alborn returned 
on the Aquitama and spent a few days in 
New York visiting at the home office of 
the concern. 

C. O. Dobra, Chicago manager for Riley 
& French, will return to Chicago this week 
from Providence, where he spent the past 
week attending the convention of the Na- 
tional Wholesale Jewelers’ Association, and 
visiting the factory at North Attleboro. 

Byron A. Tucker, recently engaged in 
business for himself as a designer of fine 
jewelry. Mr. Tucker has secured desirable 
quarters in suite 1003 Reliance building, 32 
N. State St. He is well known to the trade 
in Chicago, having been connected with sev- 
eral of the large manufacturing houses in 
this city. 

The executive offices of Olsen & Ebann, 
located on the fourth floor of the Republic 
building, were beautifully decorated on 
Tuesday of last week with large bouquets 


and baskets of flowers, the occasion being 
their 17th anniversary. Employes presented 
the firm with 17 bouquets in honor of their 
slogan, 17 stores in 17 cities in 17 years. 

Frank Nerad, 1852 Blue Island Ave., re- 
cently purchased the retail jewelry business 
of Charles W. Schroeder, located at 5203% 
W. 25th St., Cicero, Ill. Mr. Nerad will 
operate this business in connection with his 
other two retail stores. Mr. Schroeder will 
leave shortly on an extended vacation trip, 
and upon his return to Chicago will open 
another store. 

I. W. Pope, of Omaha, Nebr., has asso- 
ciated himself with Despres, Bridges & Noel, 
of Chicago, and will represent this concern 
after July 1 in Wyoming, Oklahoma, Kansas 
and Nebraska, succeeding Charles Adams, 
who recently resigned his position. Mr. 
Pope is well known throughout the terri- 
tory, and has formerly been connected with 
several of the large jobbing houses in the 
middle west. 

The trade in Chicago were shocked last 
week when they learned of the sudden death 
of FE. A. Dorrance. Al. Dorrance, as he 
was known to his friends, passed away sud- 
denly at his home in Duluth from pneu- 
monia, on Saturday, May 31, and his re- 
mains were shipped to Antioch, Ill, for 
burial on Monday, June 2. For many years 
Mr. Dorrance was associated with Simons 
Bros. Co., of Philadelphia, as their Chi- 
cago manager, and resigned from this posi- 
tion a few years ago to connect with the 
Quaker Oats Co., of Duluth, with whom he 
was associated at the time of his death. 

A. M. Hirsh has opened his third retail 
jewelry store in the new Southmoor Hotel 
building, 67th and Stoney Island Ave. This 
new business will be known as the South- 
moor Jewelry Shoppe. All new and modern 
mahogany fixtures have been installed and 
no expense has been spared to make this 
store one of the finest on the south side 
of the city. K. C. Breyman, who has been 
associated with Mr. Hirsh at his store at 
3870 Cottage Grove Ave. for the past year 
and a half, has been placed in charge. Mr. 
Hirsh also operates a store at 7507 Cottage 
Grove Ave., under the name of Hirsh & 
Elliott. Although the Southmoor store is 
now open for business the grand opening 
will not take place until the hotel opens on 
July 1. 

Mrs. A. L. Williams, of A. L. Williams 
& Co., returned last week from Moline, IIL, 
where she went as a delegate of the Seward 
Women’s Club, to attend the convention of 
the Illinois Federation of Women’s Clubs. 





(Continued on page 118) 
















































Chicago Notes 


(Continued from page 117) 








Sefore returning to Chicago Mrs. Williams 
visited friends in various cities of Lllinois. 

W. G. Grimes, Chicago representative for 
L. Lewitt & Co., returned last week from a 
10-day trip through the middle west. 

J. Lucius Taylor, Heyworth building, ac- 
companied by Mrs. Taylor, left Tuesday for 
Hackensack, Minn., to spend about six weeks 
fishing and resting. 

Henry Urner, treasurer of the Queen City 
Silver Co., spent several days in Chicago 
last week visiting with Hugh E. King, their 
Chicago representative. 

Franklin Haley, of A. I. Hall & Son, San 
Francisco, Cal., spent a few days in Chicago 
last week en route home from Kansas City, 
where he attended the Shrine convention. 

The trustee of the bankrupt estate of 
M. Rabinowitz, 3202 W. Harrison St., re- 
ports that $390 was realized from the sale of 
the assets, and that the amount is about suf- 
ficient to pay taxes and other preferred 
claims, leaving nothing to the creditors. 

Among the visitors in Chicago last week 
calling on the markets were: Henry Basse 
and wife, Quincy, Ill.; W. D. Hoover, Gib- 
son City, Ill.; William Hellerud, Davenport, 
Ill.; J. W. Hoffmeister, of J. W. Hoffmeister 
& Co., Grinnell, Ia., and Robert Kiep, Joliet, 
Ill. 

Charles Garlick has associated himself 
with Jos. J. Cleary, of Newark, manufac- 
turer of rings and mountings, whom he will 
represent in Chicago in connection with his 
other lines. Mr. Garlick makes his head- 
quarters on the seventh floor of the Goddard 
building. 

Wm. S. Olsen & Co. is the name of a new 
concern located on the 8th floor of the Co- 
lumbus Memorial building, 31 N. State St. 
This firm will conduct an instalment jewelry 
business. William S. Olsen, who has been 
associated with H. Kaplan & Co. for a num- 
ber of years, is the principal member of the 
concern. 

Oscar Wurlitzer, who has been in the re- 
tail jewelry business at 1531 N. Clark St. 
for a number of years, recently sold out his 
business to Peter Simon. Mr. Simon for- 
merly was connected with C. D. Peacock, 
Inc. Mr. Wurlitzer expects to leave with 
his wife for an extended tour of the country 
very soon and upon his return to Chicago 
may re-engage in the business. 

Robert Slade, Jr., of Slade, Tenney & 
Weadly, is making a short business trip to 
Montana. Jos. Carr, representative for 
Slade, Tenney & Weadly, accompanied by 
his wife, is making a motor trip through 
the east, stopping off at Portsmouth, O., 
for a week to visit his father, John F. Carr, 
retail jeweler of that city. Mr. Carr ex- 
pects to be gone for a month. 

Henry Swirczynski and Harold Prey, both 
11 years of age, were placed in the Juvenile 
Home last week on account of participating 
in the burglaries at the store of the Hankan 
Jewelry & Graphophone Co., 2209 W. 22nd 
St., and the Lorenz Jewelry Co., 2332 W. 
Roosevelt Road. The boys were found living 
in a box car at 18th and Western Ave., and 
confessed breaking open the doors of these 
stores for John Kush, a 15-year-old boy, 
whom they claim sleeps in an alley at 18th 
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and Western Ave. The Pinkertons are 
combing that district in the hopes of finding 
Kush. : 

The members of the Jewelers’ Credit 
Men’s Association enjoyed an ali-day golf 
outing at Edgebrook Club last Friday—18 
holes were played in the morning and 18 
holes were played in the afternoon. The 
party assembled at the club at 8:30 in the 
morning. At noon the entire party were 
guests of F. E. Dean, credit manager of the 
Associated Silver Co., at his beautiful home, 
which is located across from the Edgebrook 
Club. Luncheon was served, and after a 
short visit they returned to the course for 
the second 18-hole game. At dinner, which 
was served at the club, the winner of the 
silver basket, offered by Louis Goldman, of 
Krauss, Goldman & Allshouse, was an- 
nounced, and Francis Healy was awarded 
the prize in the blind bogey event, his net 
score being 85. The following men attended 
the outing: S. C. Lund, of A. C. Becken & 
Co.; F. E. Dean, Associated Silver Co. ; Louis 
Goldman and F. V. Healy, Krauss, Goldman 
& Allshouse; F. B. Hovey, National Jewel- 
ers Board of Trade; A. F. Long, Benj. Allen 
& Co.; Mr. Price, Norris, Alister-Ball Co.; 
R. C. Wolf, C. & E. Marshall Co.; L. E. 
Bowlby, Waterman Pen Co.; Mr. Sullivan, 
Wahl Co.; C. Swanson, Kuehl Clock Co.; 
Mr. Tybar, J. R. Wood & Son; H. Hirsch, 
A. Hirsch & Co.; M. M. Hart, Hart Jewelry 
Co., and George FE. Herring, Associated Sil- 
ver Co. 











Mrs. H. 
recently, 

John Stockmyer has recently opened a new 
jewelry store at Gardner, Kans. 


Elmer Gardhouse has_ purchased the 
Vaughan Jewelry Co., at Palmyra, Mo. 

A. E. Smith, a jeweler of Minneapolis, 
Kans., has sold his store to Stephens & 
Levitt. 

J. L. Kirkpatrick, formerly in the jewelry 
business in Albuquerque, New Mex., has 
opened a jewelry store in St. John, Kans. 

O. L. Hinrichs, southern representative 
for Tavannes watches, who resides in 
Kansas City, has moved to 4740 Oak St. 

John Gallidini, of the Meyer Jewelry Co., 
who has been seriously ill for some time, is 
very much improved and able to be back at 
work. 

Fred Doller, jewelry engraver in the 
Boley building at 12th and Walnut Sts., 
was initiated into the Shrine the week of 
May 26. 

C. E. Conklin, of Chanute, Kans., has in- 
stalled a new modern front in his jewelry 
store which adds greatly to the appearance 
of the establishment. 

Mr. Jansen, who is a watchmaker for 
A. G. Norris, of Florence, Kans., was in 
Kansas City recently to have some special 
instructions in stone setting, 

Eugene A, Kiger, of the C. A. Kiger Co., 
returned June 1, from a six weeks’ trip in 
Europe where he went on a special trade 
trip and to study the diamond situation. 

A. C. Olson has purchased a one-half 
interest in the jewelry store of Munter & 
Carlson, Lindsborg, Kans. The new firm 


CIRCULAR 


June 11, 1924, 





will be under the name of Carlson & Olson, 


Otto Knaul and V, G. Cuthbert, of the 
Knaul-Cuthbert-Munn Jewelry Co., finished 
their trips out through the territory and re. 
turned to Kansas City in time for the Shrine 
convention, 

The Craven’s Diamond Shop at 6 E. 11th 
St. has recently been remodeled and re- 
decorated. Five new wall cases have been 
put up and a diamond room built into the 
front of the room. 

Among the dealers who have been jn 
Kansas City recently are: E. W. Davis, 
Fillmore, Mo.; John L. Sugg, Harrison, 
Ark.; Edward Vail, Wichita, Kans., and 
Harry E. Kimber, of Excelsior Springs, 
Mo. 

E. E. Gorsline, Peabody, Kans., is adver- 
tising a closing out sale at which his stock 
and the fixtures in the store will be sold, 
Mr. Gorsline has been in the -jewelry busi- 
ness for the past four years and has decided 
to retire from that line of trade. 

The Heiser Jewelry Co., Hannibal, Mo, 
had the show windows of the store smashed 
recently and goods valued from $400 to $500 
stolen Very fortunately an arrest was 
made which was followed by a confession 
and a recovery of the stolen property. 

John R. Woolf, who has been a salesman 
for the past 10 years for Edwards-Ludwig- 
Fuller Jewelry Co., covering the Oklahoma 
territory, has resigned in order to enter the 
insurance business. Mr, Woolf is now with 
the Mutual Benefit Life Insurance Co. 

Frank Kassel, manufacturing jeweler of 
Kansas City, Kans., has been elected vice- 
president of the Merchants Association, com- 
posed of all the merchants on Minnesota 
Ave. The primary purpose of this organiza- 
ticn is to bring more trade to Kansas City, 
Kans. 

Ross D. Rainsburg, jewelry buyer for the 
C. A. Kiger Co., returned from a trip to 
New York June 1. Mr. Rainsburg had 
gone to New York to meet C. A. Kiger, 
who returned from Holland, May 19, after 
a trip in Europe in the interests of the dia- 
mond department. Mr. Kiger and Mr. 
Rainsburg spent about three weeks in eastern 
markets. 

The wholesale houses held “Open House” 
for the dealers as they came for the Shrine. 
convention, Many retailers had most attrac- 
tive windows featuring the Shrine emblems 
and colors. One of these was that of the 
Jaccard Jewelry Co. In the center of the 
window was a small body of water, the 
oasis, surrounded by miniature camels and 
Shriners. Near by was a group of small 
palm trees. At each side of this oasis were 
arranged novelties such as silver flasks, belt 
buckles, souvenir spoons, military brushes, 
silver letter openers, ash trays, etc. 








Business Troubles 


I. Stutzman, Winfield, Kans., has assigned 
for the benefit of creditors. 

An involuntary petition in bankruptcy has 
been filed against R, H. Herr, Wauchula, 
Fla. 

A voluntary petition in bankruptcy has 
been filed by D. M. Moore, Brownsville, 
Tenn, 

An involuntary petition in bankruptcy has 
been filed against D. W. Laubach, Philadel- 
phia, Pa, 
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F. E. Kiehl, of the F. H. Noble & Co., 
Chicago manufacturers of jewelry findings, 
called on the wholesalers of Milwaukee dur- 
ing the past week. 

Arthur Heaps, retail jeweler of Pardee- 
ville, Wis., called at the offices of the Mil- 
waukee jewelry jobbers and manufacturers, 
while in the city to call for a new automo- 
bile. 

Mrs. V. K. Holbrook, head of the office 
force of the National Jewelers’ Supply Co., 
Milwaukee, has been suffering from a very 
bad cold during the past week, but is now 
on the road to recovery. 

B. M. Holmes, window display manager 
for David Goldman, Inc., Milwaukee jewel- 
ers, has returned from a business trip to 
Chicago, where he acquired new window 
display novelties, to be used in unique ar- 
rangements to be featured in the Goldman 
windows during the coming weeks. 

Several officials and employes of the Re- 
liance Silver Co., Milwaukee, attended the 
recent wedding of Frank Grieger, step- 
brother to Ed. M. Wals, secretary and treas- 
urer of the company, to Miss Barbara 
Schallock. Arthur Glassner, head of the 
shipping department of the Reliance com- 
pany, acted as best man at the ceremony. 

Frederick Theleman, Jr., nine-year-old 
sn of Fred J. Theleman, Milwaukee 
jewelry manufacturer, is convalescing at 
Trinity Hospital, Milwauke, after an opera- 
tion for appendicitis. The little fellow’s 
condition was serious for a while, the ap- 
pendix having burst, but surgical skill has 
saved his life, according to latest reports 
from the hospital. 

Henry Derus, traveling sales representa- 
tive of the O. H. Bingenheimer Co., Mil- 
waukee jewelry jobbers, is traveling through 
the northern Wisconsin and Upper Michi- 
gan territory of the company, and reports 
business as picking up with the retailers of 
that section. Orders being sent in by Mr. 
Derus to the headquarters of the company 
at Milwaukee, indicate that jewelers are re- 
plenishing their stocks of all items at the 
present time. 

E. J. Rohn, jeweler at 252 3rd St., Mil- 
waukee, has a counterfeit Federal reserve 
note on his hands, but fortunately suffered 
no loss in its acquisition. A stranger en- 
tered the Rohn store and attempted to pass 
the bill. Not happening to have the change 
in the store, Mr. Rohn accommodatingly 
walked across the street to the Second Ward 
Savings Bank to get the proper change, and 
there learned that the bill was worthless. 
Vhen he returned to the store the stranger 
had fled, 

C. W. Uffenbeck, for the past four years 
ine of a jewelry store at Fond du Lac, 
"is. has announced the opening of a new 
‘tore at 105 S. Main St. at that city. Prior 
‘9 reopening in business, Mr. Uffenbeck 
made an extensive buying trip to Chicago, 
Which resulted in the purchase of an entirely 
re stock for the new establishment. At 
‘€ new store the jeweler will sell high- 
grade merchandise and will repair watches, 
‘mploying the same business methods and 
Policies as those which obtained at the for- 
mer location, 
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Jewelers and other merchants of Racine, 
Wis., have fired the first gun in what prom- 
ises to be a determined battle to make Wis- 
consin a better State to deal in, by passing 
resolutions against the practice of some mer- 
chants of staging lotteries, or conduct con- 
tests of various kinds as a means of stimu- 
lating their business, in direct violation of 
the Wisconsin trading stamp law. Copies 
of the resolution have been distributed 
among the various merchants of the city, by 
the Retail Division of the Racine Associa- 
tion of Commerce, and a copy has also been 
sent to the district attorney. 

Silver week was fittingly observed at the 
Bunde & Upmeyer retail jewelry store in 
the Plankington Arcade, Milwaukee, through 
exceptionally attractive window displays, as 


well as through newspaper advertising. The_ 


newspaper ads, carried in all the leading 
papers of the city, particularly stressed the 
significance of sterling silverware for the 
bride and for the girl graduate. The Bunde 
& Upmeyer store has made it a matter of 
undeviating policy, to co-operate with every 
worthy national or local campaign of this 
sort, and its contribution to the promo- 
tional activities of the week always. arouses 
favorable comment. 

Louis Burmeister, widely known through- 
out the jewelry circles of Wisconsin through 
his long and faithful affiliation with the 
E. H. Warnke Co., manufacturing jewelers 
of Milwaukee, was one of the several lead- 
ing philatellists of Milwaukee who were in- 
strumental in bringing to the city the in- 
ternationally famous prize-winning collection 
of rare postage stamps which was on ex- 
hibition in the Milwaukee Public Museum 
for a week beginning June 6. The collec- 
tion was America’s entry in the international 
philatelic exhibition in. London. It is al- 
most priceless, and is carefully guarded 
wherever it is placed on exhibition. 

One of the events of the week among the 
Milwaukee jewelry jobbers was the visit 
of I. B. Miller, of the Brun-Mill Co., Pitts- 
field, Ill. Mr. Miller, who is now selling 
cigarette cases exclusively, is one of the old- 
est jewelry salesmen on the road, having 
called on wholesale and retail jewelers of 
the country for the past 37 years. His 
periodical visits to Milwaukee are always 
something of an event, due to the close 
friendship that has been formed between him 
and some of the veteran jobbers of the 
city. Incidentally, Mr. Miller reports that 
business in the central west has shown a 
marked improvement during the nast 10 
days, according to the testimony of his vari- 
ous accounts. 

With general business picking up in the 
Wisconsin territory, retail jewelers from all 
parts of the State calling at the salesrooms 
of the Milwaukee jewelry jobbers are in- 
creasing in number, and are placing larger 
orders than for some time past. Among 
the Wisconsin jewelers who called at the 
Milwaukee wholesale establishments during 
the past week are Amidon Bros., Hartford, 
Wis.: Schneider Bros., Burlington, Wis.; 
Wiegand Bros., Racine, Wis.: Mrs. F. A. 
Estberg, Waukesha, Wis.; L. Cohn, Racine, 
Wis.; F. M. Karst, Racine, Wis.; Tom 
Bruhy, West Bend, Wis.; William F. Not- 
bohm, Oconomowoc, Wis.; William Liule- 
vich, Racine, Wis., and Arthur Heaps, 
Pardeeville, Wis. 
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Edwin J. Spaeth, retail jeweler on Fond 
du Lac Ave., Milwaukee, has returned to 
his prosperous store in the northwest side, 
after a short honeymoon with his bride, for- 
merly Miss Mildred Capella, of Milwaukee. 
The young couple were married in Chicago, 
and from there made a short trip through 
the scenic beauty spots of the iake shore. 
Mr. Spaeth is one of Milwaukee’s enterpris- 
ing young jewelers, having only recently 
opened the store in the heart of one of the 
most rapidly developing sections of the city. 
Prior to going into business for himself, 
he was affiliated with the wholesale jewelry 
concern of Boszhardt-Possin Co., Mil- 
waukee, and is widely known throughout 
the jewelry circles of the State. 

Jewelers of Watertown, Wis., have been 
warned to be on the alert for a clever 
swindler, who employs a new variation of 
an old method, and who has been operating 
in a number of Wisconsin cities. He enters 
the store during mid-week, usually accom- 
panied by a small girl or a woman, and 
selects certain articles, valued at from $10 
to $20. After the selection, he asks that they 
be laid away for him, to be called for after 
he has received his pay check on Saturday. 
At the end of the week he comes in again, 
presents a check for from $40 to $60, takes 
his change and asks that the articles be de- 
livered. When they are delivered the ad- 
dress given is found to be either a vacant 
lot or a church. Because of the nature of 
the game, it is feared that jewelers in this 
vicinity will be victimized if they are not 
previously warned. 

Considerable interest was shown by Mil- 
waukee jewelers in the discussion that was 
aroused by assertions made by Robert C. 
Fay, manager of the sales promotion de- 
partment of La Salle Extension University 
of Chicago, in an address before the Sales 
Managers’ Association of Milwaukee, to the 
effect that a real salesman will scorn a 
salary. It was pointed out by L. G. Ever- 
son, Milwaukee, secretary of the U. C. T., 
that the 1,400 salesmen in and about Mil- 
wauke belonging to his association, stand 
about 90 per cent in favor of a commission 
basis for remuneration. It is the contention 
of these two authorities that good salesmen 
prefer not to have their earning power lim- 
ited by a salary. Others who have taken 
part in the argument, declare that the sales- 
man on a salary has a greater feeling of 
loyalty to the firm. 

Jewelers of Milwaukee are looking for a 
grand rush from the city hall employes to 
the various watch and desk clock depart- 
ments in the vicinity, unless the common 
clock devises some method of financing the 
necessary repairs to the pneumatic clock 
system in the municipal . administration 
building. Newspaper writers have been 
facetiously treating the subject of the city 
hall clock system for weeks, and are now 
sojourning in a writers’ paradise, for the 
whole clock system in the hall, which is 
supposed to provide correct time for every 
room in the building, has been definitely de- 
scribed as “plum busted.” Leaks in the 
pneumatic tube have put every clock in the 
building out of commission, and the commis- 
sioner of public works has bemoaned the 
fact that the $1,800 necessary for repairs 
(almost enough for a new system), are not 
available. 
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Irving Hurd, of Theodore H. Davies & 


Co., Honolulu (T. H.), is on a_ business 
visit to San Francisco. 

William Davidson and his entire staff 
went on a camping and fishing expedition 
over Decoration Day, returning to work on 
June 2. 

Lucien Cerf is making the Eureka trip 
for Mayer & Weinshenk, and Mike Spiro, 
of the same firm, is making a trip covering 
towns in the Fresno Valley. 

After returning from a trip to Sacramento 
and other points in the Valley, Horace H. 
Allen, Coast manager for the Oneida Com- 
munity, Ltd., left for southern California, 

Thomas McCready, sales manager of the 
W. B. Glidden Co., left after Decoration 
Day, for a business trip through northern 
California, a section of the country that has 
suffered much less from lack of rain than 
more southern sections of the State. 

Wholesale jewelers here are much inter- 
ested in the progress toward health of 
Louis C. Koberg, jeweler, of Healdsburg, 
Cal., who was recently reported to be ill, but 
is now understood to have improved some- 
what. 

A. W. Huggins, president of A. I. Hall & 
Son, has been hustling about the territory, in 
spite of the unusually hot weather. Mr. 
Huggins spent a few days down the Pen- 
insula, calling on the trade, and later called 
on customers in Stockton and other Sacra- 
mento Valley points. 

Most of the out-of-town jewelers who 
came to town during the week of Memorial 
Day were on vacation and put off the busi- 
ness of purchasing till later. Among those 
seen in the trade were: Lou L. Trumbly, 
Santa Cruz; Joseph P, Tait, Los Angeles; 
Ernest Mueller, Eureka, and Wm. Jung, of 
W. C, Lean, San Jose. 

S. Bender, formerly of Philadelphia and 
Harrisburg, Pa., came to San Francisco 
about two years ago and opened a small shop 
at 412 Clement St. He had scarcely got 
settled when he found his shop was too 
small for the business he was doing, and has 
moved into a larger and better location at 
938 Clement St. Mr. Bender has a well- 
equipped store. 

Arthur F. Wall, of Wall & Dougherty, 
Honolulu, Past Potentate of the Shrine for 
the Hawaiian Islands, left with the Shriner 
delegation from San Francisco for the 
Shrine convention in Kansas City, where he 
was delegate from the Islands. Mr. Wall, 
who plans to visit several cities after leaving 
the delegation city, is accompanied by his 
daughter, Miss Katherine Wall. 

Theodore Huggins has become Pacific 
Coast manager to J. R. Wood & Sons, dia- 
mond cutters and wedding ring makers of 
New York, with headquarters in the Ex- 
aminer building, 3rd and Market Sts., San 
Francisco. Mr. Huggins, who from the lo- 
cal office will conduct the sales activities of 
the concern in the States of California, Ore- 
gon, Washington and Nevada, is widely 
known in the jewelry trade and was for- 
merly vice-president and general manager of 
A. I. Hall & Son, Inc., of which his father, 
A. W. Huggins, is president. 

Just back from his annual trip to the fac- 
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tories of the International Silver Co., 
Edward V. Saunders, manager of the Pacific 
Coast Division, called a sales conference of 
all the company’s representatives of the 
Pacific Coast. The conference was held at 
the San Francisco headquarters, in the 
Jewelers’ building, May 26 to 28, inclusive, 
and plans for the Summer campaign were 
discussed. Mr. Saunders presided, and those 
from headquarters attending were: D. L. 
Lumbard, Wm, Meinhardt, T. P. Bennetts, 
E. K. Booth, E. S$. Schroeder and J. K. 
Venable, while representatives from other 
sections of the Coast were: E. M. Bernard, 
E. S. Henry, E. G. Jackson, S. L. Coombs, 
Mrs, Juanita Yennyman, P. H. Thors, J. D. 
Bridges, and I, C, Plate. 








Minneapolis and St. Paul. 





Eugene C. Baxter has moved his estab- 
lishment from 1413 W. Lake St. to 3019% 
Hennepin Ave, 

Harry Lindstrom, Cambridge, Minn., and 
KE, Thielen, Eden Valley, Minn., visited 
Twin City wholesale houses last week. 

Walter Wideman, formerly watchmaker 
for Frank A, Ubel, in St. Paul, has taken a 
position with M. A. Kohen, of Indianapolis. 

Marius Christianson has moved from 1021 
Nicollet Ave. to 1413 W. Lake St. He had 
the jewelry store in which Mr, Lohmer had 
the optical department. 

J. A. Lohmer, optician, of 1021 Nicollet 
\ve., will be in a new place of business July 
1. He has bought “The Jewel Box” at 
1319 4th St., S. E., near the University of 
Minnesota campus, from Miss Evelyn Klee, 
of Fond du Lac, who opened the store a 
year and a half ago. Miss Klee will return 
to Fond du Lac where she learned the 
jewelry business in her father’s store, 

John Westerheim, formerly in the jewelry 
business at Kenyon, Minn., has purchased 
the store and business of Rk. F. Siegrist, at 
942 E. 7th St., St. Paul. R. F. Siegrist is 
one of the veteran St. Paul jewelers. He 
is undecided in his final plans. He plans to 
remain out of the business for some time, 
however, and to get a rest. He was at the 
7th St. address for seven years. Mr. Wester- 
heim has been out of the jewelry business 
for several years. 

J. J. Allin, 2423 Central Ave. N. E.,, 
Minneapolis, is taking part in a huge neigh- 
borhood campaign of the merchants of 
Northeast Minneapolis. Several thousand 
dollars in prizes are put up by the merchants 
in a campaign to induce the people to spend 
their money in the vicinity rather than in 
downtown stores. The campaign was tried 
first a year ago and was followed by a com- 
munity picnic at which 25,000 persons 
registered attendance. A similar picnic is 
to follow this year. Mr. Allin said the cam- 
paign has an unquestioned effect. W. R. 
Helmquist, watchmaker for Mr, Allin for 
eight years, died recently, leaving a wife. 








Jewelers and material jobbers are praising 
the new Tavannes material catalog. They 
say it’s very easy to read and can be under- 
stood and contains complete information 
from all the Tavannes departments. They 
believe that such a catalog helps to give a 
watch a better backing and foundation from 
the service point of view. 
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Carroll E. 
Indianapolis, will sail for 


Sipe, well known retailer of 
London and 
Amsterdam June 28 to buy diamonds jor his 
firm, the J. C. Sipe Co. 

Two officials of the Keystone Watch Case 
Co. were in Indianapolis for a short stay 


recently. They were William Drexmit, 
sales manager, and Oliver Artis, assistant 
manager, 

Eugene O. Collins, Franklin, Ind., called 
on a number of wholesalers during the week. 
Another visitor was ’O, P. Dale, of Dale & 
Son, Martinsville, Ind. Aaron  Pursel, 
Noblesville, Ind., and Frank Haseltine, of 
Ross J. Haseltine & Co., Kokomo, Ind, 
were also in Indianapolis for a short stay. 

Word received in Indianapolis is to the 
effect that the new store being built by 
Ralph Roessler in Marion, Ind., is progress- 
ing rapidly. Mr. Roessler is president of 
the State association. It will be ready for 
occupancy about Aug. 1. The interior is of 
walnut, the front being of marble in Colonial 
design. The show windows are being ar- 
ranged to extend back from the street, and 
making the entire store visible. 

Reginald W. Garstang, secretary of the 
Indiana Retail Jewelers’ Association, has an- 
nounced that approximately 140 retailers 
from over the State will attend the annual 
convention to be held June 29 and 30 and 
July 1 at the South Shore Inn, Lake 
Wawasee, Ind. With the completion of a 
few minor details, the full program for the 
three days will be announced. It will be 
mailed to retailers with the annual year book 
which will be off the press in about two 
weeks. A feature of the meeting this year 
will be a radio program using apparatus 
supplied by a Chicago company. 

The store formerly owned by George S. 
Kern, which was forced into the hands of a 
receiver a short time ago on the petition of 
the Sebel Co., Inc., is being operated as 
the Hamilton Jewelry Co. by Leo Krauss, 
who purchased the store, stock and fixtures 
at the receiver’s sale. M. H. Hamilton has 
been appointed manager by Mr. Krauss, and 
plans are under way to completely remodel 
and enlarge the establishment. It is the idea 
of Mr. Krauss to make the store, which is 
situated in the Kahn building in the heart 
of the downtown district, entirely up-to-date 
in its appointments. A large balcony will 
be constructed over nearly the entire store. 
An optical department will be installed, with 
the remainder of the balcony being used as 
a watch and jewelry repair department and 
office. The National Cash Register Credit 
system will be installed, and a bookkeeping 
department opened. 








A concern in Asuncion, Paraguay, is in 
the market for the purchase of, or an agency 
for, jewelry novelties. The Bureau 0 
Foreign and Domestic Commerce at Wash- 
ington, D. C., or any of its branches, will 
furnish further information, if when writing 
reference is made to File No. 10397. The 
same firm is also looking for watches and 
clocks, and by referring to the same file 
numbers the Bureau will furnish further 
information. 
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Tiffany, Taft, has been spending 
several days in Los Angeles on business, 

| C. Gerde has moved from 1103 W. 23rd 
St. to his new store at 2315 S. Hoover St. 


E. L 


H. |1. Boyajian, 601 Jewelers’ . building, 
has started for a two-months’ trip to New 
York, 

J, fF. Brannon has leased a new store at 
1722 \V. Vernon Ave. and is already occupy- 
ing it, 


C. M. Widess, of Widess Bros., Jewelers’ 
building, is visiting Boston, Providence and 
New York. 

G. L. Kaiser, formerly with Feagans & 
(o,, has taken a position in the gold depart- 
ment of Wright, Campbell & Ginder, 

Gilbert B. Kinsey, of Kinsey & Elliott, 
sent the Memorial Day holidays by taking 
a fishing trip to Santa Catalina Island. 

Herbert L. Gruber, diamond broker in the 
Title Guarantee building, spent Memorial 
Day and the week-end at Catalina Island. 

The McCoy Jewelry Co., Huntington 
Park, is now well settled in its new and 
handsome store and is doing a good business. 

Lieut. i*, J. Leib, official watchmaker for 
the Pacitic Kleet, is confined by illness to 
his quarters on board the repair ship 
Prometheus. 

Harry Anderson, window dresser for 
Brock & Co., was booked to sail from New 
York for London on June 7. He left Los 
Angeles May 22, 

Philip R. Sternberger, traveler for the 
P. D. Walsh Co., is starting on a trip by 
way of San Diego to the Imperial Valley 
aid thence to Arizona, 

Harry N. Wolfe, of the I. Behrstock Co., 

s still confined to a hospital, where he has 
xen for 10 days, suffering from a severe 
case of blood poisoning. 

Ernst I. Strauss, representative of 
Chaifetz & Zolotar, manufacturers of dia- 
mond jewelry, 102 Fulton St., New York, 

‘visiting the trade here. 

_C J. Hase, formerly in business at 
laVerne, a small town about 30 miles east 
ot Los Angeles, has opened a new store at 
23. N, Euclid Ave., Ontario, 

E. J. Smith, of the gold jewelry depart- 
ment of Brock & Co., has met with severe 

fiction in the loss of his mother, with 

thom he has made his home. 

Most of the jewelers in the Jewelers’ 

muilding remained closed on Saturday fol- 

“wing Memorial Day and took advantage 

i the opportunity to go out of town, 

The Slavick Jewelry Co., 427 W. 7th St., 

‘nich does a deferred payment business, 

vl close at 6 Pp. M. on Saturdays during 

tly and August instead of at 9 o’clock as 

it present, 

Montgomery Bros., Brock & Co., and 

“@ans & Co, have united in an agreement 

“remain closed on Saturday, July 5, giving 

employes freedom for three consecutive 

“ys, the 4th, Sth and 6th. 

,. Li O'Neill, Los Angeles representative 

the Alfred H, Bullion Co., San Francisco, 

“*0w located at 626 Metropolitan building, 

“ere he has much larger and more com- 

notions quarters than formerly. 

 F. Davidson, of the Meyer & Talbot 
°, Spent Memorial Day and the week-end 
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following on a motor trip to Big Bear 
Valley. G. G. Voege, manager of the com- 
pany, also motored out of town for a short 
vacation. 

M. B. Clark, of Roessel & Clark, 901 
Brack Shops, has returned from a motor 
trip north as far as the central part of the 
State. He was accompanied by his mother 
and visited friends in Stanislaus county. 
Miss D. Lee has recently taken a position 
with Roessel & Clark. 

James A. Codori, having just concluded a 
successful auction for A. Mueller, Long 
Beach, is now conducting a sale for Mrs. 
Susie N. Witman, Anaheim. He is being 
assisted by J. J. Brady, a well known Pacific 
Coast auctioneer. He will next sell the 
stock of F. M. Bryan, Alhambra, 

Clarence S. Coleman, of the silver depart- 
ment of the Donavan & Seaman’s Co.,, 
motored down to Coronado for the week- 


end. He was accompanied by Mrs. Cole- 
man. While there he rented a cottage for 
July. Mrs, Coleman and their children will 


occupy the cottage during that month and 
Mr. Coleman will go down to see them at 
the week-ends. 

L. S. Nordlinger, vice-president of Brock 
& Co., has received a letter from Mr. Brock 
announcing the arrival of Mr. and Mrs. 
3rock and George C. Brock at Vancouver, 
B. C., from which point they were to start 
on their homeward trip. Their journey so 
far had been very enjoyable. They will 
drive all the way home in their car, visiting 
numerous places of interest on side trips. 

Carl Churchill, of the gold jewelry depart- 
ment of Brock & Co., has just returned from 
a vacation trip of two weeks, during which 
he motored to the Yosemite, Sacramento, 
Oakland and other northern central Cali- 
fornia points. He reports having had a very 
enjoyable outing. Miss Gertrude Tilley, 
head of the silver novelties department of 
the same company, has returned from a 
vacation of a month or more. 


Thomas B. Buchan, superintendent of the 
manufacturing department of Brock & Co., 
has returned from a decidedly interesting 
tour in New Mexico, Arizona, Colorado and 
Nevada. Going to New Mexico by rail- 
road, ke went by motor car with friends to 
Mesa Grande National Park, where he spent 
some time and took many interesting photo- 
graphs. At one point he was able to see 
portions of a!l the four States. 

Meyer T. Levy, chief accountant of the 
FE. Bastheim Co., Elmer Zimmer, of the sales 
force of the same company; Walter Zimmer, 
Los Angeles representative of L. A, Giacobbi 
& Co., and Otto Triphan, of Brock & Co., 
has just returned from what they declare 
was a wonderful motor trip to the Yosemite. 
They are especially enthusiastic over their 
stay at Wawona and at Camp Curry, and 
also over their success in fishing. 

The following out-of-town jewelers have 
been int Los Angeles recentiy: Ethan Allen, 
Santa Paula; W. E. Johnson, Riverside; 
Dr. W. E. Christie, Elsinore; F, M. Rhom- 
berg, Banning; Mrs. M. A. Stalmer, Fuller- 
ton; A, J. Dutton, Anaheim; C. J. McCor- 
mick, Redondo Beach; Geo. B. Bower, 
Upland; C. W. Middleton, Mrs. G. B. Wit- 
man, Pomona; T. S. Lailey, El Monte; E. 
D. Griffin, Azusa; J. B. Rodgers, Pasadena; 
Edgar Wight, Ontario; Chas. E. Perham, 
San Pedro; H. C. Bilger, Venice; Frank 
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Fraiberg, Santa Monica; R. H. Wilson, 


‘Ocean Park; E, T. Stoddard, Whittier, and 


Mr, Slocum, of Smith & Slocum, El Centro. 

J. G. Donavan, president and manager of 
the Donavan & Seamans Co., after a con- 
sultation with the employes of the store, has 
decided to close Saturday afternoons during 
July and August and instead of the eight 
half days in June and September, will allow 
each employe entitled to a vacation four 
full days in addition to his regular vacation. 
The leading dry goods stores are to close all 
day on Saturdays in July and August. 
Some of them have been closing at 1 Pp. M. 
Saturdays the year round, 

The last regular meeting of the Jewelry 
Crafts’ Association was well attended, as. 
usual. Two new members were received, 
L. Jacobson, a watchmaker, and the Richard- 
son Co., manufacturing jewelers, 1240 S. 
Main St. A letter was received from A. 
H. Myhre, Honolulu, asking about prices 
prevailing in southern California. The sub- 
ject of enlarging the scope of the association 
so as to include in its membership jobbers, 
material dealers and others closely associated 
with the crafts was considered, but no defi- 
nite action was taken. There was also some 
talk of segregating the different crafts into 
departments, each to direct its own activities 
subject to the control of the general organi- 
zation, 

About 100 members of the Jewelry Crafts’ 
Association and their friends motored about 
35 miles out ‘into the country beyond 
Calabasas on the Ventura road to Ray 
Vercler’s ranch, May 25, to participate in a 
picnic and barbecue. Mr. Vercler, arrayed 
in the garb of a professional chef, took 
direct charge of the roasting of the beef and 
accomplished the work as no one but an 
expert could do it. In addition to the 
gustatory feast, games, races and contests of 
all sorts were indulged in. A silver loving 
cup donated by the Art Plating Works was 
awarded to the winner of the ladies’ foot 
race. Everybody there pronounced the 
picnic a complete success and came away de- 
termined to attend the next event of the 
kind, 








Pacific Coast Notes 


C. W. Kent, jeweler, of Molalla, Ore., has 
purchased a 5-acre tract just north of the 
city limits, and plans to have a very attrac- 
tive home there. 

The Charles J. Haines store, Rosella Ave., 
Watts, Cal., presented carnations to its cus- 
tomers on Mothers’ Day. The store was 
tastefully decorated for the occasion. 

A. Colitz, who has purchased E. E. 
Barnard’s jewelry store, Los Gatos, did so 
because he spent a Winter in Los Gatos, for 
his health, and liked the Gem City so much 
that he decided to become a permanent resi- 
dent. Mr. Golitz formerly owned and man- 
aged a chain of stores in the east for years. 
He had an accident in 1922, breaking his 
hip, and was ordered later to go west. spe- 
cialists recommending Los Gatos. It is in 
the Santa Cruz Mountains, an easy ride 
from San Francisco, and looks down on the 
Santa Clara Valley. Colitz plans to spe- 
cialize, for one thing, in gifts. 








A. Lefkowitz will open a jewelry store at 
429 N. Liberty St., Winston-Salem, N. C. 
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| Lotus Beads and Earrings to 
18 different colors. 








Light as a feather, with the most exquisite lustre imaginable 
The prettiest bead ever shown. Has a rich satin finish and can be had 
in shades to harmonize with any gown. Will not fade, peel or wash off. 


Complete in box $6.00 For Resi 
Earrings to match $2.00 only 


Genuine Amber Beads $3.00 up. 
- Black Amber Beads $9.00 up. 
“ Wine Color Amber Beads $16.00 up. 
¥ Garnet Beads $10.00 up. 
Coral Beads $2.00 up 
Onyx Beads $66.00 up. 


Fine Genuine Amethyst Facetted cut Beads, 4 by 12, 28 
inches, $150.00. 


Indestructible Pearl beads 16 cents per inch up. 
Wax filled Pearl beads 10 cents per inch up. Jewelers Circular Key. 
Galalith beads 24 to 60 inch, black and fancy colors. 
Birkolite beads, 24 to 28 inch, in red, green, amethyst, amber and topaz 
color. 
Genuine Bohemian, Garnet Brooches, Necklaces, Pend. Earrings, Bracelets. 


TREULICH & KLAAS 


|_ 306 S. Franklin St., seeeniiens Chicago, Il. 


LOTUS EARRINGS LOTUS EARRINGS 
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Telephone Nevins Et 


Attractive Offices and Showrooms 


8. 8. SILVER & CO., Inc. 


DESIGNERS AND MANUFACTURERS OF HIGH GRADE 


CABINET WORK 


For Stores, Offices and Banks 


352-362 Butler Street Brooklyn, N. Y. 




















<p SEND US YOUR SPECIAL ORDERS FOR FSG 
LEMS~ BADGE 











STMT TTT 





| 











DIAMONDS CUT, RECUT AND REPAIRED | 


Our specialty is the prompt and efficient cutting of your difficult and 
ordinary gems in our own factory under the care and supervision 0 
none but experts. Write Usefor References and Prices. 


Emerald Cuts, Marquise Shapes, Pear Shapes, etc. 








NB MEDALS CES 


—>- SCHOOL-COLLEGE-CLASS & FR 
INTERBORO MEDAL&BADGE CO. 123 FIFIEAVE: NEW DRX 








a. R. PEREIRA * © °° (Formerly With Eduard Van Dam) 
Cutters of Diamonds Exclusively ‘ 
105-7 Fulton Street New York City 
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Notes from Ohio 





Chas, E. Brothers & Son, New Comers- 
town, O., jeweler, stricken recently with 
paralysis at his home on River St., is re- 

rted to be in critical condition. 

0. B. Pfouts, associated with the John J. 
Pfouts & Co., which concern recently opened 
a gift and china store separate from its 
jewelry store in Canton, was an East 
Liverpool visitor recently. 

Maurice Fredland, East Liverpool, O., was 
4 visitor in Canton recently, visiting with 
his brother, Jay Fredland, manager of the 
Rubin-Fredland Co., N. Market Ave. The 
latter was formerly identified with the 
jewelry industry in East Liverpool. 

Hood’s, prominent Akron, O., jewelers, 
announce the removal of their store to the 
second floor of the building occupied by 
them for several years at 204 Metropolitan 
building, S. Main St. In the new location 
the store not only has more spacious quarters 
but added facilities, 

Effective July 1, members of the Canton 
Merchants’ Association, with which retail 
jewelers of Canton are affiliated, will close 
their places of business at 5 Pp. M. on week 
days and 6 Pp. M. on Saturdays. Stores are 
now closing at 5.30 on week days and 6 
p, M, on Saturdays, 

June, month of brides and graduation, has 
brought about a decided change for the better 
in the retail jewelry trade in the Akron- 
Canton district, and from present indications 
many of the better stores will do a greater 
volume of business this month than the same 
month a year ago, 

A delegation of Akron retail jewelers, 
headed by C. W. Chamberlain, president of 
the Akron 24 Karat Club, will attend the 
June meeting of the Canton 24 Karat Club. 
[his visit has been planned for several 
months and according to Mr. Chamberlain, 
will be of mutual benefit to both clubs, 

Mr. and Mrs. Irvin J. Sharick, Juneau, 
\laska, are visiting relatives in Ashland, O. 
Mr, Sharick has several brothers and sisters 
m or near Ashland. Mr. Sharick is a 
veteran jeweler. He is in business at 
present in Alaska. He learned the jewelry 
trade of Ralston and Vantilburg before 1870. 

Several hundred Akron merchants includ- 
ing 11 retail jewelers made a very successful 
trade acquaintance trip recently to Wads- 
worth, Creston, Ashland, West Salem and 
Barberton. The purpose of the trip, under 
the auspices of the commerce body, was to 
promote a better understanding between the 
business men of Akron and nearby Ohio 
cities, 

Tom Kendall, prominent Canton jeweler 
and active in Protected Home Circle affairs 
lot many years, was a prominent figure at 
the State convention of the order held in 
Canton recently. Kendall has been head of 
the Canton circle of the organization for 
‘everal years and his store is a gathering 
place for members on many occasions. Sev- 
trl hundred delegates from all over the 
State were extended an invitation by Mr. 
Kendall to visit the store. 

_ Max Greenberg, 46, a prominent jeweler 
n East Youngstown, O., died in his home 
there recently following a week’s illness of 
Smplication of diseases. Born, in Russia, 

ame to America when a young man and 
lived in Connecticut until locating in 
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Youngstown nine years ago. He had been 
in the jewelry business in East Youngstown 
most of the time and had won the confidence 
and esteem of the business associates and 
respect of everyone who knew him. His 
widow and five children survive. 

Plans are going forward for the June 
meeting of the Canton District 24 Karat 
Club, to be held at Bender’s Cafe, Wednes- 
day, June 11. At this time details will be 
outlined for the formation of a Better Busi- 
ness Association in Canton. Jack Moore, 
secretary of this same body in Akron, and 
F. B. Blakemore, secretary of the Canton 
Retail Merchants’ Association, have been in- 
vited to attend this meeting, which, accord- 
ing to officials of the club, will be the biggest 
meeting held in this district for many months, 
Akron club members will attend the session 
as will jewelers from several nearby cities. 

Members of the Canton 24 Karat Club 
this week forced the closing of a transient 
jewelry auction in the downtown business 
section by their combined efforts. The store 
in question started about a month ago and 
had not been open a week until the auction 
flag was displayed and an auction sale of 
cheap merchandise was held afternoon and 
evening. Learning of the situation, officers 
of the Canton club immediately got busy. 
First they took up the issue with the agent 
for the building who at once started ouster 
proceedings against the renter of the store. 
A patron of the auction, according to club 
officials, bought what, it is alleged, was rep- 
resented to be solid silverware and when he 
got it home it was a very cheap grade of 
merchandise. He reported the matter to the 
Jewelers’ Club, who in turn took up the 
matter with Mayor Ball and City Prosecutor 
Miller. The mayor immediately ordered the 
license of the store proprietor be revoked. 
Before the club had time to call on the 
transient merchant, he got wind of the pro- 
ceedings and packed up and vacated the loca- 
tion. Jewelers of Canton believe they have 
scored a real victory and that it will make 
hard sledding in the future for merchants 
of this type. Mayor Ball promised officials 
of the club that no more such licenses will 
be issued through his office and if such are 
demanded, the applicant must go through the 
courts to obtain the license. This means 
that there will be no trouble from this 
source in the future, club officials said. 








Canada Notes 





A. Joly & Co., jewelers, are registered at 
Montreal. 

The jewelry store of Henry Calvert at 
Kaslo, B. C., was robbed of watches and 
rings valued at $600 recently. 

Edward P. Sternberg, joint general man- 
ager of the H. & A. Saunders Co., wholesale 
jewelers, of Toronto, died suddenly on June 
1, aged 40 years. He had been in poor 
health for some time, but had been attending 
to business until the day before his death, 
when he was seized with cerebral hemor- 
rhage. Mr. Sternberg had been associated 
with the wholesale jewelry business since 
boyhood and his conspicuous ability won him 
rapid promotion. He shared the general 
managership of the Saunders company with 
Ralph Raphael, now on his return journey 
from England. He had held the positions 
of president of the Canadian Jewelers’ Asso- 
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ciation and president of the Toronto District 
Jewelers’ Association. He was a’ member 
of the Holy Blossom Synagogue and is sur- 
vived by his widow and two daughters, 
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Several of the retail jewelers in southern 
Indiana towns attended the Democratic 
State convention that was held at Indian- 
apolis on June 4. 

Floyd Nester, of Heinzle & Nester, retail 
jewelers at Boonville, Ind., who was a busi- 
ness visitor in Evansville a few days ago, 
said he believed there would be a marked 
improvement in the jewelry business and 
other retail lines in his town as soon as the 
large coal mines there started operating on 
a better schedule of time. 

Two weeks ago the retail merchants of 
the city had their formal Summer opening 
and the windows of the various jewelry 
dealers looked attractive. Trade was great- 
ly handicapped for the big opening, how- 
ever, because of the bad weather conditions. 

There has been little activity in the mussel 
shell camps along the Ohio, Wabash and 
White Rivers thus far this season because 
of the heavy rains that have fallen and in 
fact the camps have not gotten a good start 
for the Summer thus far, When the weather 
becomes more settled it is believed that there 
will be renewed activity and that many men 
will be employed this year in the getting 
out of shells. Pearl button factories in this 
section have been running on limited time 
only, but with an abundant supply of. shells 
on hand a little later on, it is believed. they 
will be busy and the season’ ahead’ seems 
quite promising for them. Factories at 
Leavenworth, Shoals, Rockport, Grayville, 
Ill., and Mt. Carmel, Ill., are expecting to 
do a big business. Theodore Bitterman, of 
Bitterman Bros., retail jewelers at 204-206 
Main St., Evansville, who has bought -a 
large number of Wabash River pearls in the 
past, believe the pearl season will be quite 
brisk this year, 








Omaha 


B. Mauthe, Des Moines, Ia., is conducting 
a closing out auction. 

The Robinson Jewelry Co. at Ponca, Nebr., 
has been conducting an auction to reduce its 
stock. 

Mr. Lindsey, formerly in the jewelry busi- 
ness in Omaha, where he was known as 
“Lindsey the Jeweler,” died in California 
last week, 

Claude Myers, formerly in the jewelry 
business at Logan, Ia., has taken a position 
as traveling salesman with the Ehlerman 
Bros. Co., Sioux City, Ia. 

A. H. Bachus, Goodland, Kans., and wife 
are taking a vacation in Colorado. They 
motored out, and will motor around in the 
mountains for some weeks. 

Among the out-of-town jewelers who 
were in Omaha during the week were “Tom” 
Trailer, Atlantic, Ia.; J. J. Sindelar, Ho- 
wells, Nebr.; “Ed” Fanske, Pierce, Nebr.; 
Harry Stone, Malvern, Ia. and ‘Fred’ 
Gearheart, Neola, Ia. 




















V. L. Chamberlin, of Pontiac, Mich., was 
in the city on a buying expedition the past 
weck, 

George Wideman, at one time with J, H. 
Ehrlich, has opened a trade watch repair 
shop in the Scherer building. 

The employes of Friedberg’s, Inc., credit 
jewelers, held their annual Spring party in 
the ballroom of the Hotel Tuller recently. 
Dancing was the feature of the evening. 

E. E. Wyse has joined the repair depart- 
ment of Conheims, here. Charles Weikel, 
who formerly held this position, is now 
engaged in the sales end of the business. 


Vizzini Bros. who, for a_ considerable 
time, eccupied quarters in the Liggett build- 
ing, where so many other jewelers are 


housed, have moved to a new and enlarged 
location in the Temple building. 

Ivanhoe Gulliksen, jeweler, on Clay Ave., 
is making ready to pass his Summer vaca- 
tion in Europe. He expects to be gone sev- 
eral weeks. His store, while he is away, 
will be managed by capable assistants. 

H. B. Brown, who is opening a new retail 
jewelry store at 13823 Woodward Ave., in 
the north end of the city, has adopted this 
slogan, “A Little Down Is ’Nuf for Brown.” 
He has installed elaborate fixtures and will 
have a fine appearing store. 

The Luths, Dorweld, Haller Co., have 
been observing “Sterling Silver Week” by 
especially elaborate displays. A large sec- 
tion in the front of their store has been de- 
voted to the occasion. It is well arranged 
and has been attracting considerable atten- 
tion, 

The firm of Wallace & Melms has been 
dissolved and the entire interest of Mr. 
Melms has been taken over by Chas, E. 
Wallace, who will continue the manufacture 
of hand carved wedding rings under the 
name of the Wallace Mfg. Co., at 604 
Sherer building, 115 Grand River, E. 

H. W. Revell, formerly in the jewelry de- 
partment of the Newcomb-Endicott Co. 
here, has moved to Mt. Clemens, a Detroit 
suburb and is now.in the repair department 
of M. L. Green & Son. Mr. Revell has a 
wide acquaintance among Detroit jewelers 
and all wish him success in his new position. 

Hugo Segal, of the Jacob Segal & Co., 
diamond importers, is enjoying a couple of 
weeks’ vacation. Part of the time he will 
pass in Detroit. He expects also to visit 
friends in nearby cities. Jacob Segal, his 
brother, also is passing a few days in Cleve- 
land, and making preparation to leave for 
Europe early in July with Mrs, Segal and 
his son. Herbert Segal won a mid-western 
tennis championship in Chicago recently and 
expects to try for the national championship 
at the interstate tournament to be held in 
Philadelphia in the near future. 

The condition of Harry Dorweld, of 
Luths, Dorweld, Haller Co., wholesale jewel- 
ers in the Liggett building, is not so favor- 
able this week. There is a possibility his 
injured leg may have to be amputated. He 
is putting up a brave fight and everyone 
hopes he yet may escape such a trying 
ordeal. Mr. Dorweld has had a most un- 
usual experience. He is quite a heavy man 
and was walking about in his usual way 
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when suddenly the bone in his leg snapped 
and the broken parts forced their way clear 
through the flesh. In this condition he 
made his way to the street curb, called a 
taxi cab and was driven home. That was 
several weeks ago and he has not taken a 
step since and is now in a hospital. For a 
number of years Mr. Dorweld has experi- 
enced trouble with his leg. 








Cleveland 


The Sandry Jewelry, formerly located on 
W. 25th St., has gone out of business. 

Herman Wight, of Wellington, O., was 
in Cleveland on a buying trip last week. 

Mrs. Sidney D. Marks, 14 Taylor Arcade, 
and her brother, Elmer, are preparing for a 
trip abroad. 

J. A. Cohn auctioneer Hippodrome build- 
ing is in Fostoria, O., conducting an auction 
for Morrison & Shaw. 

Out-of-town jewelers visiting Cleveland 
included F. A. Ritzi and wife, from Creston, 
O., and L. W. Wyckoff, of Chargrin Falls, 
O. 

Harry A. Bernon, wholesale jeweler, Hip- 
podrome building, is on his way home from 
Europe on the Leviathan, and is expected to 
arrive the coming week. 

A new jewelry store has been opened at 
15531 Madison Ave., Lakewood, and will 
be run as the Lincoln Jewelry Co. Lloyd 
H. Aunkst is the proprietor. Mr. Aunkst 
was formerly connected with the Meyers 
Jewelry Co. on Detroit Ave., near 117th St. 

A prominent visitor in Cleveland to at- 
tend the Republican convention is Jacob 
Bunn, president of the Illinois Watch Co., 
Springfield, Ill. Mr: Bunn is one of the 
delegates from Illinois. His father and 
uncle were intimate friends of Abraham 
Lincoln. 

On his arrival at his store, 12411 Su- 
perior Ave., Ray S. Fox found a large hole 
in both outer and inner windows, and a 
stone the size of a man’s fist in the rear of 
the store. As there was nothing stolen, the 
conclusion was reached that a passing auto- 
mobile had struck the side of the stone, 
causing it to fly through the window. 

W. Wagner, of the Wagner, Gilger, Cohn 
Co., has received a letter from Director of 
Safety Barry promising a full investigation 
regarding the arrest and ill-treatment of E. 
Klein, retail jeweler of 8932 Buckeye Road. 
The matter was also to be taken up at the 
meeting of the Retail Jewelers’ Association 
on June 9 at the Hotel Winton. A complete 
report will appear in the next issue. 

Jewelry window smashers made their ap- 
pearance in Cleveland last week after several 
months of inactivity. The victim was F. X. 
Russert, of 1870 W. 25th St. Mr. Russert 
is president of the Cleveland Retail Jewel- 
ers’ Association and was one of those active 
in securing for Cleveland the passage of 
the recently enacted auction ordinance. Sev- 
eral evenings before the robbery, Mr. Rus- 
sert received a call from police about 8 
o'clock stating that his burglar alarm had 
rung. Investigation showed no apparent at- 
tempt to enter the store, and the reason for 
the alarm ringing is still a mystery. The 
relays of the system having been burned out, 
it was necessary to have them fixed over, 
but before the work could be completed the 
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robbery took place. The window was 
smashed in the early hours of the morning, 
and police who were attracted by the noige 
phoned Mr. Russert. On his arrival at the 
store he found that the thieves had first cy 
the glass in the shape of a large square 
and then being unable to dislodge it, had 
taken a brick and pushed the cut portion jp 
The brick was found just inside the windoy, 
The loot amounted to $235. Mr. Russert 
had been displaying a quantity of platinum 
jewelry in the window, and it was this the 
thieves had seen and evidently figured op 
getting. However, this had been removed 
and the lesser valuable rings, etc.,. substi- 
tuted. This is the second time that Mr 
Russert has been robbed in this manner 
within the past few months. 
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The Kay Jewelry Co., Lexington, Ky, 
capital $10,000, has been chartered by Joe 
Rosenberg, Philip Rosenberg and Louis 
Rosenberg. 

At Lexington, Ky., the merchants are 
fighting for a repeal of the Daylight Sav- 
ing ordinance, which has been unpopular 
with the city generally. The county doesn't 
observe the time, nor the railroads, and 
farmers and workers are arguing against it. 

Expert “yeggmen,” on June 5, visited the 
Edward Mueller jewelry store at Bellevue, 
Ky., across the river from Cincinnati, 0,, 
blew the safe, and took between $5,000 and 
$8,000 of jewelry. Wires were cut to about 
10 neighboring telephones, and the work ap- 
peared to have been done by professionals. 

Walter Percifeld, alias “Bud,” alias 
Thomas McCarthy, now serving time in the 
Indiana Reformatory, on an auto theft, has 
been identified by Simon Frocht, jeweler at 
139 W. Market St., and other local mer- 
chants as the mysterious “Willie Green,” 
who put over a number of bad checks in 
Louisville this Spring. 

P. B. Stith, treasurer of William Ken- 
drick’s Sons, and secretary of the local and 
State jewelers’ associations, who plays 4 
little golf now and then, won the mashie 
approach contest at the recent outing of the 
Exchange Club at South Park when he 
placed his ball within about two inches of 
the mark from a distance of 25 yards. 

The new Wills Sales jewelry store in the 
Courier-Journal building at 4th and Liberty 
Sts. was opened on June 2. The store a 
well as five-story office building is owned by 
Mr. Sales, who started the jewelry business 
some years ago when he_ succeeded his 
father-in-law, Jake Greenburg, who for 
years operated a pawn and jewelry shop 0 
Market at 3rd St. 

Among recent visitors to Louisville wert 
Maurice Ledeberg, of Louis Pressel & Lede 
berg, New York; Edward F. Dienst, # 
Sussfield, Lorsch & Schimmel, New York: 
Sam Newman, of Gunzburger & Gluck, 
New York; F. J. Epstein, of Hoffman 
Watch Co., New York; Ross S. Atwood, 0! 
The Gorham Co., Chicago; A. E. Day, of 
the Smith Metal Arts Co., Buffalo; L 
Witsenhausen, of Goldsmith, Stern & , 
New York, and Mr. Strauss. of the Electr 
City Box Co., Buffalo. 
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Frank D. Crandall, St. Maries, Idaho, has 
moved into a new location. 

Gene Seligmann, of Seligmann’s Jewelry 
(o., is on a trip in the northern part of the 
State. 

Marcus Mayer, of Mayer Bros., Inc., left 
st week for his Spring trip to Alaska, 
yisiting the trade in that section. 

William Goldblatt, formerly in the retail 
twsiness in Spokane, Wash., will open a 
new store in Portland, Ore., soon, 

Kirby Speyer, of Goldsmith Bros. Smelt- 
ing & Refining Co., left for a three weeks’ 
hysiness trip to New York, this week. 

I. Segal has moved his shop, the Min- 
neapolis Jewelry Co., into a new location 
m First Ave., between pring and Madison 
Sts. 

Richard Seligmann, of the Seligmann 
Jewelry Co., who has been on ‘an extended 
buying trip in the east, will return home 
‘his week, 

Max Marcus, in charge of the Seattle 
ofice and northwestern representative for 
Sproehnle & Co., made his regular trip to 
Portland last week. 

Max Lachman will leave. this week for a 
ling trip in the eastern part of the State 
including Yakima, Wenatchee and other 
towns in that section, 

Harry A. K. L. Johnson, salesman for 
§ A. Perkins & Co., returned from a six 
weeks’ selling trip in Idaho and eastern 
Washington, this week, 

E. H. Kemp, formerly with Swartchild & 
Co, Chicago, has taken a position with I. 
lahman & Sons Co., wholesale house, in 
the materials department, 

A. L. Duncan, local manager of the Den- 
nison Mfg. Co., has returned from an ex- 
tended eastern trip where he visited among 
ther points, Framingham, Mass. 

Colonel Alvin H. Hankins, head of the 
manufacturing firm of that name in the Hol- 
knd building, will go to the National Guard 
ecampment for two weeks in June. He 
vill leave on June 14. 

Lou Friedlander, of S, Friedlander & Son, 
tached New York this week after a three 
mnths’ buying trip abroad. After doing 
additional buying in New York, he will 
tach home about June 15. 

Albert C, Christopherson, salesman for 
Mayer Bros., Inc., has been confined to a 
‘ospital for a few days with a serious in- 
‘ection in his jaw. He is sufficiently re- 
‘overed to be out this week. 

Carl Domes, salesman for the Seattle 
‘fees of A, I, Hall & Son, Inc., in charge 
George H. Davis, has finished a two 
months? Spring trip and during the month 
ot June will take his vacation. 

William Hensel, superintendent of the 
‘attory of Alvin H, Hankins, manufacturing 
ewelers, 614 Holland building, has returned 
work after his vacation, during which he 
‘uperintended the renovating of an apart- 
ment house which he owns and operates. 

A party of Portland jewelers visited in 
Seattle over the holiday week-end May 30. 
Among them were Mr. and Mrs, Julius Zell, 
of Zell Bros. and Gale Reingold. W. H. 
Aurtz, Ritzville, Wash., retail jeweler, was 
Mthe city. W. J. Davis, retail jeweler of 
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Bremerton, Wash., was buying new stocks 
to fill in. 

Miss Alice C. Beam, who was formerly 
engaged in the retail store of J. L. Coffey, 
Port Angeles, Wash., and who has for sev- 
eral years been with the Crabtree Co., State 
College, Pa., and is now serving as buyer 
for that firm, is on a two months’ vacation 
in Washington. Her home is in Port 
Angeles, 

J. P. Nelson will open a new retail 
jewelry store in Wenatchee, Wash., in the 
near future. The opening of the store was 
delayed due to the fact that some time ago 
the building in which the new quarters were 
located, was burned down. A new building 
has been erected and the store will open in 
the location originally planned, 

R. Asakura, who conducts a retail jewelry 
business at 526 King St., won a victory in 
the Supreme Court of the United States this 
week, when he was granted a pawnbroker’s 
license. The city courts had failed to ap- 
prove Mr. Asakura’s application for a license 
and the State courts had upheld the local 
courts. Upon carrying the case to the 
Superior Court in Washington, D. C., the 
decision was reversed in favor of the ap- 
plicant, ’ 

S. Friedlander, of S. Friedlander & Son, 
entertained at his home last week at a 
dinner-dance for the entire force of his store, 
22 in number, in honor of his new grand- 
daughter, born to Mr, and Mrs, Sanford 
Cohen, of Providence, R. I. Mrs. Cohen is 
a daughter of Mr. Friedlander. Mrs, Fried- 
lander is visiting her daughter at present 
and Lou Friedlander, en route home from 
abroad, will also visit there this month. The 
baby has been named Joan Louise, 


L. W. Suter, Inc., who closed his retail 
shop on Second Ave., May 1, after an ex- 
tended closing-out sale, has reopened in the 
same location for an indefinite period in an 
effort to close out stocks still on hand. Mr. 
Suter holds a two-year lease on the location 
and has been unable to rent the store. He 
will remain open until the building is rented 
or stocks disposed of. He has had the parti- 
tion in the rear of the store advanced, mak- 
ing the sales room much smaller and will 
operate with a very small force. 

Among the numerous out-of-town sales- 
men in the city this week are: William 
Lowe, representing Bliss Bros. Co., Attle- 
boro, Mass., whose wife is making the trip 
with him; J. J. Sommer, of J. J. Sommer 
& Co., North Attleboro, Mass.; Ivan Smith, 
factory agent of the Oneida Community, 
Ltd.; E. C. Haight, representing M. B. 
Bryant & Co., who will return to New York 
late in June; Roger Cooper, manufacturers’ 
representative of San I*rancisco, who is here 


in the interests of M. Schussler & 
Co., diamond and watch manufacturers; 
Alfred Goldsmith, of Adolph Goldsmith 
& Sons, New York; Emile J. Hom- 


berger, of the Keystone Watchcase Co., 
New York; Joseph T, Brennan, represent- 
ing Buss-Linthicum-Thorson, Inc., New 
York; George S. Overton, in the interests 
of J. B. Bowden & Co., New York; Louis 
Freund, representing Henry Freund & Bro., 
New York; W. A. Kissam, of San Fran- 
cisco, representing Krementz & Co., Newark, 
N. J.; T. G. Hawkes & Co., Corning, N. Y.; 
Pennsylvania Silverware Co., Kane, Pa., 
and Edson Adams Co., where he retains his 
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headquarters; Philip Laks, of the Pennant 
Watch Supply Co.; Joseph Gilbert, repre- 
senting Alphonse Jeddis Co. San Fran- 
cisco; J. L. Miller, of Chicago, representing 
Tomchin & Levinson, Brooklyn, N. Y., and 
Friedman Bros., Chicago; I. S. Heineman, 
of Alfred H. Bullion Co., San Francisco. 











Harry Mendells, who is widely known to 
Denver jewelers, has succeeded Paul Hersey 
in the watch repair department of the Joseph 
I. Schwartz Co. 

Jack Osment, Canon City, Colo., has pur- 
chased the stock of Z. M. Pinkham, formerly 
of Cripple Creek, Colo. Mr. Pinkham has 
removed to Canon City, where he will reside 
in the future. 

I. S. Morrison, traveling representative of 
the Savoy Watch Co., New York, stopped 
in Denver during the past week to show hig 
line of merchandise to the local wholesalers 
and retailers, ~~ 

I. C. Dunn, who operated a jewelry store 
at Victor, Colo., for 14 years, has removed 
to 327 16th St., Denver, where he reports 
he is doing a very satisfactory business. His 
sister, Miss Ester Dunn, is associated with 
him in the Denver store. 

Gus Dunn, formerly located at Victor, 
Colo., has disposed of his stock and will 
remove to a southern California city, where 
he plans to open a store. He has not yet 
selected his future location. Mr. Dunn had 
been at Victor for four years. 

James Tierney, who has been a jeweler 
at Golden, Colo., for a number of years, has 
sold his store to Ben Mueller, formerly of 
Gwinn, Mich. Mr. Tierney plans a vacation 
of two months in California, when he will 
return to Colorado and open a store in some 
other part of the State. 

Friends of Hyman Holstein in the jewelry 
business in Winnipeg, Can., will be pleased 
to learn that he has materially improved in 
nealth under treatment at the Tilden Health 
School of Denver. Mr. Holstein, who for- 
merly was with Mitchell-Copp, Ltd., retail 
jewelers of Winnipeg, came here several 
weeks ago. 

C. F. Williams, who has been associated 
with Arthur Vuitel in the firm of Arthur 
Vuitel & Co., in the Foster building, has 
withdrawn. Mr. Vuitel will continue to op- 
erate the business. He is installing a com- 
plete line of Swiss watch materials and plans 
to specialize in the sale and repair of watches 
of this class. 

Business conditions in Denver were favor- 
ably discussed by S. Rothstein, road sales- 
man for Whitelaw Bros., New York city, 
who paid his regular business visit to local 
jewelers during the past week. He paid 
Denver the compliment of showing a better 
business status than most cities in which he 
has stopped in recent months. 

Among the out-of-town 


jewelers who 


_ called on the Denver trade during the past 


week were: Charles J. Yardley, Greeley, 
Colo.; E. H. Velhagen, Velhagen Bros., Ala- 
mosa; Mrs. J. C. Wehrman, Brighton ; James 
Tierney, Golden; Mr. Miller, Miller Jewel- 
ry Co. Boulder; L. E. Gardner, Gardner- 
Rosencrands Co., Longmont, and F. H, 
Pfieffer, Brighton. 
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IA 
Home Chimes 


HOME CHIMES mark the advent of a chime 


destined to become as popular as Westminster, 
Whittington and other older and famous melodies. 


The chimes are struck on 
two perfectly tuned chime 
. rods. Mahogany finished 
Home ia ys 
as ipa we cases containing 8 day 
Chime we eh) 
No. 40 \ tia iaiccad'f | pendulum movements. 





Home Chimes tell the time 
every fifteen minutes 
First Quarter: Two strokes on 
chime rods. 
poe ae Second Quarter: Four strokes. 
Height 91% inches. Width 21% inches. Depth 5% inches. Third Quarter: Six strokes. 


1 ‘ Hour: Recorded Saale elites 
List Price, $33.80 Each a ae eee 


OME Chimes No, 40, No. 50 and No. 60 are useful and entertaining. Exactly what the public 
very reasonably priced and well within the has been looking for! Easy to sell. 
means of thousands of consumers desirous of own- 
ing a chime clock, but finding other chimes too 


expensive. Zonal, Ss Mlle, 
Those who do not want to pay the price of a West- 


minster Chime, will find the Home Chime just as Vice-President 


ANSONIA CLOCK COMPANY 


Makers of fine clocks for half a century 


Chicag ( London 
ie We kee «Oe John Street, New York 23 Fore Street, E. C. 


Pacific Coast Representative, S. J. Hammond & Co., 150 Post Street, San Francisco. 


ANSONIA means CLOCKS 
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device or plan 





That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with TuE 
JEWELERS’ CrircuLaR regarding any advantageous 
¢ which they are utilizing in con- 
nection with their busiaess. 


























Show Cards for the Jeweler 





Written Expressly for The Jewelers’ Circular 

















EWELERS in larger cities know the value 
of show cards, and use them with a 
wish hand. They know the need of telling 
the people who look at the merchandise some- 
thing about it, something more than the mer- 
tandise tells for itself. It may be a sug- 
gestion of its use, of its beauty, of its value, 
‘what not, but it must be something that 
will make the onlooker wish to buy the mer- 
chandise. 
There is probably nothing more beautiful 
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Fic. 1 
“show card art than simplicity. A show 
“ad that is lettered in such perfect grace, 
where every letter is perfection in itself, 
were every word is symmetrically spaced, 
Where every line of the lay-out mirrors a 
‘aultless standard of superexcellence cannot 
* made artistic by decoration. But few 
“ters are so perfect that some addition in 
he way of decoration to the card adds to 
is beauty. Decorations serve to relieve the 
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“tf the imperfections of the lettering. 
coration also serves the purpose of 





symbolism in making a show card appear 
more appropriate to the occasion, even if it 
does not add to its artistic merits. In Card 
No. 1 this symbolism is illustrated in one 
of its simplest forms. What more natural 
than to use flowers to symbolize the articles 
of merchandise that are to be associated in 
use with flowers? 

Decoration permits of the use ot colors 
where simple lettering will not. While this 
card looks very fair in black and white, the 
same production in colors will have addi- 
tional beauty, and everything that makes a 
card more beautiful to the eye of the average 
person adds greatly to its value as an ad- 
vertising medium. . 

Suppose instead of a plain black and white 
show card that this same lettering and lay- 
out is produced in colors, would not the card 
attract more attention? Colors have atten- 
tion value of a different grade. Red is most 
attractive, but its too free use in the jeweler’s 
window is not recommended. In small quan- 
tities it is very effective and not offensive 
to the tastes of the most fastidious. 

The decorative panel formed by the orna- 
mental border in Card No. 1 may be of a 
different color to the margin of the card. 
It may also be of the same color but of a 
different density, or as in the black and white 
reproduction both may be of the same color 
and density. 

The following is suggested as suitable 
colors in combination for this show card, 
colors that will be pleasing to every indi- 
vidual, whether the artistic tastes have been 
cultivated, or remain in the most primitive 
state: 

Have the panel a pale lavender, mounted 
on a card of mauve or purple. The letter- 
ing may he in purple with the exception of 
the initial “F” in “Flowers,” which may be 
green or gold. The flowers outside the panel 
will have green foliage and pale pink flowers 
with yellow centers. 

The lettering on this card is made with 
speed pens, three different sizes being used 
to produce the three sizes of letters. 

There are five important elements in every 
show card: 

1. The catch-line, or display line. 


. The body text of the card. 

. Ornaments and illustrations. 

Sorders. 

. Open spaces formed by the text and 
decorations. 

In Card No. 1 every one of these elements 
is utilized to produce it. Some cards lack 
one or more of these elements, but the more 
carefully these elements are co-ordinated the 
more perfect the card will be as an advertis- 
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ing medium in the window or on the counter 
display. . 

The catch-line is of course, “Flower Lov- 
ers.” This is the line that should receive 
the most attention from the onlooker, and 
the card writer must not only display these 
words but make them prominent by allowing 
open spaces to surround it. The next most 
important words on the card are “Vases, 
Bowls, Dishes.” These are made a trifle less 
prominent, but distinctive in the same man- 
ner as the display line. The less important, 
from a display sense, are the words in the 
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Seth Thomas SEVERN 
One of the most popular upright 
models ever designed. Other up- 
right favorites are AVON andW YE 













Seth Thomas TAMBOUR No. 1 
The graceful sweeving lines of 
this tambour are admirably suited 
to many interiors. TAMBOUR No. 
2, slightly simpler in design, is 
another beauty 


Popular, profitable members of 
the Seth Thomas family 


Thousands of jewelers look upon the me- 
dium-price line of Seth Thomas cabinet 
clocks as a vital .part of their stock. Year 
after year they find these clocks increasing 
in favor, always correct and always salable. 
The addition of the Bell Metal Gong, an 
exclusive Seth Thomas feature, has still 
further popularized the line. 

The present line of medium cabinets 
comprises only proven models—clocks that 


have been consistent big sellers in every 
part of the country. 

In buying any or all of these outstanding 
successes, you are assured of unusual value, 
quick turnover and excellent profit. 

Every medium and high grade cabinet 
clock in the Seth Thomas line is illustrated 
and described in the new Catalog No. 775, 
just out. If you have not received it, please 
let us know. 


SETH THOMAS CLOCK CO. 


Display “Rooms: 
SAN FRANCISCO: 278 Post Street 


NEW YORK: 19 West 44th Street 


Seth Thomas TamBour No. 6 
This model, and TamMBourR No. 
5 at the same price, are splendid 
examples of Seth Thomas values 


CHICAGO: 215 West Randolph Street 


Seth Thomas TamBour No. 18 

Another tambour that is a “best 

seller."” TAMBOUR No. 7 is also 
a nation-wide choice 
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smallest lettering. These less important 
words may be omitted from the card with- 
out making it altogether valueless, because 
the catch-line, in conjunction with the name 
of the merchandise, suggests that the mer- 
chandise is for flower lovers, yet the idea 
conveyed by the smaller letters is important 
because it drives home a thought to flower 
lovers which might not have arisen from a 
view of the card without them. 

The spacing of the different “spots” of 
color is very good in this card and illustrates 
the value of keeping the text and ornamenta- 
tion in “masses” rather than spread all over 








Cc 






Dainty — } 
Hand bags-- | 
Yanily Cases”, 
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Fic. 3 


the space. By having the masses on the card 
as shown it is possible to have much open 
spaces which tends to make each mass more 
impressive. 

The ornamental border in Card No. 2 is 
easily reproduced by the jeweler, whether 
he has learned to draw or not. The use of 
the new art method of illustration makes it 
easier for anyone with just a little skill to 
produce pleasing show cards. This border 
is first !aid out in pencil and then inked in 
with a pen. The straight lines are ruled in 
ink after the flowers have been drawn in ink. 
This allows the overlying flowers to appear 
on the “near side” of the border, and not 
behind it. 

In Card No. 2 a fancy initial is added to 
the display line. This adds distinction to 
any show card. In this card the colors used 
may be gray for the border lines and stems 
of the flowers, green for the foliage, pink 
and blue for the flowers; pastel shades being 
used for all colors. The initial may be in 
a gold panel or a green panel. 

The illustration used on Card No. 3 is 
actually illustrative of the merchandise ad- 
vertised, and not merely symbolical. This 
illustration is sketched in free hand. Many 
such illustrations may be found in magazines 
and in illustrated advertisements. These 
may he copied in many ways, either in free 
hand, or traced directly on the show card, 
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Jewelers’ Merchandising Calendar 











Written Expressly for The Jewelers’ Circular 








J-U-L-Y 


J gad is named after Julius Ceasar, the 
Roman Emperor. In the older calendars 
it was called Quintiles, and was the fifth 
month with only 30 days, but Mark Anthony 
renamed it in honor of his friend, the 
Emperor, and added the extra day as a 
further mark of honor. 


Birthstone 
Ruby, symbolizing Contented Mind. 
Flower 
Daisy and Water Lily, symbolizing 
Purity. 


Anniversaries and Holidays 


1. Dominion Day (Canada). 

4. Independence Day. 

12. Orangeman’s Day. 

24. Pioneers’ Day (Utah). 

25. Occupation Day (Porto Rico). 


States Admitted to the Union 


3. Idaho, 1890. 

10. Wyoming, 1890. 

26. New York, 1788. 

27. Alaska (organized), 1868. 


July Selling Keynote 

The keynote of July retail business cen- 
ters largely around clearance sales, but there 
is a large amount of business to be done in 
summer lines suitable for out-of-door wear 
and use. It is in the latter that the jeweler 
will find a large field to work. Many lines 
that he carries in stock are suitable for 
summer wear and use, and whose wear and 
use will give the public service and comfort. 


A Slogan for July 
Work more; rest more; sell more. 


Symbols for July 

Patriotic—The patriotic symbols appro- 
priate for other patriotic occasions are also 
appropriate for the Fourth of July ad- 
vertising and window displays. The Na- 
tional flag and colors; stars; red, white and 
blue bunting; shields; eagle; paraphernalia 
of war; Liberty Bell; Declaration of Inde- 
pendence; Columbia, Goddess of Liberty; 
military insignia; fireworks; Capitol; White 
House; Washington’s Monument; Colonial 
antiquities; portraits and busts of Washing- 
ton, President Coolidge; etc. 

Summer.—Sun; palm-leaf fans; traveling 
and touring symbols, picnic and_ seaside 
symbols; etc. (See June Calendar for sym- 
bols of Touring, Vacation, Out-of-Doors, 
Sports). 

Sales.——Clearance Sales are appropriately 
symbolized by the use of brooms, sail boats, 
cut price tickets, etc. 


Appropriate Sale Events 

3irthstone Campaign. 

Silver for Summer Entertainments. 

Souvenirs of worth. 

Water Sets and Summer Drinks’ Glass- 
ware. 

Serving Trays. 

Traveling Goods. 


Camping and Picnic accessories. 
Cameras and camera supplies. 
Fans. \ 

Wrist and inexpensive watches. 
Sport Trophies. 

Vanity Cases and Toilet accessories. 
Electrical appliances. 

Clearance Sales. 

Hot Weather Utilities. 


How to Use the Calendar 


The Jewelers’ Calendar is prepared for 
the purpose of suggesting to jewelers the 
possibilities of pushing lines suitable for 
use during each month. It will serve also 
to remind them of the need of following a 
selling plan that will include everything in 
the jeweler’s stock that,may be more or less 
in demand. The need of planning for more 
business in the jewelry business is obvious 
if a greater volume of business is to be 
done. The activities of other merchants who 
handle lines usually included in a jeweler’s 
stock often force the jeweler to more 
aggressive methods of selling, so that the 
more carefully he thinks out his plan for 
pushing seasonable lines the better business 
he may expect to enjoy. 

The jeweler will find in the keynote for 
selling the basic idea upon which he may 
base his selling activities. Summer needs 
are apparent, hot weather demands are ever 
present, upon these the jeweler may build 
up a sales’ volume that he little dreams 
of until he makes a concerted effort to make 
these lines pay him bigger profits through 
increased number of sales. 

Aside from summer jewelry the jeweler 
usually handles many lines that are of use 
for adornment and utility. These items are 
scattered throughout his stocks, each being 
included in its appropriate department. To 
get a better business on these lines during 
the hot months he should segregate these 
lines and create a “hot weather department” 
and include in this new department every 
item in his entire stock that can by any 
stretch of the imagination be included as a 
“summer need.” 


If this new department is created it will 
include such items as the following: Colored 
glasses to protect the eyes, auto goggles, field 
glasses, thermometers and barometers, com- 
passes, auto clocks and other accessories, 
traveling goods, including bill-folds, pocket- 
books, vanity cases, toilet requisites, safety 
pockets for jewelry, collapsible cups, cigar 
and cigarette cases, cameras and camera 
supplies, water sets, glassware for serving 
summer drinks, silver for the porch and 
garden entertainments, serving trays, fans, 
electrical contrivances that give summer 
comfort, and a thousand other items that 
are of particular use in the enjoyment of 
summer life. 

It will probably surprise many jewelers 
at the large amount of stock that is par- 
ticularly suitable for summer use. Once it 
is gathered together in a “Hot Weather 
Department” or an “Exposition of Summer 
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PATENTEES OF “HANDY TRAY” 


DISPLAY FIXTURES 


Originators and manufacturers of jewelry boxes, blocks, displays, 
window platforms and trays for show cases. Traveler trays for 
the jewelry, fancy leather goods lines and kindred trades. 

The convenience of the “HANDY TRAY” is fully realized in removing 
and replacing quickly without any disturbance to the adjoining trays 
in the showcase. The trays are so designed to add appearance of beauty 
to your display. These trays are made in regulation sizes of mahogany, 


leather frame and velvet finish and represent workmanship of the highest 
Calibre. 


Special consideration given to jobbers 
and manufacturers on quantity orders 


Send for our illustrated catalogue. 


MOREL MFG. CO., INC., 47-49 GREENE ST., NEW YORK 




















SLAVE 


Bracelets 


In Green Gold Plate 
$1.75 List 


Sterling Silver 
$2.75 List 


Buffalo Jewelry 
Mfg. Co. 


Mail Order House 











Buffalo, N. Y. 








Dry Dock 9342 


SIMSON BROS. 














702 703 708 «67089 «671077111 125 Canal St., Mow Vork 
\V/ YW Vey MANUFACTURERS OF 
Y Ww V 
tog ¥ FINDINGS 
724 725 726 727 
Exclusive Designs 
Side Inlays—Suitable Furnished to 
Quantity Users 
cree 





——————————o WRITE FOR A SELECTION PACKAGE— 





14K and 19K 

White Gold 
= | 19K-1/12— 
iti neeaall ” Gold Filled 











. ° : ee ee “=! 6 jewels, 16 jewels, 
Wedding Bells Make - Overs 64 ligne. 17 jewels 
Remaae Weniten teks cee centers of the Rococo, Oval tonneau, Pansy, Tulip and Diamond shapes. Also 
perfect workmanship “to your customer, and of 14K and 20K White Gold cases with inlaid enamel. 
added prestige and profit to you yourself. Full assortment of platinum and platinum top diamond and sapphire 
Price List Sent on Request. set wrist watches—10 ligne, all shapes, in solid Gold and Gold Filled. 


A L L S O P P RB R Oo tee, . Immediate Shipments—Quality Guaranteed 


26 CAMP STREET, NEWARK, N. J. S.A. PECK & CO, e=tier'swics 2° © Medien 
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Needs” section, the possibility of advertising 
the department will be more apparent. There 
will be something large enough to make a 
noise about, something that the public will 
see and marvel at when they visit the store. 

Such a department should be arranged 
in such a manner as to make it easy for the 
prospecrive buyers to look the lines over, and 
see what they need. Every article in the 
stock, that is, a representative article from 
each particular line, should be placed on 
display. Where possible two or more items 
should be “tied-up” by displaying them to- 
gether, making it possible for the salesman 
to suggest the purchase of more than one 
article at a time. 

This special department may be made in- 
viting by special display arrangements, by 
building a booth to house them, by showing 
them in a bower of foliage and flowers, 
artificial flowers and foliage being used. 
There might be a booth, or show case, de- 
yoted to things the traveler may need. A 
show card asking the pertinent question, 
“Have you bought everything you need on 
your trip?” Another might read, “Have 
you forgotten any of these?” Another show 
case, or booth, might display articles for 
use in summer entertaining. Here special 
layouts might be presented. Water sets on 
a serving tray; glassware and punchbowls, 
silver ladles and spoons etc., set out as for 
a company of guests; vacuum bottles, col- 
lapsible cups, and picnic accessories may 
form another setting. By visualizing the 
articles in use the jeweler can educate 
the public to make a larger use of these 
items, 

Even if the jeweler does not do this the 
suggestions under the head “Appropriate 
Sale Events” should be of assistance in 
bringing to mind appropriate lines to feature 
in his advertising and window displays. 
The slogan for July, “Work more; rest 
more; sell more,” is not a paradox. The 
idea is that the jeweler should not let the 
idea that July is a “slump” month, but 
one that requires greater effort than ever 
to secure the same amount of business, and 
it can be secured by effort in the right 
direction. At the same time he should not 
neglect is summer vacation, which should 
be a rest in every way from business worries 
and thoughts. The “sell more” part of the 
slogan will follow the other two in natural 
sequence, if he works harder, and rests 
well, sales will be easier to make because 
of fact that he is mentally and physically 
in better condition to make them. 

Clearance sales should not be started until 
the latter part of the month, and indeed, may 
easily be profitably left over until August. 
At that time the jeweler may begin to push 
the lines he wishes to clear at a reduction 
im price, even though he does not make a 
Sensational splurge by advertising a Great 
Summer Clearance Sale like his neighbor- 
Ing retailers will. 

he only general anniversary that will be 
celebrated throughout the entire country is 
the Fourth of July. The displays in the 
window will reflect this occasion by sym- 
bolic decorations, of course. Little ex- 
Pense of time or money need be expended 


2 Create a good impression by such dis- 
lays, 
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The “Garden of Love” Display 





66] N the Spring a young man’s fancy 

lightly turns to thoughts of love.” The 
Schmedtie Bros. Co., of Washington, D, C., 
of which J. H. Duehring is president, aids 
the young man’s thoughts of what he shall 
choose for his lady by arranging their win- 
dow display like the Garden of Love. A 
beautiful diamond engagement ring on the 
little sun dial in the center is shown with 
wedding rings, pins, watches, bracelets and 
pearls appropriately grouped about it. This 
window is very effective with sufficient space 
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Show Cards for the Jeweler 


(Continued from page 129) 








and then inked over. Any way that will 
produce the result is permissible; the one 
most satisfactory in its results being the one 
most desirable to follow. 

The initial “A” of the catch-line should 
be of a different color to the rest of the 
letters to secure the best results. A swing- 
ing curve like that shown is always pleasing 
if well proportioned. 

The lettering on this show card is done 





GIFTS FOR THE SWEETHEART IN THIS “GARDEN OF LOVE” DISPLAY 


between the stands to display everything to 
the best advantage.—R. H. P. 








A June Suggestion 





URING June and July hundreds of brides 

will be busy writing “Thank you” notes 
for wedding gifts. As stationery is not often 
included in wedding presents, and Christmas 
stationery has doubtless all been used, new, 
attractive stationery is in need for this pur- 
pose of acknowledging the wedding gifts. 

Let your display feature this idea of lovely 
new paper to meet this social courtesy. 

White brocaded satin for your flooring, 
with orange blossoms scattered about, and 
boxes of high-grade stationery arranged in 
any neat manner, a big wedding bell, all in 
white, above the display, and then this plan 
for novelty: 

Have actual “Thank you” notes written 
by someone with bold, clear handwriting, and 
place them amidst the display. Let these 
notes express bright, interesting, enthusiastic 
thanks for gifts of silver and cut glass. In 
your opposite window have a display that 
shows the very kind of wedding gifts that 
have delighted the bride who writes the notes 
of appreciation! Let your poster read: 

THE BRIDE’S “THANK-YOU” NOTES 

Are Due! 
The right kind of stationery is 
a big inspiration 
When the BRIDE writes her letters 
of appreciation for wedding gifts. 


M. H. A. 


with the new style “C” speedball pen, but 
it can be done with a music pen, or the old- 
fashioned sonneken pen, which is really a 
“stub” pen with wide nibs. 

The lettering on any of these cards may 
be done with a brush, but for the less ex- 
perienced the pen lettering is recommended. 
It requires surprisingly little practice to 
write good show cards with the modern pens 
now on the market. 

The jeweler should learn pen lettering, or 
see that someone in his employ does. No 
matter how small the window display the 
addition of show cards makes the display 
doubly valuable and efficient. Self-instruc- 
tion books, and the pens and ink necessary, 
cost but a couple of dollars so that the 
jeweler in the smallest village need not hesi- 
tate at the expense of tools and materials, but 
should feel that their cost will be an invest- 
ment in advertising that will return a thou- 
sand fold in sales. 








Do a little more than is expected of you 
and do it a little better. Start in doing it 
right now and keep everlastingly at it.—The 


Shield. 
* *k * 


When a man’s motives are right he can 
ignore the maneuvers of his inferiors in 
ability and motive—Forbes Magazine. 

* * * 

Yesterday is already a Dream and To- 
morrow is only a Vision; but Today well 
lived ‘makes every Yesterday a Dream of 
Happiness and every Tomorrow a vision of 
Hope.—Ouality. 
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HAWKES 


Cash in on Your Prestige ! 
F: VERYBODY who sends a gift would prefer to buy 


it from a jeweler because his taste and judgment are 
authoritative. But they hesitate to bother him on the numer- 
ous occasions which call for inexpensive gifts. 

Now since they send a dozen or two inexpensive gifts 
for one which is really costly, you can form some idea 
of the business which you are passing up. 

The easiest and best way to build up a profitable gift 
business is to keep displaying new and unusual items, mod- 
erate in price but excellent in workmanship and design, 
Hawkes specializes on this type of merchandise. 

The Hawkes crystal flower basket illustrated here is a 
fine example. Display it in your window and you will 
find it just sells itself. 




















No. 3709 Crystal flower basket. 
Lila design, 74% inches diameter, 
10 inches high. $4.50 each, net. 


T. G. HAWKES & CO. Corning, N. Y. 


Pacific Coast Office: 140 Geary St., San Francisco, Calif. 




































































Herschede “Petite” Hall Clocks 


(For Small Homes and Apartments) 


are a rare achievement in the art of clock making as never 
before has a Westminster Tubular chime movement been 
fitted into a case so small. Height 76 inches. Width 16 
inches. Depth 11% inches. 

This achievement has been made possible because both case 
and movement are made completely from raw material in 
our own factory. 

The case is sturdily built of the finest solid mahogany and 
beautifully finished. 

The movement is our standard size three train Westminster 
chime with 1% inch tubular bells chiming all quarters 
and of our finest quality. 


7 No. 400 Retail Price, $255.00 
No. 402 Retail Price, $285.00 


Also full line of Hall and Mantel Clocks. 


Catalogue and Price List on request. 


No. 400 
Solid Mahogany 
Two-tone Finish 


No. 402 
Solid Mahogany 
Burl Redwood Panels 


THE HERSCHEDE HALL CLOCK COMPANY 


New York Salesroom ‘Cincinnati, Ohio, U. S. A. 
No. 586 Fifth Ave. 


Robt. E. Wilkes 





A. I. Hall & Son, Ine. 
Pacific Coast Representative 
San Francisco, Calif. 





—— 























June 11, 1924. 
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Interesting Interview with Chinese Jeweler’s- Daughter, Her 


Retail Jewelry Selling in China 





e to Study American Business Methods. 














Le 





RECENT visitor to the offices of THE 

JeweLers’ CIRCULAR, in quest of busi- 
ness information to be applied in far-distant 
China, was Miss Kyung Shien Cung, young, 
petite, intellectual, and well-versed in 
English. Miss Sung is at present a student 
in the Retailing Department at New York 
University, and aspires to become a leading 
business executive in order to assist her 
father who conducts a chain of 20 retail 
iewelry stores in Shanghai, 
“We asked her to tell us something about 
the merchandising methods in China, feeling 
that the American -storekeeper would be 
interested. 

The result of our little interview follows: 
“In order to understand jewelry merchandis- 
ing in China,” she said, “it is essential to 
analyze the customs and habits of the Chinese 
xople. The instinct of hoarding is present 
among Chinese women as well as western 
weonle, But instead of investing their 
money in stocks and bonds or in a bank 
deposit, the Chinese women invest in jewelry. 
This is due to the fact that most women are 
not familiar with 
the modern bank is a comparatively new 
development. Therefore they keep their 
wealth in unproductive tangible form, Many 
cling to the old habit of hoarding jewelry. 

“Pure gold ornaments are the favorite 
objects for hoarding, since gold always has 
a ready market. Gold holds a place in 
China similar to stocks in America. The 
price of gold fluctuates daily and business 
men speculate in gold bars as American men 
do in stock. In passing through the streets 
of China one will see women who, though 
shabbily dressed, are heavily laden with gold 
bracelets and rings. To the western mind 
it might be inconceivable that in these orna- 
ments lies the provision for their old age. 
The design of these ornaments is simple, 
because the decorative purpose is subordinate 
to the hoarding purpose. Gold and silver 
omanents are sold by weight, plus a small 
charge for workmanship, When a bracelet 
weighing one ounce is sold back to the 
Jewelry store, the full value of the one ounce 
of gold is realized but not the charge for 
workmanship, 


‘Jewelry stores in China are highly 
“yee They carry a_ special line 
' jewelry, They do not carry such side 
ins as cameras, stationery, lamps, etc. 


fre are three types of jewelry stores in 
China, Gold shops specialize in gold and 
‘Wer ornaments. Chinese gold is much 
od than American gold. It has a reddish 
rg tint and is softer than American gold 
ag less alloy is used. The other two 
Son of store are the ‘Pearl and Precious 
“te Shop and ‘Clock and Watch Shop’ 
. ing the literal translation of Chinese names. 
o tod former deals only in fancy decora- 
woh poping and all kinds of precious 

“uch as pearls, jade, etc. Some stores 
ary jewelry made of alloyed gold 


also 






business conditions and ° 


which is called ‘foreign gold’ “aS it was in- 
troduced from the west. Most old-fashioned 
people do not favor alloyed -gold,: for no 
value can be realized on it after it is used. 
It is, however, used by young people, espe- 
cially students; who prefer artistic designs 
rather than the intrinsic value of the gold 
itself, 

“The third type of store, the ‘Clock and 
Watch Shops,’ as the name. signifies, car- 





MISS KYUNG SHIEN SUNG, STUDYING AMERI- 
CAN BUSINESS METHODS TO ASSIST HER 
FATHER, OWNER OF 20 JEWELRY STORES 
IN CHINA. 


ries only watches and clocks and their ac- 
cessories. One of the large jewelry stores 
of this type is May War Lee & Co., which 
is a chain of 20 stores scattered over the 
larger cities of China, such as Shanghai, 
Hanchow, Ninpo, Hankow, Tientsin, Tsintao, 
Soochow, etc. The central office is in 
Shanghai, which also does a wholésale busi- 
ness. Each branch is a_ small, highly- 
epecialized store. One of the branches 
‘Wellington’ carries nothing but wrist 
watches. Some of the branch stores have 
the same name as the parent store. 

“The sales of this type of jewelry store 
are pretty evenly distributed during the 
year. The May War Lee & Co, caters to 
a high class and a medium type of customers. 
The price range is from the cheapest to over 
a thousand dollars (Chinese money). The 
two common mediums of advertising are 
newspaper and pamphlets, which are dis- 
tributed to passers-by at various street 


corners, 
“Wrist watches are the best sellers among 


,, dominant factor. 


the educated and stylish customers. The old 
fashioned people still. prefer wall clocks, 
The windows of the chain stores are 
trimmed according to locality. In Shanghai 
where western customs and ideas are in- 
termingled with that of Chinese, the displays 
are so arranged as to appeal to this cosmo- 
politan taste. In some other cities where 
typical Chinese customs are observed the 
displays are changed accordingly. 

“The window display of the ‘ggld shop’ 
and fancy jewelry store is of subordinate 
importance for gold ornaments -are:sold for 
intrinsic value. In the fancy jeweiry store 
the personality of the proprietor is the pre- 
Jewelry stores in China 
do not have peak sales in December for 
most Chinese are non-Christians and thus 


“do not observe the custom of giving and 


receiving Christmas gifts. 
“But Chinese use more jewelry for wed- 
dings than Americans. In fact it is part 


- of the matrimonial stipulation as to how 


much jewelry the two families concerned 
shall give to the bride. The number and 
the kind of jewelry vary with the family 
status, such articles as diamond rings, 
bracelets and earrings, pear] necklace and 
hair ornaments and jade rings, etc., being 
common gifts among wealthy families, The 
medium class resort to gold and silver. 

“The diamond engagement ring is a new 
custom introduced from the west and there- 
fore not extensively used. Most of the wed- 
dings take place in Winter and some in 
Spring and Autumn, but very few in Sum- 
mer. Other than a bride’s dowry, jewelry is 
not widely used as a gift. On most occa- 
sions Chinese prefer to give money or silk. 
There is always a big display of, jewelry 
at a wedding. It is worn both by the 
bride and by the guests. 

“In Shanghai the popular stones are dia- 
monds, jade and pearls, Novelty jewelry 
does not occupy a place in society as it 
does in America. It is looked upon as 
‘cheap’ and is worn by the lower class. 

“Men of good taste wear very little 
jewelry in China. They usually have a 
watch. Once in a while one may see a man 
with a finger ring. The very nature of 
the Chinese costume does not call for the 
use of a scarf pin or a belt buckle. Of 
course there are men who wear western 
costumes and use scarf pins and buckles. 
Sut they are comparatively few. 

“Jewelry merchandising is very closely 
associated with the customs and habits of 
the people. One who understands the 
Chinese people will have no difficulty in 
knowing what to buy, what appeal to make 
and how to sell to Chinese people. It does 
not mean that the principle of merchandising 
should be changed in any way when catering 
to Chinese customers. The principles are 
the same but the application must be altered 
in order to be adaptable to Chinese condi- 
tions.” 





THE JEWELERS’ CIRCULAR June 11, 1924 








F.C. JORGESON & CO. 


————— 


159-167 N. ANN ST. 
CHICAGO, ILL. 





No. 123-A Wall Case 


This case has one large plate 
glass raising door, felt lined interior, 
adjustable shelves, but can be equip- 
ped with plate shelves, plate mirror 
back and bottom, also electric light 
reflector. We have a mirror section 
to match for continuous cases. 


Built to order and finished as 
desired. 


Send for prices and description. 


40 years’ experience building high 
grade jewelers’ fixtures. 
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WARDROBE TRUNK 


In stock in rawhide bound finish. 


carry either one or two of the two stack cases. Four draw- 


Two locks. Space will 























for the 


JEWELRY 
TRADE 


THE TWO STACK CASE 


Russet leather—6” deep inside 








ers for linen, shoes, etc. Clothing space for 5 suits, um- inches t 


brella, <tc. Wardrobe Trunk to carry telescope cases or 


boxes, to order. 


CROUCH 





Regulation Telescope Sample Cases in stock; 5 


Cowhide and Black Fibre in stock. 


o 15 inches deep inside. Drop front. Black 








A Complete Line Always in Stock 


Our special order department is equipped to manu- 
facture all kinds of Luggage in a minimum of time. 


Booklet sent on request 


177 Broadway, New York, 


& FITZGERALD 


N. Y. 


586 Fifth Avenue, New York, N. Y. 
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Advertising for the Retail Jeweler 


Address by H. R. Stevenscn, Minneapolis, Minn., Bufore the Minnescta State Jewelers’ Association at the West Hotel, Minneapolis, April 29, 1924. 
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HARDLY believe that I am breaking any 

confidences when I say that today in the 
northwest the jewelry business is “bad.” As 
[ see it there are three reasons for this. 
First, conditions ; second, competition ; third, 
complaisance. 

As to conditions—there is little that you 
and [ can do about it. The jewelry business 
must depend to a great extent upon good 
hysiness in other fields here in the north- 
west, Particularly must it depend upon 
frming. When farmers are not buying 
goods of any kind they are certainly not 
buying jewelry. In fact today they are 
not buying anything that they can possibly 
gt along without. Why are they not buy- 
ing? They have the money—at least some 
money, but what they have they are keeping 
right in their pockets. They are not spend- 
ing it, They are not banking it. They are 
not paying off their obligations with it. Let 
me tell you about a little happening in one 
of the businesses in the Twin Cities that 
substantiates these assumptions. 

In the fall of 1922 one of the largest farm 
papers in the northwest sent out some 40,000 
renewals of its paper to the farmers of this 
territory. By Jan, 1, 1923, only 4,000 re- 
newals had been received and these were 
most in bank checks and drafts. That 
necessitated their putting a new sales force 
into the field and covering it entirely re- 
sling their paper over the whole territory. 
Last fall—1923—this same concern sent out 
65000 renewals to the same territory and by 
Jan, 1 had received almost 40,000 with full 
payment—but—most of these payments 
which accompanied the renewals were in 
cash, postal and express money-orders. I 
won't go further into this but there is food 
for thought in that little store for everyone 
of you to take home and ponder over. 
Iwill add just this—although that is the 
situation today, there is no doubt but that a 
few crop this fall, if a good one, will make 
a large share of this money available for 
business again and will bring it out of the 
weckets of the farmers back into the banks 
and back into trade in your community— 
back to you perhaps if you go after it in the 
right way. Right now the farmer has money 
0 spend for the things he wants badly 
‘ough, and your problem is to make him 
Want your goods badly enough to go down 
— pocket and give you the cash for 


Competition 


__ The second reason for “bad” business in 
we retail jewelry trade today is competition. 
ho is to blame for this status of affairs I 
am not fitted to state, but the man across 
. Street is no longer your keenest com- 
tition. Your competition today is the de- 
Gift ere Store, the larger city store, the 
hoppe, the house to house agent, in 
almost every one who sells anything in 


Your town today carries some line of your 


trade, the drug-store, the hardware store, 
even the haberdashery in most places sells 
jewelry that should rightfully be your sale. 

This competition—outside your own field 
is doing 52 per cent. of the jewelry business 
today. Think what it would mean if you 
had that back in your store right now, if 
you could do or were doing just 52 per cent. 
more than you are doing now. It would 
mean that your store would again be doing 
business at a profit instead of in the red all 
the time as at present, 


Complaisance 


And my third reason is really one of the 
reasons why the second reason has become 
such a menace to you today. Complaisance— 
too many retail jewelers doing business in 
the same old way, too many satisfied to carry 
on their advertising, their selling, their store 
policies as they have always done even in 
the face of the new conditions which we see 
about us and the new competition which is 
ever increasing against us, 

Too few are thinking ahead of the game. 
Too few are studying their business and de- 
vising plans for fighting their competitors 
with their own weapons, 

Work and ideas and ideas and work are 
the only answer to the problem today. 

Advertising will not cure all of your busi- 
ness ills. It is not a panacea for all of 
your troubles, but it can be a valuable aid in 
assisting you if it is properly applied to your 
business, but before it can be most effective 
for you other things must receive your at- 
tention and careful consideration first. 

Advertising will invite the business for 
you but the only good business is a per- 


manent business and therefore you must be: 


able t6 hold this business when it comes 
or your advertising will be of little assistance 
to you. 

There are three things which must first 
be put right in your store. They are—First, 
proper buying; second, proper store arrange- 
ment, and third, proper store service, 


Proper Buying 


Froper buying is wise buying. It is a 
matter of study, experience, and knowledge 
of your territory, your customers and your 
finances. In by far too many of the re- 
tail jewelry stores today there is too much 
guess work in buying. Too much guess 
work and too little head work, 

Every store, large or small, and there is 
no store too small to do it, should have a 
merchandising record which would show the 
sales of every article in the store. Then 
when you are approached as to the purchase 
of certain articles in your line you can im- 
mediately know whether or not this par- 
ticular line is a good seller in your com- 
munity and whether or not you should stock 
heavily or not at all. 

The one good rule to follow in buying is 
this—“Buy, Don’t Be Sofd’! What do T 


mean by that? Just this—too many retailers 
let the salesman “sell” them on merchandise 
when if they were sure of their ground 
would never “buy” it. As a rule the sales- 
man from a reliable house, the man who 
calls upon you month after month and year 
after year has your best interests at heart, 
and will be careful not to oversell you on 
anything which he knows you can’t resell at 
a good profit quickly. It is to your interests 
of course to do this, but there are many 
salesmen, particularly in specialty lines who 
may never call upon you but once and their 
game is to load you up as much as they can 
the first time they get the chance. “Buy’— 
don’t be “sold” and many of your troubles 
with goods that won’t sell will be over. 


Store Arrangement 


You and I have both been in the store 
where if you asked for a certain article the 
proprietor would slowly: scratch his head, 
twist his neck about, and after wasting plenty 
of your good time, would finally dig out the 
article in question from some unlikely spot 
where it had been placed when it arrived in 
the store, 

Every store worthy of the name should 
be carefully arranged. New goods should 
be given prominence. Much called for goods 
should be placed where they can quickly and 
conveniently be reached. Every article in 
stock should be so well known to you and 
your salesforce, whether one person or a 
dozen, that the moment it is mentioned any- 
one in the store can reach it immediately. 

The plan of having definite departments 
is a good one to follow. This will save 
your time and facilitate your inventory 
when taken, 

Tables placed in your store upon which 
articles of the same value are displayed will 
help immensely in selling goods that are 
otherwise hard to move. For instance: you 
might have a table upon which everything 
displayed could be priced at $5, one at $10, 
one at $15, etc. These are particularly of 
value at times when your customers are 
looking for gifts, such as at Christmas time 
and graduation time, 

Others who will follow me on this pro- 
gram will, I feel sure, give you much more 
information on this subject better than I 
can, and I will leave the rest of this sub- 
ject for them. It is, however, a very im- 
portant one and one which should be given 
your immediate attention when you go home 
from this convention, 


Store Service 


To the customer who comes into your 
store to make a purchase, the person who 
“waits on them” is the store. How that 
salesman or saleswoman impresses the cus- 
tomer is the way in which they will most 
likely regard your store in the future. The 
people in your store are the store and as 
such they should be constantly encouraged, 
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Display La Cross 
the Year "Round 


There is a growing demand for 
manicure sets for weddings, birth- 
days, graduation gifts and for the 
summer vacation. 


Take advantage of these occa- 
sions; display La Cross the year 
‘round. ‘These manicure sets are 
becoming more and more popular 
with dealers and consumers alike. 
The designs are handsome and dis- 
tinctive—the workmanship and 
materials of the very highest qual- 
ity. There is a La Cross set to suit 
every purse—and real value at 
whatever the price. 


Special assortments of the best 
selling sets have been arranged, so 
that every La Cross dealer may 
have an attractive variety at a small 
outlay of money. 


La Cross manicure sets make an 
attractive window display. Show 
them. Feature them. They will 
attract business to your store. 
They will pay you a handsome 
profit. 


Schnefel Brothers 


Newark, N. J. 


+ 
La Cross 


Trade-mark Reg. U. S. Pat. Off. 


MANICURE 
IMPLEMENTS and SETS 
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RING FINDINGS 


Easy to Assemble 
that typify the very latest in 


18 Kt. White Gold 


and Platinum 
and All Colors and Karats 


14 KARAT FINDING CO., Inc. 


64 Fulton St. New ‘| 
Real Amber Strings 


FACETTED CLOUDY 
Round and Oval—All Sizes 
Graduated and Uniform 


also 
Green Turkish Amber 
Absolute New Novelty 
First Arrival in America 
Fine Quality Attractive Prices 
Write To-day for a Liberal Memorandum Package 


BORRELLI & VITELLI 


366 Fifth Avenue NEW YORK 



































MA JONG SAUTOIRS 


The latest novelty direct from Paris made 
of Chinese Ivory with silk gro grained ribboo 
and stérling silver slider. 


$42.00 Per Gross 
Ma Jong Games from $32.00 to $54.00 
per Gross. Ask for particulars. 


wa ELECTRO PROCESS CO. 
eas. ih Dept. 39 17 West 42nd Street, New York 


Fourteen Karat Gold ONYX JEWELR! 
SAMUEL 
LAWSON 


Repairing 304 
Special Orders 
71-73 Nassau 

New York 
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Retail Advertising Department. 


—— 
a 


trained, and supervised in the way they greet 
customers, in the way they take care of their 
requests, in the way they leave a customer 
after the sale has been made or lost. 
Whether you have one person or a hundred 
in your store you should see to it that when- 
ever new goods arrive everyone knows ex- 
actly what the selling points of those par- 
ticular articles are, what the price is, where 
they are displayed in the store, and what 
people particularly should be interested in 
them so that they may be brought to the 
customers attention the first time that par- 
ticular customer enters the store. 

Store service goes beyond the salespeople 
too. Many small town retail jewelers have 
found it good business to install various un- 
usual services for their customers from time 
to time. Keeping of records of bride’s silver 
patterns and monograms is one of the easy 
and practical forms of service that build 
business for the store. Cleaning of diamond 
rings free of charge is another service which 
creates good-will for your store and gives 
you a store of information concerning your 
customers’ needs and wants in other lines. 

There are hundreds of other little services 
that your store can give that will cost but 
little but which will bring big returns in 
good-will and business for you. When these 
things have been taken care of, then, and 
only then, can advertising have a chance to 
do its best work. What shall we sell in 
our advertising is the next question that con- 
fronts us. Every retailer has this question 
to decide for himself, but the wise merchant 
answers immediately—the store first, the 
goods second, 

Too many jewelers have been content to 
reverse this order or omit the first part en- 
tirely, One reason for this has been because 
it was easier to take the cut or mat which 
some manufacturer furnished and slip it into 
the paper instead of trying to work up copy 
of his own which had the interests of the 
store in mind preceding the interests of the 
manufacturer, 

Let me explain. The copy which is fur- 
nished to you by the manufacturer with his 
goods is good copy, but it is designed to 
sell only that article or line of goods which 
that particular manufacturer supplies to you. 

Suppose you carry a complete line of 
watches, Gruen, Waltham, Elgin, Hamilton, 
etc. Now suppose there is some man out 
here in the country—a hired man, if you 
please to call him that, who has had his 
heart set on a good watch. He has dreamed 
about that watch as he follows the plow day 
after day. He has saved his dollars to buy 
it. He has read in some advertisement in 
the farm papers about the Waltham watch. 
He has decided that that is the watch he 
wants. But let us say that you are supplied 
with some particularly good ads by the Gruen 
people or the Hamilton people, and because 
it’s easier to run one of these ads than get 
up copy of your own you have only been 
advertising this one line although you carry 
others, including the Waltham, which this 
man particularly wants. He doesn’t know 
from your advertising that you have that 
watch and because he is so impressed with 
the other make he pays no attention to your 
advertisements but goes to the store that ad- 
Vertises the particular make he is sold on. 
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You lose a sale when if you had written 
your copy about the many fine watches your 
store handles including the make that he 
wanted—you would have had an easy and 
profitable sale. There is no doubt that the 
jeweler who depends entirely upon manu- 
facturers free advertising for his advertis- 
ing is losing a great deal of business which 
he would get if he took the pains to sell 
the store first and the goods afterwards. 

The manufacturers advertising is designed 
primarily to sell the goods no matter where 
they. are found. Take the silverware com- 
panies, They advertise nationally a certain 
brand of silverware and succeed in their 
advertisements of convincing people that 
wherever they find this particular brand of 
silverware that they are justified in pur- 
chasing it. In other words, whether I find 
that particular kind of silverware in your 
store or in a hardware store I know from 
their advertising that the goods are the 
same and it makes no difference to me 
where I buy it—but—if through your ad- 
vertising I am sold on your store first—then 
naturally I will come to your store first 
and you have the opportunity of making the 
sale. Advertising the store is permanent 
selling. Advertising the goods only is tem- 
porary selling and puts you in direct com- 
petition in your advertising with all of these 
other stores who handle the same goods 
that you do. One of your own members, 
a southern Minnesota retail jeweler will 
bear out in this statement because through 
this method he increased his business last 
year 45.9 per cent. over that of 1922 and you 
must admit that in this territory that was 
some gain. 

As to mediums in Advertising I cannot 
give definite rules. In some places there 
are mediums which are effective that will 
not be effective in other communities. For 
that reason I will but briefly sketch the 
various mediums which are at your disposal 
in general and then confine the remainder of 
my talk to things that retail jewelers are 
doing to make money through their adver- 
tising. J 

Mediums 

Those in most general use and which 
probably most of you would welcome in- 
formation upon are—newspapers, direct 
mail, windows, and specialties. Whatever I 
have to say about copy then in my follow- 
ing remarks can be applied to any or all of 
these mediums. In the first place every ad- 
vertisement has four functions to perform. 
It must get attention—or be seen. It must 
create interest—or be read. It must arouse 
desire—or sell. It must stimulate action— 
or get the reader to come and ask for the 
goods, 

Each of these steps is important. If the 
advertisement is not seen, it will of course 
not be read. If it is not read it will prob- 
ably fail to sell the goods. If the prospect 
is not sold or his desires aroused he will 
not come to buy. If he does not come to 
your store—the sale will probably be made 
elsewhere. So you see it is important that 
every advertisement, particularly those ap- 
pearing in the newspaper or in direct mail 
advertising have these four functions well 
worked out and effectively planned and pro- 
duced, 

In preparing the advertisement we must 
first decide what we are to sell. Whether 
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you have new goods to announce, old goods 
to move, special bargains, some exclusive 
line to push, or some nationally advertised 
special you wish to tie up with, will Geter- 
mine this point. 

I have spoken here of bargains and I 
want to digress for just a moment to say a 
few words in this connection. When I say 
bargains, I mean just that. Mere price cut- 
ting is not bargains and gets you nowhere. 
Last year at just about this time a jeweler 
in a smal] town in Iowa thought to get a 
corner on the graduation trade of his town 
by sending out a letter to all the parents 
and friends of the graduating class, offering 
them a discount of 15 per cent. on all gifts 
purchased at his store, 

Naturally the other jeweler in the town 
had friends who received this letter and 
showed it to him. He immediately sent out 
a letter offering 20 per cent. discount. The 
result was that neither jeweler made any 
money on what would otherwise have been 
a good business season for both. Price cut- 
ting is never profitable merely as price 
cutting. 

When you have bargains, legitimate bar- 
gains, brand them as such by telling the pub- 
lic why the price has been reduced. Upon 
your telling the facts truly depends in a 
large measure the value of the bargains to 
you in a business way. Honest telling is 
honest selling—always. Now then, after we 
have decided what to advertise, our next step 
must be in selecting those points which will 
sell the article. These may be secured from 
an examination of the article, from the buyer 
of it, from the salesman, from the advertis- 
ing of the manufacturer himself and _ his 
national copy. In some cases the best selling 
points come from entirely outside sources 
such as libraries and literature of history 
or mythology. On one case which has come 
to my attention lately, a Minnesota jeweler 
has attained a large sale for a certain sil- 
verware pattern which he carries by getting 
the club women of his community so in- 
terested in it that they are using it as the 
subject of their meetings and discussing it 
from its historical and mythical background. 
Too few manufacturers are giving the de- 
signs in their silverware enough attention 
to permit this kind of selling, but it can be 
done, 

(To be continued) 





Making the Most of Men’s Rings 


A RATHER unique window arrangement 

was brought about in a very simple 
way by one jeweler with a small window 
devoted to the display of strictly stone 
rings for men. In the center of the window 
was a large stone or square piece of granite 
with rough edges—the rough edges facing 
the street. It measured about 1%4 feet long 
and about 6 inches deep. A very small card 
rested against it having listed on it in Old 
English, these words: 

“Stone Rings for Men”’ 

On top were displayed rings such as 
amethyst rings, topaz rings, aquamarine 
rings, bloodstone rings, ruby rings and other 
entirely masculine rings of large stones.— 
C7. 











The Diamond Loan Office, San Francisco, 
Cal., has sold out to Isidor Steinberg. 
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Elementary Watch Repairing 





Written Expressly for The Jewelers’ Circular by H. S. Andrews 




















(Continued from issue of May 28) 
ARTICLE 5 


que trouble encountered in the fourth, 
third and escape wheel is usually due 
to wear in the pivot holes, allowing the 
wheels to tip and throwing the depthings 
out, although we find many bent fourth 
pivots, due no doubt to careless fitting and 
forcing on of the second hand, and con- 
siderable trouble arises from prying the 
second hand off with a single screw driver, 
thus forcing the pivot to one side. 

A hand remover is a necessary part of 
every watch repairers equipment, but you 
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tan remove a second hand by using two 
screw drivers, one on each side of the hand 
and keeping the pressure the same on each 
80 as to lift the hand straight off. In fact 
now and then we run across one which is 
fitted so tightly that it has to be removed in 
this manner, 

So many dials are used now which are 
made of metal and finished in such a man- 
ner that the least touch with a tool leaves 
amar which it is impossible to cover up 
or repair. In order to avoid scratching a 
metal dial use a piece of watch paper cut as 
indicated in Fig, 1, and slip it under the 
second hand so the tool will rest on the 
paper. Better yet if it is made from some 
‘ouch, flexible material like celluloid. 

To repair bent fourth pivots, secure 
‘everal pieces of copper wire, of suitable 
‘we, and drill a hole in the end of each 
hece, starting with a No, 6 drill and going 
"XP to a 24, skipping each alternate number. 
Thus the holes in the wire would be 
-$-10-12-14-16-18-20-22-24. By using both 
tnds of the wire a hole of different size 
= be drilled in each end, thus reducing the 
rer of pieces in your set. Turn the end 

fach piece to a slight bevel. 

To.use, slip the hole over the bent fourth 





pivot as far as it will go without breaking 
the pivot should there be a bow in the pivot, 
and heat the other end of the wire over 
the alcohol lamp until the pivot begins to 
show a light straw color. By trying it at 
this time you will be able to tell 
whether the pivot is sufficiently drawn 
to bend; if not draw it a trifle more, but 
the idea is to straighten the pivot and still 
leave it hard enough to serve as a pivot. 

Hot tweezers are used often to straighten 
pivots, heating the tweezers over the alcohol 
flame and straightening the pivot while the 
tweezers are yet hot, sufficient heat being 
transferred to the steel to cause it to bend, 
but our experience leads us to believe that 
you break just about as many fourth pivots 
in this manner as you straighten. You 
will find that the copper wires are safe, re- 
ducing the percentage of broken pivots 
greatly. 

Understand the writer is not strong for 
straightening bent pivots, particularly balance 
pivots, preferring to put in a new staff, but 
there are times when we cannot be so 
fussy. It has been my experience, working 
with repairmen, that if he can straighten a 
balance pivot and get away with it, he is 
as tickled as can be, and as long as all are 
inclined to do it no matter how much you 
are urged not to do it, you may as well 
know how to do it correctly, and be 
equipped for it. 

Procure a pair of assembling tweezers 
such as is shown in Fig, 2, and saw the 
ends off where indicated by the line in the 


figure. Bevel the ends as shown in the 
same figure, and on each side of the 
tweezers, where you grasp them when 


handling, rivet a small piece of hard wood, 
or better a piece of walrus tusk ivory. 
When finished the tweezers will look like 
Fig. 3. The pieces of wood can be put on 
without taking the tweezers apart. 

To straighten the bent balance pivot, hold 
the tweezers over the alcohol lamp until you 
feel they are hot enough, and grasping the 
balance in the left hand, catch the bent 
pivot well up on the cone and squeeze the 
tweezers allowing them to slide down the 
cone. Fig. 3 shows how this is done, If 
you grasp the pivot below the cone on the 
pivot proper, and attempt to bend it acutély 


the pivot most ‘always breaks, due to the 


fact that the small part of the pivot is hot 


and the cone cold, producing a fracture 
where the cone stops and the pivot begins. 

The writer is apologizing to himself while 
writing this, for we know that a straightened 
‘pivot is seldom a finished job, but straighten- 
ing pivots seems to be a general tendency, so 
if there is a right way, let’s know it. 

On small Swiss wrist watches, where 
there is no second hand, the main trouble 
to be found in the train is bent wheels, Of 
course other troubles are found which will 
be mentioned later, but one of the main 
things to look for is a wheel out of true 
in the flat so that its rim hangs up on the 
wheel next to it. ; 

The quickest way to find this trouble is 
to let the power off the mainspring and re- 
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move the fork, then wind the spring suffi- 
ciently to run the train and with a glass 
inspect each wheel while it is running, Re- 
move the wheel which shows out of true in 
the flat and place in the wheel end of the 
truing calipers and ‘true as you would a 
balance. If the wheel is a fourth and car- 
ries a second hand this method of truing is 
impracticable, as the long pivot would give 
or break when pressure is applied. Mount 
the wheel in the lathe, and slide the end 
of the T rest up close to the wheel, using 
the end of the T rest as an index, bending 
the rim of the wheel until all parts are 
equally distant from the T rest. Understand 
that the lathe is turned over slowly by hand 
during this operation, same as you would 
turn the wheel over in the truing calipers. 
Watch closely for unfinished teeth, or 
spaces in which shavings of brass are left 
by the wheel cutter. Note the under side 
of the mainspring barrel for burr between 
the teeth. In some of the cheaper Swiss 
the bottom of the teeth are not properly 
chamferred and a burr will show between 
the teeth to such an extent that smooth 
action of the train wheels is impossible. 
Worn holes and ill fitting jewels will be 
treated later, so we will pass them by for 
the present, and discuss pivots. Often you 
will note a center (mostly) pivot which 
looks good if viewed from the top, but when 
seen from the side shows a collar worn so 
deeply that it is necessary to pivot it. If 
not too.badly worn it can be chucked up in 
the lathe and the whole portion turned to 
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the size of the worn part, polished, and 
the hole closed to fit and it makes a good 
enough job for the grade of watch, but in 
a jewelled movement a new pinion should 
be put in. The idea being that not so 
much is expected of a seven jewel movement 
as of a seventeen. 

Sometimes the train will appear free with 
the lever out, and when the lever is re- 
placed and the escapement tried, sometimes 
the train seems free and at another time 
will seem that the power is off. Look for 
a lever which is bound. That is, not enough 
endshake, or one pivot too large for the 
hole or jewel. When the power is off the 
watch and the watch tipped from side to 
side, if the level pivots and holes are free 
from dirt and old oil, in other words are 
clean, the lever should fall from side to side. 
See that the lever is free, and this means 
rather sharp examination jn some cases, for 
it is a deceptive condition. 

Again, there may be a slight burr on the 
plate where the stud through which the 
guard pin passes, and the stud which holds 
the guard pin, in double rollers, strikes or 
scrapes on the plate enough to retard the 
motion in the dial down position, The 
remedy is to free the lever by straightening 
it if bent. If not bent remove the burr 
from the plate or chamfer the sink over 
which the lever passes either with a flat burr 
or by scraping, being careful to refinish the 
place so it does not show, 

So many conditions of the escapement 
arise which are mistaken for trouble in the 
train, and lead to considerable work being 
done on the train to correct fancied ailments, 
that every possible thing should be noted 
and analyzed before beginning. Guard pin 
too long and does not clear the safety 
roller freely; chipped let off corner on the 
pallet stone, usually the left, which makes 
a decided difference in the impulse and 
general action of the watch. Later these 
conditions will be fully treated, but we are 
finding trouble now, so we can recognize it 
when we see it. 


A doctor may try several drugs on the 
human system, until he finds one which he 
thinks fits the case, and no one but himself 
is the wiser. Not so on a watch. Every 
correction you make, or think you make, is 
visible to the experienced workman, and 
some attempts to correct fancied defects 
bring a smile. Study the watch before you 
attempt to repair it, for it is certainly im- 
Possible to repair it unless you know what 
is the matter. 


Banking pins may have been bent slightly. 
Escapement passes all but one tooth which 
is too long. Creates a condition which passes 
easily for train trouble and will lead one 
into difficulties and loss of time unless the 
condition is noted at the start. Time spent 
In examining a watch, both before and after 
taking it apart, is not time lost. Every 
condition should be noted and mental note 
made of the same. Examine all pinions 
to see that there is not a speck of rust in 
the leaves, If found remove the rust at 
once. Fresh water rust yields readily to 
gas or kerosene, if not too far gone, but 
salt water rust presents a problem, 

Another condition which is found now 
and then is where the last repair man put 
ina staff or a jewel and the endshake was 
too little. If the jewel settings fitted tightly 
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in the cock or lower holes, by loosening the 
jewel screws slightly and pressing the hole 
and cap jewel down agains the screw heads, 
sufficient endshake is gained to let the 
balance free. When you assemble the watch 
after cleaning and repairing, you may press 
the balance jewels firmly home where they 
belong, and find that the balance has so 
little endshake that it will not run freely. 
We find this condition very frequently and 
correct it by putting in a jewel with the 
proper flange. Naturally this condition is 
found only in watches where the balance 
jewels are removable, and not in the small 
Swiss where the balance hole jewels are 
burnished into the plate, 

Thus we find many conditions which 
would readily deceive the workman if he 
did not know them. Particularly in the 
small wrist watch it is best to prove a con- 
dition as existing before any attempt is 
made to repair it. If you fancy train 
trouble remove the balance and lever and 
try the train out. If it proves satisfactory, 
remove the escape wheel and put the lever 
into position with its bridge in place and the 
screw set firmly in place and see that the 


__—_ 
OO 
Fic. 3 








lever is free. If so, remove the lever and 
put the balance and balance bridge into 
position, with the hairspring on, and try the 
balance for freedom. If the balance seems 
free, but does not vibrate easily, examine 
the hairspring closely to see that the coil 
next the regulator pins (if a flat spring) 
does not bind against the pin. 

See that no part of the spring rides on 
the balance arm, or strikes against the 
bridge. In other words, see that the hair- 
spring is clear and free and opening and 
closing as it should. If the coil next the 
outside one, which passes through the 
regulator pins, strikes the pin when vibrat- 
ing it will retard the motion of the balance 
enough to make you suspicion lack of power. 

It is not at all uncommon to run across 
a small Swiss wrist in which the train pivots 
are all so loose in the jewels that proper 
depthing is impossible unless all new jewels 
are put in. This is usually so expensive 
that a new watch is advisable, Time spent 
on such a watch, unless new plate jewels 
are put in, is time wasted, for the varying 
tensions of the mainspring cause varying 
depths between the train wheels, and when 
recoil takes place in the escapement the 
train not only recoils in a natural manner, 
but theoretically all the train pivots are 
forced backward in the loose jewels and 
lost motion results, 

Once in a while you find a customer who, 
for sentimental reasons, wants the watch 
repaired regardless of cost, and for that 
reason, under its proper head, viz.: jeweling, 
the method will be explained. 

This article, with the previous ones about 
covers the ordinary troubles encountered in 
the train, aside from depths, jeweling, etc., 
and my experience has been, particularly 
with the better American product, that 
depthing trouble is mostly in the watch- 
maker’s eye, unless the train pivots or holes 
are worn. 
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In high grade watches, the trouble, if 
there is trouble with the depthing of the 
wheel teeth into the pinion, is usually caused 
by some one having put in a new pinion 
which is either too large or too small, or 
having pivoted a train staff and the pivot 
is off center. Of course there are cases 
found where a new plate jewel has been 
put in and is off center in the plate or in 
the setting, thus throwing the wheel to one 
side enough to cause trouble. 

However this will be dealt with in the 
next article on depthing and the use of the 
depthing tool, 





Constitution of Cincinnati Horo- 


logical Society 





The Cincinnati Horological Society as a 
whole placed its stamp of approval on the 
constitution and by-laws that were drawn up 
by an executive committee recently. A gen- 
eral meeting of the society was held at the 
Grand Hotel and when the question of a 
vote came up the members voted unanimous- 
ly to adopt the constitution that had been 
drawn. The purpose of the organization 
is to promote a field of better understanding 
among those who are engaged in the profes- 
sion of watch and clock repairing. 

The constitution adopted follows: 


CONSTITUTION 


Whereas, it has been demonstrated in the history 
of the professions and trades, effort has been the 
means of promoting individuality, social culture 
and moral improvement among members or asso- 
ciates, 

Therefore, we the watchmakers of Cincinnati, 
earnestly request all men of our craft, to unite 
with us for the purpose of bettering our trade 
conditions, for social gatherings, and exchange of 
opinions relating to the trade. 


NAME 


The organization shall be known as the Cin- 
cinnati Horological Society. 


OBJECTS 


First, the object of the organization shall be 
the betterment of the moral, social and trade 
conditions of the watchmaker’s craft. We desire 
to co-operate with the jewelers of this city for 
our mutual advancement. 

Second, to promote and foster high grade work- 
manship among men engaged in the _ horological 
and kindred crafts. 

Third, to promote a co-operative spirit among 
the members in business, civil and social affairs. 

Fourth, to create a healthy rivalry among mem- 
bers for the upbuilding of the profession. 

Fifth, to discourage petty bickering and strife, 
and at the same time welcome and act upon 
healthy criticism. 

Sixth, to encourage the members to acquire that 
high grade of efficiency and accuracy which will 
command the appreciation and respect of employers 
and the public, by mutual help, advice and assist- 
ance, 

Seventh, to demonstrate to the public, the true 
value of accurate timepieces, and the need of 
proper adjustment and care of the delicate mechan- 
isms. 

Eighth, to discourage and fight the fake ad- 
vertising of the unscrupulous, cheap jeweler, which 
brings discredit to our honorable craft. 

The third article embraces the organization of 
the society, that of electing officers and the duties 
each shall be called upon to perform. It is 
expressly set forth that only those men who are 
experienced watch or clock repairers or material 
men can become affiliated with the society. 








H. R. Henrich has opened a jewelry and 
watch repairing store at 139 N. Main St., 
in the Frazier drug store, Wichita, Kans. 
The business is to be known as the Henrich 
Jewelry Co. Mr. Henrich was formerly 
with R. Bransetter, watch repairer. 
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{Patents Granted by the United States 
and the Registered Trade-Marks.] 








UNITED STATES PATENTS 


Issue of June 3, 1924 


1,496,188. BLADE PENDANT. Davin M. Watt, 
Providence, R. I. Filed Aug. 18, 1922. Serial 
$82,711. 3 Claims. 


In a blade pendant, a casing provided with open 
emis, detachable caps on the ends cf the casing, 





and a compressible clamp member slidably mounted 
in the casing operable by ccntact with the casing to 
frictionally clamp the blade. 


1,496,215. METHOD OF POLISHING RING 
JEWELS. Aprian Gasus, Springfield, Ill. 
Filed March 17, 1920. Serial 366,542. 19 
Claims. 


The method of polishing a ring jewel which 
comprises threading the jewel upon a flexible polish- 











ing member, and then giving one of the stated 

parts relative rotary motion with respect to the 

other and giving the flexible member a whirling 

movement with respect to the jewel. 

1,496,217. WATCH STRUCTURE. Frepericx G. 
Gruen, Cincinnati, O., assignor to The Gruen 





Watch Co., Cincinnati, O. Filed April 26, 
1923. Serial 634,823. 2 Claims. ; 
In a watch structure the combination with a 





center wheel of a balance wheel lying in the same 
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plane with and actuated from the center wheel. 


1,496,322. BELT BUCKLE. Henry W. Rice, 
Pawtucket, R. I. Filed July 3, 1920. Serial 
393,784. 1 Claim. 


A belt buckle embracing in its construction, a 
front plate whose side porticns are inturned to 
form substantially parallel side flanges, each of 
said flanges being provided near one end with a 
backwardly projecting ear formed with an out- 
wardly prcjecting hollow boss forming bearing 
seats for a lever, said flanges being. provided at 








their opposite ends with inwardly turned separated 
guide lips, and a lever comprising a fulcral mem- 
ber having at its opposite side fulcral pintles 
adapted to be seated in the hollow bcsses, and a 
belt-gripping member secured against the front 
face cf the fulcral lever and having at its inner 
end a belt-engaging lip porticn spaced some dis- 
tance forwardly of the fulcral axis, said lever being 
formed with a transverse slot to permit the loop- 
ing through it of the anchored end of the belt, 
substantially as described. 
1,496,348. CLOCK. Rosert C. McArtuur, Sala- 
manca, N. Y. Filed Dec. 14, 1922. Serial 
606,946. 9 Claims. 


In a clock, a casing, a dial arranged within the 
having 


casing and numerals thereon indicating 


























hours, said casing having a pair of openings 
therein through which adjacent numbers of the dial 
are viewable for simultaneously indicating standard 
and daylight saving time. 


1,496,502. RACK-AND-SNAIL STRIKING 
CLOCK. Freperick WEHINGER, Waterbury, 
Conn., assignor to Waterbury Clock Co., 
Waterbury, Conn. Filed June 6, 1923. Serial 
643,611. 1 Claim. 


In a striking clock of the rack-and-snail type, 
the combination with the movement-plates thereof, 
of a time-train, a strike-train cne wheel of which 











carries a combined warning-and-locking pin, rack- 
and-snail mechanism, and a_ lock-work lifting-unit 
and a lock-work locking-unit, each consisting of a 
staff mounting wi and each having a 
member co-acting with the said combined warning- 
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and-lock pin for warning and locking the strike- 


train. 
DESIGNS ° 


64,817. FINGER RING. MicnHaget E. Soman, 
New York, N. Y., assignor to David Kle- 
banoff and Samuel Grossman, New York, a 
Co-partnership doing business under the firm 
name of Klebanoff & Grcssman. Filed April 


8, 1924. Serial 9,203. Term of patent 3% 
years. 
64,818. FINGER RING. Micuaet E. Soman, 


New York, N. Y., assignor to David Klebanoff 
and Samuel Grossman, New York, a Co-part- 


O 
t 


nership doing business under the firm name 
of Klebanoff & Grossman. Filed April 8, 1924. 
Serial 9,204. Term of patent 3% years. 
64,819. SALT SHAKER OR SIMILAR ARTI- 
CLE. Atwin F. Souter, Hackensack, N. J., 





assignor to E. & J. Bass, Inc., New York. 
Filed April 16, 1924, Serial 9,293. Term of 
patent 3% years. 

64,823. BROOCH. Gerorce E. Stuppy, London, 
and Georce A. LauGutTon, Birmingham, Eng. 


AR) 
Vy £ 





* 


Serial 8,043. 


Filed Dec. 15, 1923. 
patent 34 years. 
64,824. BROOCH. Georce E. Stuppy, London, 

and Grorce A. LauGuton, Birmingham, Eng. 


Term of 





Filed Dec. 15, 1923. 


Serial 8,044. Term of 
patent 3% years. aes 


64,829.~-WATCHCASE. Ricwrarn Henry Waitt” 


HEAD, New Haven, Conm., assignor to New 












| 
| 
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Filed 


Haven Cleck Co., New Haven, Conn. 


Jan. 5, 1924. 
14 years. 


Serial 8,246. Term of patent 





UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are+epublished in compliance with Section 
6 of said Act.] 


Trade-Marks Registered June 3, 1924 


175,389. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Tue Gotp- 
sTEIN Mrc. Co., Buffalo, N. Y. Filed Feb. 
i, 1923. ; 


one RITE 


Particular description of goods.—Mcetallic Pencils, 
These Pencils Being -of or Plated with Precious 
Metals Such as Silver and Gold. 

Claims use since November, 1922. 

189,721. (CLASS 28 JEWELRY AND 
PRECIOUS-METAL WARE.) AtFrep Hum- 
BERT & Son, Philadelphia, Pa. Filed Dec. 15, 
1923. 


Ser. 


, 





Ser. 








Particular description of gocds.—Wedding Rings. 
Claims use since about July 16, 1923 
Ser. 189,722, (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) AtLFrrep Hum- 
BERT & Son, Philadelphia, Pa. Filed Dec. 


BRIDES 
CHOICE 


Particular description of goods.—Wedding Rings. 
Claims use since Oct. 8, 1923. 

Ser. 190,965. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) HAMBURG - AMERIKANISCHE 
Unmren-Fasrik, Schramberg, Germany. Filed 
Jan. 18, 1924. 


TRAVELING COMPANION 


Particular description of 
Parts Thereof. 
Claims use since Sept. 14, 
Ser. 191,148. (CLASS 26. 
PRECIOUS - METAL 
Lapipary Co., New York. 


LAMBARY 


Particular description of goods.—Precious 
Semi-precious Stones. 
Claims use since about Dec. 1, 


goods.—Clocks and 


1923. 
JEWELRY AND 
WARE.) SUPERIOR 
Filed Jan. 22, 1924. 


and 


1923. 
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Trade-Marks Registered June 3, 1924 
Act of March 19, 1920, Sec. 1 (b) 
These Registrations are not subject to 
Opposition 

185,040. (CLASS 14. METALS AND METAL 
CASTINGS AND FORGINGS.) Katz & 
Ocusn, Inc., New York. Filed May 1, 1923. 
Serial 180,012. 


CERTIFIED 


Particular description of goods.—Platinum, Gold, 
and Silver and Combinations of These Metals and 
Other Precious Metals in the Form of Bars, 
Sheets, Rolls, Wire, Blocks, and in Any Other 


June 11, 1924. 


VISIT WATCH FACTORY 


Students of New England Jewelers’ Institute 
Guests of Waltham Plant 


Mirrorp, Mass., June 4.—In many ways 
the Waltham watch factory is the mecca of 
the students at the New England Jewelers’ 
Institute. It was with keenest anticipation 
that the boys accepted the invitation of the 
company to visit the plant at Waltham and 
see from the turning of the first screw to 
the turning out of the complete watch just 





STUDENTS OF 


Commercial Form That the Same May be Made 
and Sold, and Platinum, Gold, and Silver Solder. 
Claims ase since April 12, 1923. 


Trade-Marks Registered June 3, 1924 

184,744. VEHICLE WATCHES, CLOCKS, 
ALARM CLOCKS, AND PARTS’ OF 
CLOCKS. Farrigues pes Montres ZENITH, 
Le -Locle, Switzerland. 

Filed Oct. 21, 1922. Serial 
LISHED JUNE 5, 1923. 
184,849. BADGES AND EMBLEM BUTTONS. 

Taytor & Taytor, Harrods Creek, Ky. 

Filed July 27, 1923. Serial 183,780. 
LISHED MARCH 25, 1924. 

184,994. WATCHES. 3uLovA Watcu Co., INc., 
New Yerk. 

Filed Jan. 15, 1924. 
LISHED MARCH 18, 
184,908. WATCHES. WATCHCASES AND 

MOVEMENTS. I. & S. Prutinsky & 
Wootr, doing business as Pandow Watch Co., 
New York. 

Filed Dec. 11, 1923. 
LISHED MARCH 18, 1924. 
184,909. WATCHES AND 

Exicin NatTionaL Watcu 

Filed Dec. 11, 1923. Serial 

LISHED MARCH 18, 1924. 


171,015. PUB- 


PUB- 


190,829. PUB- 


Serial 
1924. 


Serial 189,520. PUB- 
WATCHCASES. 
Co., Chicago. 


189,497. PUB- 








The newest development of the Towle 
Mig. Co. and its service department is four 
new series of dealer electros which are de- 
cidedly different from the ones usually seen. 
The dealer’s name is taken as the most im- 
portant thing and ample space is provided 
both at the top and bottom of each adver- 
tisement. His name is linked up with the 
words “Solid Silver” and then the different 
patterns are brought out. Each particular 
type of advertisement is limited to just one 
jeweler in a city so that four jewelers in 
the same city may each have their own 
distinct advertisement. The selling ideas 
which are brought out are those which this 
firm has originated and pushed in its national 
advertising. For instance, the match-up 
plan, which has been so successful, makes 
it possible for a jeweler to sell solid silver 
vear after year to customers who begin with 
a modest set and add to it on anniversaries 
and other gift occasions. The general 
underlying educational idea which is charac- 
teristic of all of Towle’s advertising is here 
continued so that the public will be still 
further informed on the merits of solid 
silver. 


NEW ENGLAND JEWELERS’ INSTITUTE VISIT WALTHAM WATCH FACTORY 


how the factory keeps “The World’s Watch 
On Time.” 

The trip was made by automobile May 
27, and the students were received and 
escorted round the works by President Fitch 
and Mr. Olson, the superintendent. Natu- 
rally the boys were entertained and highly 
instructed in their tour of inspection, and 
were grateful for the hospitality shown by 
the company. 

The visit to Waltham is part of the pro- 
gramme of instruction and _ entertainment 
which E, F. Lilley, dean of the Institute, 
has arranged for the students during 1924. 
Others are in store, including the annual 
£ummer outing, the “crowning” event. 

Several of the students are vocational 
trainees of the United States Veterans’ 
Bureau, 








New Orleans 


Ralph Seibert, formerly connected with 
the firm of Henry Koritzky, has accepted a 
position as salesman with W. E. Taylor 
Co., Inc. 

E. A. Mugnier, manager of W. E. Taylor 
Co., Inc., who has been quite ill for several 
days, is reported as improving, and is ex- 
pected to resume his duties in a few days. 

The number of the new home of the 
Hausmanns, on Canal St., formerly A. B. 
Griswold & Co., will henceforth be 730 
instead of 728, as it was previous to the con- 
solidation of the two stores. The formal 
opening of the new store of Hausmann, Inc, 
at 730 Canal St., will be held June 21. It 
had been intended to open the store on June 
14, but due to delays of cabinet makers, the 
opening date had to be postponed. 


That famous Nimrod, W. A. Lamb, of 
George W. Fuller & Co., Chicago, will be in 
New Orleans in a few days on his semi- 
annual visit, when he will be the guest of 
W. E. Taylor, famed in these parts as the 
terror of the finny tribe in southern 
Louisiana. These incomparable sportsmen 
will spend several days at: the Crescent Gun 
& Rod Club, at Southpoint. 





